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Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Quantitative Phase

The quantitative phase of this research was conducted in the summer of
2008. The methodology for this phase was hybrid mail and online. In total,
2,241 surveys were completed. The survey tested 41 proposed health
warning messages (HWMs), 18 health information messages (HIMs) and
contact information. Each proposed mock-up had a French version and an
English version.

For a detailed description of the methodology, please see Appendix E.

Overall Findings

Overall, the Health Warning messages (HWMs) and Health Information
messages (HIMs) were rated by Canadian smokers as being moderately
effective. Some messages, and entire categories, were noticeably stronger
than others were and the following section will describe these differences.

Overall, the HWMs' attributes were rated higher than the HIMs’. Please note
that eight attributes were measured for the HIMs, compared to only seven
attributes that were measured for the HWMs.

Message Categories

Both the Health Warning and Health Information messages were divided by
category, based on either the topic or design of the overall message. The
HWNMs that were tested fell into six categories, and the HIMs fell into nine.

When ranked highest to lowest, the series were rated as follows:

e Health Impacts of Pre- and Post-natal Smoking (mean composite
score = 68.23)

e Health Impacts of Smoking (mean composite score = 68.17)

e Health Hazards from Second-Hand Smoke (mean composite score =
65.55)

e Tobacco-attributable Mortality (mean composite score = 65.31)

e Addiction (mean composite score = 65.15)

e Toxic Emissions (mean composite score = 61.45)

As can be seen from these scores, the Health Impacts of Pre- and Post-natal
Smoking and the Health Impacts of Smoking series were the strongest
categories of Health Warning Messages. These messages related to the
direct health risks of smoking had a noticeably higher impact on respondents
than message that had a less specific health message.
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Decima Research

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Overall, most HWMs were preferred by younger respondents when
compared to older respondents. Generally, this was the case in all message
series, and was especially true for the top ranked messages in each series.
In some cases, message ratings differed on language lines, with Anglophone
and Francophone respondents ranking messages somewhat differently.
However, there is very little consistency between these differing ratings by
category and nothing to suggest that a particular series fared more or less
favourably in one language or another. When gender is considered, very few
differences are noted, with the exception of the Health Impacts of Pre- and
Post-natal Smoking series that was ranked higher by women. For the other
series, some gender differences are apparent for particular messages but no
pattern is found for the series as a whole.

e Anatomy (mean composite score = 70.05)

e Benefits (mean composite score = 67.63)

e Withdrawal Cravings (mean composite score = 67.33)
e True or False (mean composite score = 65.73)

e Stages (mean composite score = 64.76)

e Promotional (mean composite score = 62.85)

e Humour (mean composite score = 62.19)

e Join the Club (mean composite score = 61.18)

e Testimonial (mean composite score = 59.14)

The highest rated Health Information Messages were in the Anatomy series,
followed by the Benefits and Withdrawal Cravings series. Again, in this
series are messages that relate to specific health concerns that have been
associated to smoking and our interpretation is that this element is the
strength of the respective series overall. In addition, the highest rated series
seemed to be more informational and scientific in nature. Qualitative
research showed that the Withdrawal Cravings tended to work quite well if
respondents had personal experiences with symptoms that they saw
reflected in the message.

In the majority of cases, younger respondents rated the HIMs as more
effective than did older respondents; again, this was especially true of the top
ranked series such as Anatomy and Benefits. Francophones generally rated
the messages higher, except in the case of the True or False series, and to
some degree the Testimonials series. Gender did not play a notable role in
the overall ranking of HIM series; there were differences noted for specific
messages but no consistent pattern across series was observed.

© Decima Research Inc. | decima.com 2
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Most/Least Effective Messages

When specific messages are reviewed, it becomes evident that messages
concerning specific personal health threats were the most powerful HWMs.
The following is a list of the top ten, ranked by the message’s overall
composite score.

1. Lungs are for life (H-12)

2. Throat cancer. It's tough to swallow (H-21)

3. Heart disease (H-11)

4. Smoking is a major cause of heart disease (H-28)
5. Lung cancer (H-24)

6. Harmful effects of second-hand smoke (P-33)

7. Eye disease (H-30)

8. Stroke (H-19)

9. Second-hand smoke. First-hand risk. (S-37)

10. Cigarettes are a major cause of strokes (H-25)

The least successful HWMs were those that were seen to be less relevant,
lacking new information, and in many cases, these concepts received poor
ratings for the impact of the picture. The following five messages were rated
the lowest:

37. Don’t poison me (T-44)

38. Enough is enough... (M-27)

39. “I planned to quit smoking before | turned 20. Now I'm 26.” (A-1)

40. Air filters do not eliminate the smaller particles and gases found by
tobacco smoke (S-41)

41. Living with chronic obstructive pulmonary disease (COPD) (H-20)

The following is a list of the top five Health Information messages, ranked by
the message’s overall composite score. Messages related to health impacts
and the physical benefits of not smoking were perceived to be the most
appealing to respondents. These messages were information-heavy and
focused on medical facts.

How is my body affected? (ANAT-02)

Do you cough in the morning? (B-08)

How is my body affected? (ANAT-02A)

Your heart will thank you... (B-09)

They peak during the first 48 hours... (WC-02)

aokrowp -

The lowest rated HIMs are as follows and included many of the testimonial
series. Respondents tended to find these personal accounts less relevant or
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helpful to them; qualitative research showed that those messages that are
seen as a realistic reflection of the quitting process as they themselves may
have experienced, or as they believe it to be for others, may be stronger than
the messages reflected in these particular HIMs, which are not seen as very
helpful.

14. | didn’t have to do it alone... (T-16)

15. Need help quitting? (P-01B)

16. Join the smoke free revolution (JTC-01)
17. | crossed the finish line...(T-18)

18. My reason for quitting...(T-17)

Evaluation of Contact Information

In addition to testing Tobacco Health Warning Messages and Health
Information Messages, this study also evaluated the effectiveness of the
contact information on the cigarette package. Primary findings include:

e The majority of respondents felt the information was noticeable (64%)
or somewhat noticeable (23%);

e The majority (67%) agreed that the space occupied by the contact
information was an appropriate size and should not be changed.
About one-quarter (22%) felt it should be bigger, while only 1 in 10
thought it should be smaller; and

e For the most part, Canadians feel the presence of this contact
information is either important (63%) or somewhat important (20%).
Almost 1 in 5 (17%) said that this information is not important,
resulting in a mean rating of 6.99.
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Relationship Between Message Attributes and
Composite Scoring

The primary objective of this quantitative research was to evaluate the
impact, or effectiveness, of proposed tobacco health warning and information
messages.

When testing messages it is common to evaluate a variety of communication
attributes that lead to a message’s overall impact. In the current research,
respondents were asked to rate each message on its noticeability, relevance,
credibility, understandability, readability, the newness of the information in
the message, and the impact of the picture or illustration.

Additionally, respondents were directly asked how effective they believed a
message was at conveying a particular point: In the case of Health Warning
messages they were asked how effective the message was at informing
them of the health effect of smoking, whereas in the case of Health
Information messages respondents were asked how effective the message
was at making them think about the benefits of quitting smoking

A simple correlation analysis showed that all attributes that were tested were
highly correlated to each other. This confirmed two things: firstly, that the
attributes tested did impact smokers’ overall impression of the messages.
Secondly, and more importantly, the analyses indicated that certain attributes
affected the overall impact of messages in differing degrees - in other words,
some attributes were more important as drivers of overall impact than others.

To further analyse the data, a reliability analysis was conducted. Reliability
analysis is a statistical technique used to determine the degree to which
items in a scale measure the same construct. It is based on the correlations
between the individual measurements that make up the scale, relative to the
variances of the items. In this case, this analysis would test how well the 7
(HWMs) or 8 (HIMs) attributes measure the overall impact of the message.
The analysis also provides a coefficient (Cronbach’s alpha, a) that represents
the strength of this relationship (generally a >0.70 represents a highly reliable
scale).

When the reliability analysis was conducted for the Health Warning
Messages, we found a Cronbach's alpha value of 0.868, which is very high.
This means that the seven attributes that were tested can be used to
represent the overall impact of a message. Similarly, when the reliability
analysis was conducted for the Health Information messages we found a
Cronbach's alpha value of 0.902, which is also very high, indicating that the
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eight attributes that were tested can be used to represent the overall impact
of a message.

When evaluating messages it is useful to look at them in relation to each
other; one way this can be done is by ranking. Ranking can be done in one
of two ways: (1) Based on one variable (i.e. a particular attribute); or (2)
Based on an overall score of all attributes. We felt that creating a composite
score of all attributes would allow us to better gauge the overall impact of
each message. Since some attributes played a more prominent role than
others in determining the messages’ overall impact, as described above, we
weighted each attribute relative to its contribution.

The reliability analysis mentioned above calculated the correlation between
each attribute and the overall construct (message impact). This correlation
value, when squared, can be used to represent the relative weight of each
variable. These squared correlation values were used to form an algorithm
(below) so that a numeric score for each message could be calculated. The
following was the basic formula used:

It = a1 (Xa1) + Paz (Xa2) + FPag (Xa3)-- .+ FPan (Xan)

Where:

Im1 = the overall impact of message 1

r’as = the relative weight of attribute 1

xa1 = the mean value of attribute 1, as rated by respondents on a 1-10
scale

When applied to the HWMs and HIMs, these formulae were written as:

HWMs:
Impact = .72(Xefrectiveness) + -66(Xrelevance) + -66(Xpicture) + -62(Xcredivility)
+ -55(Xnoticeability) + -47(Xnew info) +.31 (Xunderstandability)

HiMs

ImpaCt = -73(Xeffectiveness) +.71 (Xrelevance) + -67(Xcredibility) +.63 (Xpicture)
+-63(Xnoticeability) + -57(Xnew info) + .51 (Xreadability)
+ -45(Xunderstandability)

With these, an overall impact score for each message was calculated. We
then scaled these rankings on a 100-point scale to make them easier to
interpret. Messages were then ranked based on this score (HWMs and HIMs
separately) and following results were obtained:
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HWMs*

Rank | Message Calscclg?;ed SS%ac:?g Rank | Message Calsci;::ed Ssiac:?g
1 H-12 29.15 73.02 21 H-15 26.86 67.29

2 H-21 28.85 72.07 22 M-31 26.77 67.04

3 H-11 28.82 72.20 23 S-36 26.71 66.89

4 H-28 28.78 72.10 24 S-39 26.56 66.52

5 H-24 28.52 71.43 25 S-38 26.36 66.03

6 P-33 28.48 71.34 26 A-2 26.25 65.74

7 H-30 28 .41 71.16 27 A-3 26.21 65.65

8 H-19 27.96 70.03 28 P-31 25.98 65.08

9 S-37 27.84 69.74 29 H-14 25.94 64.98
10 H-25 27.81 69.65 30 H-16 25.84 64.73
11 H-29 27.72 69.43 31 S-40 25.53 63.94
12 A-5 27.63 69.22 32 H-26 25.13 62.94
13 P-34 27.60 69.14 33 T-50 24.78 62.07
14 H-17 27.51 68.90 34 A-7 24.69 61.83
15 H-10 27.29 68.35 35 H-23 24.48 61.31
16 M-25 27.10 67.87 36 T-51 24.43 61.20
17 H-9 27.07 67.80 37 T-44 24.39 61.09
18 A-4 27.04 67.72 38 M-27 24.36 61.02
19 H-27 27.03 67.70 39 A-1 24.25 60.75
20 P-32 26.89 67.37 40 S-41 24.02 60.18
41 H-20 23.95 60.00
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HIMs*
Calculated | Scaled Calculated | Scaled
Rank | Message Score Score | Rank | Message Score Score
STAGES-
1 | ANAT-02 | 3462 | 7980 | 11 02 3167 | ga.76
2 B-08 34.00 69.52 | 12 P-01A 31.55 64.52
ANAT-
3 02A 33.88 69.09 | 13 HUM-01 30.41 62.19
4 B-09 33.29 6s.08 | 14 T-16 30.09 61.54
5 WC-02 33.19 67.88 15 P-01B 29.92 61.18
6 WC-01 32.66 66.78 16 JTC-01 29.92 61.18
7 QA-03 32.58 66.62 17 T-18 28.42 58.12
8 QA-04 32.00 65.45 18 T-17 28.25 57.76
9 B-07 31.93 65.30
10 QA-02 31.84 65.11

*Please note that 8 attributes were measured for the HIMs, compared to only 7 attributes

that were measured for the HWMs; for this reason overall scores between the two series

of messages should not be compared.

© Decima Research Inc.
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The following section presents a brief review of the findings for each Health
Warning and Health Information message. Messages are categorized by
theme and have been ranked from highest to lowest based on their weighted
composite scores. Ratings for individual attributes are discussed and
compared, clearly demonstrating the strengths and weaknesses of each
message and how certain attributes impact the overall message. Findings
for each attribute may be presented in two ways, either by their mean scores
or by the percentage of respondents that rated the attribute as High (7-10).
Moderate (4-6), or Low (0-3).

Additionally, the “overall effectiveness” attribute is looked at in detail and
significant differences between subgroups (age, gender, language) on this
measure are discussed. Significance testing was conducted between all
subgroups for each question. The cross-tabulation tables (under separate
cover) show these differences at the 95% and 90% confidence intervals. In
the current report, only statistically significant differences at the 95%
confidence interval are presented.

© Decima Research Inc. | decima.com 9
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Evaluation of Health Warning Messages

The Addiction series consisted of six Health Warning messages. Figures in
parentheses represent the scaled composite score for each message.

A-5 - Smoking is a destructive addiction (69.22)

A-4 - Break out of your tobacco addiction (67.72)

A-2 -"How can something so small have so much control over me?" (65.74)

A-3 - It’'s not too late to quit (65.65)

A-7 - Cigarettes are addictive, even for casual smokers (61.83)

A-1 - “I planned to quit smoking before | turned 20. Now I'm 26.” (60.75)

Ranking of this series is fairly dispersed, with some Addiction messages
falling in the top half of the rankings and the remainder of the series falling
towards the bottom.

Overall, the series of Addiction warning messages fared moderately well in
terms of overall effectiveness, with mean ratings ranging from 5.71 to 6.68.
Although the messages were seen to be understandable (average of means
ranging from 8.06 to 8.39), fairly noticeable (means = 6.69 to 7.48) and
credible (means = 6.53 to 7.19), the fact that they were not perceived to
contain new information negatively impacted them (means for new
information ranged from 3.91 to 4.67). Their relevance was seen to be
moderate, with averages ranging between 6.07 and 6.89, as was the impact
of the picture (means = 5.63 to 7.15).

- WARNING

SMOKING This message ranked 12" when compared to all other Health Warning

Y CIGARETTES IS . i icti i
e messages and was the best-ranked message in the Addiction series.

ADDICTION.

“a Approximately 3 out of 5 respondents (59%) gave this message a high
Alifeline to help you quit. 1-877-455-2233 ranking (7-10) on the overall effectiveness attribute, that is, they felt the

s e ossage was effective at informing them about the health effects of smoking
(mean = 6.68). lts best feature was its understandability, rated at a mean of
8.18, with 79% of respondents ranking it as high on this attribute. It was also
thought to be highly noticeable (mean = 7.90) and credible (mean=7.19).
The picture was considered to impact the overall message by the majority
(64%) of smokers, and the message was similarly considered relevant (62%).
Most respondents however did not feel that the information was new; 64%
gave a rating of 6 or below, with an average rating of 4.67.

When demographic variables are considered, interesting trends are noted for
overall effectiveness:

© Decima Research Inc. | decima.com 10
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— French-speaking smokers aged 18-24 are more likely to find the
message effective than French-speaking adults over 25 (mean=7.49
vs. 6.39);

— Most English-speaking respondents felt similarly about the message,
with 59% of those under 25 rating it highly and 61% of those over 25
rating it highly; however,

— There is a gap between French-speakers of different ages, with 71%
of those under 25 rating it highly and only 55% of adults over 25
rating it the same;

Ratings on key attributes:

Means
Overall Effectiveness 6.68
Picture/lllustration 7.15
Relevant 6.89
Credible 7.19
Noticeable 7.90
Understandable 8.18
New Information 4.67
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics: "
ieans
Overall Effectiveness L 21% ] 6.68
Under 25 ___18% ] 7.03
25 + L 22% ] 6.58
French 6.63
English [ 20% 1] 6.75
French under 25 [ 20% ] 7.49
English under 25 __15% ] 6.43
French 25+ [ 22% ] 6.39
English 25+ L 22% 1 6.85
Female L 22% ] 6.82
Male [ 19% 1] 6.48
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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BREAK OUT OF

YOUR TOBACCO
ADDICTION.
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drug, but quitting is possible.
There are now more ex-smokers
in Canada than smokers.
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www.gosmokefree.ca

Haalth Canada
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25 King Size Cigarettes
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A-4 - Break out of your tobacco addiction.
This message ranked 18" overall when all message were ranked by their
composite score.

