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Survey Development Overview 
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·Define commodity 
·Select valuation approach 
·Initiate design 

·Develop survey materials 
• Test language, question formats 
·Consider variation byage, gender, usage & region 

·Refine and expand questionnaire 
·Administer to 30 individuels 
·Basic analysis of data 
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·Refine questionnaire and incorporate peer review 
• Translate to on-fine format 
·Administer on-fine to -100 individuals 

·Make any necessary changes 
·French translation 
·Administer to 1000 (or more?) individuals 



Pilot Design 
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VERSION B 
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Would you be willing to 
pur-chase this nicotine gum 
therapy cption? 

("';Yes (,No 
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l would pure hase 
(chooee one only) 

·OR· 
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r: Iwould purchase none ofthese 



Survey Administration 

• Survey 'in field' for approximately 4 weeks 

• Contacts were given a reminder calI 

• lEe- maintained technical support e-mail 
address (4 respondents utilized) 
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Average Time Spent by Survey Section 

• Introduction: -., 7min. 30sec. 

• Choice Questions: -., 8min. (Version A) 
-., 5min. 30 sec. (Version B) 

• Follow-up: -., 3min_ 

• Full Survey: --- 20 min. 



Demographie Summary (eont.) 

<$15k $15 to $20 $20 to $30 $30 to $40 $40 to $50 $50 to $75 $75 to $100 $100 to $150 >$150k 
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Choice Question Formats 

• Employ both single-choice and across-therapy questions 
• Consistent w/ peer-review carnments; ability ta test 

sensitivity of values 
Choice 
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Would you be willing to 
purchase dus nicotine guru 
therapyoption? 

C Yes CNo 

Across 
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I would purchase 
(choose one only) 

-OR- 

r. 

() I would purchase none ofthese 



Are Respondents Making Choices? 

• Consider single-choice data: 

A B 



Are Respondents Making Choices? (cont.) 

• Frequencies show variation in choices 
• Little evidence of anchoring based on past use of 

therapy type 

• Overall, suggestive of choicesltrade-offs 
conducive to analysis and value estimation 
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Single-Choice: Light Smokers 

• Zyban is the 
omitted therapy 
constant 

• Both success (+) 
and cost (-) highly 
significant 

• Rho also 
significant, 
confirming random 
effects 
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Across Therapy: Pooled Heavy & Light 

• Cast (-) and 
success (+) highly 
significant 



Example Preliminary Values (cont.) 

• Single-choice data: Heavy Smokers 
- Move from a baseline of 5% to 12% success: 

$137 
- From 5% to 40% success: $684 

• Across-therapy data 
- Move from a baseline of 5% to 12% success: $40 
- From 5% to 40% success: $200 
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Example Comments re: Choices 

• Some comments regarding trade-offs: 

• "1 answered yes because if 1 could pay less for shorter therapy option 1 
would, even though the success rate is lower." 
"It is 3 to 6 times more effective than trying with no aid, but 6% is 
dauntingly low." 
"Because the cost is reasonable and the effective rate is better. 1 have 
tried this product in the past, with NO success, but if it was improved ta 
be more effective, 1 would try it again." 
"Too many doses a day. What if you forget?" 
"8 weeks and 40% success seems fair enough to give it a shot. the 
price makes it more of a risk, though. but 40% is good." 
"Because it is about the same or less that 1 would spend buying 
cigarettes" 
"This would not be in my budget range" 

• 

• 

• 
• 

• 

• 



Exempte Comments re: Choices (cont.) 

• Sorne comments regarding scenario: 

• "If 1 really want to quit l'II do it cold turkey" 
"1 wauldn't mind paying the money if 1 knew 1 had a chance of actually 
quitting" 
"1 would be willing ta pay 'any amount' if it result in becoming a non 
smaker ... my problem is getting myself into the right headspace!!!" 
"1 really feel that the thrust ta quit smoking is directly related to avoiding 
the chances of Cancer. Too many chemicals in our environment 
contribute to that risk now. Quitting smoking is only one of many. Even 
if 1 were to quit, there is still a huge chance 1 would suffer cancer 
anyway with the pollution and chemicals in our air, food, water etc." 

