Attitudes and Behaviours
of Canadians Regarding
Second-Hand Smoke in

the Workplace

December 2002

POR-02-46/ H1011-02-0026

101 Yorkville Avenue, Suite 301
Toronto, Ontario M5R 1C1

Tel: (416) 921-0090

Fax: (416) 921-3903

< VANCOUVER < TORONTO

< OTTAWA

< BATHURST, N.B.

< MONTREAL

RA"

STRATEGIC PUBLIC OPINION & MARKET RESEARCH

"POLLA



Table of Contents

I IR O U Gl O ot s e et ussvsivssnnsvaste sotace soniasotan oo ed e e sssavssnsasans 2
. Methodology......cceennrieesensennsnnsnnsncsansaecniessesassnssnssassssssassassassasasaes 3
I, Key FINAINGS «ccccvurneiveiiniiniiensanennncansancncsessacsassnssasssssnsssassasassansasasans 4
A. Recall of Government of Canada Advertising...........cccoeeeveruneneee 4
B. Evaluation of the Government of Canada’s Provision of
INfOrmMation and SEIVICES ........ovvvevuueeeieeeeeeeeeiraieeeeeeersrrrsererenees 11
C. Attitudes Toward Second-Hand Smoke..........c.cccceeseevsnennnncenees 15
D. Second-Hand Smoke in Public Areas..........ceeeeeeeeveemeciciiaaninnns 22
Technical ApPendiCes: ......cccuucrececsesassncsssansonsesacsassassoncassassassansansassrsasasse 51
Interview Schedule
Crosstabulations

A POLLARA Report 1



I. Introduction

POLLARA is pleased to present the following report and ad recall findings
from the second-hand smoke workplace campaign. This wave of television
advertising focused on second-hand smoke exposure in the Canadian

workplace.

Secondary objectives of the research included measuring Canadians’
attitudes toward second-hand smoke in their workplace and in public areas
such as bars, taverns and restaurants. Results are segmented by smokers

and non-smokers.
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Il. Methodology

A total of 1,500 telephone interviews were conducted between November
15" and 21%, 2002. The sample was divided between current smokers
(750) and non-smokers (750 - including “never” smokers and “former”
smokers). Equal proportions of these segments were collected in each
region of the country and were weighted to reflect the existing national
distribution.

Table A
Sample Distribution

Unweighted # of =~ Weighted # of ~ Margin of Error

Interviews Interviews (%)
Current Smoker 753 83 +3.6
Never Smoked 401 144 +4.9
Former Smoker 365 122 +5.1
Total 1,519 349 +2.5

A sample of 1,500 is accurate to within £2.5 percentage points, nineteen
times out of twenty.
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Ill. Key Findings

A. Recall of Government of Canada Advertising
i Unaided Recall

Approximately three-in-five Canadians recall having seen, heard or read
government advertising about not smoking within the past few weeks
(61%). Recall is highest among current smokers (72%). Even among former
smokers and never-smokers, recall government advertising on this topic
“was 59% and 57%, respectively.

Figure 1
Unaided Recall of Government Advertising, by Smoking Profile

Overall

Current Smoker

Never Smoked

Former Smoker

0% 20% 40% 60% 80% 100%

[ HYes ENo [ Maybe

Question: Over the past few weeks or so, have you seen, heard or
read any government advertising about not smoking?
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Recall of government advertising about not smoking is highest in Québec
(71%) and in the Atlantic region (65%).

Table 1
Unaided Recall of Government Advertising, by Region

Yes No

% %

Atlantic Canada 65 32
Québec 71 27
Ontario 55 40
Prairies 63 33
BC/Territories 56 42
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ii. Unaided Description of Anti-Tobacco Advertising

Unaided recall of government advertising about not smoking reveals that
just over one-in-ten (13%) Canadians who recall seeing, hearing or reading
such advertising describe the advertisement featuring Heather Crowe — the
waitress who is currently suffering from terminal cancer which she
developed as a result of exposure to second-hand smoke in her place of
work. Another 9% recall that the advertising they saw, read or heard
contained messaging about the effects of smoking, including diseases, and
harmful effects on health (9%). A similar proportion recall that the
advertising they saw was in the form of advertising on cigarette packages

(8%).

Figure 2
Unaided Description of Anti-Tobacco Advertising

Heather Crowe Waitress Having Lung Cancer |
Diseases/Affects Health/Harmful/Bad |

Cigarette Pack Ads/Pictures On (NONSPECIFIC) [
Older Man Losing 43 Year Old Son 51:1:

Organs/Pictures Of/Effects On 5.:‘:

Second-hand Smoke/ [
Affects Non-Smokers (GENERAL) |

Poster/Billboard: Smoking Can Kill You 251
Commercial Tobacco Cessation Product :
Teeth/Gums/Pictures Of/Effect On |-

Teenagers/Prevent Youth Smoking |
f 27%

Don’t Know |

0% 20% 40% 60%

Question: What do you remember about this/these ad/ads? What pictures
or images come to mind? (PROBE OPEN-END. DO NOT READ.
CODE ALL THAT APPLY) Are there any. others?

Uaided recall of the Heather Crowe advertisement is highest among women
over 55 years of age (21%) and among residents of the Atlantic provinces
and Ontario (17% each).
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iii.  Source of Government of Canada Advertising

Approximately three-quarters of Canadians who recall seeing, hearing or
reading Government of Canada advertising report that they saw these
advertisements on television (73%). One-in-five report seeing advertising
on cigarette packaging (19%), while 15% report having seen or read
advertising in newspapers .

Figure 3
Source of Government of Canada Advertising

Television

Cigarette Packages/Box/Cans
Newspaper

Magazines

Radio

Outdoor Billboards

Public Transit
Pamphlet/Brochures In The Mail

Convenience Stores |

Don’'t Know

0% 20% 40% 60% 80% 100%

Question: Where did you notice this/these advertisement/advertisements?
(PROBE OPEN-END. DO NOT READ. CODE ALL THAT APPLY)
Did you notice them anywhere else?
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iv.  Prompted Advertising Recall

Almost three-in-five Canadians recall having seen the television
advertisement featuring waitress Heather Crowe when prompted with a
description (57%). This finding is consistent across all smoking and non-
smoking segments.

Figure 4
Prompted Recall of Heather Crowe Television Execution,
by Smoking Profile

Overall

Current Smoker

Never Smoked

Former Smoker

0% 20% 40% 60% 80% 100%

H Yes ENo E1Maybe

Question: | would now like to ask you some questions about some specific
advertising. Do you remember seeing a television ad over the past
few weeks showing a 57 year old non-smoking waitress talking about
developing lung cancer as a result of being exposed to second-hand
smoke in her workplace?

Prompted recall of the Heather Crowe advertisement is highest in Québec
(67%) and among Canadians 55 years of age and over (73%).
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V. Sponsor of Heather Crowe Television Execution

Two-in-five who recall seeing the Heather Crowe advertisement on a
prompted basis identify the Government of Canada as the sponsor of the ad

(41%).

Figure 5
Sponsor of Heather Crowe Television Execution

Government Of Canada i 41%

Health Organizations (GEN) |/
Provincial Government

Smoke Free/Against Smoking Org.

Don't Know/No Response | 34%

0% 20% 40% 60% 80% 100%

Question: Thinking about the ad that you saw, who do you think was the
main sponsor? That is, who paid for it? (OPEN-END. DO NOT
READ. ACCEPT ONE RESPONSE)

Men are more likely than women to identify the Government of Canada as
the sponsor of the second-hand smoking television ad (46% vs. 36%
respectively).
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vi.  Main Message of Heather Crowe Television Execution

According to 61% of those who recall seeing the Heather Crowe television
advertisement, the main point the ad was trying to get across is that
“second-hand smoke kills”. Another 20% of these respondents identify the
message of the advertising as “smoking is dangerous to your health” or “you
should not smoke” (16%).

Figure 6
Main Message of Heather Crowe Television Execution

2 0
Second-Hand Smoke Kills i

Smoking Is Dangerous To Your Health

You Should Not Smoke/Don't Smoke

Not Healthy/Bad For Health/Cause Cancer [} 6%

Ban Smoking In Public Areas [JJ 5%

Stop Smoking Or You'll Become Like That [-J 4% -

Ban Smoking In Workplace 2%

) . M 2%
Trying To Get Smokers To Quit

Smoking Affects Everyone/Not Only Smoker 2%

H 2%

Don't Know/No Response

0%  20%  40%  60%  80%  100%

Question: Thinking about the ad that you saw/heard, what do you think was the main point
this advertisement was trying to get across? (OPEN-END. DO NOT READ.
ACCEPT ONE RESPONSE. ANSWER SHOULD BE AT LEAST FIVE WORDS)

1ldentification of the message that second-hand smoke kills is highest in the
Atlantic provinces (66%) and in Ontario (68%). Furthermore, women are
more likely than men to identify the second-hand smoking message in the
ad (65% vs. 56% respectively).
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B. Evaluation of the Government of Canada’s
Provision of Information and Services

i Evaluation of the Government of Canada’s Performance

Audiences were asked their opinion of the Government of Canada’s
performance on a number of indicators, including accessibility to services,
and overall performance. Scores were recorded using a seven-point scale
on which one means “terrible” and 7 means “excellent”.

Overall mean scores suggest that audiences give the government its most
positive evaluation when considering its performance on tobacco and
smoking issues (4.7). Ratings of the government’s overall performance (4.1)
and its provision of information to the public about available services (4.0)
then follow.

Canadians who have never smoked tobacco give higher ratings to the
government on all indicators than their current and former smoking
counterparts. In particular, never-smokers give the Government of Canada
a rating of 4.8 on its Tobacco Control Program (compared to 4.6 from
former smokers and 4.5 from current smokers).

Figure 7
Government of Canada’s Performance

Performance of the Government
of Canada on their Tobacco
Control Program |-

Performance of the Government
of Canada in general

| Overall

m Current Smoker
& Never Smoked
B Former Smoker

Performance of the Government of
Canada in providing info to public
about government services |-
available to Canadians

Question: Please use a 7-point scale, where 1 means terrible, 7 means excellent
and the mid-point, 4, is neither good nor bad.
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Evaluations of the government’s performance on tobacco and smoking
issues are highest in Québec and in Ontario (4.9 and 4.8, respectively).
Evaluations of the government’s general performance are highest in these
regions (4.4 in Québec; 4.2 in Ontario), as well as in the Atlantic provinces
(4.3). Evaluations of the government’s providing information to the public
on the availability of services is consistent across all regions.

Table 2
Mean Evaluation of Government of Canada, by Region

Providing Govt

Tobacco Control Performance in Services Info

Program General to the Public
Atlantic Cda 4.5 4.3 4.0
Québec 4.9 4.4 4.0
Ontario 4.8 4.2 41
Prairies 4,2 3.7 3.9
BC/Territories 4.5 3.7 3.8
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il. Evaluation of Government of Canada Services

Respondents were asked to indicate levels of agreement and/or
disagreement with statements pertaining to the Government of Canada’s
delivery of information and services. Overall, Canadians are most likely to
agree that the Government of Canada delivers its services and
information in a respectful way (78%). Another 49% of Canadians agree
that the Government of Canada is using new and innovative ways to
provide information and services to citizens, and delivering reliable
service and information (44%).