It had a mean rating on overall effectiveness of 6.34. The majority of
respondents felt this message was effective; 58% rated it between 7 and 10,
20% said it was moderately effective and an equivalent proportion (22%) said
it was not very effective. The message was rated as highly understandable
(mean = 8.39) and highly noticeable (mean = 7.48). Relevance and
credibility were highly rated by approximately two-thirds of respondents (63%
and 66%, respectively). The impact of the picture was rated well by 3 in 5
respondents, but thought to be only moderately (23%) or not impactful (18%)
by others. More so, it was also thought to lack new information; only 43% of
respondents rated it highly in this respect, while 34% rated it poorly (mean =
5.20).

When demographic variables are considered for overall effectiveness no
significant differences are noted.

Ratings on key attributes:

Means
Overall Effectiveness 6.34
Picture/lllustration 6.61
Relevant 6.87
Credible 7.08
Noticeable 7.48
Understandable 8.39
New Information 5.20

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Effectiveness ratings by demographics:

Means

Overall Effectiveness | 58% I 20% ] 22% ] 634
Under 25 | 50% | 20% | 20% ] 635
25+ | 57% | 20% | 23% ] 634
French | 59% | 2% | 19% ] 656
English 56% | 8% | 26% ] 608
French under 25 | 56% | 26% | 5% ] 636
English under 25 | 64% [ 4% 1 22% ] 633
French 25+ | 50% | 20% | 19% ] 663
English 25+ 53% [ 20% I 7% j Y
Female | 55% | 23% | 25% ] 62
Male | 61% [ 7% 1 23% ] 643

0% 20% 40% 60% 80% 100%

“HOW CAN
SOMETHING

SO SMALL HAVE

SO MUCH CONTROL
OVER ME?”

Cigarettes are highly addictive.

Health Canada

A lifeline to help you quit. 1-877-455-2233
www.gosmokefree.ca

jealth Canada

Mentelhelio Ultre

A-2 -

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

This message placed 26", placing it in the bottom half of Health Warning
messages.

Just over half (51%) of respondents said they thought it was effective (mean
= 6.04). Although the ratings of the overall effectiveness attribute are the
same for this message and A-3, this message was ranked higher because of
the weighting scheme used to determine the composite score for each
message. Fifty-one percent of respondents felt this message had a highly
impactful picture, giving it a moderate mean rating of 6.44. One of its best
features was its understandability, with 79% of respondents rating it highly.
Credibility was also seen to be high, with over two-thirds (68%) rating it as
such (mean = 7.33). Noticeability and relevance were also thought to be
high, with mean ratings of 7.22 and 6.85, respectively. As was seen with
many of the messages in this series, the newness of information severely
hurt the overall ratings. In the case of this message, almost half (47%) rated
the newness of information as low (mean = 4.30).

When demographic variables are considered, it becomes evident that:

— The message is most effective for older respondents (54% rated it
highly vs. 42% for those under 25) and for men (mean = 6.41 vs. 5.73
for women);

— Anglophone smokers are more likely than Francophone smokers to
rate this message highly (56% vs. 47%).

© Decima Research Inc. | decima.com 13
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Ratings on key attributes:

Means
Overall Effectiveness 6.04
Picture/lllustration 32% [ ] 644
Relevant 6.85
Credible 7.33
Noticeable 7.22
New Information 4.30
Understandable 8.25
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics: Means
Overall Effectiveness [ 22% ] 6.04
Under 25 29% < 0/ S .
25+ L 20% ] 6.21
French 26% [ 28% ] 586
English L 18% ] 6.25
French under 25 30% < <7 | 5.04
English under 25 2% [ 24% 1 600
French 25+ 20% ——20% 1 610
English 25+ [ 15% ] 6.34
Female 25% 2% ] 573
Male L 18% 1 6.41
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
WARNING A-3 - It’s not too late to quit.
IT'S NOT TOO This message ranked 27" out of all forty-one Health Warning Messages,
B QUIT. right behind the similar A-2 message.
Well 25 Tong term bensits.
Just over half of respondents (51%) rated this message as highly effective,

Alifeline to help you quit. 1-877-455-2233 giving it an overall mean effectiveness rating of 6.04. Equal proportions felt it
www.gosmokefree.ca . . . .

was either moderately effective or not effective. This message’s best rated

' FPO Ultras feature was its understandability (mean = 8.39, with 82% rating it highly).

TSR Credibility and noticeability also rated highly, both with average ratings of

7.09 and about two-thirds of respondents agreeing that they were high on

these attributes. It was also seen to be highly relevant, with an average

rating of 6.73. The illustration was not thought to be that strong, with just

over half (54%) saying it was impactful and another 32% saying it was only

Health Canada
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moderately so. The newness of information in the message hurt its overall
rating quite a bit; only one-third of smokers rated it highly on this attribute,
with the highest proportion of respondents (42%) rating between 0 and 3, for
an overall mean of only 4.54.

There are no significant differences between any of the demographic
subgroups.

Ratings on key attributes:

Means

Overall Effectiveness 6.04

Picture/lllustration 6.60

Relevant 6.73

Credible 7.09

Noticeable 7.09

New Information 4.54

Understandable 8.39

0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics: Moans
Overall Effectiveness [ 24% 1 6.04
Under 25 24% [ 26% 1 0
25 + [ 24% ] 6.03
French 5% [ 28% 1 582
English L 23% 1 6.19
French under 25 [ 20% 1 6.16
English under 25 28% [ 23% 1 5097
French 25+ 28% [ 28% 1 562
English 25+ 1% 1 6.27
Female L 23% ] 5.82
Male 25% 7
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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WARNING

CIGARETTES

ARE ADDICTIVE,
EVEN FOR CASUAL
SMOKERS.

Asingle puff is the first step
towards addiction. Nicotine is
a highly addictive drug.

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

A-7 - Cigarettes are addictive, even for casual smokers.
This message was not seen to be very impactful, with an overall ranking of
34",

Its overall effectiveness was rated at an average of 6.07, which is considered
moderate. Only half of respondents felt it was highly effective and one-
quarter each felt that it was moderately or not effective. Although this
message was rated as highly understandable (mean = 8.06), the picture and
the lack of new information took away from its impact. Slightly more than 2 in
5 respondents (43%) felt the picture was effective, giving it a mean rating of
5.92. The newness of information was also a deterrent of this message, with
the highest proportion of respondents (43%) giving a low rating on this
attribute (mean = 4.42). With that said, it was thought to be very noticeable
(mean = 6.84), moderately credible (mean = 6.53), and fairly relevant (mean
=6.07).

No significant differences are noted when demographics are considered.

Ratings on key attributes:

Means
Overall Effectiveness 6.07
Picture/lllustration 5.92
Relevant 6.07
Credible 6.53
Noticeable 6.84
New Information 4.42
Understandable 8.06

0% 20%

40%

60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Effectiveness ratings by demographics:

Means

Overall Effectiveness : 50% [ 26% ] 24% ]l 607
Under 25 | A% | % | 2% 1 oo
25 + | 50% [ 25% ] 24% 1 o7
French | 8% [ 8% | 24% 1 6o
Engllsh | 52"/_0 [ 24% | 24°_o ] 6.14
French under 25 | 8% I 33% ] 20% I 605
English under 25 | 51% [ 25% ] 24% ] 608
French 25+ : 49% I 26% I 25% ] 59
English 25+ | 53% [ 24% I 23% ] 616
Female | 7% I 30% | 24% ] 594
Male 54% I 22% ] 24% ] 619

0% 20% 40% 60% 80% 100%

@ High score (7-10) 0O Moderate score (4-6) @ Low score (0-3)

“ : ; th
GO SHGiNE As the third lowest ranked message of all Health Warning Messages (39"),

o A aen D 20. this message was not seen to have very much impact.

Cigarettes are addictive...
don’t let them control you.

Fewer than half (46%) of smokers felt it was effective and its overall

Alifeline to my::sgntg:ezr;iz-455-2233 effectiveness rating was only 5.71. This low ranking (39™) in large part has to

do with the picture; only 39% rated it highly, with an equal proportion (38%)

saying it was just moderate (4-6). Although very noticeable (mean = 6.69)

and credible (mean = 6.83) this message lacked impact and relevance

(almost half rated it moderately or low on relevance). At a mean of 3.91, the

newness of information was seen to be one of the lowest of all Health

Warning messages. Although it was rated as well understood by a strong

majority of respondents (79%), the low rankings on other attributes deterred
from its impact.

Haalth Canada

A-1

When demographics are considered:
— Younger respondents were more likely to rate this message as highly
effective than older respondents (55% vs. 43%);
— Francophones under 25 were much more likely to think this message
was moderately effective as compared to Anglophones in the same
age category (32% vs. 15%).

© Decima Research Inc. | decima.com 17
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Ratings on key attributes:

Means

Overall Effectiveness

Picture/lllustration

Relevant
Credible

Noticeable

New Information

Understandable
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

Effectiveness ratings by demographics:

Means
Overall Effectiveness 27% L 27% 0 57
Under 25 25% [ — L/ S— R
25 4 28% 2% 1 5
French 30% L 26% 1 570
English L 23% ] 573
French under 25 32% 7% 1 ez
English under 25 6.24
French 25+ 30% [ 28% 1 553
English 25+ 26% [ S0% 1 560
Women 28% i/ S— ¥
Men 27% [ 20% ] sl
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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The Health Impacts of Smoking series was the largest, including nineteen
Health Warning messages:
H-12 - Lungs are for life (73.02)
H-21 - Throat cancer. It's tough to swallow (72.27)
H-11 - Heart disease (72.20)
H-28 - Smoking is a major cause of heart disease (72.10)
H-24 - Lung cancer (71.43)
H-30 - Eye disease (71.16)
H-19 - Stroke (70.03)
H-25 - Cigarettes are a major cause of strokes (69.65)
H-29 - Cigarettes cause bladder cancer (69.43)
H-17 - One cigarette closer to a heart attack (68.90)
H-10 - Emphysema (68.35)
H-9 - Chronic bronchitis (67.80)
H-27 - Cigarettes cause heart attacks (67.70)
H-15 - Wheezing (67.29)
H-14 - Cigarettes lead to blindness (64.98)
H-16 - When you smoke, it shows (64.73)
H-26 - Life after a stroke (62.94)
H-23 - Impotence (61.31)
H-20 - Living with chronic obstructive pulmonary disease (COPD) (60.00)

The Health Impacts of Smoking series was one of the strongest amongst the
Health Warning Messages, with the top five messages coming from this
series and eight messages in the series ranking in the top ten. Despite some
of the very high rankings, there was a fairly large range of rankings overall,
with some messages in this series falling towards the bottom of the list. The
worst ranked message was also from this series.

There was a fairly high range of ratings for overall effectiveness, with some
means as low as 5.81 and others as high as 7.27; however the average was
high at 6.76. The understandability and noticeability of the messages tended
to drive their impact the most (average of the means = 8.19 and 7.41,
respectively), and the majority of messages in this series were seen to be
credible (means ranging from 6.11 to 7.72). Similarly, relevance was fairly
strong, with an average rating of 6.63 across all messages in the series.

Given the nature of the images in this series, it comes as little surprise that
most pictures were rated as having a significant impact. The average rating
was 6.76 and the highest rated pictures were those in “Lungs for Life” and
“Throat Cancer”.

© Decima Research Inc. | decima.com 19
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With a few exceptions, respondents generally ranked these messages low on
new information (average of the means = 5.36). This is likely because these
messages are similar to the warnings smokers currently see on cigarette
packs and so many have previously been exposed to this type of information.
The risk of eye disease, bladder cancer, and blindness were all perceived as
new, but also had slightly lower credibility scores than messages with better-
known information.

B ING H-12 - Lungs are for life.
o ARE This message was the best-ranked Health Warning message out of all fort-
e one messages that were tested.

90% of all deaths from

chronic obstructive

pulmonary diseases
D).

. o B |t had a high mean effectiveness rating of 7.27, with the strong majority

A lifeline to help you quit. 1-877-455-2233 (70%) rating it highly. The noticeability of this message really drove its

b LRSI < ccess; its mean rating on this attribute was 8.15, with 4 out of 5

s Ultras respondents rating it highly. The message was also thought to be highly

' credible by almost three-quarters (74%) of smokers, giving it a high mean

score of 7.72. The impact of the illustration and the relevance of the

message received comparable ratings, each with a mean score of 7.41. This

message was also rated as very understandable (mean = 8.54), however the

newness of information was rated as low and hurt its overall impact (mean =
4.65).

25 King Size Cigarettes

When findings are compared by demographic subgroups:
— It is clear that age plays a strong factor in the effectiveness of the
message; younger respondents thought it was much more effective

than did older respondents (mean = 7.80 vs. 7.08);
— A difference is seen when age and language are considered in
combination, with more Anglophones 25+ finding the message
ineffective more than Francophones in the same age category (22%

vs. 14%).
Ratings on key attributes: Means
Overall Effectiveness 7.27
Picture/lllustration 7.41
Relevant 7.41
Credible 7.72
Noticeable 8.15
New Information 4.65
Understandable 8.54
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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) Decima Research

Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 14% 1 7.27
Under 25 [ 12% ] 7.80
25 4+ [ 15% ] 7.08
French [ 16% 1 7.44
English [_11% ] 7.08
French under 25 [_12% 1 8.07
English under 25 [__13% ] 7.54
French 25+ [ 18% 1 7.23
English 25+ 6.89
Female [ 13% 1 7.36
Male [ 15% ] 7.14

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

H-21 - Throat cancer. It’s tough to swallow.
This was the second-best ranked message out of all HWMs.

WARNING

THROAT CANCER.
IT'S TOUGH TO
SWALLOW.

Cigarettes cause throat cancer.

This can lead to airway
obstruction, loss of voice and

speaking ability.
Health Canada

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca

i

Health Canada

ello Ultras

25 King Size Cigarettes

Overall Effectiveness

Picture/lllustration

New Information

Understandable

It received a high mean effectiveness score of 7.15. Noticeability was very
high for this message, with a mean of 7.99 and 80% of respondents rating it
highly. It was also thought to be very understandable (85% rating it as such,
mean = 8.55) and credible (71% rating it highly, mean = 7.40). Similar
proportion of smokers rated this message highly on relevance and the impact
of its picture, however overall the picture rated better than relevance (mean =
7.41 vs. 7.14). Again, newness of information was rated significantly below
other attributes, at 5.20 in this case.

Demographically, no differences are seen when mean effectiveness scores
are compared, however older respondents were much more likely to rate it

between 0 and 3 than were younger respondents (18% vs. 8%).

Ratings on key attributes:

Means
7.15
74
Relevant 714
Credible 7.40
Noticeable 7.99
5.20
8.55
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Effectiveness ratings by demographics:

Means

Overall Effectiveness 7.15
Under 25 25% 8% 739
25+ [__16% ] 7.04
French 5% 1 7.22
English 7.10
French under 25 [ 20% ] 754
English under 25 30% [7%] 726
French 25+ 7.03
English 25+ L 18% 1 7.04
Female 7.19
Male [ 20% ] 7.12

0% 20% 40% 60% 80% 100%

WARNING

HEART
DISEASE

Smoking means you are
2 to 4 times more likely to
develop heart disease.

Health Ganada

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca

icalth Canada

 Ultras

25 King Size Cigarettes

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

H-11 - Heart disease
This Health Warning message ranked 3" overall.

Its mean effectiveness score was high, at 7.08, and almost two-thirds (65%)
of respondents felt it was a highly effective message. This was largely driven
by its high ratings on noticeability, credibility, and the impact of the illustration
(means = 8.01, 7.56, and 7.39, respectively). It was also thought to be very
understandable (mean = 8.48) and quite relevant (mean = 7.22). Upwards of
two-thirds of respondents felt highly about these attributes. As was common
throughout this series of messages, the newness of information was the
lowest ranked attribute, at a mean of 4.97; in this case, equivalent proportion
of respondents rated it highly and poorly on this attribute (38% for each).