• 

• 

• 



Preliminary Conclusions From Pilot 

• Approximate 2: 1 recruit to complete response ratio 
• Higher income/education sample relative to general 

population of smokers 
• Efficient data collection with few (known) technical 

difficulties 
• Summary statistics suggest reasonable 

choosing/trading 
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IrnplicationslRecommendations for 
Full Implementation 

•. Establish income/education recruiting quotas to 
achieve fully representative sample 

• Consider increasing bids for heavy smokers, 
(though may be arlifact of smaller sample) 

• Potentially decrease number of choice question 
repetitions ta reduce respandent burden/fatigue 
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Progress Bar 
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Progress Bar 
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Prcgress Bar 
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Progress Bar 
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Progress Bar 
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Progress Bar 
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Progress Bar 
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We will present you with a series oftherapy options, one at a rime 

Each option will appear in the format below. 

'ISuccess rate 

·IT~;~-~.~~t-~;~::;~;~:~:n;' 
The next senes of screens will explain the information you will be 
provided about each ther apy option. 

22 



These are indicated in red below. 

Second, each therapy type will have a daily use and availabiliry. 

·i -r-v-v- 

.(D2iiOlU" 

(NAME OF THERAPY 
OPTION) , ..... 

(al daily d.)~e.$) 

(Wl,fthtr ;;; cre secrircon \~ 
nceded) '!AVi]Olbility , 

:ILength of therapy 
:;.._._-_. __ ....:.:...__:..:.:....:...:.;;,....._._._ .. :..:.:...._-..;.;:_.- 

;!Success rate 

:!Total cost to you personally 

Progress Bar 

Daily use and availability will 
be the same jor each therapy 
type (such as gum, patch etc.) 
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WHAT DOES "LENGTH OF THERAPY" MEAN? 

- 
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WHAT IS "TOTAL COST"? 

Progress Bar 
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Progress Bar 

• 

30 



Progress Bar 
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Progress Bar 
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Progress Bar 
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r - ==~_~c~=_~~~ , ~-~ir~coÎ~i~~Th.~~~;1 
~~;~;~. m mm·... ml m ;~pie~eSperday' m • 

~vailability l["~e counter·· ' 

~~~~~~i~~;-~.·~=~J •• __ 
[Sur cess rate 

[Total cost to you personally 

Would yuu be willing to 
pur-chase this nicotine guru 
therapy option? 

Progress Bar 
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ffieOTINE INHALER 

Would you be willing to 
purchas e this nicotine inhaler 
therapy option? 

(' Yes CNo 

Progress Bar 

40 



r--"~- ·_-_·_-~=~"==;.c"=NïCOT1m~iNHALER 
. t ... }herap:v C)p~on Il ~~~======~~==~=C 

[Daily Use 15 doses per day 

!Availability Prescription 

[Length of therapy 
t. 

iSuccess rate 

:!!.~tal cost to you personally 
Would you be wi1Iing to 
pur-chase this nicotine inhaler 
therapy option'! 

r Yes rNo 

Progress Bar 
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Would you be willing to 
purchase this nicotine inhaler 
therapy option? 

CYes CNo 

Progress Bar 
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Progress Bar 
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Pr-ogress Bar 
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Progress Bar 
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· NlCOTINE PATCH 
D 

Would you be willing to 
purchas e this nicotine patch 
therapy option'? 

CYes <: .. N" 

Progress Bar 

- 
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Would you be willing 10 
pur-chase this Zyban therapy 
option'? 

GYe, CNo 

Progress Bar 
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ZVBAN Therapy Option B 

Would you be wilIing to 
purchase this Zyban therapy 
option? 

CYes ("No 

Progress Bar 
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l= 
:!Length or therapy 

Prescription !AvaiJability 

jSuccess rate 
.,~~~~~~~~~~=' 
J~'otal CO sr to you personally 

Would you b. wilIing to 
pur-chase this Zyban therapy 
option? 

C y" CNo 

Progress Bar 

- 
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Prcgress Bar 
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Progress Bar 

- 
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Progress Bar 

- 
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Nicotine Gum Nicotine Patch Nicotine Inhaler Zyban 

15 doses per day 2 pills per day 

I wculd purchase 
(choose one only) 

-OR- 

r r r 

C I would purchase none ofthese 

Progress Bar 

... 
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Progress Bar 
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Progress Bar 
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Progres s Bar 
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Progress Bar 
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Progress Bar 
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Prcgre s s Bar 
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Progress Bar 
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Progress Bar 
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