Figure 8
Evaluation of Government of Canada Services

The Govemment of Canada delivers B
its services and information in a
respectful way

The Government of Canada is using
new and innovative ways to provide
information and services to citizens

The Government of Canada provides
reliable service and information

It is easy to contact the Government
of Canada for Information and service

0% T 20% 40% " 60% 80% - 100%

B Totally B Somewhat B Neither Agree B Somewhat Bl Totally O DK
Agree Agree Or Disagree Disagree Disagree
7) (6,5) 4) (3,2) 1)

Question: After seeing this advertisement, please tell me the extent to which you agree or
disagree with each of the following statements using a 7-point scale, where 1 is totally
disagree, 7 is totally agree and the mid-point, 4, is neither agree nor disagree.
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iii.  Impact of Advertising on Perception of Tobacco Industry

Audiences were asked whether the anti-tobacco advertising they had seen
made them feel more or less critical toward the tobacco industry and its
practices, or whether the advertising had no effect on their perception of
the industry. Findings reveal that this most recent wave of advertising has
caused 42% of Canadians to report that they are now more critical of the
tobacco industry.

Canadians who have never smoked tobacco are most likely to report that
the ad they saw made them more critical of the tobacco industry (48%),
although only marginally more so than former smokers (44%). Even among
current smokers, 30% hold this view.

Table 3
Effects of Anti-Tobacco Ads on Performance of Tobacco Industry,
by Smoking Profile
No Effect on Less
More Critical Opinion Critical
% % %
Current Smoker 30 56 9
Former Smoker a4 45 6
Never Smoked 48 44 5
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C. Attitudes Toward Second-Hand Smoke

A Canadians who are Personally Bothered by Second-hand
Smoke

Over two-in-five Canadians report that they are “very much” bothered by
second-hand smoke (43%).

Figure 9
Personally Bothered by Second-Hand Smoke

60%1
40%

20%

Very Much Somewhat NotVery Much  Not At All

Question: To what extent, if at all, are you personally bothered by
other people’s smoking, or second-hand smoke? Does
being exposed to second-hand smoke bother you:

The proportion of residents reporting that they are “very much” bothered
by others’ second-hand smoke is highest in Ontario (51%). Others who are
most likely to be “very much” bothered by second-hand smoke include
women (50% vs. 36% of men), particularly those over the age of 35 (53%)
and Canadians living in urban areas (44% vs. 38% of rural residents).
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Approximately half of all never-smokers (59%) and former smokers (47%)
report that they are bothered “very much” by others’ smoke. Within
current smokers, 34% are either bothered “very much” or “somewhat” by
second-hand smoke.

Figure 10
Personally Bothered by Second-Hand Smoke, by Smoking Profile

Current Smoker

Never Smoked

Former Smoker

........

0% " 20% 40% 60% 80%  100%

M Very Much B Somewhat EDepends M NotVery Much [INotAtAll

Question: To what extent, if at all, are you personally bothered by other people's
smoking, or second-hand smoke? Does being exposed to second-
hand smoke bother you:
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ii. Physical Irritation Caused by Second-hand Smoke
Almost half (44%) of respondents say that second-hand smoke causes them
physical irritation or affects their health in a noticeable way.
Figure 11
Experience Physical Irritation or Health Effects
from Second-Hand Smoke

Possibly/Not
Certain
2%

Don't Know/NA
1%

Yes
A 44%

No
53%

Question: Does second-hand smoke cause you any physical
irritation or affect your health in a noticeable way?

Those most likely to report experiencing physical irritation as a result of

being exposed to second-hand smoke are women (51% vs. 36% of men),
particularly those over the age of 55 (59%).
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iii.  How Much Others are Bothered by Second-Hand Smoke

Almost nine-in-ten Canadians believe that other people, in general, are
bothered by second-hand smoke either “somewhat” (40%) or “very much”
(49%). Only 5% believe that others are “not very” (4%) or “not at all” (1%)
bothered by second-hand smoke.

Figure 12
How Much Others are Bothered by Second-Hand Smoke

49%

40%

20%+

NotVery NotAtAll DK/No
Much Answer

0%

Question: To what extent, if at all, do you think that other people in general are
bothered by second-hand smoke? Would you say they are bothered:

Those who are most likely to believe that people in general are bothered

“very much” by second-hand smoke include Québec residents (61%),
women (52%), and Canadians over the age of 34.
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Eighty-four percent (84%) of current smokers believe that people are
bothered either “somewhat” or “very much” by second-hand smoke. ~ The
number of never-smokers who believe people in general are bothered
either “somewhat” or “very much” by second-hand smoke is 91%.

Table 4
How Much Others Are Bothered by Second-Hand Smoke, by
Smoking Profile

Current Smoker  Never Smoked Former Smoker

% % %
Very Much 46 49 50
Somewhat 38 42 40
Depends 7 4 4
Not Very Much 5 4 3
Not At All 1 0 1
Don’t Know 3 1 2
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iv. Health Hazard of Second-hand Smoke

Almost two-thirds of Canadians believe that second-hand smoke poses a
“significant hazard” to people’s health (62%). More than one-quarter
believe that being exposed to second-hand smoke poses a “moderate
hazard” to people’s health, while less than one-in-ten (9%) believe that
second-hand smoke exposure entails only a “minor hazard” (7%) or “no
hazard at all” (2%).

Figure 13
Health Hazard of Second-Hand Smoke

80%-
60%-
40% |

20%-

Significant Moderate Minor No Hazard DK/No
Hazard Hazard Hazard At All Answer

0%

Question: To what extent, if at all, do you think being exposed to second-hand
smoke is a hazard to people’s health? Would you say itis a ... to
people’s health?
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Over 72% of never smokers report the belief that exposure to second-hand
smoke results in significant health hazards. Moreover, 40% of current
smokers believe that exposure to second-hand smoke results in significant
health hazards.

Table 5
Health Hazard of Second-Hand Smoke, by
Smoking Profile

Current Smoker Never Smoked Former Smoker
% % %
Significant Hazard 40 72 64
Moderate Hazard 37 23 27
Minor Hazard 16 5 5
No Hazard At All 3 1 2
Don’t Know 4 0 2

Women are much more likely than men to believe that exposure to second-
hand smoke results in significant health hazards (68% vs. 55% respectively).
Furthermore, residents of urban areas are more likely to hold this belief
than their rural counterparts (64% vs. 55% respectively). Overall, residents
of Ontario are most likely of all regions to believe that significant health
hazards may result from exposure to second-hand smoke (70%).

Table 6
Health Hazards of Second-Hand Smoke, by Region

Significant Moderate Minor No Hazard
Hazard Hazard Hazard atall
% % % %
Atlantic Canada 61 26 9 2
Québec 50 41 6 1
Ontario 70 21 6 2
Prairies 59 26 9 3
BC/Territories 61 28 7 0
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D. Second-Hand Smoke in Public Areas
I. Second-hand Smoke in the Workplace

Over half of Canadians (55%) report being employed in a workplace where
smoking is completely restricted. ~ Almost three-in-ten (28%) are in
workplaces where smoking is allowed only in designated areas. Nine
percent (9%) are employed in workplaces where smoking is not restricted at
all, while seven percent (7%) report that smoking is restricted only in certain
areas of their workplaces.

Figure 14
Smoking in the Workplace
Restricted
Onlyin \
Certain Dot
Areas PR
1%

Restricted
Completely
55%

Not Restricted 7%
atAll
9%

Allowed
Only in
Designated
Areas
28%

Question: (IF EMPLOYED) At your place of work, is smoking
restricted completely, allowed only in designated
areas, restricted only in certain areas or not restricted
at all?
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Current smokers are the least likely to report that they are currently
employed in workplaces where smoking is restricted completely (38% vs.
64% of never-smokers and 57% of former smokers).

Table 7

Smoking in the Workplace, by Smoking Profile

Restricted Completely

Allowed Only in Designated Areas
Not Restricted At All

Restricted Only in Certain Areas

Never Former
Smoker Smoked Smoker
% % %
38 64 57
38 20 29
13 9 6
10 6 6

Residents of Québec and of British Columbia are most likely to report that
they are employed in workplaces which completely restrict smoking (65%
and 63%, respectively), while residents of the Atlantic provinces are most
likely to report that they work in areas where smoking is not restricted at all

Table 8

Smoking in the Workplace, by Region

(17%).
Restricted
Completely
%
Atlantic Canada 43
Québec 65
Ontario 56
Prairies 43
BC/Territories 63

A POLLARA Report

Allowed in Not
Designated  Restricted in Restricted
Areas Certain Areas At All
% % %

31 9 17
21 6 9
29 5 8
34 11 12
23 9 4
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Those employed full-time are most likely to report that their workplaces
enforce a completely restrictive smoking policy (57%). Approximately half
of those employed either part-time (52%) or who are self-employed are
subject to the same policy. Part-time workers are most likely of all
employed cohorts to report that smoking is permitted in designated areas of
their workplaces (35%), while those who are self-employed are most likely
to report that smoking is not restricted at all in their workplaces (21%).

ii. Importance of Providing Completely Smoke-Free Workplace

Almost three-quarters (73%) of Canadians believe that it is either “critically
important” (45%) or “definitely important” (28%) that employers provide a
completely smoke-free environment for their employees. A further sixteen
percent (16%) believe it is “somewhat important” that this environment be
provided to employees. Less than one-in-ten (8%) report that it is either
“not very important” (4%) or “not at all important” (4%) to provide
employees with a smoke-free environment.

Figure 15
Importance of Providing Completely Smoke-Free Workplace

60%1
- 45%

40%

28%

20%

Critically Definitely Somewhat NotVery NotAtAll Depends
Important Important Important Important Important

VA
Y

Question: How important do you feel it is for employers to provide a completely smoke-free
environment for their employees? Is this something that is:
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Not surprisingly, never-smokers are considerably more likely than their
smoking counterparts to feel that it is “critically important” that employers
provide a smoke-free environment for employees (53% vs. 24%
respectively). However, even among current smokers, 29% believe it is
“somewhat important” that employers provide a completely smoke-free
environment.

Table 9
Importance of Providing Completely Smoke-Free
Workplace, by Smoking Profile

Current Smoker Never Smoked  Former Smoker

% % %
Critically Important 24 53 50
Definitely Important 24 31 28
Somewhat Important 29 11 14
Depends 3 0 1
Not Very Important 9 3 4
Not At All Important 11 1 4

Women are more likely than men to report that it is “critically important”
that employees have access to a completely smoke-free workplace (52% vs.
38% respectively), particularly women over the age of 35 (55%). The
importance of a smoke-free workplace is also highlighted in Ontario and BC
where one-half (50% and 51%, respectively) report that this environment is
“critically important”.
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iii.  Right to Completely Smoke-Free Environment

More than four-in-five Canadians believe that all workers should have the
right to a completely smoke-free workplace (84%), while only 11% do not
support this right.

Figure 16
Right to Completely Smoke-Free Environment

No
11%

Depends
3%

Yes
84%

Question: Do you believe that all workers should have the right to
a completely smoke-free workplace?
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Over two-thirds (67%) of current smokers agree with an employee’s right to
a smoke-free workplace, while this proportion increases to almost nine-in-
ten among former smokers (86%) and never-smokers (92%).