There are a few demographic differences that should be noted for this
message:
— Adult respondents (25+) are more likely to rate the message as
ineffective than young adults 18-24 (18% vs. 8%);
— Francophones are more likely than Anglophones to rate it highly
(69% vs. 60%);
— The mean rating between Francophone and Anglophone young
adults is significantly different (7.76 vs. 6.70);

© Decima Research Inc. | decima.com 22
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WARNING

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca

rello Ultras

25 King Size Cigarettes

SMOKING IS A
MAIJOR CAUSE OF
HEART DISEASE.

In Canada, 36% of smokers
die each year of heart disease.

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Ratings on key attributes:

Means
Overall Effectiveness 7.08
Picture/lllustration 7.39
Relevant 7.22
Credible 7.56
Noticeable 8.01
New Information I —
Understandable 8.48
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 19% ] 7.08
Under 25 25% [ 8% 1 730
25 4 18% 7.02
French 7.23
English 24% 7% 0 6ss
French under 25 I 7.76
English under 25 28% [ T8% 0 70
French 25+ [__14% 1] 7.07
English 25+ 6.94
Female L 17% ] 714
Male [ 22% ] 6.99
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

H-28 - Smoking is a major cause of heart disease.
This message ranked 4™ overall.

The message had a high mean effectiveness rating of 7.18. More than two-
thirds (69%) of respondents felt it was highly effective, while only 14% rated it
low on effectiveness. This was strongly influenced by the noticeability of the
message (mean = 7.83), where almost three-quarters of smokers rated it
highly. The message was also rated as very understandable, credible, and
the image had high impact (means = 8.49, 7.49 and 7.20, respectively).
Relevance was also highly rated, at 7.18, however the information was only
considered to be moderately new (mean = 5.36), with just over 2 in 5
respondents rating it between 7 and 10.

Health Canada

Health Canada

© Decima Research Inc. | decima.com 23



) Decima Research

WARNING

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca

s

LUNG CANCER

85% of lung cancers are
caused by tobacco. Less
- than 15% of the lung cancer
victims will be alive
after diagnosis.

25 King Size Cigarettes

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

There is a significant difference between age groups, where a higher
proportion of older respondents rated the message as ineffective compared
to younger respondents (16% vs. 7%).

Ratings on key attributes:

Means
Overall Effectiveness [ 7% ] 718
Picture/lllustration 25% [P%] 720
Relevant 7.18
Credible 7.49
Noticeable 7.83
New Information [ %% ] 536
Understandable 8.49

0%

20%

40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 17% ] 7.18
Under 25 7.63

25+ [ 17% 1 7.03

French 7.04

English [ 16% 1 7.34

French under 25 [ 16% ] 7.57
English under 25 [ 19% 1] 7.69
French 25+ [ 19% 1] 6.88
English 25+ 7.21
Female 7.22

Male [ 18% 1 7.14

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

H-24 - Lung cancer

Rounding out the top five Health Warning messages is this Health Impacts of
Smoking message about lung cancer.

The message had a high mean effectiveness rating of 7.15. Over two-thirds
(68%) of respondents felt it to be highly effective, and almost one in five
(19%) thought it was moderately so. The message’s ratings on
understandability, noticeability, and credibility drove its high ranking, with
means of 8.63, 7.81, and 7.31, respectively. Nearly 9 out of 10 respondents
felt it was understandable, however most felt the information was not very
new (44% rating it highly, mean = 5.43). The impact of the picture and the

Health Canada
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relevance of the message were thought to be high for more than 60% of
respondents, however when the means of these attributes are compared it is
clear that the picture added more to the message than did the relevance of
the message (mean = 7.21 vs. 6.87).

Some interesting demographic differences can be observed:
— Respondents aged 25 and older are more likely than their younger
counterparts to rate the message as ineffective (15% vs. 8%);
— Anglophone adults are more likely than Francophone adults to rate
the message as highly effective (73% vs. 62%).

Ratings on key attributes:

Means
Overall Effectiveness 7.15
Picture/lllustration 26% [di% ] 7t
Relevant 6.87
Credible 7.31
Noticeable 7.81
New Information [ 54
Understandable 8.63
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 19% ] 7.15
Under 25 L 23% ] 7.30
25 + [___18% 1 7.10
French [ 21% ] 6.93
English 7% 1 7.38
French under 25 [ 14% ] 7.39
English under 25 31% [ 7% 720
French 25+ [ 23% 1 6.80
English 25+ [__12% 1 7.45
Female [ 21% 1 7.1
Male [ 16% ] 7.19
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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WARNING H-30 - Eye disease
AT This message ranked 7" overall.

The more you smoke, the

greater your risk of developing
cataracts a disease that

el \\Vith a high mean effectiveness rating of 6.99, two-thirds of respondents felt it

= A e was highly effective and approximately equal proportions thought it to be

CVLET RSN ELFETE IR R PRl either moderately or not at all effective. This message’s success was due in

Hmgeemotetee e large part to its perceived noticeability and the impact of its illustration

& Lfezls | (means = 7.82 and 7.34, respectively). It was also rated as very

~ understandable (mean = 8.20) and, contrary to the majority of messages is

the series, it was considered to contain new information (mean = 7.01 with

67% rating it highly on this attribute). It was also considered to be fairly
credible (mean = 6.57) and relevant (mean = 6.53).

Health Canada

Demographically,

— Younger respondents thought it was more effective than the older
respondents (mean = 7.66 vs. 6.79);

— Language did not play a role in mean ratings until age and language
were combined, demonstrating that younger Francophones were
much more positive about the message than were younger
Anglophones (mean = 8.08 vs. 7.11);

— Language did however affect the proportion of respondents that
ranked the message as highly effective, with more Anglophones
rating it as such (72% vs. 61%).

Ratings on key attributes:

Means
Overall Effectiveness 6.99
Picture/lllustration 7.34
Relevant 6.53
Credible 6.57
Noticeable 7.82
New Information 7.01
Understandable 8.20
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 18% 1 6.99
Under 25 [ 23% 1 7.66
25 + [___16% ] 6.79
French [ 23% ] 6.87
English [ _11% ] 7.15
French under 25 % 8.08
English under 25 7.11
French 25+ L 23% ] 6.52
English 25+ [ 8% | 717
Female 7.09
Male [ 19% 1] 6.88
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
H-19 — Stroke

WARNING

This Health Warning message ranked 8" overall.
STROKE

Cigarettes cause strokes.

roat e ok can leave With a mean effectiveness rating of 6.90, two-thirds of respondents felt it was
N a highly effective message. Top rated attributes of this message include
A oline 1o help you quit, 1-877-455-2233 understandability (mean = 8.12) and noticeability (mean = 7.70). The picture
Www.goSMOkefee.ca  emona was also seen to be very impactful, adding to the overall effectiveness of the
message (mean = 7.12, 66% rating it highly). Despite the fact that the
newness of the information was not rated highly by many respondents the
message was still thought to be very credible (mean = 7.13) and, to a lesser
extent, relevant (mean = 6.69).

PR T—_

el Ultras

25 King Size Cigarettes

When demographic differences are considered:

— Age plays a major role, with older respondents more likely to consider
the message as ineffective (20% vs. 11%);

— Although language is not a factor on its own, when paired with age it
becomes evident that this message is more effective for younger
Francophones than it is for younger Anglophones (mean = 7.61 vs.
6.30).
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Ratings on key attributes:

Means
Overall Effectiveness 6.90
Picture/lllustration 7.12
Relevant 6.69
Credible 7.13
Noticeable 7.70
New Information [ %% ) 569
Understandable 8.12
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics: y
eans
Overall Effectiveness L 16% ] 6.90
Under 25 27% [ 0% 1 704
25 4+ 3% ] 6.86
French 7.04
English [ 20% 1 6.71
French under 25 2% ] 7.61
English under 25 33% [ 15% 1 630
French 25+ [_11% ] 6.88
English 25+ L 15% 1 6.85
Female [ 18% ] 6.90
Male [__13% ] 6.90
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
WARNING H-25 - Cigarettes are a major cause of strokes.

\ CIGARETTES ARE | his message was ranked the 10" best Health Warning message.

A MAJOR CAUSE
OF STROKES.

yurndamamgasoe.. It had a mean effectiveness rating of 6.99; 65% of respondents agreed that it
was effective and another 20% thought it was moderately so. The message
NLETLR DTIRTIRRIeg e PRIl was considered to be highly understandable (mean = 8.40), very noticeable

sumgosmotetieess =8 (mean = 7.86), and very credible (mean = 7.31). To a slightly lesser degree it
was also relevant (mean = 6.88) and the illustration had high impact (mean =
6.97). The highest proportion of respondents however felt that the
information in this message was not new (41% rated it 0-3).

25 King Size Cigarettes

When demographics are considered:
— More women found the message highly effective compared to men
(69% vs. 60%);
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— Francophone young adults, when compared to Francophone adults,
felt the message was more effective (mean = 7.63 vs. 6.69).

Ratings on key attributes:

Means
6.99

Overall Effectiveness

Picture/lllustration

25% [ ] e

Relevant 6.88
Credible 7.31
Noticeable 7.86

New Information ——
Understandable 8.40

0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 20% 1 6.99
Under 25 [ 20% | 7.37

25 + [ 20% ] 6.89

French [ 21% ] 6.91

English L 19% ] 7.09

French under 25 [ 20% ] 7.63
English under 25 7.02
French 25+ L 22% ] 6.69

English 25+ L 19% 1 7.11
Female 7.20

Male [ 23% 1] 6.75

0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
WARNING H-29 - Cigarettes cause bladder cancer.

1th

cicarertes cause  Ranking 117 out of all Health Warning Messages, this message narrowly
BLADDER CANCER.

T s missed placing in the top 10 messages.
e
bladdgr and cause bleeding.

=nowa |t received a mean overall effectiveness score of 6.93. The majority of
respondents felt it was highly effective (65%), with equal proportions feeling it
was only moderately effective or ineffective. The noticeability of this
, FEPPO )i ¢zls | message played an important role, receiving a mean score of 7.41. lts

. noticeability is likely a function of its impactful picture (mean = 6.85) and the
newness of the information (mean = 7.10, with 68% of respondents rating it
highly). Compared to other messages in the series, this message was
perceived to be new. Understandability was also rated very high (mean =
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8.02), an important factor when the message is considered to be new.
Credibility and relevance were moderate (means = 6.56 and 6.41), which,
again, could be related to the newness of the message.

The only notable demographic difference is between age groups, where older
respondents were much more likely to feel this message was ineffective than
those under 25 (20% vs. 8%).

Ratings on key attributes:

Means
Overall Effectiveness 6.93
Picture/lllustration 6.85
Relevant 6.41
Credible 6.56
Noticeable 7.41
New Information 7.10
Understandable 8.02
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 18% ] 6.93
Under 25 24% 8% 740
25+ [ 16% 1 6.76
French [ 18% ] 6.96
English 6.90
French under 25 28% 5%y 752
English under 25 [ 21% ] 7.29
French 25+ [ 14% ] 6.78
English 25+ [ 19% ] 6.73
Female 713
Male [ 20% 1 6.65
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
WARNING H-17 - One cigarette closer to a heart attack.
NN G Il This message ranked 14" overall.

CLOSERTO A
HEART ATTACK.

Tobacco use reduces

KR K It was thought to be highly effective by 64% of respondents and had a mean
e cffectiveness score of 6.88. Equal proportions of smokers felt the message
INGELERL DR NN X . was moderately effective as those who thought it was not effective (18% for

www.gosmokefree.ca

L

Health Canada

= each category). In addition to rating very highly on understandability (mean =

J]. & L [fzls. 8.47), this message was thought to be very noticeable and credible (means =
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7.72 and 7.29, respectively). It was also highly relevant, with a mean score
of 6.93 on this attribute. This message lost some impact because of the
picture; although its mean score on this attribute was a moderate 6.58, only
55% felt is was highly impactful, noticeably lower than the better-ranked
messages in this series. The highest proportion of respondents also felt that
the information was not new, with 39% rating it between 0 and 3.

There are no significant differences between subgroups when effectiveness
ratings are considered.

Ratings on key attributes:

Means
Overall Effectiveness 6.88
Picture/lllustration 28% [ 7% ] 658
Relevant 6.93
Credible 7.29
Noticeable 7.72
New Information - —
Understandable 8.47
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 18% 1 6.88
Under 25 [ 18% ] 6.99
25+ 6.84
French [ 1% ] 6.99
English [ 18% ] 6.75
French under 25 [ 13% 1 7.00
English under 25 2% ] 6.98
French 25+ [ 19%% 1] 6.98
English 25+ 6.65
Female [ 18% 1 6.86
Male [ 7% ] 6.87
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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WARNING

EMPHYSEMA

Don't make an oxygen
tank your constant
companion.

A lifeline to help you quit. 1-877-455-2233
www.gosmokefree.ca

Haalth Canada

ello Ultras

25 King Size Cigarettes

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

H-10 — Emphysema
This Health Impacts of Smoking message about emphysema ranked 15"
overall.

The majority (64%) of smokers felt it was highly effective, 21% felt it was
moderately so, and 15% did not find it to be effective at all. Although rated
as highly understandable (mean = 8.32) this message did not score as well
on some important attributes as did other messages in this series.
Noticeability was high, at a mean of 7.40, and the message was seen to be
credible (mean = 7.23). The impact of the picture, at a mean of 6.84, was
important, as was the message’s relevance (mean = 6.66). The information
was not perceived to be very new, with comparable proportions of
respondents ranking it highly (7-10) and poorly (0-3).

When demographic variables are considered no significant differences are
noted.

Ratings on key attributes:

Means
Overall Effectiveness 6.84
Picture/lilustration 27% [15% ] 6%
Relevant 6.66
Credible 7.23
Noticeable 7.40
New Information I — R
Understandable 8.32
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics: Means
Overall Effectiveness [ 21% 1 6.84
Under 25 26% [ 3% 1 oo
25+ [ 20% 1 6.89
French [ 23% 1 6.93
English [ 19% ] 6.74
French under 25 3% ] 7.00
English under 25 28% [ 17% 1 626
French 25+ L 23% 1 6.91
English 25+ [ 7% ] 6.86
Female [ 21% ] 6.92
Male [ 2% ] 6.76
0% 20% 40% 60% 80% 100%

© Decima Research Inc. |

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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WARNING

CHRONIC
BRONCHITIS

Smoking causes chronic
= bronchitis — a permanent
condition that leads to a
constant fight for each

and every breath.

Health Canada

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca o

setlo Ultras

25 King Size Cigarettes

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

H-9 - Chronic bronchitis
The Health Impacts of Smoking message about chronic bronchitis ranked
17" overall.

Sixty percent of respondents thought it to be highly effective, resulting in a
mean effectiveness rating of 6.73. In addition to being rated as highly
understandable (mean = 8.07), this message was considered relevant,
noticeable, and credible by approximately two-thirds of smokers. The picture
was only rated highly by just over half of respondents (52%), which likely
affected the overall impact of the message. The information was not
considered to be particular new either, but received higher ratings than some
other messages in this series (mean = 5.53).

There is only one noteworthy demographic difference:
— Amongst English-speaking respondents, adults 25 and older are
more likely to feel this message is only ineffective (0-3) than younger
Anglophones (19% vs. 8%).

Ratings on key attributes:

Means
Overall Effectiveness 6.73
Picture/lllustration 33% _ 6.55
Relevant 6.81
Credible 7.06
Noticeable 7.09
New Information [ 8% ] 558
Understandable 8.07
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 23% ] 6.73
Under 25 29% /50 R
25 + [ 20% ] 6.72
French [ 20% | 6.77
English 25% 6% 1 70
French under 25 [ 21% 1 6.80
English under 25 36% [ 8% ] 670
French 25+ [ 9% ] 6.76
English 25+ [ 21% ] 6.70
Female [ 19% ] 6.75
Male 27% e ©72
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
| WARNING H-27 - Cigarettes cause heart attacks.
CIGARETTES . th
CAUSE HEART This message ranked 19" overall.

ATTACKS.

Having a heart attack means
ou will have to restrict your

[ sl i s Nearly three in five respondents (59%) thought this message to be highly

effective, giving a mean rating of 6.69. It was perceived to be very noticeable
(mean = 7.40), credible (mean = 7.06), and highly understandable (mean =
8.46). The picture had a strong impact, with 55% rating it highly and another
32% rating it moderately impactful. It was also thought to be relevant, (mean
= 6.82) although it was not considered to be new information.

When demographics are considered:
— Younger respondents are more likely than older ones to rate the
effectiveness of this message between 4 and 6 (33% vs. 19%);
— French-speaking young adults are the least likely to think this
message is highly effective when compared to all other age/language
subcategories (46% vs. 61-63%).
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Ratings on key attributes:

Means
Overall Effectiveness 6.69
Picture/lllustration 32% [12% ] 673
Relevant 6.82
Credible 7.06
Noticeable 7.40
New Information e 463
Understandable 8.46
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 23% ] 6.69
Under 25 33% [ 12% 1 659
25+ [ 19% ] 6.74
French L 22% ] 6.47
English 25% [ 14% 1 684
French under 25 34% [ 20% 1 621
English under 25 33% [5%] 693
French 25+ [ 14% ] 6.62
English 25+ L 22% ] 6.80
Female 24% [ 18% | 658
Male [ 23% 1 6.84
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
WARNING H-15 - WhEEZing
WHEEZING This message ranked 21 overall.
Smoking causes respiratory
problems that could worsen
over time and diminish your . . . . .
B e ¢ Overall, the majority of respondents felt this message was highly effective,
v with 58% responding as such and an average rating of 6.69. Seven out of

SR L ten respondents perceived the message to be highly credible. It was also

thought to be very noticeable and relevant (means = 7.10 and 6.73,
respectively) and rated as highly understandable (mean = 8.46). Although
respondents rated this message as highly credible (mean = 7.43), it received
particularly low ratings on the newness of information (mean = 4.41). The
picture had a moderate impact, with 56% rating the illustration highly and
31% rating it moderately impactful.

Health Canada

No differences are apparent when demographic subgroups are considered.
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Ratings on key attributes:
Means

Overall Effectiveness

Picture/lllustration

Relevant
Credible

Noticeable

New Information

Understandable

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

Effectiveness ratings by demographics:

Means

Overall Effectiveness 25% [ 16% 1 669
Under 25 25% [ 19% 1 650
25+ 26% e o7
French 25% [ 16% 1| 665
English 26% [ 6% 1 673
French under 25 25% [ i5% ) 660
English under 25 24% [ 2% 1 637
French 25+ 25% [ 17% 1 ©66
English 25+ 27% [ 14% 1 682
Female 26% [ 14% 1| 678
Male 24% o) o5

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

WARNING H-14 - Cigarettes lead to blindness.

T A This message had an overall ranking of 29" amongst all Health Warning

BLINDNESS. messages.

Cigarettes cause irreversible

damage to the back of the eye.
Central vision is lost due to
Macular Degeneratior

With 57% of respondents saying this message was highly effective overall, it
Alifeline to my::sgnlg;e:r;gz-455'223 received a moderate mean rating of 6.37. Its most highly rated attributes

include its understandability (mean = 7.46) and, interestingly, the newness of
its information (mean = 7.20). The majority of other messages in this series
received low ratings for the newness of information so this message stands
out. It also received a high credibility rating from more than half of
respondents (54%), an important attribute for a message containing new
information. This message was perceived to be fairly noticeable (mean =
6.64) and moderately relevant (mean = 6.33), however it lost impact due to

Health Canada
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the weak image; fewer than half of respondents (46%) rated it highly on this
attribute (mean = 6.00).

When demographic subgroups are compared:

— Younger respondents rated the overall effectiveness more highly than
older respondents (mean = 7.03 vs. 6.07);

— When age and language are considered; French adults 25 and older
were the most likely to give a poor rating when compared to all other
age/language subgroups (34% vs. 5-16%);

— Anglophones under 25 were more likely than all other groups to feel
the message was moderately effective (4-6) (41% vs. 14-19%).

Ratings on key attributes:

Means
Overall Effectiveness 6.37
Picture/lllustration 31% [ %8% 1 600
Relevant 6.33
Credible 25% [ 2% ] 62
Noticeable 6.64
New Information 7.20
Understandable 7.46
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics: y
eans
Overall Effectiveness [ 21% 1 6.37
Under 25 0% 703
25 + 6.07
French [ 15% ] 6.21
English 25% % o
French under 25 [ 18% ] 7.04
English under 25 A% %] 702
French 25+ [ 14% ] 5.72
English 25+ 6.27
Female [ 18% ] 6.28
Male 24% [ W% 1 647
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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WARNING H-16 - When you smoke, it shows.
WHEN YOU This message was ranked 30" overall.

& SMOKE,
b IT SHOWS.

Cigarettes cause premature

ancl prominent facal wrinking Overall effectiveness of this message was ranked highly by just over half

(54%) of respondents, with a mean rating of 6.23. Generally, respondents

Alifeline to help you quit, 1-877-455-2233 felt that it was an understandable message that was also noticeable (means

e = 7.82 and 6.83, respectively). Mean ratings for the message’s credibility

and the impact of the picture are both moderate, at 6.61, however a slightly

P D e higher proportion of smokers rated the message as highly noticeable (61%)

than rated the picture as highly impactful (54%). The majority (56%) felt the

message was relevant with a moderate mean rating of 6.38. As with many

messages in this series, the information was not perceived to be very new,
with only 42% of respondents rating it highly on this attribute.

Health Canada

Very few demographic differences are worth noting:
— Anglophones were more likely than Francophones to rate it as highly
effective (60% vs. 49%).

Ratings on key attributes:

Means
Overall Effectiveness 6.23
Picture/lllustration 31% [ 1% ] 6t
Relevant 6.38
Credible 6.61
Noticeable 24% [ 6% ] 683
New Information 5.28
Understandable 7.82
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 22% ] 6.23
Under 25 [ 24% 1 6.42

25 + [ 1% ] 6.17

French 25% ——

English [ 9% 1 6.53

French under 25 [ 23% 1 6.23
English under 25 24% [ d7% ] 65
French 25+ 25% —- i/ — L
English 25+ [ 17% ] 6.51
Female [ 28% ] 6.14

Male L 21% 1] 6.33

WARNING

LIFE AFTER
A STROKE

Cigarettes cause strokes.

0%

20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

H-26 - Life after a stroke
This Health Warning message ranked 32" overall.

Strokes maL result in paralysis,
speech problems and pain.

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca e

Ultras

25 King Size Cigarettes

Slightly more than half of smokers (53%) thought it to be a highly effective
message, resulting in a mean rating of 6.30. This message’s best-rated
attributes were its understandability (mean = 7.66) and its credibility (mean =
6.76). The majority of respondents also felt that it was noticeable and
credible, however they felt that the information was only moderately new
(mean = 5.30). The least strong attribute of this message, and what to some
extent led it being placed so low, was the poor impact of the illustration. Only
40% of respondents felt the image was impactful, with a quarter saying it was
not impactful.

Demographic differences for the overall effectiveness measure were also
noted:

— Francophones are more likely to feel that this message is highly
effective than Anglophones (58% vs. 45%);

— Adults 25 and older and more likely to give a rating of 0-3 for the
effectiveness of this message (22% vs. 11%);

— When these trends are combined it is apparent that French young
adults are the most likely to be affected by this message when
compared to all other groups (mean = 7.44 vs. 5.59-6.28 for other
age/language groups).

© Decima Research Inc. | decima.com 39



) Decima Research Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Ratings on key attributes:

Overall Effectiveness

Picture/lllustration

Relevant
Credible
Noticeable

New Information

Understandable

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

Effectiveness ratings by demographics:

Means

Overall Effectiveness 28% 6.30

6.63
6.20

Under 25 %%
25 4 2%

French 24% 6.54

— s/ —
[ 1%
——
—c—
English 3% i R
——
——
—s/—
——

7.44
5.59

French under 25
English under 25 44%

6.28
6.08

French 25+ [ 22% ]
English 25+ 31%

6.47
6.05

Female 27%
Male 29%

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

WARNING H-23 - Impotence
IMPOTENCE This Health Impacts of Smoking message was not ranked very well, putting it
SRR ket e in 35" place overall.

decreased blood flow to the
penis. This can pravant you
from having an erection.

e e Slightly more than half of respondents (54%) thought this message was
A lifeline to help you quit. 1-87 7-455-2233 effective, but almost one-quarter said it was ineffective, resulting in a mean
www.gosmokefree.ca

- rating of 6.17. In general, respondents rated this message as

ijﬁ Ultras understandable (mean = 8.20) and noticeable (mean = 7.35), however it was

: T not thought to be relevant (mean = 4.77); more respondents ranked it poorly

on relevance than highly. The impact of the picture was moderate (mean =

6.50), with over half of respondents rating it highly, as was the case for the
messages’ credibility.

Haalth Carada

Demographic differences are noted:
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— Francophones are more likely than Anglophones to rate this message
as ineffective (29% vs. 20%);

— Young adults felt that message was more effective than older adults
(mean = 6.88 vs. 5.84);

— Francophone adults are more likely than any other age/language
group to give this message a low score (0-3) (37% vs. 12-23%).

Ratings on key attributes:

Means
Overall Effectiveness 6.17
Picture/lllustration _ 6.50
Relevant 4.77
Credible 6.11
Noticeable 7.35
New Information 4.71
Understandable 8.20
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 22% ] 6.17
Under 25 [ 23% ] 6.88
25 + [ 22% ] 5.84
French [ 19% ] 5.81
English 24% [20% 1 640
French under 25 [ 18% 1 6.86
English under 25 28% 2% 69
French 25+ [ 20% ] 5.19
English 25+ [ 23% ] 6.21
Female [ 21% ] 6.29
Male [ 23% ] 6.03
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

© Decima Research Inc. | decima.com 41



) Decima Research

WARNING

LIVING WITH CHRONIC
OBSTRUCTIVE PULMONARY
DISEASE (COPD).

After 20 years of smoking, Dave
was diagnosed with COPD. Today,
he still finds himself short of breath

and has to take in artificial oxygen
to breathe.

Health Canada

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca e

1T Ultras

25 King Size Cigarettes

Overall Effectiveness

Picture/lllustration
Relevant

Credible
Noticeable

New Information

Understandable

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

H-20 - Living with chronic obstructive pulmonary disease (COPD).

Not only was this message ranked lowest amongst the Health Impacts of
Smoking series, but it was ranked the least impactful message out of all the
Health Warning messages (41 place).

Fewer than half of respondents thought it was effective (45%), with a mean
rating of 5.81. The impact of the picture, which carries a lot of weight when
evaluating messages, was thought to be particularly low, with only 36%
saying it was impactful; the low rating on this attribute definitely hurt the
overall effectiveness of this message. Understandability, an attribute that is
usually fairly highly rated, was noticeably lower on this message than others
in the Health Impacts of Smoking series (only 66% rated it between 7 and 10
on this attribute). Credibility, noticeability, and relevance rated moderately
well, with approximately half of respondents rating the message highly on
these attributes (58%, 52%, and 50% respectively). The newness of
information was considered to be comparable to that of other messages in
this series, with an average rating of 5.27.

Demographic differences are only noted when age and language variables
are considered simultaneously:
— English-speaking adults 25 and older are more likely than younger
Anglophones to rate this message between 0-3 on overall
effectiveness (32% vs. 17%).

Ratings on key attributes:
Means

5.34

6.00

6.67

6.15

5.27
7.29

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Effectiveness ratings by demographics:

Means
Overall Effectiveness 29% [ 26% 1 58t
Under 25 S0% [ 24% 1 591
25+ 29% [ 2me ) 57
French 32% [ 20% ] sss
English 26% [ 28% 1 577
French under 25 20% L 00% 1 552
English under 25 31% 7% 620
French 25+ 33% [ 28% 1 595
English 25+ 5.58
Female 32% [ 26% 0 =570
Male 26% L 26% 1 595

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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WARNING

CIGARETTES DESTROY
FAMILIES.

Cigarettes cause most cases
of lung cancer. Smokers are
over 20 times more likely to
Lung cancer develop lung cancer.

can take -
-~ Daddies away..—

Mottehcne U

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

The Tobacco-attributable Mortality series only consisted of three Health
Warning messages:

M-25 - Cigarettes destroy families (67.87)

M-31 - Another premature death... (67.04)

M-27 - Enough is enough... (61.02)

Two messages in this series scored moderately well and one was less
strong. These messages were positively impacted by their understandability
and noticeability, and negatively impacted by their perceived lack of new
information (average of means = 8.28, 7.12, and 4.65, respectively).
Credibility was moderate, ranging from 6.54 to 7.06; however, with an
average of 6.85 it was lower for this series than most others. The picture in
“Cigarettes destroy families” rated the highest with a mean of 7, and that of
“Enough is enough...” rated the lowest at 5.61. Lastly, the relevance of all
three messages was comparable, with mean ratings ranging from 6.08 to
6.57.

This message was the best ranked in the Tobacco-attributable Mortality
series and came in 16" overall.

The majority of respondents rated this message as effective, with 62% rating
it highly and a mean rating of 6.77. It was thought to be very noticeable
(mean = 7.67), in large part because of the picture (mean = 7.00). The
majority of respondents also rated this message as understandable (85%
rated it highly), credible (66%) and relevant (58%). The newness of the
information in this message was low, with a mean rating of 4.42 and the
highest proportion of respondents (42%) rating this attribute between 0 and
3.

There are no noticeable demographic difference between subgroups.
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Ratings on key attributes:

Means
Overall Effectiveness 6.77
Picture/lllustration 7.00
Relevant 6.49
Credible 7.06
Noticeable 7.67
New Information — - — R
Understandable 8.47
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 20% ] 6.77
Under 25 L 19% ] 7.20
25+ [ 20% 1 6.60
French L 21% ] 6.77
English [ 19% 1] 6.76
French under 25 1% 1 7.15
English under 25 [ 18% ] 7.25
French 25+ [ 21% ] 6.65
English 25+ [ 19% ] 6.55
Female L 21% 1 6.81
Male [ 18% 1 6.68
0% 20% 40% 60% 80% 100%

WARNING

ANOTHER
PREMATURE
DEATH...

Smoking is the single most

preventable cause of
premature death.

A lifeline to help you quit. 1-877-455-
www.gosmokefree.ca

NS T

i

25 King Size Cigarettes

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

M-31 - Another premature death...
This messaged ranked 22" out of the forty-one Health Warning Messages.

Although close to 3 in 5 (57%) respondents felt this message was highly
effective, the overall average was only moderate at 6.61. In addition to being
rated as highly understandable by most (80%), it was also rated as highly
noticeable (68%) and credible (63%). The picture was impactful, at an
average rating of 6.76 and only 13% of respondents rating it poorly. The
message’s relevance was slightly less impactful, with an average rating of
6.57 and 19% of respondents rating it poorly. However the lack of new
information hurt this message, with the highest proportion of respondents
rating it as low (mean = 4.81).
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There are no noteworthy significant differences between demographic
groups.

Ratings on key attributes:
Means

7 — e R

Overall Effectiveness

Picture/lllustration

cozm——— e

Relevant 657
Credible 6.95
Noticeable 7.36
New Information 481
Understandable 8.26
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness 24% [ 18% ] 66l
Under 25 [ 23% ] 6.75
25+ 2% e o
French 2% i -/
English [ 19% 1 6.70
French under 25 30% [ 3% ) 688
English under 25 [ 15% ] 6.63
French 25+ 28% [ 20% ] 643
English 25+ L 21% ] 6.72
Female 2% -/ Y
Male [ 21% ] 6.77
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
; VT wnsnin M-27 - Enough is enough...
% 100,,)/:”%-"
NG 4 This message ranked 38" overall and was the least impactful Tobacco-

5 sy jesinorellana7000 attributable Mortality message.

Canadians die from tobacco
use. That's more than 100
deaths each day.

Pt oo Although half of respondents (52%) felt this message was effective, almost
one-quarter thought it was only moderately effective and another quarter felt
it was ineffective. This is likely due, to some degree, to the poor ratings of
the illustration used on this message; the highest proportion of respondents
SR (42%) felt the picture was only somewhat impactful, rating it between 4 and
6. This message received moderate ratings for credibility, noticeability, and
relevance (means = 6.54, 6.32, and 6.08, respectively). Although this

© Decima Research Inc. | decima.com 46



Decima Research Testing of Health Warning Messages and Health Information Messages for Tobacco Products

message was very understandable (79%), 39% of respondents rated the
newness of information as low.