Figure 17
Right to Completely Smoke-Free Environment, by Smoking Profile

Current Smoker

Never Smoked

Former Smoker

40% 60% 80%

0% 20%

H Yes EDepends [INo

Question: Do you believe that all workers should have the right to a completely
smoke-free workplace?

Agreement with this right is widespread across all groups, with residents of
BC voicing the most affirmation (88%).
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iv. Reasons for Completely Smoke-Free Environment

Among those who felt that employees are not entitled to a completely
smoke-free workplace, reasoning highlighted the rights of both smokers and
non-smokers (31%) and a desire for designated smoking areas in workplaces
(31%). Less often, those who do not support the right to a completely
smoke-free workplace suggested that it is because exposure to smoke is up
to the individual and should not be regulated by government (13%) and
that certain fields of work entail exposure to smoke (10%).

Figure 18
Reasons for Completely Smoke-Free Environment

Smokers And Non-Smokers Have Rights |:: 31%

There Should Be Designated Smoking Areas |- 31%

Up To Individual/Government No Right To Control
Depend On Job/Field Of Work/Place Of Work |:::::

| Smoke/Need To Smoke/ Want To Smoke |::::]

It Isn't llegal |

Causing People To Die/Have Cancer/Not Good :

Some Workplaces Cannot Be Smoke-Free :

Govt Profit/Spend Money on Non |:
Smoking Environment

Shouldn't Be Smoking/Smoking In Workplace |-
Non Smokers Should Find Smoke Free Job
Should Be Considerate

Jobs Are Hazardous/Other Health Hazards

0% | 20%  40%  60%  80%  100%
Question: (IF NO) Why do you say that? (OPEN-END. DO NOT READ. CODE
ALL THAT APPLY)

A POLLARA Report 28



v. Comfort Level in Asking Employer to Implement/Expand
Smoke-Free Policy

Almost seven-in-ten Canadians report that they would be either “very
comfortable” (43%) or “somewhat comfortable” (24%) asking their
employer to implement a non-smoking policy or to expand the one that is
already in place. Approximately one-in-five would feel either “not very
comfortable” (10%) or “not at all comfortable” (9%) asking for this change in
their workplace. Less than one-in-twenty report that they already have non-
smoking policies in place (4%).

Figure 19
Comfort Level in Asking Employer to
Implement/Expand Smoke-Free Policy

60%

A

40%

20%-

Very Somewhat NotVery NotAtAll NotCurrently Already Depends DK/NA
Comfortable Comfortable Comfortable Comfortable Employed/  Have
Retired/ Non-
Self-Employed Smoking
Policy

0%

Question: How comfortable would you be in asking your employer to implement a non-smoking policy, or
expand one that is already in place?

Canadians under the age of 24 are least likely to report that they would be
“very comfortable” speaking to their bosses about their workplace smoking
policies (27%) and, conversely, most likely to not feel very comfortable
broaching their employer on this issue (17%). Those earning less than
$25,000 annually are also less likely than their higher-income counterparts
to be very comfortable speaking with their employers about workplace
smoking policies (33%).
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Never-smokers and former smokers are equally comfortable asking their -
employers to implement or expand an existing non-smoking policy (74% of
never-smokers; 69% of former smokers).

Figure 20
Comfort Level in Asking Employer to
Implement/Expand Smoke-Free Policy, by Smoking Profile

Current Smoker

Never Smoked

Former Smoker

O:’/u 20% 40% 60% 80% 100%

M Very Comfortable

B Somewhat Comfortable

Not Very Comfortable

& Not At All Comfortable

M Not Currently Employed/Retired/Self-Employed
[ Already Have Non-Smoking Policy

M Depends

O Don’'t Know/No Answer

Question: How comfortable would you be in asking your employer to implement a non-
smoking policy, or expand one that is already in place? Would you be:
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vi.  Smoking in Restaurants

Seven-in-ten Canadians believe that restaurants should provide a
completely smoke-free environment for their employees (71%), which
would mean that neither employees nor customers would be permitted to
smoke on the premises.

Figure 21
Restaurants Providing Smoke-Free Environment
Don't
Depends Know
4% 1%
No
23%

Yes
72%

Question: Do you believe that restaurants should provide a
completely smoke-free environment for their
employees? This would mean that no smoking would
be permitted by either employees or customers.
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Never-smokers are the most likely to support this proposal (84%), followed
by three-quarters of former smokers who share the view (75%). Even
among current smokers 44% feel restaurants should provide a smoke-free
environment.

Table 10
Restaurants Providing Smoke-Free Environment,
by Smoking Profile

Current Smoker  Never Smoked  Former Smoker

% % %
Yes 44 84 75
No 48 13 18

Agreement with the proposition that restaurants  should provide a
completely smoke-free environment for employees is high across the
country.

Table 11
Restaurants Providing Smoke-free Environment, by Region

Yes No

% %

Atlantic Canada 75 20
Québec 60 33
Ontario 76 20
Prairies 71 21
BC/Territories 76 18
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vii.  Preferred Smoking Policies in Restaurants

Over 38% of Canadians believe that smoking should be banned from all
sections of a restaurant (38%), while another 43% feel smoking should only
be “allowed in a closed section”.

Figure 22
Preferred Smoking Policies in Restaurants

Should Be Allowed

In All Sections
Allowed Only in 1%
(']

Smoking Section Should Not Be
17%

Allowed in Any
Section
38%

Only In Enclosed
Smoking Section
43%

Question: Which of the following statements comes closest to how you feel about
smoking in restaurants?
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Over 46% of never smokers and 42% of former smokers feel that smoking
should not be allowed in any section of the restaurant. Among current
smokers 18% feel that smoking should not be allowed in any section of a
restaurant with another 46% believing that it should be limited to enclosed

smoking sections.

Figure 23
Preferred Smoking Policies in Restaurants, by Smoking Profile

Current Smoker

Never Smoked

Former Smoker

B Should Not Be B Only In Enclosed & Allowed Only ® Should Be
Allowed In Any Smoking Section In Smoking Allowed In All
Sections Section Sections

Question: Which of the following statements comes closest to how you feel about
smoking in restaurants?

Women are more likely than men to opt for a complete ban on smoking in
restaurants (42% vs. 35% of men).
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Most regions express preferences for completely smoke-free restaurants and
for restaurants with enclosed areas for smoking.

Table 12
Preferred Smoking Policies in Restaurants, by Region

Only in

Smoking Not Enclosed Only in Should Be

Allowed in Smoking Smoking Allowed in

Any Section Section Section All Sections
% % % %
Atlantic Canada 49 37 13 1
Québec 22 50 25 2
Ontario 43 43 13 1
Prairies - 40 42 16 1
BC/Territories 44 37 18 1
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viii.  Preference for Smoke-Free Environment in Restaurants

Almost three-quarters of Canadians would personally prefer to go to
restaurants that provide a completely smoke-free environment for patrons
and employees (72%). This preference is even higher among never-
smokers, 87% of whom favour this scenario. Thirty-three percent of
current smokers would prefer to visit restaurants which provide a
completely smoke-free environment.

Table 13
Preference for Smoke-Free Environment in Restaurants,
by Smoking Profile
Current Never Former
Overall Smoker Smoked Smoker
% % % %
Yes 72 33 87 80
Depends 4 5 2 5
No 22 58 9 13
Don’t Know 2 4 1 3
Question: Would you personally prefer to go to restaurants that provide a

completely smoke-free environment for employees and customers?
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ix.  Likelihood of Avoiding Non Smoke-Free Restaurants

Among those who reported that they would prefer to visit a restaurant
which provides a completely smoke-free environment for patrons and
employees, three-quarters (76%) report that they would be either “very” or
“somewhat likely” to avoid a restaurant that was unwilling to provide a
completely smoke-free environment.

Figure 24
Likelihood of Avoiding Non Smoke-Free Restaurants
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35%

40%
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Question:  (IF YES/DEPENDS IN Q32) How likely would you be to avoid a

restaurant that was unwilling to provide a completely smoke-free
environment? Would you be:
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Fifty-eight percent (58%) of current smokers report that they are either
“very” or “somewhat likely” to avoid a restaurant that is unwilling to

provide a completely smoke-free environment.

Likelihood of Avoiding Non Smoke-Free Restaurants,
by Smoking Profile

Current Smoker

%

Very Likely 22
Somewhat Likely 36
Depends 4

Not Very Likely 18
Not At All Likely 18
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X. Smoking in Bars and Taverns

Forty-six percent of Canadians express support for establishing bars and
taverns as completely smoke-free environments for employees. Six percent
of respondents report that their support for the proposition “depends” on
unspecified conditions.

Support for smoke-free bars and taverns is highest among non-smokers
(59%), but even 49% of former smokers support smoke-free bars and
taverns. Additionally, even among current smokers one-in-five (21%)
support the banning of smoking in bars and taverns.

Table 15
Bars and Taverns as Smoke-Free Environments, by Smoking Profile

Current Never Former

Overall Smoker Smoked Smoker
% % % %
Yes 46 21 59 49
Depends 6 5 4 8
No 42 70 30 37
Don’t Know 6 3 7 6

Question: Thinking now about bars and taverns, do you think these types of

establishments should provide a completely smoke-free environment
for their employees?

Those most likely to support the proposal that bars and taverns provide a
completely smoke-free environment for employees include Canadians over
the age of 55 (53%), as well as residents of BC (61%).
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xi.  Preferred Smoking Policies in Bars and Taverns

Overall, 16% of Canadians express a preference for bars and taverns in
which smoking is not allowed, with the plurality (43%) opting for allowing
smoking only in enclosed areas. Another 22% feel that smoking would be
appropriate only in smoking sections of bars and taverns while less than
one-in-five (16%) feel smoking should be allowed in all sections of these
establishments.

Figure 25
Preferred Smoking in Bars and Taverns

50% 43%

Should NotBe Onlyin  Allowed Only Should Be

Allowed In Any Enclosed - InSmoking Allowed In All
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Question:  Which of the following statements comes closest to how you feel about
smoking in bars and taverns?
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Almost half of both former smokers and never-smokers prefer that smoking
be contained to enclosed areas in bars and taverns (49% and 46%,
respectively). Even among current smokers, one-third of feel that smoking
should be allowed only in smoking sections (30%) or enclosed smoking
areas (29%) of bars and taverns.

Figure 26
Preferred Smoking Policies in Bars and Taverns,
by Smoking Profile

Current Smoker

Never Smoked

Former Smoker
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Question: Which of the following statements comes closest to how you feel about
smoking in bars and taverns?
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Xii. Personal Preference

Just over one-half (57%) of all Canadians would prefer to go to bars and

taverns that provide a completely smoke-free environment for employees
and customers.

Figure 27
Preference for Smoke-Free Bars/Taverns

0% ' | g T T T ‘ - 1 1
Yes No Do Not Go Depends Don't Know
To Bars

Question: Would you personally prefer to go to bars or taverns that provide a
completely smoke-free environment for employees and customers?