When demographic differences are considered:
— Younger Francophone respondents felt this message was more
effective than older Francophones (mean = 6.65 vs, 5.61);
— Older respondents are more likely than those under 25 to feel this
message is not effective, rating it between 0 and 3 (26% vs. 12%).

Ratings on key attributes:

Overall Effectiveness

Picture/lllustration

Relevant
Credible

Noticeable

New Information

Understandable

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

Effectiveness ratings by demographics:

Means

Overall Effectiveness 25% [ 23% 1 605
Under 25 36% [ 2% ]| 648
25 + 5.93
French 28% ./ —
English [ 22% 1 6.29
French under 25 38% [ 0% ] 665
English under 25 33% [ 5% 1 62
French 25+ % 5.61
English 25+ 6.30
Female [ 24% ] 6.30
Male 28% e 575

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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to second-hand smoke

give birth to underweight
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A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca
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Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Four Health Warning messages made up the Health Impacts of Pre- and
Post-natal Smoking series:

P-33 - Harmful effects of second-hand smoke (71.34)

P-34 - When you smoke, your baby pays the price (69.14)

P-32 - Smoking hurts everyone (67.37)

P-31 - Give your baby a smoke-free family (65.08)

This series saw some of the widest-ranging rankings, overall and for
particular attributes. The four messages in this series ranked 6™, 13", 20"
and 28" overall.

The top two messages of this series were not only ranked high on
effectiveness, but were also perceived to be very noticeable (mean ratings =
8.06 and 8.37). Their understandability and the impact of the picture also
drove them to success. Comparatively, the other messages in the series
ranked much lower on noticeability and their pictures lacked impact.
Credibility was rated as being fairly high for all Health Impacts of Pre- and
Post-natal Smoking messages, with an average mean rating of 7.27.

All messages in the series were ranked low on new information (average of
the means = 4.53) and were ranked low on relevance by many of the
respondents (average of the means = 5.80). This latter attribute might have
ranked low because the message is not seen to be relevant by those who do
not have, or do not plan to have, children.

This message ranked 6" overall and was the best rated message of the
Health Impacts of Pre- and Post-natal Smoking series.

This message was the highest ranked on overall effectiveness when
compared to all other Health Warning Messages (mean = 7.44), however it
only placed 6" because of its ratings on other important attributes such as
relevance. The message was rated as highly understandable with 87% of
respondents rating it as such (mean = 8.73). The picture on this message
was especially impactful, with 72% of respondents rating it highly (mean =
7.75). In fact, fewer than 10% of respondents thought it had a low impact.
The message was also thought to be highly noticeable by 79% of smokers
(mean = 8.06) and very credible as well (by 70% of respondents, mean =
7.41). The relevance of this message was rated slightly lower compared to
other attribute, with only 56% of respondents rating it highly. Although many
respondents did not feel the information in this message was new, it did not
seem to have a negative impact on the message overall.
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When demographic differences are considered, it becomes apparent that:
— This message has a greater impact on young adults than it does on
adults 25 and older (mean = 8.03 vs. 7.27);
— This message was most effective for Francophone young adults,
compared to all other age/language groups (mean = 8.45 vs. means
between 7.21-7.48 for the other age/language groups).

Ratings on key attributes:

Means
Overall Effectiveness 7.44
Picture/lllustration 775
Relevant 6.18
Credible 7.41
Noticeable 8.06
New Information 464
Understandable 8.73
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness 1% 1 7.44
Under 25 [ 16% ] 8.03
25+ [ 17% ] 7.27
French [____16% ] 7.50
English [ 17% 1 7.36
French under 25 [ 2% ] 8.45
English under 25 [ 22% ] 7.48
French 25+ [ 18% 1 7.21
English 25+ [ 16% ] 7.33
Female 7.58
Male [ 16% ] 7.26
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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YOUR BABY

PAYS THE PRICE.
Nicotine and other chemicals

in tobacco smoke are
passed on to your baby.

Health Canada

A lifeline to help you quit. 1-877-455-2233
www.gosmokefree.ca -

Overall Effectiveness

Picture/lllustration
Relevant

Credible
Noticeable

New Information

Understandable

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

P-34 - When you smoke, your baby pays the price.
This Health Impacts of Pre- and Post-natal Smoking message ranked 13"
overall. Although it ranked similarly on many of the attributes as did the
previous message in the series (P-33) it was rated slightly lower on some key
attributes that are significant drivers of overall impact.

In terms of effectiveness, 70% felt that this message was high, resulting in a
high mean rating of 7.31. The noticeability of this message was one of the
highest rated attributes (just behind understandability, 86%) with 84% of
respondent rating it between 7 and 10. This is likely in large part due to the
impactful illustration that was use; 70% of smokers felt the image was highly
impactful, with a mean rating of 7.58. The information was also thought to be
very credible (mean = 7.30). The information was not perceived to be new,
but as was the case with P-33, it does not seem that this had a negative
impact on the message overall. Interestingly, this message rated noticeably
lower on relevance than it did on other attributes, with only 45% saying it was
highly relevant. This can be explained by significantly lower ratings from men
and older respondents on this attribute.

When overall effectiveness is considered by demographic subgroups the only
difference observed is between younger and older respondents, with older

respondents more likely to find the message ineffective (18% vs. 8%).

Ratings on key attributes:

Means
731
7.58
5.24
[ 16% | 7.30
8.37
429
8.76
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 15% | 7.31
Under 25 [___15% 1 7.78
25 + 5% ] 7.10
French [_13% ] 7.21
English [ 7% ] 7.37
French under 25 [ 11% 1 7.68
English under 25 [ 20% ] 7.87
French 25+ [ 15% ] 6.94
English 25+ [ 16% ] 7.19
Female [ 14% | 7.37
Male [ 7% ] 7.23

0% 20% 40% 60% 80% 100%

WARNING

SMOKING HURTS
EVERYONE.

Newborns who breathe
second-hand smoke are
at greater risk of dying
from Sudden Infant
Death Syndrome (SIDS).

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca

jealth Canada

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

P-32 - Smoking hurts everyone.
This message ranked 20" out of all Health Warning messages.

Approximately two-thirds of respondents felt it was highly effective, and close
to one-fifth thought it was moderately so or not at all effective. The
noticeability of this message was one of its best-rated attributes, with 70% of
respondents rating it highly on this. It was also thought to be very
understandable (mean = 8.22) and highly credible (mean = 7.10). The
illustration was considered highly impactful by 60% of respondents and the
majority also felt that the message was relevant (55%). Although only 40%
felt the information was new, the information in this message was the best
ranked of all the Health Impacts of Pre- and Post-natal Smoking series at a
mean rating of 5.02.

When demographic variables are considered:
— Adults 25 and older are more likely than young adults to rate this
message as ineffective (19% vs. 11%);
— Francophone young adults are the most likely demographic subgroup
to find this message highly effective (mean = 7.58, compared to
means between 6.41 and 6.85 for the other language/age groups).
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Ratings on key attributes:
Means
6.83

Overall Effectiveness

Picture/lllustration

27% [ 18% ] 6ot

Relevant 6.07
Credible 7.10
Noticeable 7.42

New Information I —
Understandable 8.22

0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 18% ] 6.83
Under 25 [ 20% 1 7.07

25 + [ 17% 1] 6.76

French L 17% 1 6.89

English [ 20% 1 6.74

French under 25 [ 14% ] 7.58

English under 25 28% [ 5% ]| 64
French 25+ __17% 1 6.69
English 25+ [ 17% 1 6.85

Female [ 18% ] 6.89

Male [ 18% ] 6.72

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

| P-31 - Give your baby a smoke-free family.
S e BaBY With a 28" place ranking, this message was the least effective in the Health

il Impacts of Pre- and Post-natal Smoking series.

Both parents quitting smoking
before having a baby leads to

Exne More than half of respondents (56%) felt this message was highly effective,
aiteb ikt netitdanedl  resulting in a moderate mean rating of 6.39. It was thought to be noticeable
and credible by two-thirds of respondents (means = 7.32 and 7.27), but the
impact of its picture and its relevance did not fare as well, with just over half
25 King Size Gigarettes of respondents rating these attributes highly. However, 35% of respondents
did feel the picture had a moderate (4-6) impact, boosting the mean to 6.70
(compared to a mean of only 5.71 for relevance). Half of respondents did not
feel this message contained new information; however, the strong majority

did feel it was easy to understand (87%).

iealth Canada
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No noteworthy demographic differences are present for this message.

Ratings on key attributes:

Means
Overall Effectiveness 6.39
Picture/lllustration 35% [12% | 670
Relevant 5.71
Credible 7.27
Noticeable 7.32
New Information 4.15
Understandable 8.65
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 23% ] 6.39
Under 25 30% [ 18% 1 636
25+ L 21% 1 6.40
French 25% [ 9% 1 646
English L 22% ] 6.31
French under 25 29% [ 20% 1 638
English under 25 31% [ 7% 1 634
French 25+ L 24% ] 6.48
English 25+ L 18% 1 6.30
Female [ 23% ] 6.21
Male [ 23% 1 6.60
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Kids exposed to second-hand
smoke are at greater risk of
severe asthma and respiratory
infections such as bronchitis
and pneumonia.

Health Canada

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca

Health Canada

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Six Health Warning message about Health Hazards from Second-Hand
Smoke were tested:

S-37 — Second-hand smoke. First-hand risk. (69.74)

S-36 — Your kids are sick of your smoking (66.89)

S-39 — Smoking near a window is not good enough (66.52)

S-38 — Smoking in the car hurts more than just you (66.03)

S-40 - In a vehicle, if you smoke, everyone smokes (63.94)

S-41 — Air filters do not eliminate the smaller particles and gases

found by tobacco smoke (60.18)

With the exception of one message in this series, which ranked 9™ overall,
most of the series only scored in the bottom half, with rankings ranging from
22" place to 40™. With that said, the average of the effectiveness ratings
was 6.52, higher than three other series of messages. The newness of
information was fairly low, at an average rating of 4.62. Noticeability,
credibility, and understandability were all rated well, and fairly consistently
across all messages in the series (average of the mean = 7.10, 6.96, and
8.41 respectively for the aforementioned attributes). The picture had a strong
positive impact for the highest-ranking messages in the series (“Second-hand
smoke. First hand risk.” and “Your kids are sick of your smoking”).
Respondents found these messages somewhat relevant, rating them a 6.13
on average, however the “Air Filters” message was not perceived to be as
relevant as the others.

This message ranked 9" overall and was the best ranked of the Health
Hazards from Second-Hand Smoke series.

Over two-thirds of respondents felt this message was highly effective (68%),
resulting in a high average score of 7.18. Contributing to it success was its
very high understandability (mean = 8.82, 90% rating it highly), and strong
noticeability (mean = 7.67) and credibility (mean = 7.55). The picture fared
well also, with 64% of smokers saying it was highly impactful and another
27% saying it was moderately so. Relevance was a slightly lower rated
attribute, with an average score of 6.54. The newness of information was
considered to be low, with an average rating of only 4.04 and nearly half of
respondents saying this attribute was low.

When demographic trends are considered:

— Adults 25 and older are more likely to rate this message poorly (0-3)
than are young adults under 25 (14% vs. 8%).

© Decima Research Inc. | decima.com 54



) Decima Research Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Ratings on key attributes:

Means
Overall Effectiveness 7.18
Picture/lllustration 27% - 7.25
Relevant 6.54
Credible 7.55
Noticeable 7.67
New Information 4.04
Understandable 8.82
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 20% ] 7.18
Under 25 [ 21% 1 7.39
25 + L 19% 1] 7.13
French L 23% 1 7.00
English [ 16% ] 7.39
French under 25 L 23% 1 7.25
English under 25 L 17% ] 7.57
French 25+ [ 23% ] 6.93
English 25+ [ 15% ] 7.35
Female [ 18% 1 7.23
Male L 21% ] 7.13
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
WARNING S-36 — Your kids are sick of your smoking.
SICK OF YOUR This message ranked 23" overall.
SMOKING.

Parental smoking
causes asthma in

RS Approximately 3 out of 5 respondents (61%) felt this message was effective,
et Carae with another 21% saying it was moderately so (mean = 6.72). The impactful
A lifeline to m!{;:sqmlgﬁe}r;gf455'2233 picture on this message definitely led to its success; on average, it was rated
——. - 7.31 with 65% of respondents rating it highly on this attribute. It was also
i “‘% ahle \Uffesl5| thought to be noticeable by 70% of respondents and highly understandable
1 < 25 King Sze Cigaretios by the overwhelming majority (87%). Credibility fared well with mean rating
of 6.94 and relevance was rated moderately at 5.99. Hurting the overall
success of this message were the low scores it received on the attribute, new
information; only 30% of respondents rated it highly on this aspect, with
almost half (48%) giving it a rating of 0 to 3.

Health Canada

sas 1
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When demographic subgroups are considered, it becomes apparent that:
— Younger respondents felt this message was more effective than older
respondents (mean = 7.26 vs. 6.52).

Ratings on key attributes:

Means

Overall Effectiveness 6.72
Picture/lllustration 24% [11% ] 731
Relevant 5.99

Credible 24% [ 5% | 694
Noticeable 7.49

New Information 417
Understandable 8.67

0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 21% ] 6.72
Under 25 L 23% ] 7.26

25 + L 20% ] 6.52

French L 22% ] 6.72

English [ 20% 1 6.72

French under 25 [ 20% ] 7.41
English under 25 27% [ 10% 1 711
French 25+ [ 23% 1] 6.49
English 25+ [ 17% ] 6.56
Female L 21% ] 6.81

Male [ 21% ] 6.60

0% 20% 40% 60% 80% 100%

|| WARNING

SMOKING NEAR

A WINDOW IS NOT
GOOD ENOUGH.
Harmful particles left by tobacco
smoke remain in the room and
settles on surfaces such as
walls, furniture, clothing ...

Health Canada

s¥ebello Ultras

25 King Size Cigarettes

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

S-39 — Smoking near a window is not good enough.
This message ranked 24™ overall, just behind the above message in this
series.

For the most part respondents felt this message was similar to the one
above, with 60% of respondents rating its overall effectiveness as high
(however the mean was lower at 6.56). It was also seen to be highly
noticeable (mean = 7.20) and credible (mean = 6.80). Again, relevance was
a slightly lower rated attribute, at an average of 6.17, but still rated
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moderately well.  Understandability was also very high, with 85% of
respondents rating it so. This message ranked below S-36 (above) because
its picture was perceived to be slightly less impactful; 59% of respondents
rated it highly and it received an average rating of 6.91. However, the
information in this message was seen to be newer than that in S-36, with the
highest proportion of respondents (40%) rating it highly on this attribute
(mean = 5.08).

The only notable significant difference is that older respondents (25+) are
more likely to rate this message’s effectiveness as low when compared to
younger respondents (22% vs. 12%).

Ratings on key attributes:

Means

6.56

Overall Effectiveness

Picture/lllustration

29% 5% ] 6.1

Relevant 6.17
Credible 6.80
Noticeable 7.20
New Information I R
Understandable 8.46
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 21% 1 6.56

Under 25 26% [ 12% 1 679

25+ [ 20% ] 6.49

French 6.49

English [ 22% 1 6.65

French under 25 24% [ 0% 712

English under 25 28% [ I5% 1 637

French 25+ [ 19% ] 6.31

English 25+ L 20% ] 6.74

Female L 22% ] 6.72

Male [ 9% ] 6.36

0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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] ASMOKING IN THE
»CAR HURTS MORE
" THAN JUST YOU.
» Having the window open in a
car does not protect

passengers from the harmful
effects of tobacco smoke.

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

This message ranked 25" out of all Health Warning Messages, just behind S-
36 and S-39 of this series. However, this message ranked lower on all
attributes than either of the above.

With 58% of respondents saying this message was highly effective, it
received a moderate average rating of 6.53. Eighty-three percent of
respondents felt it was very understandable (mean = 8.40), however only
one-third thought the information was new (mean = 4.53), with the highest
proportion of respondents (42%) rating it low on this attribute. Two-thirds of
smokers felt this message was noticeable and credible (means = 7.23 and
7.09, respectively) and over half felt the picture was highly impactful (56%;
mean = 6.66) and that the message was highly relevant (55%; mean = 6.27).

The only demographic difference is between older and younger respondents,
with those 25 and older more likely to rate this message between 0 and 3 for

its overall effectiveness (22% vs. 13%).

Ratings on key attributes:

Means
Overall Effectiveness | 58% [ 22% | 20% | 653
Picture/lllustration | 56% [ 31% [ 18% | 666
Relevant | 55% o | 22% | 23% ] 627
Credible | 66% [ 20% [ 4% | 709
Noticeable | 67% [ 21% [ 12% | 723
New Information | 34% [ 24% 42% | 453
Understandable | 83% | 11% [6%] 840

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Effectiveness ratings by demographics:

Means

Overall Effectiveness : 58% [ 22% I 20% ] 653
Under 25 | 58% [ 29% [ 13% ] 662
25 + | 58% [ 19% I 22% ] 650
French : 59% [ 22% I 19% ] 671
English 5% [ 22% ] 20% ] 632
French under 25 | 9% I 8% [I3% 0 69
English under 25 57% [ 31% [ 183% 1 634
French 25+ | 59% | 20% | 2% | 665
English 25+ 58% I 19% I 24% | 632
Female | 56% | 24% | 20% | 642
Male | 61% [ 19% | 20% I 665

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

WARNING
IN A VEHICLE, This message ranked just above the bottom ten of all Health Warning

IF YOU SMOKE, ot
EVERYONE SMOKES. messages, at 31 place.

Smoking in a closed-in space

such as a car greatly increases
the concentration of harmful

chemicals.

f Fifty-five percent of respondents rated this message as highly effective
Allifeline to help you quit. 1-877-455-2233 overall, resulting in an average score of 6.39. Although the message was

s Sommoke e - thought to be very credible (mean = 7.06), it was seen as less noticeable and
relevant than other messages in this series (means = 6.62 and 6.26, with
57% of respondents rating these attributes as high). This message was likely
perceived as less effective because of the impact of the image; only 46% of
smokers felt the picture was highly impactful. The highest proportion of
respondents (45%) felt that the message portrayed was not new to them
(mean = 4.35). The rating of understandability was high, with an average
score of 8.30.

S-40

Monteletio Ult

Some interesting demographic differences can be observed when the 0-3
box is considered:

— Adult respondents are more likely than young adults to consider this
message ineffective (24% vs. 15%);

— When age and language variables are combined, the trends are more
prominent; English-speaking adults are the most likely of all
age/language subgroups to rate this message between 0 and 3 in
terms of its overall effectiveness (29% vs. 14-19%).

© Decima Research Inc. | decima.com 59



Testing of Health Warning Messages and Health Information Messages for Tobacco Products

) Decima Research

Ratings on key attributes:

Means

Overall Effectiveness

Picture/lllustration

Relevant
Credible

Noticeable

New Information

Understandable

0% 20%

40%

60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

Effectiveness ratings by demographics:

Means

Overall Effectiveness 24% [ 21% 1 639
Under 25 25% [ 5% 1 667
25 + [ 24% ] 6.29
French 28% 8% 1 658
English L 20% ] 6.16
French under 25 29% [ 6% 1 662
English under 25 [ 22% 1 6.71
French 25+ 28% [ 9% 1 657
English 25+ [ 19% ] 5.96
Female 28% [ 19% 1 62
Male [ 19% ] 6.50

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

WARNING

AIR FILTERS
DO NOT ELIMINATE
THE SMALLER
PARTICLES AND
GASES FOUND IN
TOBACCO SMOKE.

-l
RE
v

AN

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca

Health Canada

Health Canada

elloa Ultras

25 King Size Cigarettes
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S-41 — Air filters do not eliminate the smaller particles and gases found
in tobacco smoke.
In second to last place, this message ranked 40"

Fewer than half (48%) of respondents felt this message was highly effective,
with 26% saying it was moderately so and 26% saying it was ineffective.
Although rated as very understandable (mean = 7.78), this message did not
receive high ratings on important attributes such as the impact of the picture
and the message’s relevance (means = 5.72 and 5.52, respectively). In both
these cases, only 2 in 5 respondents rated the attributes highly. Just over
half of respondents felt the message was credible or noticeable (54% and
53%, respectively) while just under half (46%) thought the information was
new.
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No noteworthy demographic differences are apparent for this message.

Ratings on key attributes:

Means

[ 5% ) s

Overall Effectiveness

Picture/lllustration 5.72
Relevant 5.52
Credible 6.31

Noticeable 6.38
New Information 5.54
Understandable 7.78
0% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness 26% L 26% 1 576
Under 25 33% 2% 1 598
25+ 24% [ 28% 1 ses
French 28% [ 23% | sss
English 25% [ 20% ) ses
French under 25 3% L 20% 1 o608
English under 25 34% 2% 1 ss0
French 25+ 2% [ 24% 1 sa
English 25+ L 21% 1 5.52
Female 28% I 20% 7\ 584
Male 25% [ 20% 1 ses
0% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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The Toxic Emissions series consisted of three Health Warning messages:
T-50 — Toxic chemicals in tobacco smoke causes serious health problems
and suffering (62.07)
T-51 — Tobacco smoke is a preventable health risk (61.20)
T-44 — Don’t poison me (61.09)

The Toxic Emissions series of messages was the worst rated, with an
average effectiveness rating of only 5.86 and overall rankings of 33 and
below. Although the messages were seen to be highly understandable
(average of the means = 8.57) and fairly noticeable (means ranging from
7.11 to 7.22), the perceived lack of new information really hurt the message,
with mean scores ranging from 3.20 to 3.30. The pictures did have a
moderate impact and the messages were seen to be credible (average of the
means = 6.26 and 6.55, respectively). Relevance was only rated at 5.99 on
average, which might be a function of the lack of new information.

WARNING

TOXIC CHEMICALS IN
TOBACCO SMOKE q
HEALTH PROBLEMS This message ranked 33" overall and was the best-ranked Toxicity message.

AND SUFFERING.

Health Canada

With an average effectiveness rating of 6.07, only half of respondents (52%)

A lifeline to mY;:sgtj:eI,;“;Z"“‘ﬁ'?{f rated this message highly. Two-thirds felt it was noticeable and 60% rated it

: as highly credible. Half of respondents thought the picture had a lot of impact

and 35% thought the picture was moderately impactful. However, only 49%

of respondents thought this message was relevant to them, and only 1 in 5

perceived the information in this message to be new. Understandability was
however very high, with 86% rating this attribute between 7 and 10.

When demographic subgroups are compared:
— Anglophones are more likely to rate this message as effective than
Francophones (mean = 6.46 vs. 5.73);
— This trend is furthered when age is also considered; Anglophone
adults 25 and older are more likely than Anglophone young adults to
find this message highly effective (63% vs. 39%).
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Ratings on key attributes:
Means

Overall Effectiveness

Picture/lllustration

Relevant
Credible

Noticeable

New Information

Understandable

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

Effectiveness ratings by demographics:

Means

Overall Effectiveness 24% [ 23% ) 607
Under 25 % e 57
25 + [ 13% 1 6.10
French L 22% ] 5.73
English [ 23% ] 6.46
French under 25 2% [ 20% 1 +618
English under 25 44% [ 7% 1 57
French 25+ 25% <)/ S— T
English 25+ [ 18% 1 6.66
Female 26% 57—
Male [ 22% 1 6.15
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
WARNING T-51 — Tobacco smoke is a preventable health risk.
TOBACCO This message ranked 36" overall.
SMOKE IS A
PREVENTABLE

HEALTH RISK. Slightly more than 40% of respondents felt this message was effective, with a

pat Carac low overall effectiveness score of 5.54. Its low overall ranking is due to this,

Alifeline to my::sgnlg;e}rﬁg'455'2233 as well as a low rating on other attributes that play an important role in overall

impact. Only 40% of respondents felt the image was highly impactful and

Souig Lfgezis| half thought the message to be relevant (means = 6.03 and 6.18,

25 King Sze Cigarettss respectively). Over two-thirds (69%) of respondents did feel this message

was noticeable though, boosting its rank. It was also thought to be credible

(mean = 6.79) and highly understandable (mean = 8.47). As with the other

messages in this series, the newness of the information in the message was

rated as very low, with the strong majority of respondents (59%) rating this
attribute between 0 and 3.

Health Canada
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When demographic differences are considered it becomes evident that this
message was more effective for Anglophone young adults than it was for the
other subgroups (0-3 box rating 16% vs. 31-38%).

Ratings on key attributes:

Means

Overall Effectiveness

Picture/lllustration

Relevant
Credible
Noticeable

New Information

Understandable

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

Effectiveness ratings by demographics:

Means

Overall Effectiveness 27% [ 30% | 554
Under 25 28% 2% ses
25+ 27 7
French 28% 8% 1 521
English 27% 2 1 s
French under 25 [ 21% 1 514
English under 25 3% [ 6% 1 608
French 25+ 32% 3% 1 s
English 25+ 5.64
Female 28% 2% 1 557
Male 26% 3% s

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

T-44 — Don’t poison me.
i " DON'T As the worst rated message in the Toxicity series, this message was ranked
E a POISON ME. 37"

2 y,

Just over half of respondents (52%) found this message to be effective, with

A lifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca

Health Canada

ello Ultras

25 King Size Cigarettes

.
L\

near-equal proportions rating it as moderate (23%) and low (25%).
Approximately half of respondents felt the message was credible, relevant
and that the picture had a strong impact (means = 6.14, 5.83, 6.40,
respectively).  Although very noticeable (mean = 7.22) and highly
understandable (mean = 8.63), this message scored very low of the newness
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of information (mean = 3.30), with only 21% rating it highly on this attribute
and 21% rating it moderately so.

Demographically,
— Francophone young adults rated this message as more effective (7-
10) than Anglophone young adults (64% vs. 44%) and Francophone
adults (47%).

Ratings on key attributes:

Means
Overall Effectiveness 5.96
Picture/lllustration 6.40
Relevant 5.83
Credible 6.14
Noticeable 7.22
New Information 3.30
Understandable 8.63
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness L 23% 1 5.96
Under 25 . 23% 1 5.98
25+ [ 24% 1] 5.95
French 26% [ 28% ] 587
English 6.07
French under 25 [ 20% 1 6.46
English under 25 26% [ S0 1 537
French 25+ 28% [ 26% 1 570
English 25+ [ 18% ] 6.30
Female [ 2% 1] 6.17
Male 26% 27— ses
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Evaluation of Health Information Messages

There were just two Anatomy Health Information Messages tested, both a
variation on the same general concept:

ANAT-02 — How is my body affected? (70.80)

ANAT-02A — How is my body affected? (69.29)

These two messages in the Anatomy series did very well, ranking 1%' and 3"
overall amongst Health Information messages. These message scored
highly on key drivers of success like noticeability (average of the means =
7.32), credibility (7.28), readability (7.19) and the impact of the illustration
(7.02). They were also seen to be very understandable, with average ratings
above 8 for all messages in the series. Slightly lower ratings on relevance
(6.97) and new information (6.07) may explain why overall effectiveness
scored lower than most attributes, at an average of 6.45. With that said, the
effectiveness of this series overall is higher than for any other series of HIMs.

This message was ranked best amongst Health Information Messages.

Three in five respondents gave this message a high effectiveness ranking,
with a mean rating of 6.57. Almost one-fifth of respondents (19%) found it
moderately effective and another 22% thought it was ineffective. This
message was rated highest for its understandability, with almost 80% highly
agreeing with this attribute (mean = 8.11). Its noticeability and credibility
were also rated quite highly, with mean ratings of 7.45 and 7.43, respectively.
The picture was considered to impact the overall message by the majority
(66%) of respondents, and it was similarly considered relevant (66%). This
message lost impact with many respondents because it was not considered
to contain new information. Only 49% highly agreed that there was new
information in this message and another 22% moderately agreed.

Given the importance of text in the Health Information Messages, they were
also rated on their readability. This message was considered to be highly
readable, with approximately two-third (67%) highly agreeing with this
attribute and another 20% moderately agreeing.

When demographic differences were considered, it became apparent that:

— In general, this message was more effective for younger smokers
than for those 25 and older; adults 25 and older were significantly
more likely to say that they did not agree that the message was
effective (24% vs. 15%).
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Ratings on key attributes:

Means
Overall Effectiveness 6.57
Relevant 7.03
Credible 743
Picture/lllustration 7.26
New Information 573
Noticeable 7.45
Readable 7.34
Understandable 8.11
0% 20% 40% 60% 80% 100%
[ High agreement (7-10) [0 Moderate agreement (4-6) [ Low agreement (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness 6.57
Under 25 [ 22% ] 6.95
25+ [ 18% 1 6.43
French [ 18% ] 6.77
English [ 19% 1 6.33
French under 25 [ 18% 1 7.16
English under 25 25% 6% 1 675
French 25+ [ 8% 1 6.65
English 25+ L 17% ] 6.15
Female 6.71
Male [ 20% 1 6.36
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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ANAT-02A — How is my body affected?
This was ranked the 3™ best Health Information message.

Almost 3 in 5 respondents (57%) felt that this message was effective overall,
that is, it was effective at getting them to think about quitting smoking (mean
= 6.32). This message was seen as very noticeable (mean = 7.18), very
credible (mean = 7.13), and moderately relevant (mean = 6.91);
approximately two-thirds of respondents rated each of these attributes as
high (7-10). It was also rated as understandable and readable by the
majority of smokers (means = 8.06 and 7.03). The newness of the
information, as well as the impact of the illustration also led to this message’s
success, with 57% of respondents rating these attributes between 7 and 10.

When demographic differences are analysed, it becomes evident that this
message was more effective for respondents under the age of 25 than for
older respondents; 24% of those 25 and older rated the message as
ineffective compared to 13% of those under 25.

Ratings on key attributes:

Means
Overall Effectiveness 6.32
Relevant 6.91
Credible 7.13
Picture/lllustration 28% [ 5% | 678
New Information 6.41
Noticeable 7.18
Readable 7.03
Understandable 8.06

0% 20% 40% 60% 80% 100%

@ High agreement (7-10) O Moderate agreement (4-6) O Low agreement (0-3)
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Effectiveness ratings by demographics:

Means
Overall Effectiveness [ 23% ] 6.32
Under 25 30% 8% 64
25 + 6.12
French [ 23% ] 6.32
English [ 23% 1 6.32
French under 25 29% %0 695
English under 25 31% 5% 1 650
French 25+ [ 19% 1 5.94
English 25+ 9% ] 6.22
Female 26% [ 8% | 643
Male [ 19% ] 6.18
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Three Health Information Messages were tested in the Benefits series,
specifically:

B-08 — Do you cough in the morning? (69.52)

B-09 — Your heart will thank you... (68.08)

B-07 — Planning on having a baby? (65.30)

Two of the messages in this series (“Do you cough in the morning?” and
“Your heart will thank you...”) ranked in the top five messages and had high
effectiveness ratings of 6.69 and 6.38, respectively. The third message
however ranked lower, at 9" place. The top two were thought to be very
understandable, relevant, credible, and readable. They also received
moderate ratings for the impact of the illustrations, the newness of
information, and their noticeability. The lower ranking message in this series
fared comparably on most attributes (noticeability, credibility,
understandability, readability, and the illustration), however its perceived lack
of relevance, new information, and overall effectiveness hindered its overall
score.

This was the 2" best Health Information Message and the highest ranked
message in the Benefits series.

Overall, 61% of respondents rated this message as highly effective and
another 20% thought it was moderately so (mean = 6.69). This message’s
strong showing is in part due to its high ratings on key attributes, such as its
credibility (mean = 7.47) and relevance (mean = 7.09). It was also thought to
be easy to understand and readable (means = 8.29 and 7.55, respectively).
The noticeability of this message, as well as the newness of the information
fared well, with approximately 3 in 5 respondents rating these attributes
highly. This message could have been improved with a stronger illustration;
slightly fewer than half (47%) felt the image was impactful.