Preference for smoke-free bars and taverns is greatest in British Columbia
(67%).
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xiii.  Likelihood of Avoiding Non Smoke-Free Bars or Taverns

Of the respondents who reported that they would prefer to go to smoke-
free bars and taverns, three-quarters (76%) report that they would be either
“very” (41%) or “somewhat likely” (35%) to avoid bars and taverns that do
not provide a completely smoke-free environment.

Figure 28
Likelihood of Avoiding Non Smoke-Free Bars and Taverns
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Question:  (IF YES/DEPENDS IN Q36) How likely would you be to avoid a bar
or tavern that was unwilling to provide a completely smoke-free
environment? Would you be:

Of the group of smokers who expressed a preference for non-smoking in
bars and taverns (16%), almost two-thirds (64%) would be either “very”
(24%) or “somewhat likely” (40%) to avoid establishments that do not
provide this environment. Non-smokers (both never and former smokers)
are much more likely to avoid bars and taverns that do not provide a
completely smoke-free environment (78% and 74%, respectively).
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xiv.  Non-Smoking Sections on Outdoor Patios

Canadians were asked whether outdoor patio sections of restaurants and
bars should be required to provide a non-smoking section. Almost half of
all respondents feel that outdoor patios of both restaurants (47%) and bars
and taverns (45%) should accommodate non-smokers.

Even among current smokers, 29% feel that restaurants and bars should be
required to accommodate non-smokers. More than half of never-smokers
believe this situation should be required (58% regarding restaurant patios;
57% regarding bars and taverns).

Table 16
Non-Smoking Sections on Outdoor Patios, by Smoking Profile

Restaurants Bars/Taverns
Current Never Former Current Never Former
Smoker Smoked Smoker Smoker Smoked Smoker
% % % % % %
Yes 29 58 46 27 57 43
No 68 40 49 71 40 50

Among urban residents, 50% favour the establishment of non-smoking
sections on outdoor patios of restaurants and 47% regarding bars and
taverns. '
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xv.  Butting-out in Public Areas

Forty-six percent of Canadians report that they would be very (22%) or
somewhat comfortable (24%) asking someone else to put out their cigarette
if the smoke was bothering them. Three percent report that their level of
comfort depends on the circumstances.

Figure 29
Comfort Level in Asking Someone Else to
Put Out Their Cigarette

24%

30%- 22%

Very Somewhat Depends Not Very Not At All  Don't Know/
Comfortable Comfortable Comfortable Comfortable No Answer

T

Question: Now thinking about public places in general, how comfortable would you be in

asking someone else to put out their cigarette if their smoke was bothering you?
Would you be:

Men are slightly more likely than women to feel “very comfortable” asking

someone else to put out their cigarette when bothered by the smoke (25%
vs. 19%).
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Never-smokers report the highest level of comfort when considering the
need to ask someone else to put out their cigarette. Just over half of all
never-smokers (52%) report that they would be either “very comfortable”
(28%) or “somewhat comfortable” (28%) asking this of a smoker.

Table 17
Comfort Level in Asking Someone Else to Put Out
Their Cigarette, by Smoking Profile

Current Smoker Never Smoked  Former Smoker

% % %
Very Comfortable 22 24 20
Somewhat Comfortable 19 28 24
Depends - 1 4
Not Very Comfortable 17 28 33
Not At All Comfortable 36 19 17
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xvi.  Likelihood of Putting Out Own Cigarette if Asked

Comparatively, more than four-in-five current smokers say that they would
be likely to put out their own cigarette in a public place if someone nearby
asked them to (65% would be very likely; 19% would be somewhat likely).
Four percent report that their willingness to extinguish their cigarette by
request would depend on undefined circumstances.

Figure 30
Likelihood of Putting Out Own Cigarette If Asked

100%-

80%

Very Somewhat  Not Very Not At All Depends/
Likely Likely Likely Likely Don't know

0%

g

Question: (IF CURRENT SMOKER) And how likely would you be to put out your
own cigarette in a public place if someone nearby asked you to? Would
be:

Current smokers living in the Atlantic provinces are very likely to put out
their cigarettes if they are bothering others (77%), as are women (70%,
compared to 61% of men).
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xvii.  Support for Ban on Smoking in All Public Places

Seven-in-ten (71%) Canadians support a ban on smoking in all public places

(including shopping malls, restaurants, bars, bowling alleys and taxis), of
which 44% “strongly support” this proposal.

Figure 31
Support for Ban on Smoking in All Public Places
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Question: Would you strongly support, generally support, generally oppose or
strongly oppose a ban on smoking in all public places, such as
shopping malls, restaurants, bars, bowling alleys, and taxis?
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Almost two-in-five current smokers support a total ban on smoking in public
areas (18% strongly support and 21% generally support). Not surprisingly,
support for a ban on smoking in all public areas is strongest among non-
smokers, particularly among Canadians who have never smoked (57%
strongly support, while an additional 26% generally support the ban).
Support is also strong among former smokers (78% overall support).

Figure 32
Support for Ban on Smoking in All Places, by Smoking Profile
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Former Smoker
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Question: Would you strongly support, generally support, generally oppose or strongly oppose a
ban on smoking in all public places, such as shopping malls, restaurants, bars,

bowling alleys, and taxis?
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Strong support for a ban on smoking in all public increases with age and
while there are no significant overall differences in levels of support or
opposition by gender, men over the age of 55 are most likely to strongly

support the proposal (57%).

Table 18

Support for Ban on Smoking in All Places, by Region

Atlantic Canada
Québec .
Ontario
Prairies

BC/Terr.
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Support

%
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Generally Generally  Strongly
Support Depends Oppose Oppose
% % % %

24 2 10 11
29 2 16 16
26 1 10 13
27 2 17 13
28 4 9 12
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Technical Appendices:
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Crosstabulations
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Interview Schedule

Good morning/afternoon/evening. My name is ( ) of POLLARA, the national public opinion research organization.
We are conducting a survey of attitudes and opinions of Canadians 16 years of age and over. Would you mind if I

asked you some questions? All your responses will be kept strictly confidential.

(IF YES) Thank you.
(IF NO) When is a better time for me to call back? (SCHEDULE CALL APPOINTMENT)
(IF REFUSED) Thank and terminate.
Current Never Former
Overall Smoker Smoked Smoker
For statistical purposes... ‘
L Do you mind telling me what year you were born? (RECORD NUMBER)
R rr P e R e o M S M ot e (17%) ;osusncie- (L7 J— (23%) ss-conusacits (10%)
25 TOBA sssivesivsvssiosssnsmmsvssssssmsmsaveiemossesssmiotusisasersmmnsssntsss (16%) ..oveuenne [QE:57) J— (7% ...ccoiviiuis (14%)
S O e et (24%) ...ccn.... @7%) wvesisuscsass (23%): ..ec0ncisene (22%)
A5 TON 5visiivssessvssssesssnsossssasamsssssmnsantssssusnespossusiongasserinsnns (26%) «.connu... (24%) ..eouvnenee (23%);sesiens (30%)
SST004 .........co.ssmsasesbessms memres R ST e R (16%) ........... (12%) «ccvennee. (11%) ..covvvvenene (24%)
65 ANA OVET ....cucnreenceremrecsiencnensassesssessssisessssssssnsnssesissses (2%) < umassns (1%) sersvssscass (2%0) xsmesssinonss (1%)
2, Have you ever smoked cigarettes or other tobacco products?
(- T IR e BNl (59%) <ccvvee (107 J— (=L — (100%)
TN o.veosons suassases aniessd s3sHas SRUFIRHRR RS FVARTRRTI ORGSR TU ORI s AR S 41%) ........... (<1%) .cocunee (610077 Iu— (<1%)
3, (IF YES) Do you currently smoke cigarettes or other tobacco products?
S i S L I L e L O Dl s g M 41%) ......... CLO028) <iciiisssisisssisopsussnessosansnsnss (<1%)
MO cssinsisinmsmisssiris s T s v ver oA s sy suibns (59%) «.ecvnee (CL00) harvinscsvtassnensongpresisinaiisnss (100%)

4. (IF CURRENT SMOKER) In an average week, from Monday to Sunday, on how many days out of seven do

you smoke? (RECORD NUMBER OF DAYS)

ONE DAY wususssscunsesusosnasssssssssssssassnsssssmsasassasssassasisbsismsosrass (2%) .covvreeneen (2%)
TWO DaYS ciiciucsssisssssssscsssssasarss oy, I A e (1%) ceeeeenee. (1%)
THIEE DDAYS ....coceoceeeesmissesagsssssinssiiomesarssssansosssssisivesiansbs (3%) cvnini (3%)
UL D Ay S e (1%) cooveeenene (1%)
Five Days:. ..o imamimssssanimssnesmsisimmss fissssomssamsiss (2%) s (2%)
SIEADEVE L AN ol B IR R < e et (1%) oviiisises (1%)
SEVER DAY .osuiiivestoisemmisssssiassurssssiisssasssimasornsisagensses (89%) ..coenve. (89%)
Don’t KNOW/NO ANSWET .....cccoverevenueenrensersesneeseseeressensnes (1%6) ovesinain (1%)
1 (T e B B ne e A B ety 661 icivciavan 6.61
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Current Never Former
Overall Smoker Smoked Smoker

5. On the days that you smoke, about how many cigarettes do you smoke per day, on average? (RECORD

NUMBER OF CIGARETTES)
LTOS sicscisosiesimsisssssassssivsssissssns saisssssaseisussmisssssssunsaoss (15%) eoreneee. (15%)
6T0 10, 00iuisesinsnsssesasssasenssnnsoransanassassuressassnnsronsssesssanaasss 27%) saciwinis (27%)
1 T0 1S ssusvessmsnsssmunmsasasssissssy B NN B (19%) ..ccoee.. (19%)
LOTO 2 ..t e cayenrocnsasonmsssonasranmsevannensanias ifisiivhasRsasRRRTRTRS (15%) .civsiiess (15%)
25 OTMOTE c.eeeeeeeeeeireesteesseerseeesssseseesssessesssesssasssaessanens (23%) .cvneee.. (23%)
DNt KNOW ...iie.oiiussssisssssssssissessisvassasisesssnsossisisiisnsios (C1%6) B s (1%)
IVICAN c.ocoressssurssmusssnanssnesossanrnansubonsasnsassonsasavarssvossnississsinss 1532 st 1532

IF ANSWER IN PACKS/PACKAGES, PROBE NUMBER OF CIGARETTES INPACK AND RECORD

6. Does anyone else in your immediate household currently smoke cigarettes or other tobacco products?

Y8 cuisisusinsussosessssosnssnsinssnsssssnsasssesssssisavassesssssnsasassssosssass (24%) ..covuee. (43%) .cvcvnenee (18%) -suvisiscisse (19%)
DNO! .o mese areyeremnsensosenmyssmansassssanssinasssssasanshansiass sisasstiss ioaiss (76%) <iswsissis (BTY0) csnsesearsuss (€252 JRT— (81%)
Don’t KNOW/NO ANSWET ......cceeuerreenueeseerssnsessssssesanens (<1%) .covveenee. (R1%) sisssvases (S1%6) sssesswansnss (<1%)

Now turning to another topic...