When demographic trends are considered:
— Older respondents are more likely to rate this message low on overall
effectiveness as compared to the young adults segment (21% vs.
12%);
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Ratings on key attributes:

Means
Overall Effectiveness 6.69
Relevant 7.09
Credible 7.47
Picture/lllustration 36% [ 7% ] 623
New Information 6.08
Noticeable 6.64
Readable 7.55
Understandable 8.29
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) O Low agreement (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 20% ] 6.69
Under 25 29% 122 5
25 + L 17% 1 6.66
French [ o1% ] 677
English [ 20% 1] 6.63
French under 25 [ 21% 1 7.09
English under 25 36% [ 3% 1 644
French 25+ [ 20% 1 6.57
English 25+ 6.70
Female [ 23% ] 6.64
Male [ 18% ] 6.75
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
B-09 — Your heart will thank you...
This message ranked 4" out of the 18 messages tested.
| eaty s ch i | grandarmant o qonde Fifty-eight percent of smokers felt this message was effective, resulting in a

of smoking-related maladies du cceur
heart disease.

moderate mean rating of 6.38. It scored highly on attributes that lead to a
message’s overall impact, such as credibility (mean = 7.26). It was also
rated as very understandable and readable (means = 8.43 and 7.80,
respectively), and thought to be moderately relevant (mean = 6.82).
Interestingly, the impact of the picture was lower for this message than it was
for the B-08, which used the exact same image (mean = 6.15 vs. 6.23).
Noticeability was moderate, with an average rating of 6.58, and only half of
respondents felt the information was new, resulting in a low mean of 5.64.
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No differences for effectiveness ratings between subgroups are observed.

Ratings on key attributes:

Means
Overall Effectiveness 6.38
Relevant 6.82
Credible 7.26
Picture/lilustration 40% [ 6% ] 615
Noticeable 6.58
Readable 7.80
Understandable 8.43
New Information 5.64
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 21% 1 6.38
Under 25 [ 23% ] 6.75
25 + | 20% ] 6.28
French [ 20% | 6.56
English 6.18
French under 25 L 23% ] 6.75
English under 25 [ 22% ] 6.74
French 25+ [ 19% 1 6.51
English 25+ L 22% ] 6.03
Female 6.40
Male [ 21% 1 6.39
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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‘ i e ‘ B-07 — Planning on having a baby?

This message ranked 9" overall, placing it noticeably behind the other
messages of this series.

Only half of respondents (49%) rated this message as highly effective overall,
resulting in a moderate mean rating of 5.80. The relevance rating (mean =
5.86) could explain the lower overall ranking since this attribute plays a large
role in determining a message’s impact. Given the nature of the message,
men and older respondents were less likely to feel it was relevant to them
and scored it accordingly. The message was seen to be very credible, with
two-thirds (67%) of respondents rating it as such (mean = 7.17). The impact
of the picture, at a mean of 6.64, was moderately rated. Understandability
and readability were both high, with means of 8.28 and 7.71, respectively.
Noticeability was rated moderately well (mean = 6.70), with 60% scoring it
between 7 and 10; however, many respondents did not feel the information
was new, with 41% rating it poorly on this attribute (mean = 4.79).

Numerous demographic trends are noted:
— This message is more effective amongst Francophones than
Anglophones (mean = 6.08 vs. 5.42);
— Woman are more likely to rate this message highly than men (means
=6.16 vs. 5.32);
— Francophone young adults rated this message more effective than
any other subgroup (mean = 6.93 vs. 5.15 — 5.83).

Ratings on key attributes:

Means
Overall Effectiveness 5.80
Relevant 5.86
Credible 7.17
Picture/lllustration 35% _ 6.64
New Information 4.79
Noticeable 6.70
Readable 7.71
Understandable 8.28
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)
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Effectiveness ratings by demographics:

Overall Effectiveness

Under 25
25 +

French
English

French under 25
English under 25

French 25+
English 25+

Female
Male

0%

20%

@ High score (7-10)

© Decima Research Inc. |
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[ 18% ]
L 23% ]

[ 19% 1

[ 21% 1

40% 60% 80%

O Moderate score (4-6) @ Low score (0-3)

100%

Means

5.80

6.15
5.70

6.08
5.42

6.93
5.15

5.83
5.51

6.16
5.32
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Humour

There was only one message tested in the Humour series. Its overall
composite score was 62.19.

HUM-01 — The best way to quit smoking...let me tell you...
This Humour message ranked 13" overall, placing it towards the bottom of
the Health Information messages.

Fewer than half of respondents (45%) felt this message was effective and
almost one-third (32%) rated it between 0 and 3 (mean = 5.50). About half of
respondents rated this message as highly relevant (53%), credible (54%),
and thought it had an impactful illustration (51%), resulting in moderate mean
scores of 6.16, 6.36, and 6.07, respectively. Almost equal proportions of
respondents felt the information was new (40%) as those that felt it was not
s0 (38%). This message scored fairly well on its noticeability (mean = 6.80)
and readability (mean = 6.84), and highly on its understandability
(mean=7.64), although these attributes have less weight than some others
when composing the overall impact score of the message.

No notable significant differences between subgroups are observed.

Ratings on key attributes:

Means
Overall Effectiveness 5.50
Relevant 6.16
Credible 6.26
Picture/lllustration 26% [ e8% ) 607
New Information 5.01
Noticeable 6.80
Readable 6.84
Understandable 7.64
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)
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Effectiveness ratings by demographics:

Means
Overall Effectiveness 5.50
Under 25 2% [ 26% 1 ss6
25 + [ 20% ] 5.49
French [ 22% ] 557
English 24% %% ———— s«
French under 25 38% 2% 1 55
English under 25 2% 2% 1 557
French 25+ 7% ] 5.59
English 25+ [ 23% ] 5.36
Female [ 27% 1 5.39
Male 26% [ 1 se0
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Join the Club

There was only one message tested in the Join the Club series. Its overall
composite score was 61.18.

JTC-01 - Join the smoke free revolution.
This message ranked 16" overall, second to last amongst all Health
Information messages.

It was perceived to be effective by only 42% of respondents, and 32%
thought it to be ineffective. Although smokers saw the message as being
understandable (75%), much fewer thought the message was readable; only
58% said as much, leading to the conclusion that the content of the message
is clear but the formatting is not. Almost 3 out of 5 respondents felt this
message was highly credible (58%) and relevant (51%), resulting in
moderate mean scores of 6.55 and 6.09, respectively. The newness of
information and the message’s noticeability were rated similarly, with
approximately half rating these attributes highly, one-quarter rating them
moderately, and one-quarter rating them poorly. The illustration was
perceived to be one of the weaker elements of this message, with only 40%
of respondents agreeing that it was impactful.

No significant differences between subgroups are noted.

Ratings on key attributes:

Means
Overall Effectiveness 5.23
Relevant 6.09
Credible 6.55
Picture/lllustration 5.57
New Information 5.82
Noticeable 5.99
Readable 6.59
Understandable 7.76

0% 20% 40% 60% 80% 100%

@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)
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Effectiveness ratings by demographics:

Means
Overall Effectiveness 26% [ 3% ) 523
Under 25 25% e T s
25+ 26% s ——1 vy
French 24% 9% 1 540
English 29% 8% ————1 sm:
French under 25 28% L 28% 1 se2
English under 25 [ 22% ] 5.16
French 25+ 2% 1 5.32
English 25+ 3% 8 —— 497
Female 28% [ Si% ) s
Male 25% o) s
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

© Decima Research Inc. | decima.com 78



(

Decima Research

oo - N\
sopuw.1% 40N P15 54010 1969 3 310 P>
saye11e nod Surpnl
Spie p ujoseg disypoaN

SBAY|[) G foif i

qqqqq

S G

Testing of Health Warning Messages and Health Information Messages for Tobacco Products

The Promotional series included two Health Information messages, both
touching on the same general topic:

P-01A — Need help quitting? (64.52)

P-01B — Need help quitting? (61.18)

The two messages in this series did not rank very well on overall impact as
compared to the other Health Information messages, with both in the bottom
half of the rankings. Although they were thought to be quite understandable
and readable, they only scored moderately well on other important attributes
such as impact of the illustration (average of the means = 5.94), noticeability
(6.16), and relevance (6.02). The average of the credibility rating across the
series was slightly higher at 6.55, but this did not boost the overall
effectiveness, rated at 5.41. The newness of information in this series was
considered only moderate, at 5.79, but compared to all other HIMs this is
above average.

This message ranked 12" overall when compared to all other Health
Information message, based on the composite scores representing overall
impact.

Only slightly more than 2 in 5 respondents (44%) rated this message as
highly effective, leading to a low average score of 5.57. Half (51%) of
respondents felt this message was relevant to them and 58% thought it was
highly credible. Understandability and readability were high, with means of
8.13 and 7.59, respectively. The illustration was rated as having a high
impact by 46% of smokers, and another 36% thought rated it as moderate
(mean = 6.16). The newness of information was not rated very high, with a
low mean score of 5.73, the lowest of all attributes for this message.
Although just more than half of respondents (53%) felt this message was
noticeable, this attribute was moderately rated overall, with a mean of 6.34.

The only significant difference between subgroups is that respondents 25

and older are more likely to rate this message as highly effective than
respondents under 25 (48% vs. 35%).
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Ratings on key attributes:
Means

Overall Effectiveness

Relevant 6.18
Credible 6.72
Picture/lllustration 6.16
New Information 5.73
Noticeable 6.34
Readable 7.59
Understandable 8.13
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)
Effectiveness ratings by demographics:

Means

Overall Effectiveness 26% L 30% 1 557

Under 25 40% 2% 1
25+ [ 2i% ] zzi
French 20% 30 1

5.58

English 24% 2% 1 .

French under 25 4% 2% 1 53
English under 25 39% [ 25% 1 5
French 25+ [ 23% ] 558
English 25+ L 10% ] 5.71
Female % —L/ —

Male 24% [ ST ) 565

0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

e mas e e
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P-01B — Need help quitting?
This Promotional message ranked 15" overall.

sa3e11e anod ;Suipnb
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With only forty-three percent of respondents rated this message as highly
effective, the mean effectiveness score is low at 5.25. Half of respondents
(49%) thought this message to be relevant and noticeable but the average
ratings were still low (means = 5.86 and 5.97, respectively). The strong
majority found it to be very understandable (mean = 7.78), but the lower
score on readability signifies the design of the text could be improved (mean
= 6.93). The credibility of this message was moderate, at a mean of 6.37.
Half of respondents felt the information was new, but only 41% felt the
illustration had a significant impact on the message.
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Decima Research

Demographically:
— Men are more likely to rate this message as ineffective than women
(35% vs. 24%);
— Adults 25 and older are more likely to rate the effectiveness of this
message between 0 and 3 than younger respondents (35% vs 24%).

Ratings on key attributes:

Means
Overall Effectiveness 25% [ 8% ) 525
Relevant 7 /s R
Credible 6.37
Picture/lllustration 37% [ %% ) 572
New Information 5.85
Noticeable 26% [ 25% ] 597
Readable 6.93
Understandable 7.78
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) O Low agreement (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness 25% [ 8% 1 525
Under 25 33% 7/ S— R
25+ 5% ] 14
French 27% 51— 533
English ok ] 515
French under 25 32% [ 28% 1 52
English under 25 35% [ 7% 62
French 25+ 25% [ Si% 1 537
English 25+ L 21% ] 4.87
Female 27% [ 28% ) 549
Male [ 23% 1 4.97

0% 20%

@ High score (7-10)
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80%

@ Low score (0-3)
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Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Three true or false Health Information messages made up this series:
QA-03 — Quitting could increase life expectancy (66.62)
QA-04 — Smoking adds more stress to your body (65.45)
QA-02 — Every quit attempt is closer to success (65.11)

The True or False series did moderately well overall, with all messages in the
series ranking in the middle range of all HIMs. For the most part, ratings for
each message are comparable across all attributes, however the “Quitting
could increase life expectancy” was seen to be slightly more readable,
understandable, and noticeable than the others. On average, the strongest
attributes of this series were its understandability (average of the means =
7.98), readability (7.51), credibility (6.87), noticeability (6.87), and relevance
(6.62). Scoring slightly lower, with averages between 5.59 and 5.96, were
the remaining attributes, namely overall effectiveness, presence of new
information, and impact of the illustration.

This message ranked 7" overall and was the best of the True or False series.

Just over half of respondents (52%) agreed that this message was highly
effective at making them think about quitting smoking (mean = 6.03). This
message was rated highly on its noticeability (mean = 7.08), and moderately
well on its credibility (mean = 6.88), and its relevance (mean = 6.62); almost
two-thirds (64%) of respondents rated the message as highly noticeable and
highly credible, and 59% thought it to be very relevant. This message also
received high ratings for its understandability and readability, with mean
scores of 8.17 and 8.00, respectively. Just under half of respondents felt that
information in this message was new (mean = 5.69). Detracting from this
message was the illustration; only 36% of respondents found it to be highly
impactful (mean = 5.54).

When demographic differences are analysed:

— Men are more likely than women to rate this message’s effectiveness
as low, with ratings between 0 and 3 (29% vs. 21%).
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Ratings on key attributes:

Means
Overall Effectiveness 6.03
Relevant [ 18% ] 662
Credible 6.88
Picture/lllustration _ 5.54
New Information 24% [ 2% ] 569
Noticeable 7.08
Readable 8.00
Understandable 8.17
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness 6.03
Under 25 2% L 22% 1 &0
25+ [ 21% ] 6.01
French [ 21% ] 597
English 2% [—28% 1 10
French under 25 24% [ 19% 1 634
English under 25 35% 157 S
French 25+ [ 20% ] 5.87
English 25+ 24% [ 22% 1 62
Female 26% [ 2% | &1
Male [ 20% 1 5.81
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

QA-04 - True or False: Smoking adds more stress to your body.
This message was ranked 8" overall, narrowly behind the QA-03 message of

this series.

2 Doss iting el i s
o gt

i | Half of respondents (51%) rated this message as effective overall, resulting
gl |

e in @ moderate mean rating of 5.97. As compared to the above message (QA-
03) this message did not rate as highly on some attributes, such as relevance

(mean = 6.57), noticeability (mean = 6.61), readability (mean = 7.31) and
understandability (mean = 7.84). However, when looked at in isolation, this
message fared moderately well on relevance and noticeability, and very well
on readability and understandability. Interestingly, the illustration rated
higher in this message than it did in QA-03 (mean = 5.88 vs. 5.54), despite
the fact that the exact same illustration was used. The information contained
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in this message was also thought to be newer than the information in QA-03,
with almost half of respondents (48%) rating it highly on this attribute (mean =
5.83).

The only noteworthy significant subgroup difference is between age
categories, where older respondents were more likely to rate this message

as ineffective than respondents under 25 (29% vs. 16%).

Ratings on key attributes:

Means
Overall Effectiveness 597
Relevant 6.57
Credible 6.88
Picture/lllustration 5.88
New Information 5.83
Noticeable
6.61
Readable
7.31
Understandable
7.84
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness 24% [ 26% 1 59
Under 25 30% [ 16% 1 650
25 + [ 2% ] 5.80
French 24% 2% 1 59
English [ 23% ] 5.98
French under 25 27% [ 13% 1 684
English under 25 32% 7% 1 617
French 25+ L 23% 1 5.70
English 25+ [ 20% 1 5.91
Female 28% [ 2a% ) se4
Male [ 19% ] 6.13
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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QA-02 - True or False: Every quit attempt is closer to success.
This message ranked 10™ overall and was the lowest ranking message of the
True or False series.

Exactly half of respondents thought the message to be highly effective
overall, with another 24% rating it as moderately effective, resulting in a
moderate mean rating of 5.89. The message rated fairly well on driving
attributes such as relevance (59% rating it highly) and credibility (62%), with
mean scores of 6.67 and 6.85 respectively. Understandability of the
message was also high, with a mean of 7.93, however comparatively its
readability was rated notably lower, at 7.22. Respondents felt this message
was fairly noticeable (mean = 6.93), but did not think very highly of the
illustration, giving a mean rating of 5.86 (comparable to the rating in QA-04,
and higher than that of QA-03). The newness of the information in this
message was considered to be low by one-third of respondents, resulting in a
mean rating of only 5.26.

When demographic differences are considered, the following trends are
observed:
— Men are more likely than women to rate this message’s overall
effectiveness between 0 and 3 (32% vs. 23%);
— Anglophone young adults are the least likely to rate this message as
ineffective, and the most likely to rate it as moderately effective.

Ratings on key attributes:

Means
5.89
Relevant 6.67
Credible 6.85
3% 7 L
5.26
Noticeable 6.91
Readable 7.22
7.93

0% 20% 40% 60% 80% 100%

@ High agreement (7-10) O Moderate agreement (4-6) O Low agreement (0-3)
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Effectiveness ratings by demographics:

Means
Overall Effectiveness L 24% ] 5.89
Under 25 30% 2% 579
25 4+ L 21% ] 5.93
French L 21% ] 5.60
English 25% [ 20— 608
French under 25 [ 21% 1] 5.62
English under 25 38% [ 16% 1 595
French 25+ [ 20% ] 5.59
English 25+ 6.13
Female 2% —cs/—
Male [ 21% ] 5.70

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Stages

There was only one message tested in the Stages series. Its overall
composite score was 64.76.

a e g STAGE-02 — What stage are you in?
Sy This message was ranked 11" overall, putting it in the bottom half of Health
Information messages.