7 Over the past few weeks or so, have you seen, heard or read any government advertising about not smoking?

Yes: ciciminssiimmimmas i s nsmesismismssmemass (L7 pem— (72%) «evveenee (5T%) -avessisosiss (59%)
O R o T, M e T e (35%) .:ivisiis (26%) +vississaves (39%) «eeeveennnne (37%)
Ly D e e s (.73 R (1%) .ccisisioinis (2%) ssssussesssanis (2%)
Don’t Know/No ReSpOnSE.......cueeueeevcncnrrsereesensnensnnns (2%) isuerssessose (7 —— (29) svensassesisis (2%)

0 o \0 ¢ . Y, . . AL
‘g Wy 8 What do you remember about this/these ad/ads{?z\What pictures or images come to mﬁld? (PROBE) (OPEN-
END. DO NOT READ. CODE ALL THAT APPLY) Are there any others?% v

Heather Crowe Waitress Having Lung Cancer ............... (13%) ...ccieeee. (10%) «.covveneee [ ) REm— (14%)
Diseases/Affects Health/Harmful/Bad ............. G R (9%) <ucrvsssess (10%) ..oeuvenenen (9%) e (8%)
Cigarette Pack Ads/Pictures On (NONSPECIFIC) .......... (8%) eeovenene (12%) ........ e (TG L (5%)
Older Man Losing 43 Year Old Son ........ccccovvvcniencnennnnes (5%) eeseroerss (/) —— (5%) sssswmsivvsss (7%)
Organs/Pictures Of/Effects On.......c.cccoveeerverevrneincrnnn (5%) woxssissaess (&1 Pre— (57 JR— (4%)
Second-hand Smoke/Affects Non-Smokers (GENERAL) (4%) ............ (3%) .isssssinsss ) J— (4%)
Poster/Billboard: Smoking Can Kill You .....c.c.ccceeevennnnee (1) pra— (2%6) sciecrmgsrsen (B%) w-eosivicsnins (4%)
Commercial Tobacco Cessation Product ..........c.cccceuennee. (3%) csssinis () ) [Erm— (§ 7)) - (4%)
Teeth/Gums/Pictures Of/Effect On .......cccceeeveereerennennee (&) I— (1%) woevvevnenne (5%) +ssessvivassie (1%)
Teenagers/Prevent Youth Smoking .........cccceveininneenne. (3%) .svsssssnsna (3%) ccoveeeinenn ((37) Jm— (2%)
Woman Smokes Cigarette Through Throat .................... (2% eneiennass (2%) wssisivcuscoss () —— (3%)
Picture Of Different Poisons Labeled Light/Mild ........... (2 ) [— (@ 1) (3%) ssvsnsszssions (1%)
Pictures Bodies In MOIBUE .......coeveeereeercnvrrcnennecnnincannes (2%) ssssvssnss (X7 - (1%) oo (2%)
Boy Talks About His Brother..........ccccccvncriniviincincnnes (2%) cevevenee ( 1%) ssssseamionsss (2%) cossssessnsacs (2%)
An Older Man Whose Wife Has Died.........cccccocevennnne (2%0)Fossessussss (1%) coovencnnns (2%) ississessssess (3%)
Picture-Young Girl/Old Woman Smoking ...........cccceueuee (2%) wsensvosness (2%) «osnssscsoisss (1%) ccoviveneeen. (2%)
Death/Cigarettes And Smoking Can Kill You.................. (2%) .eoovenenne (:2%) cissi sssmeses (@ 1) [pe— (2%)
Don’t Smoke/Anti-Smoking/Quit ........ccoceeereererericerenennes (2%)) sssssvonenes (3%) ceeeeeenne (%) e iizists (3%)

POLLARA
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Current Never Former
Overall Smoker Smoked Smoker

(Cont’d) What do you remember about this/these ad/ads? What pictures or images come to mind? (PROBE)
(OPEN-END. DONOT READ. CODE ALL THAT APPLY) Are there any others?

Child Blows Smoking Aid Instead Of Candle ................. (4 ) B (4%) sicvusssasass (126) sssieiaseseones (1%)
Tobacco We Can Live Without It........ccccvvrniinnennnnnns (1%6) wssesisesinn (1%) seeiivgens C1%) Gusecmussisnns (1%)
Man Squeezing Cigarette Then Drink Liquid ................. (1%) <sisaseses (1%) cviisernnes (1%) wizsiseneenen (2%)
Boy Talks About How He Misses His Dad .................... (19%) uesatencbzes C1%) s sssssnens (1%) coisissencnins (<1%)
Poison Label Formaldehyde/Ammonia Light ................. (1%) cocrevessunn (@ 5 — (1%0) =:iessssmmisns (<1%)
Pregnant Woman/Picture Of/Effects On............ccccuue... (1%) evinuais (2%) w.vssvivsiivne (1%) ceoveeeecnne (1%)
Young Kids/Babies/Picture Of/Effect On .........cccceueunee. (1%) .civcinnic (19%6) axsssssesions (2%) sssrsnssisoss (1%)
People Coughing/Breathing Difficulties..........cccceueuennne (1%) icsvvnsiusi (196) ciesiisnas (1) -sivnssiissns (<1%)
Smoke Outside/Not Around/In Front Of Kids ............... (1%) .osseusiiaan (19%) wessvsssinns (G917 J— (1%)
Bylaws/Smoking In Public P1aces .......c.coceevirenucrienniannas (190)}coresmssssss (<1%) covvevnennnn C1%) scassisusense (2%)
People/Family Member Losing Loved Ones .................. (1%) casntiins (1%) covvreenivins (1%) e (1%)
Woman With Emphyzema/Husband Died Of Cancer ...... (1%) ............ (1%) cassesiasnsens (12%) ricsatissione (1%)
People Opinions About SmOKING ........ccccvvuvueurrenserenennnen (1%0) tussseonssis (1%) ciiecivnine (1%) sisicoesiians (<1%)
Disgusting/Grotesque AdS .......ccceiveniiiinneinsiesneenssnns (1) wwcsvsasiass € 1%) ciitinnisenss (1%) concisiniones (1%)
Cigarette Bent In Two/Causes Impotence ............cccueuee. (1%) .ccsvinnins (1%) wsissssiiasses (1%) veoereeveerenn (<1%)
American Ads (GENERAL) ......c.cccceovivenenrnnccinnennnnennanns (1%) coeeeeenene (@17 I (<1%) eveneecenes (<1%)
Talking About Tobacco Companies .............ceveeeruruerenens (1%) svessissse (S1%6) issesseneens G1%) . zaians (1%)
Smoking Is AddiCtiVe .....c.coveeerieiniiiniiiiriereenee s (1%) ivvcninns ) /) e — (<1%) «ovvcenennnne (1%)
Posters/Billboards (GENERAL) .......ccccoeeevrenennccnricnuenenns (1%) coecueneee (<1%) .cevevnnen 6 L) E— (<1%)
Woman With Severely Damaged Voice .........ccccevvreucnene (<1%) wsasssssse @ L) pr—" (G L7) — (<1%)
Person Exhaling Cloud Of SmoKke ........cccccevueircnrinnnnnnnn. (<1%) .covernenne (1%) <s:scassvsens (L1%) oiciovisiee (<1%)
Man Compares Cigarette Filters To Vacuum ................. (<1%) .oovenee (1%) 3. ive (B1%) ssssssnivnars (<1%)
Poster - Man Breathing Cloud Of Smoke .........ccccocuvune (S1%) e ' L) Re— (G 17) IR (1%)
Woman In Mirror Sees Body Deteriorating ................... (<1%) ........... (<1%) .eooeenvnene (E1%) s-cossscmvanss (1%)
Joy-Lose Mother - Can’t Go To Her Grad/Wedding ...... (K1%) oscsusonsess (1%) .covverenenns (S1%) <sssivsansonss (1%)
Thelon, Young Man Went To Doctor -

Might Have Cancer ...cc..coumeesrsecmsersssmssesssssssssnssssssases (<1%) ........... (<1%) .ieeeinns (L1%) -coveeionnsess (<1%)
Banning Smoking In Schools .........ccccoeveiiiiinincnnnnne. (<1%0) woonesenss (G L7y JR— (<190) cusavsasssons (<1%)
Woman On Oxygen/Oxygen Tank .........ccocceereieeniinnne (<1%) -cisivisins (190) sessssrmvsns (<1%) covevennnnne (<1%)
Provincial Advertising (GENERAL) .........cccocevevuninnaenn (<1%) .ecovennnn (<1%) .covvvvinene (K1%0) <vcncarsorass (<1%)
Cost To Health Care ..........ca.esisssssassissasasssssassaivnsssoos (<1%) ..ceceuee. (<1%) .pinivisiie. CX%) < ivssesins (<1%)
Woman Who Smoked And Had Heart Attacks ............. (<1%) ... (€1%) <sisnessssses (<1%) coovvennnne (<1%)
Man Coughing Up A Lung.......cccocevivmniinininninnrnnnnnnns (<1%) .eeeunen-e (<1%) ..ccvvvnnene (<19) wssiscrsasss (<1%)
Kicking The Nicotine/A Cigarette ..........ccccvevuriereenenenens (S1%) wssvmsassis (<1%) .eorevennnns (<1%) .covvrnrnnene (<1%)
Chemicals/Poison In Cigarettes ........cocceverevnereenennnnn (<1%) ...oovuee (€1%) wisinsess (51%) 7.eccrsenseinn (<1%)
William Shatner/Captain On Star Trek .........cccoccvviennnnes (<1%) ........... (G L7) I (3 17 Jpm— (<1%)
Prices Going Up/Financial Expectations From Smoking (<1%) ........... (<1%0) «couevvvnens (G V7). (<1%)
01T P rer e et oo e e P e AR, o e oo (5%) ccevenenee (5%) sevsvscszsss (7%) wrneesmmere (4%)
Dot KNOW. icis ssaivssamnsssss cssimesivssssasnamsmmssssmssisssasisesssnnss ) P (@22 J— (2%) :veccimeses: (2%)
REfUSEA .....ccrorrerarresnmassnssaesassnsonsarsnsssasssssssnssssssassassassasases (25%) cvvecnenen (28%) -veeevvnee (22%) ecevenvnnne (27%)
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9. Where did you notice this/these advertisement/advertisements? (PROBE) (OPEN-END. DO NOT READ. CODE

ALL THAT APPLY) Did you notice them anywhere else?

TEICVISION. vosvessensnsssnnsssissnscnsiosssssonssssonssnssutansssnsnsssossasusst (73%)
Cigarette Packages/Box/Cans .........ccoeeuevurcnnnnninenennns (19%)
NEWSPAPET :-issmsninesasssssssnssssssasnspssasasserassomonpasnssnsnsnsonsasss (15%)
MAgAZINeS .. cuicmsswssssicssssmessuissimosssossssussinssssivssassusisnssosens (9%)
RAGIO .ccutursssrsnomuressasasereassasasensansesssssansassssssssesassiosssisiasisss (7%)
Outdoor Billboards .........ccceeeeeruereeesimnrensenessessesseesanne (4%)
PUBHC TTaNSHL .....voneoensio svisinsissssssimssassssssssipassesnsissssssnst (3%)
Pamphlet/Brochures In The Mail .........cccociiieiniinnnnnnnnne (2%)
CoNVENIENCE STOTES wvviicssisvsisamssmssssisaiiasisassesssssissssssssos (2%)
L.0Cal WEEKLES ...covcrsreurnsssssersssssnsnnsnssnsassnsnsasaasanssisssansanse (1%)
WOTd IOF MIOMEN .ossusssibusssssvsmssisssnsseviqssionssassasssesrosssesasss (1%)
SCHOOL < i i i s s RsTss s sRssssss (1%)
Restaurants/Pubs/Bathrooms ............coeveceinecnsnseesnnnes (1%)
Internet/Website Banner ...........ccocceceererenueneeneercscseenes (<1%)
BhniC PAPEL ..........cimiasisississasissssnsmissssissmmssssanssisssion (<1%)
Fair/EXhiDItion .....ccccovueeirienenniennnnsanennisesesesensesscssssennens (<1%)
Dentist/DOctor’s OICE .u:-sessuscssssmsaissssrsmssssssssassssssaionss (<1%)
MALLS........cccorsseeensnssommmmmmsinssisinics sissssssssasasissbsisnsarasssavessons (<1%)
R OThC] s o) LT e . e (<1%)
HoSpital/PRATIMACY :.cocussssssesnssssssissssssasonsosssssipisassnssosasos (<1%)
OHDET ... eeicecessnmsoransssonssiassisssssesssissssssstaqissasissssransassasssins (2%)
Don’t Know/NO ReSpOnSE.........coveieevcnuereninecrniansnenens (3%)
REMUSED: «.iivvvssmssminsssssiismssssmvsmsnpissosasassassassadonessussnssnessas (1%)

...... (73%) oo (68%) wovevvrennnnns (78%)
...... (33%) covvreeererss (15%) coveerrrrrn (12%)
...... (11%) wovverreernne (16%) covvvvvennnnns (17%)
....... (6%) weovrernres (9%) wererererennns (10%)
....... (7%) wornnrcnenes (6%) wevvreerenrenes (8%)
....... (5%) rereres (6%) woverrrrrennnns

....... (2%) weoveeeererens (A%) coverrrrrrrenns (1%)
....... (3%) wevvveeeeerrns (2%) covererrrrrnnns (2%)
....... (1%) oneervsenes (2%) woverrernennnns

....... (1%) wevvveeeeernns (2%) wovvevrrerrenns (1%)
....... (1%) coveveerereees (1%) ererrerernnnns (2%)
....... G L) R 0:7) QU 6 L7)
...... (1%) wrvereereerees (2%) rrrrrrennens (<1%)
...... (1%) wrverreereess (K1%) s (<1%)
...... (1%) vereereereers (S1%6) v (<1%)
...... (S1%) oorererreens (K1%) v (<1%)
....... (2%) oo (K1%) oo (<1%)
...... (K1%) wovvreerrerres (1%) o (<1%)
...... (S T2 JY 1 7) WO C5 7))
...... (S1%) vevvreerreens (S1%) errrrrrernnnns (1%)
....... (G2 DN ;7 JN ¢ 7)
....... TG DN ;7 D (

....... (1%) worvvereeess (K1%) worrcerirennn. (1%)

10. I would now like to ask you some questions about some specific advertising. Do you remember seeing a

television ad over the past few weeks showing a 57 year old non-smoking waitress talking about developing

lung cancer as a result of being exposed to second-hand smoke in her workplace?

(57%)
- (41%)
- (2%)

...... (56%) wevvevveerers (55%) covvrrrrrnenns (61%)
...... (43%) oo (43%) coreerern. (36%)
....... TG T2 DY ;73 DO (

...... [CSTA W O L7 JR ¢ L)
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\glo  11.  Thinking about the ad that you saw, who do you think was the main sponsor? That is, who paid for it? (OPEN-
END.DONOTREAD. ACCEPT ONE RESPONSE)

Government Of Canada ...........coceveeuerinnnn. e e At 41%) ..coenvene (42%) ..oovvrenenen (42%) wccivssiises (39%)
Health Organizations (GENERAL)..........ccvuveeienencnsanee (9%) v (8%6).csssisissassos (9%, 1sveisesviiess (10%)
Provincial GOVEIIMENL ....c.eeevvereeeeeeesaeiossnsssscsnsssassssanens (6%) .cocuenee (4%). wsssssesossns (8%0) neusecseeeniis (5%)
Smoke Free/Against Smoking Organization ............ce..... (A7) JR— (€ 7) [P— QL) (2%)
Government of Canada and Provincial Government ....... (1%) ccocevennen (2%) ssissssssorss (1190) 0vienrsursios (<1%)
Government/Government Department (NONSPECIFIC) . (1%) ............ (B3%) wssiswsiisns [ 17) J (1%)
TobacCo COMPANY .....ccesereesessnssasesserssssssasassesasansassassssssse (1%) .coeerenne (%) issssvsensess ' ) Dar— (1%)
Workers Compensation/WCB ........ccccocvuvreenieeininnenenes (1%) cevernnne ( 1%):csssasiswss (G UZ) J— (3%)
Medical ASSOCIAHON ....ovuiiivissiosinssmsississsmmissssassssasuassansss (1%0) cvivosnite (S1%) sviseosonss (2%0) v et ssyion (1%)
Neither Government of Canada or
Provincial GOVEINMENL ........ceccrueceernieriruesesasensessasnnns (K1%), s vsesenses (<1%) weoeveirennns (S1%) scsvonsnnssns (<1%)
People Of Canada/Tax Payers ..........coeeeieeicnncnnennins (1%) ovessonsans (1%) cccvvenenne (R1%) =55 covesseses (<1%)
Lawyers (INONSPECIFIC).........ccocovueasnanesassenssssasassesescns (<1%) ..ocvunee. (<1%) ccocvnnen (S196) cossustassons (<1%)
Station ISEL/NTV ...cecveeeeierreeriniiiciicriesnssnssessssesaesens (<1%) .oeennen (<1%) ecovrvvnnen (S1%0) .« ceussosivenss (<1%)
Non-Profit Organization ..........ceeeveeeereernssnrereeiessenenaens (<1%0) seocusencss (GI07) [ (1%0) ssestvonencss (<1%)
———— Private-Agency/Private Funding..... (<1%) (<1%) ooncncncnses (L1%) wssoiisinsnche (<1%)
OMNET v vesssenenssasisrosnensssasotossisssnansansibisisisseisisesisossonsssins (2%) coeeeennne (@ L7) [ (:2%0) secesocssensess (3%)
Don’t Know/NO ReSPOnSE.......cccvuiuerrernrenriinessesaensacanens (7 7)) [ (P57 J—— (35%0).issscenessnses (36%)
RETUSEA L e cisereibiniesasannensonsinsnssivssansnnsrnsanisisi sssnssassisasssnsss (1%) cccoossssss (£ ) e (S1%) ieissesesonees (<1%)

12.  Thinking about the ad that you saw/heard, what do you think was the main point this advertisement was
trying to get across? (OPEN-END. DO NOT READ. ACCEPT ONE RESPONSE. ANSWER SHOULD BEAT

LEAST FIVE WORDS)
Second-Hand Smoke Kills ........ccccirerineeeciiieenceniiissssinnes (61%) ........... (52%) .cvvvennnne (63%0) ses:esnsensne (64%)
Smoking Is Dangerous To Your Health ..........cccccocenieeene (20%) osesissses (18%) «eevvvennne (19%0) :ocosennnenss (23%)
You Should Not Smoke/Don’t Smoke ........ccoeeveerenvenunnes (16%): .vvesssnss (21%) «cvenvennnne (15%0) «vecocsseneses (15%)
Not Healthy/Bad For Health/Cause Cancer...........c........ (6%) ccoveenenene (6%) .ovvviuvnene (5%6) 5icesesisnnss (8%)
Ban Smoking In Public AT€as ..........cccenuruenreissnnsesesenens (5%) sossesiisees (C57) [ (T%) siwsssssssonses (4%)
Stop Smoking Or You’ll Become Like That............c.c...... (4%) <osssssisin () Js (4%) wosvosisnsivans (3%)
Ban Smoking In Workplace ........covviveieeninnnneeicnnenennnes (2%) eovererrees (1%) weeecrnnnns (©L0) B —— (3%)
Trying To Get Smokers To Quit.......ccoeveeinininnncsneane (2%) ssssisisuses @ L7 R (3%) vissensisissese (2%)
Smoking A ffects Everyone/Not Only Smoker ................ (2%) isiiisssiss (3%) covvvevinnns (2%) sscoscasiinsss (1%)
Tobacco Industry Fail To Inform Smoker LighMild ..... (1%) .......... (<1%) cecvvervnnns (190) siscsssusesnss (<1%)
SCAre PEOPIE icivciosesossenesasssssronssssaaasrrnssnsasnsaraiorsasssasonsaseis (19%) vocsasstones (3%) wouceeenennnes @ ) e— (<1%)
Addictive/Smoking Addictive/Different To Stop ........... (1%). Litovsseass (196) nsiprerneens @ B e T (<1%)
Don’t Smoke Around Children.........ccocvvivevinenieienieennne ( 1%)-cossaesssss (<1%) <ovivresvenes (S1%) <isaveivasossse (1%)
You Don’t Need To Smoke To Get Cancer..........ceceruenene (1%) <iicisinss ( 126) cssivissssnss (S1%0) wcissiinssnsess (1%)
Light/Mild Cigarettes Are Poisonous/Dangerous ........ (<1%) “wcvvennns (=<1%) s esvsunnes (3 ) B (1%)
Second Hand Smoke Is Dangerous .........c..ccoevueeueeruenne (<1%) ...coueueee (196) sevicrenssne (S1%) -ovssivuisia (<1%)
Have Sympathy For Lady .......cococouvcuirnnnennnisenensenencs (<1%) ..covenens £ |y — C1%) ..o iisin (<1%)
Non-Smokers Have Rights .......c.ccoocceniininnienniennnsnesens (<1%) «covevenn @ L7) . (<1%) «ccvvenenene (<1%)
Workers Compensation ISSUE .........cocccveueuevinernnenesesnenes (G 7 - (@ ) p—— (3 17) S (<1%)
OUHET ....on oo sismsmisssossnbissassssasisnssisssssossssssnesssssoseseiss (2%) eeveeenee (5%) wisewisssssess (2%) wosatserivrion (2%)
INOLHING ... iieene e ssissisisesissmsimmssssuissiamssisisivsss dsasmesssbasass (1%) oo ( 1%) scsssnenss 3177 P (1%)
Don’t Know/NO RESPONSE.......ccvuvrevericrunieresnernesensenaes (2%0) ixsenssssasss (A7) [ (22%6) :csscssesnensse (3%)
LIt L e e e AR B (1%) wisssnens (@ L7) [ (3%) <cissssisions (<1%)
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13.  The ads were in fact sponsored by the Government of Canada. How would you rate the performance of the

Government of Canada on their Tobacco Control Program? Please use a 7-point scale, where 1 means terrible, 7

means excellent and the mid-point, 4, is neither good nor bad.