Less than half of respondents (48%) felt this message was effective at
getting them to think about quitting smoking and more than one-quarter rated
it as ineffective (mean = 5.81). However, on important attributes such as
credibility and relevance this message fared moderately well, with means of
6.84 and 6.58, respectively. As has been seen with other HIMs, although the
understandability of the message was high (mean = 7.67) the readability was
notably lower (mean = 6.77) signifying that the text or presentation of
information could be improved to encourage reading. Just over half of
respondents (52%) felt the picture to have a high impact resulting in a mean
rating of 6.30 and 59% felt the message was noticeable (mean = 6.66). The
newness of the information was mixed, with 47% perceiving it to be high,
22% thinking it was moderate, and 31% saying it was low; however overall
the mean rating for this attribute was low at 5.55.

No significant subgroup differences are observed.

Ratings on key attributes: Means

Overall Effectiveness 25%

Relevant

prr—— v R

Credible 6.84

Picture/lllustration 29% [ 9% ] 630

New Information 5.55

Noticeable 24% [ 7% ) 666

Readable 6.77

Understandable 7.67
0% 20% 40% 60% 80% 100%

@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)
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Effectiveness ratings by demographics:

Means
Overall Effectiveness 25% L 2% 1 ©5s8t
Under 25 33% 2% 1 577
25 + L 23% ] 5.83
French 24% 2% 1 ocos
English 27% [ 20% 1 ss1
French under 25 33% [ 21% 1 597
English under 25 33% 5% 1 557
French 25+ L 21% ] 6.11
English 25+ 25% Sl 548
Female 26% [ 26% 1 580
Male 25 e —

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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The Testimonial series consisted of three Health Information messages:
T-16 — I didn’t have to do it alone...(61.54)
T-18 — | crossed the finish line...(58.12)
T-17 — My reason for quitting...(57.76)

The Testimonials were the worst rated series, with two messages of the
series rated the bottom two overall and one in 14" place. The overall
effectiveness ratings of the messages in this series range from 5.18 to 5.61,
with an average of 5.37. The series’ best features were the understandability
of the messages as well as their credibility (average of the means = 7.63 and
6.52, respectively). Relevance and readability did not hurt the messages, but
did not particularly strengthen them either (average of the means = 6.01 and
6.19, respectively). The pictures detracted from the messages in this series,
with ratings ranging from 5.24 to 5.71. Despite this, the noticeability rated
higher, at an average of 5.84. The messages were also thought to lack new
information; the average rating on this attribute of 4.77 is lower than that of
any other HIM series.

At 14" place, this message was the best ranked of the Testimonial series.

Fewer than half of respondents (46%) found this message to be highly
effective, compared to 30% that rated it between 0 and 3 (mean = 5.61). It
was thought to be highly credible by 57% of respondents (mean = 6.71) and
highly relevant by 52% (mean = 6.28). Although respondents rated their
understanding of this message as high (mean = 7.82), it was perceived to be
significantly less readable, likely due to the amount of text on the message
(mean = 6.90). Respondents did not find this message particularly noticeable
and rated the impact of the picture as very low, two attributes that are closely
related. Only 45% of smokers said they found the message to be noticeable
(mean = 5.85) and the highest proportion of respondents (41%) rated the
impact of the picture as moderate (mean = 5.71). This message scored
particularly low on the newness of its information, with equal proportions of
respondents rating it high (7-10) as low (0-3) (38% for both, mean = 4.88).

No notable significant differences are observed between demographic
subgroups.
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Ratings on key attributes:

Means

Overall Effectiveness 5.61
Relevant 6.28

Credible 6.71
Picture/lllustration 5.71
New Information 4.88

Noti
oticeable 5.85
Readable
6.90
Understandable
7.82
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)
Effectiveness ratings by demographics:

Means

Overall Effectiveness [ 23% ] 5.61
Under 25 31% [ 26% 1 s¢

25+ [ 21% 1 5.59

French 25% 80 1 552

English [ 21% 1 5.71

French under 25 36% L 23% 0 57
English under 25 27% .
French 25+ 2% ] 5.45
English 25+ [ 19% ] 5.76

Female 25% — —

Male [ 20% | 573

0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

S T-18 — | crossed the finish line...

ysiuy a1y passon |

As the second worst HIM, this message ranked 17" overall.

Just over 2 out of 5 respondents (42%) agreed that this message was
effective at making them think about quitting smoking and one-third felt it was
ineffective, resulting in a low mean rating of 5.33. Although more than half of
respondents (55%) rated this message as credible (mean = 6.32), only 47%
felt it was relevant and noticeable (means = 5.86 and 5.85, respectively).
Over two-thirds rated the message as understandable (mean = 7.35),
however a very low 42% felt it was readable (mean = 5.66). This message
definitely lost some appeal because of its image, only 35% of respondents
said it was highly impactful and 28% said it had low impact (mean = 5.40).
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The information in this message was not perceived to be new, with only 39%
of respondents rating it highly on this attribute, and a low mean score of 5.11.

When demographic subgroups are analysed, the following trends are
present:

— Francophone young adults are less likely to rate this message as

ineffective (27%) when compared to Anglophone young adults (46%).

Ratings on key attributes:

Means
Overall Effectiveness 5.33
Relevant 5.86
Credible 6.32
Picture/lllustration 5.40
New Information 5.11
Noticeable 5.85
Readable 5.66
Understandable 7.35
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) 0O Moderate agreement (4-6) O Low agreement (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness 25% %% ] 5%
Under 25 5.21
25+ 25% [ T say
French 24% % ] 528
English 24% [ 540
French under 25 0% ] 5.63
English under 25 467
French 25+ 5% — o/ —
English 25+ 26% [ ST% ] 5%
Female 26% Sl ] 552
Male L 22% ] 5.06
0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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T-17 — My reason for quitting...
This was the lowest ranking Health Information message, in 18" place.

Only 41% of respondents felt this message was effective, with another 34%
saying it was ineffective (mean = 5.18). Evaluations of this message’s
attributes are mixed, with some scoring moderately well and others scoring
relatively low. Credibility was its best feature, with a moderate mean score of
6.53. It was also seen to be moderately relevant and noticeable, with
approximately half of respondents rating these attributes highly (means =
5.89 and 5.82, respectively). Similar to the other messages in this series, it
was rated as understandable (mean = 7.71) but significantly less readable,
with only 47% rating this attribute as high (mean = 6.01). Where this
message really falls short is with the impact of its illustration and the newness
of its information; less than one-third (31%) of respondents scored these
attribute between 7 and 10. The highest proportion of respondents (41%)
rated the impact of the picture as moderate, and 42% rated the newness of
information as low (means = 5.24 and 4.33, respectively).

No significant differences between demographic subgroups are observed for
the effectiveness ratings of this message.

Ratings on key attributes:
Means

5.89
6.53
5.24
4.33
5.82
6.01
7.7

0% 20% 40% 60% 80% 100%

@ High agreement (7-10) O Moderate agreement (4-6) @ Low agreement (0-3)

© Decima Research Inc. | decima.com 92



Decima Research Testing of Health Warning Messages and Health Information Messages for Tobacco Products

Effectiveness ratings by demographics:

Means

Overall Effectiveness 25% 8% ] 518
Under 25 31% S0 s

25 + L 23% ] 5.18

French 2% < . S P

English L 22% ] 5.10

French under 25 3% I </ — XY
English under 25 30% 157 S Y
French 25+ 26% e ) sae
English 25+ L 19% ] 5.00
Female 5% — s — )

Male 25% —1 2 R

0% 20% 40% 60% 80% 100%

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Two Health Information messages about withdrawal cravings made up this
series:

WC-02 — They peak during the first 48 hours...(67.88)

WC-01 — It reaches the brain in about 10 to 20 seconds...(66.78)

The Withdrawal Cravings series was also one of the strongest series of
Health Information Messages, with the two messages ranking 5" and 6"
overall. This series rated particularly well on its understandability (average of
the means = 8.01) and readability (7.28). Credibility, noticeability, and
relevance also ranked fairly well (6.99, 6.96, and 6.71, respectively). Overall
effectiveness was rated at 6.18 for the series. The impact of the illustration
and the newness of information might have detracted from the messages’
impact slightly, given that the average ratings for these attributes are below
that of overall effectiveness, at 6.12 and 6.11.

Ranked as 5" overall, this was the strongest message in the Withdrawal
Cravings series, slightly ahead of the WC-01 message.

Fifty-six percent of respondents rated this message as highly effective,
leading to a mean rating of 6.24. Approximately two-thirds of respondents
found this message to be highly relevant (64%) and credible (65%), resulting
in mean scores of 7.03 and 6.75, respectively. Four out of five respondents
said the message was very understandable (mean = 8.19) and 69% found it
easy to read (mean = 7.38). Despite only half of smokers perceiving the
illustration to be impactful, the message still fared fairly well on noticeability
(mean = 6.89). Close to 3 in 5 respondents (58%) considered the information
to be new (7-10) and another 15% thought it was moderately so.

The following demographic trend was observed:

— Older respondents are more likely to rate this message as ineffective
(0-3) than younger respondents (25% vs. 16%).
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Ratings on key attributes:

Means

Overall Effectiveness 6.24
Relevant 6.75

Credible 7.03
Picture/lllustration 29% [ 2i% ] 614
New Information 6.22
Noticeable 6.89
Readable 7.38
Understandable 8.19

0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) O Low agreement (0-3)
Effectiveness ratings by demographics:

Means

Overall Effectiveness 6.24
Under 25 25% s 7/ [N

25 + [ 20% ] 6.16

French L 21% 1 6.27

English L 21% ] 6.21

French under 25 30% [ 17% 1 617
English under 25 1% ] 7.00
French 25+ [ 19% 1 6.30
English 25+ L 22% 1 6.01
Female 6.39

Male [ 23% ] 6.06

0% 20% 40% 60% 80% 100%

When you smoke, nicotine | Lorsque vous fumez, la
reaches the brain in about | nicotine aftein le cerveau
econds. en 10 4 20 secondes.

1010 20 s¢

ahpendonce.
Griree

i fumé.

Vous avez ce
quil faut pour
vivre sans
fumée!

@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)

WC-01 - It reaches the brain in about 10 to 20 seconds...
Ranking just below the other message in the series, this message was 6"
overall.

More than half of respondents (54%) felt this message was effective, leading
to a mean score of 6.12. This message was rated moderately well for its
credibility (mean = 6.94) and relevance (mean = 6.67), and highly for its
noticeability (mean = 7.03). In addition, the strong majority respondents felt it
to be very understandable (77%) and readable (65%). Although slightly
fewer than half of smokers (47%) were impacted by the illustration on the
message, 32% felt it was moderately impactful, resulting in a mean score of
6.10. The information was considered new to half of respondents (mean =
5.99).
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Observed demographic differences include:
— Women are more likely than men to feel this message was
moderately (4-6) effective (25% vs. 16%);
— Francophone young adults were less likely than Anglophone young
adults to rate this message’s effectiveness as low (15% vs. 35%).

Ratings on key attributes: Means
Overall Effectiveness 6.12
Relevant 6.67
Credible 6.94
Picture/lllustration 32% [ %% ] s10
New Information 24% [ 2% ] 59
Noticeable 7.03
Readable 7.18
Understandable 7.82
0% 20% 40% 60% 80% 100%
@ High agreement (7-10) O Moderate agreement (4-6) O Low agreement (0-3)
Effectiveness ratings by demographics:
Means
Overall Effectiveness [ 21% 1 6.12
Under 25 6.02
25 + [ 21% ] 6.16
French [ 22%% ] 6.18
English [ 20% 1 6.05
French under 25 9% 6.47
English under 25 5.43
French 25+ L 21% ] 6.09
English 25+ [ 21% 1 6.24
Female 5% s/ L
Male [ 16% ] 6.14
0% 20% 40% 60% 80% 100%
@ High score (7-10) O Moderate score (4-6) @ Low score (0-3)
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Evaluation of Contact Information

“IPLANNED

TO QUIT SMOKING
BEFORE | TURNED 20.
NOW I'M 26.”

Cigarettes are addictive...
don't let them control you.

_ Health Canada
Iifeline to help you quit. 1-877-455-2233

www.gosmokefree.ca

Health Canada
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In addition to testing Tobacco Health Warning Messages and Health
Information Messages, this study also evaluated the effectiveness of the
contact information on the cigarette package.

Respondents were first asked to what extent the section caught their
attention, that is, how noticeable it was. Approximately two-thirds of
respondents (64%) felt that it was noticeable and another 23% felt it was
somewhat noticeable. On average, the contact information’s noticeability
was rated as 7.07. Very few differences are seen when demographic
variables are considered; the only noteworthy one is that French-speaking
smokers under the age of 25 found the information slightly more noticeable
than their counterparts (67% rated it as noticeable vs. 63-64%, with an
average score of 7.16 vs. 7.01 vs. 7.07).

@ Noticeable (7-10) O Somewhat noticeable (4-6) @ Not noticeable (0-3) Means
Total 64% [ 23% | 13% ] 7.07
Under 25 65% [ 25% [ 10% | 7.09
25+ | 64% [ 22% | 15% ] 7.06
French | 64% | 23% [ 18% ] 709
English 64% [ 23% | 13% ] 7.04
French under 25 67% [ 25% [ 9% 1 716
English under 25 63% | 26% [ 1% 1 701
French 25+ | 63% [ 22% | 15% ] 7.07
English 25+ 64% | 22% | 14% | 705
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Total

Under 25
25 +

French

English

French under 25 ]
English under 25

French 25+
English 25+

Respondents were next asked whether they thought the space occupied

by

this section on the pack should be bigger, smaller, or stay as itis. They were
asked this in the context of whether changing the size would further

encourage interested smokers to use the contact information or not.
majority (67%) agreed that it was an appropriate size and should not
changed. About one-quarter (22%) felt it should be bigger, while only 1 in
thought it should be smaller.

O Smaller

@ Bigger [ Stay like itis now

The

be
10

22% [ 67% [ 10%

27% [ 63% [ 1%

21% | 69% [ _10%

20% [ 70% [ 10%

25% [ 65% [ 10%

27% I 63% 9%

25% [ 62% [ 13%

17% | 72% [ 11%

24% [ 66% [ 10%

0% 20% 40% 60% 80%

100%

Younger Canadians were more likely to say that the contact information
should be bigger than older Canadians (27% vs. 21%), however the
proportion who felt it should be smaller was comparable for both groups.
English Canadians were also more likely to say this section should be made
bigger when compared to French Canadians (25% vs. 20%), and again, this
difference is accounted for in the ‘stay like it is now’ category, and not the
‘smaller’ category which was found to be 10% for both groups. The largest
demographic difference is highlighted when both age and language are
considered; whereas the language divide amongst younger respondents is
minimal (27% vs. 25% saying it should be bigger), the difference between
French and English adults 25 and older is significant (17% vs. 24% saying it

should be bigger). No differences are seen when gender is considered.

Lastly, respondents were asked how important it was to them that this kind of
information be included on cigarette packages. For the most part, Canadians

feel the presence of this contact information is either important (63%)

or

somewhat important (20%). Almost 1 in 5 (17%) said that this information is

not important, resulting in a mean rating of 6.99.

Younger Canadians are much more likely to feel this information is important
than older Canadians, with 70% (vs. 61%) rating it important and another
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Total

Under 25
25 +

French

English

French under 25

English under 25

French 25+
English 25+
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18% (vs. 20%) rating it somewhat important (mean = 7.46 vs. 6.83). Overall,
French-speakers are slightly more likely to feel that it is somewhat important
(22% vs. 18%), and English-speakers are more likely to feel that it is not
important (19% vs. 16%). Only minor differences between groups are noted
when both age and language variables are considered, and men are more
likely to feel the information is not important than are women (20% vs. 15%).

O Important (7-10) O Somewhat important (4-6) B Not important (0-3) Means
6.99

[ 18% ] 7.46

6.83

s — — v

6.98
7.53
7.40
25% I 7S 2
684
0% 20% 40% 60% 80% 100%
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