TERTIDIC foissee e et i b as s e sash s b s s sasoTeeatsssunsesassainnsh (8%) sisssesss (13%) co.conersseees (7%) sssssuzescsisss (6%)
D vesvoussereseinssensssioniis SNSRI AT SR G SRR s eV v s (3%) .cocveenens (4%) sissivissesses (2%) <eeoverennes (4%)
Yt e el MO e e e e (7%) ‘wessisncsne (T%)1aiesonsnonss () Fre— (8%)
Neither Good NOT Bad .......cccecssssessencasssssasssosasasasasassasesess (22%) ...ocuueee. (20%0) <iscrussusses (20%) ..covervrunnn (24%)
5 crsesssnssosssbessasnsnenssosasanananonressassessonasi iU AST T RS ST IRERSS (26%) ....cecnu. (22%). ....sssvsvis (29%) v:ecuvcosunses (26%)
T e L O el e e e (17%) iviseices ([ ) — (16%) ..oveevnnenee (20%)
BXCEIIODE ....vcrneonvonersermssssisesissiomsisisisssisssssssnsisassssessisonnnds (14%) ..coveneee. (17%) ciciseaisins [ l707) — (8%)
Don’t Know/NO RESPONSE........cccruvuireririrnrnrerensassennncaens (B%) wesssssions (4%) covvvrvnnnnen (3%) cisssvssins (3%)
MIBRIL: ciissssssssvvvissvsnsosionssanssassassassnssismsssssasassssnrasansspassanaansss 465 .o 449 irissivennens 482 ...coveireauisic 4.56

14.  Generally speaking, how do you rate the performance of the Government of Canada? Please use a 7-point
scale, where 1 means terrible, 7 means excellent and the mid-point, 4, means neither good nor bad.

TOITIDIE .icivosesnsssssnsrassmsmsnssessonssssnsassssensasassavensesasaasosssssss (8%) sessciecsss (11%) .cvvvrncnnne (T%) scosvuzisssoias (7%)
D s v s AR SRS AR 4 45 SRR SRS b s e e easngsusass (7%) coeveennn .7 Fr— (3%) weovveeenenns (9%)
D ssssanssorenasoqpasssseenssasnsssasamnsss i aRiFSIRAFTISHTHREIH SRV ARIF SR (57 J— (15%) -eeeeveennns (11%0) csevssecaense (13%)
Neither Good Nor Bad........cccccovcivninmnntiinnennneenniniennns (29%) ..eceseiie (B18) weresesenssen (30%) .coverennnns (28%)
U S M WP PO B (PALZ) R— (16%) .ooeenvee (28%)5 e meneens (29%)
6.5 cxsrsssussuesmnsipsusssnnansnsemeeioncnsonsqsme st RS RATHENT AT SRR SRS (10%) ..covenenes (€:57) [ (13%) .xiscssvncsons (8%)
EXCOHERL ;.. cvuiussssissonsasissssssssssssssssfisnsasensuossnsnssssansosionsaasase (5%) ssssavsansss ) Pr— (4%) cveeeevenne (3%)
Don’t Know/NO RESPONSE......covereururerarensseesnssasesnsnenes () () P— (3%) :ssississesess (1) Pr— (3%)
MEANE....... ccernaiveeenseosmomsainasassssssssirassisssssssssevssssasssstsnssssons Y. 31 b O ol 395 ...oaswassins 429 ....corsvriinsse 401

15.  And, using the scale (Repeat scale if necessary), how would you rate the performance of the Government of
Canada in providing information to the public about government services that are available to Canadians.

TerEIblE Lics s cvmsissminusmassisainiassavsssmasssnsseisasnssssressenssssnsassos (10%) ..cvevee. (10%) sesascascasens (€:37) e (13%)
O e TR PRt RS (9%) eoverenee (11%) ceovvveninnn (5%6) susssesnvaress (12%)
Y ot I B L B i et B (16%) ........... (16%) «evvnnveee. (16%) «.cveenenee (16%)
Neither Good Nor Bad.........cccoceeinceeecninennnncncsnennssenanens (22%) ..eovneee. (20%0) -sssscuuasves (23%6)sesz vicevee (21%)
8 et it svasne e sadunvefusaynsessunm busnsp e TSRS RIS (2296)) svssesnsss (24%) ..ovvvenen (25%):ssssssssinss (18%)
Geormrrnivioprrrt i o oo Bl ot A Rt Ay (11%) cvevenenene (8%) cussisssssses (14%) «oveeeevennnens (9%)
EXCEIIEHL ........oooneeeoniss sssnssmsmssssinmisiiiassosssssiaiosssssnsssssssanss (7%) «eoreeenn. (8%) ..cissvasise (7%) seonsuenssenes (7%)
Don’t Know/No RESPONSE.......coceueuireremiuinneinreessssessnnnes (3%): <cssssisess (2%0)ksisezerinenss (3%) ssisvcsninss (5%)
e e e R e i e R M RRROR, - et 399 s ST S B " (5,3 3.76
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After seeing this advertisement, please tell me the extent to which you agree or disagree with each of the following
statements using a 7-point scale, where 1 is totally disagree, 7 is totally agree and the mid-point, 4, is neither agree
nor disagree. (READ AND ROTATE)

16.  Itis easy to contact the Government of Canada for information and service.

Totally DISAETEE ...c:ccusiiinessammrisaisisssasississsisessmsassviansini (18%) wicisveeis (23%) isisionass (16%) scvsuisavisins (17%)
P e o I e e T e (11%) ........... (12%) ..cveueneenee. (6%) «coeereennene (15%)
R TINE SN SO O I YN (12%)) conssvsvess 00 &) —— (1296) <ciiossnssanss (12%)
Neither Agree Nor Disagree .........ccoueeeeeereenneneeesensessenees 17%) ........... (19%) .coveeueniee (19%) ..ceeeneeee (14%)
S e AL s ol TG b T i s o, T 17%) ........... (11%) ..cconeneee. (19%) «.evveveennene (17%)
055 usisinon vessuamnnmio savansainssnis s eSS AR SRR SRS SR (9%6) wssssvinss (9%) +sssvisonnss (10%) ..-cooovesnins (8%)
FORBILY AGLCO ..cidhiienmansimmesssistnsssonssnonsiinesmiissstosesnsiiissssisnes (10%) .eeveeenee (9%) aiosieicanes (12%) ussisvssnss (8%)
Don’t Know/NO ReSpOnSe........cccoverenmeniernnnecessencnnnnns (7 20) lcrinnes (16%0) . ixveeersonren (30) cauvisvarassens (8%)
R e e R B e i 376NN . X ) —— 405 oo 3.62
17. The Government of Canada is using new and innovative ways to provide information and services to citizens.
Totally DISAgree «iwiimsisisiomonesmsissimmsisssmsissasmi (6%) .cocouunee. (9%) iseasniunians (6%) iisnicsvinans (5%)
N o (7%) e (7%) cooreennene (5%) ceveeeenenne (8%)
SN JSUR N D o (12%) viiisss (10%) cusvrssiarsss (10%) ..coevevnnnene (15%)
Neither Agree Nor DiSagree ........ccoceereemeernresnscenenennenns (22%) .cisossiias (Z7%) sssvsvvsniss (24%) ..coceuunee. (17%)
e e R T e e e s o 200 rielees (22%) .covvennee (25%) «eeeeeereenns (27%)
S S B S OO SO N A [ b1y — (12%) .coveenene. (16%) eeevevennee (14%)
TOtAUY AR cvusississcsisivmissssissonssisivsssssavssmssessisesssasiaisns (9%) . iaosac (10%) .covveene (1.7 ) mo—— (10%)
Don’t Know/NO ReSpOnSe.........ccceveeerrereeeenrenreniessennens (4%) oo (3%0): ccesersspigase (4%) weoeevvenanes (3%)
T Rt o e LS e R BB SRR KR 440 .............. 429 . cicensonyront 7 A 440
18.  The Government of Canada delivers its services and information in a respectful way.
TORUY DISAPTEE .. icci i creiiiieneessonsnsessmmsoloatinsiorasnsinsnisnsis (6%) oo (9%) .cisiisaiisisa (4%) -.istdiasins (5%)
e et R TN e (3%) .coverenne. (4%) .cooenne (3%) wevreeenne (3%)
T R NI BSOS () [ P—— (6%0) vssssssnisiss (%) sesvsasves (6%)
Neither Agree Nor Disagree ........coceveeeeevesieeneeesneennenens (16%) ........... (17%) -.iceiciss (A3%) ..ccvvivrnaass (19%)
A b syt N By W e ol - 5 Mol Sl K ol (23%) ..ceeunn. (19%) ..cvneeeee Q27%) eoevreeannne. (20%)
100 o505 s R S R SR SRR AR A A R S 5Ty T— [ £:57) R—— (723 PRR— (25%)
TOtally AGTEE ....cueeeereeenreetereresesansensaneasasseeseseasssnns (20%) ........... (24%) ...veenee. (20%) ..covenvennne (18%)
Don’t Know/NO ReSPONSE.......cccceueveererreruereeresensensessenns (3%)" .:cenenneess (L7 peca— [ 1) Jm— (4%)
7 [ Ve e WU B e (ML 307 . isoisins 8T iissssisssisis D28 i ceensis 501
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19.

20.

21.

Current Never Former

Overall Smoker Smoked Smoker
You can rely on the Government of Canada for service and information.
TOtAllY DISABICE «ucvuisiscsssisussssosisasisssssassossussetassansasnsaedoncs (10%) ..eeoveee (14%) «sesisvosss (8%6) ssesevosssassns (9%)
1 e e R (8%) .covennnene (8%) .oeeeennenenn (7%) - cswvismssisns (8%)
I O S R T T T TP o DL (14%) ........... (1. L) Em—— (1296) srssszirsisses (16%)
Neither Agree Nor Disagree ..........ccoceevveveiniesnnsesininieens (23%) ..coouenene (25%) .eeeevenenae (20%) sisisssissains (24%)
G e RO e o e r e (23%) svsssssss (k7 P— (29%) .ooovvevennnn (19%)
Glnsssisesisnmsmisestominaassambiniavansssass v sasusssassbanninsvsssssnsnsnnan (12%) ........... [ 1077) IR— (14%) wioossssesins (10%)
TOtAllY ABTEE ....ceeeerirercivemsensscsssssscsssnsssassarsssssssessissasaes (9%) siesoinsss (10%) ..ceeevnevneee (§227) JR— (10%)
Don’t Know/No ReSPONSe.......c.covvvuvivurecreisiissennnsansenes (3%) uescisesses (3%) cossvivassss (2%6) cxissvssismisns (3%)
MIEEN: v iruosessosseiswamsssmssmsmssrssanisssenibunsussasssassinrenaenssnsaesns 3 7 396 e 435 i Siedsisas 410

To what extent, if at all, are you personally bothered by other people’s smoking, or second-hand smoke? Does
being exposed to second-hand smoke bother you:

TR I T e R B e e rorrrery (43%) .cocvivee. (107 [ (1. 7) Jm— (47%)
SOMEWRAL.......oosmesmisvinnmasissnimeosssesssssissamsassmsans (24%) ...ceun.... (24%) .ceeuenvne. (21%) -.cicsussssess (29%)
INOE VETY IVIUCK ...ovisassennenssssssssassipsmasspensssasssonsassensessesaiog (13%) sovesssin (17%) wseicsssisan (12%0) vosseseasness (12%)
NOtALAIL siucvsismsansssmmimvmmmsmmissassssssssassessborse (18%) ...cucueee. 47%) .covvuenenne (T%) sissssssssnss (10%)
DIEPENAS .. corerresorsssnesnenraronsamsnsasissensiisisasissssdsssssisssasisssess @ L) eE—— ( 2%6) cvxrsssensines (1%) ceoceeeenenees (1%)
Don’t KNOW/NO ADNSWET ....ccvcueereeereenuereseseseseesasessesnnns (%) cisisss (1) svssssinsnnss (S1%0) cocssinsissess (<1%)
Does second-hand smoke cause you any physical irritation or affect your health in a noticeable way?
YOS, 5sisisassmsasvnvass sorsmsmmeniansess st averamse asRemsssors S e s vty (44%) ........... (19%) ..covevenenee (51%) ...cxcuscess (51%)
IO . ocecetncmsasasetrnsmeananseresnnssesssmasssnsssisoribiiorinistisssnsinsivisine (53%) <sssicase (76%) ....cc...... (G007 R (46%)
Possibly/Not Certain........cceeeeeeeurrirereseresessiassesessesessenes (2%) cosscusses (3%) ivesssinsss (296 (2%)
Don’t KNOW/NO ADSWET ......cccucumririenuereresisssasasnssssnnaenes (1%) woeecrenne (A7) Jr— <1%) -ssaisiisn (1%)

To what extent, if at all, do you think that other people in general are bothered by second-hand smoke? Would
you say they are bothered:

Very MUCH icccvovivicinssssssissmsmsmsssssisssossasssemsasonssssssassesusoas 49%) ........... (46%) ............. (L2 7) — (50%)
SOMEWRAL ........ccsconnnssassissiisiisaisaimsmioirosvssisssvissvesssssssss (40%) ........... (R1:7) J- (42%) .covennennee (40%)
INOE VEXPMIUCKL 1.oviiuseisasnssesiverssesiansesaonnsasaionenasasissisnssssdss (4%0) ssssssvesss () P—— (€:7) I (3%)
NOLACAL . Giicosmvmmmssimbassironmesssesismsssssasssinsssessenss (1%) .covvevenne (1%) «oeeeennne. (R1%) <ssesisssinses (1%)
DIEPLIMAS ... e.oeeessennsarnsesasavmsnsiimisistiaissssiosssssinestomsassssensets () [F—— (7%0) .cessssrsnswers (37 [ (4%)
Don’t KNOW/NO ANSWET ......ccoviiriesesresensensesesseesenanns (2%) issvssvisins (13%) rsssessvasnsss (157 — (2%)

To what extent, if at all, do you think being exposed to second-hand smoke is a hazard to people’s health?
Would you say it is a ... to people’s health?

Significant Hazard ...........ccocererercnceeennscnreercnennnnsennninns (62%) ...ososivn (40%) ..ccevevee (72%) «euveenenne (64%)
Moderate Hazard ....ciossssssmsessosessssssessessassossssaoasns (28%) .coveunen. (37%) esiseisisiss (23%) -<ssessvonsess (27%)
MinorHAazard...............oessisssmmsmamsssmsssamaies 15— (16%) .eoveveenne (5%) -reeeenivnsss (5%)
NOHazard AtAll ........c.oeivevereereneeieieicncceeseeecsssssasannens (2%) <osisesiss (1) m— (C19) vrermssssasns (2%)
Don’t KNOW/NO ADSWET .....ccccerureereeererneneeessecesesesseennes (2%) oo (4%) weovevenne (<1%) cecevvnennens (2%)
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Turning now to smoking in the workplace...
24. Are you currently employed either part-time or full-time?
(IR T JEIPRE e S, S 2 1T TR 72%) ... (T2%0) «viviiicases (72%) ssvssseisinss (71%)
INO oiioisnisinessnsuashomans ssbusisssssssnssanasns svshssnsnsssssiossav ssass oinnss (28%) wovvesivins (2.7 R (28%) ....ovivneee (28%)
Don’t KNOW/NO ADSWET ......cccvceririnnrneerneninecresissieessenne (<1%) .cecocnnee (<1%) iisivsiansee (=<1%) isisssovives (1%)

25. (IF EMPLOYED) At your place of work, is smoking restricted completely, allowed only in designated areas,
restricted only in certain areas or not restricted at all?

Restricted Completely .. iisintmammmmmanssmseiviss (55%) .oorvieins (R 1) FR— (5% & ) [n——— (57%)
Allowed Only In Designated Areas ........c.ccceceeuererneenene (28%) ..ovvenien. ((C1:57) - (20%) ...svaisenices (29%)
Not Restricted At All .....ccoereueerereeienecnininienenneeneenecsees (9%) ..ovvuene (13%) tseresersii (9%) .ivcerrennenee (6%)
Restricted Only In Certain Areas ........cccocvuereercrneneeeinns (%) sl (10%8) sivvivsanasen (6%) Lk ilisnnans (6%)
REfUSCH. Loy ocrcniiotia bt i bnsasainnsnsiomensnnasayafsasbolainiaise (<1%) ..covvueee (<1%6) ..ocosicas (<1%) cocisiiiiien (<1%)
DON t KBOW iusunsussistisssmsssissssnsisissesssssnsisssstsssnssossssinsassses (196) <ooresivnns @ L7 —— (G357 I— (2%)

26.  How important do you feel it is for employers to provide a completely smoke-free environment for their
employees? Is this something that is:

Critically Important ...........cccceeresueesenermeessenisesesessnnens (45%) ........... (2 57) N (53%0) .. siimnates (50%)
Definitely BRPOTTADIL . s iussssssiissssisssuinmsnsissnsonssassssassssnsss (28%) ..voonssivs (24%) ..cevenene. (31%) coresersenes (28%)
Somewhat Important ...........ccceveverrceniereersnneresneneeeseenenns (16%) ........... €29%) <sisssssniis 51 [y 7y Tm— (14%)
Not Very Important ..........cccceeveireerereneneneenesesseesensesens (4%) oo (9%) coveevernenne (3%) o vviimiiians (4%)
INOUAL AN INMPOITADL c.sotoossmssmsvvsssmeimssismsosssssssssssssasssnss (4%) ..ocu.e. CE18) cis s caseniens (19%) «.covsrencenens (4%)
DePends Lt siuissvivisvisisviiissmsssssissnisssisassiorioatainnss (1%) <svszasssis (3%) - icessinisan (S1%):vosisuivisisons (1%)
Don’t KNOW/NO ANSWET ......ccccceeeerenresrenresiesseesesesenneas (<1%) ..ceuenee. (1%) coeenennne. (£1%) ..svesrinsss (<1%)
27. Do you believe that all workers should have the right to a completely smoke-free workplace?
YOS svisishsusnsnssnstonsinstonsessonsassoes sassisussessnsasssssananssvsnssnshisass (84%) ........... (67%6) :ssiivvseess (92%) ..vviiianiivs (86%)
$ 0 R T e W] o s e T (11%) ...cucn... (24%) ..cocovveenns (T ssinsnmiiivias (9%)
IDEPOINAS . covisuvsnessissanisunsonsisssmsnvissussssstisesssas sasavssssusessosnsss G257 B 171 [ (1%) coeeeerenenene (3%)
Don’t KNOW/NO ANSWET .....ccceevvevreecenreeseenansseseesseeennes (1%) wcesiceiis (:2%) itissicininns 17 re— (2%)
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28.  (IFNO) Why do you say that? (OPEN-END. DO NOT READ. CODE ALL THAT APPLY)

Smokers And Non-Smokers Have Rights ...........cccoceeneii (31%) ... (33%) wociveseives (2 17) I (36%)
Need To Provide Places To SMOKE ......cocoevcvruiereirirenenns (22%) ..oovneens (28%) .evevruenne (21%). ccsssssssmss (12%)
Up To Individual/Government No Right ToControl ....... (13%) wivesicinsa [ [17) SER— (1 2%0) 5t 2 (26%)
Depend On Job/Field Of Work/Place Of Work ............... (10%) .coveevenee (8%) .eevereecneee 0] b7y Tm— (4%)
There Should Be Designated Smoking Area ..........ce..ue. (9%) .ovoiine (12%), <ssessssssves (7)) [ R— (8%)
I Smoke/Need To Smoke/ Want To SmoKe ........cccovevennes (9%) .coveenene (17%) <isssvssosses (€1%) seoecsnisnsnens (1%)
IASDETIle@al..........onsueiomesivssssssmassesissinsssesnesesessrnsissonesess (4%) «eoveenne (3) I a—— (18%) wiusiasesissns (2%)
Causing People To Die/Have Cancer/Not Good.............. (4%) .cveuneee (1%) wississessiss (11%) eovvvrenennns (2%)
Some Workplaces Cannot Be Smoke-Free.........ccoeueuenene (3%) +rsovsvsssie (5%) cveeeneenne (3 b7 Pm—— (<1%)
Government Profit/Spend Money To

Non Smoking Environment..........coevevesessesiaesnsassesenenees (3%) .covoriisiss (5%) wsssssssisess (<1%) ccoveveninene (<1%)
Shouldn’t Be Smoking/Smoking In Workplace .............. (3%) esseonrsses (1%) coovvreeraene (7%) 5w sssvsvssissss (4%)
Non Smokers Should Find Smoke Free Job .................... (2%) wsssssscess (3%) wicieusceesss (@27 . (<1%)
Should Be Considerate..........ccceeeernererecusuenesesereesssesnnnenes (2%) .covvennens (2%) issassseaess (<1%) ceovveenenes (4%)
Jobs Are Hazardous/Other Health Hazards............cce.... (2%) -ersicosion (2%) cverrsnseeres (S1%) csisissssion (4%)
Second-Hand Smoke Not A Hazard/Problem.................. (1%) cscoissicst (2%) .cvesssisoss (<1%) .ovvvennennen (<1%)
Not Practical TO ENOTCE «...uccvussssesspsssesscssnssonssessnsssessasss (1%) oo (3%) imsissiess (K1%) <osocsiseossss (<1%)
Car/Industry More Pollution Than Smoking ..............c... (1%0) siassssrssss (2%0) cvovesriaass (<1%):wssissvsisss (<1%)
Perfume/Aftershave More Irritating ..........cccceeereevenenennen (1%) wscesisss (2%) sssvessesssns (<1%) «ccvvrvenene (<1%)
Pushing Campaign Too Far/Overboard............c.ccoeveuenenes (1%) .coreueneee (1%) cccevvrevenen (S1%0) sassscassass (3%)
Won’t Stop Them From Smoking/Addiction.................. (190): cessvssusnss (2%) »ccspsnsenns (<1%) «overvnne (<1%)
Discrimination/Not Fair ........ccecevevnicnincrunennenns arsse (1%) wcsansnss (1) Ren— (<1%) e (<1%)
B TS B S IS o S N B S et e (QL7) s (2%) iivneisiss (S1%) cississssians (<1%)
Don’t KNOW/NO ANSWET ......ccoeveenirrerneseessesnncnsiesssesenns (6%) eeveennne (12 [ (A%) ..civvizizsse (9%)

29.  How comfortable would you be in asking your employer to implement a non-smoking policy, or expand one
that is already in place? Would you be:

Very Comfortable: ......cciveseisisusssssssssssnissessosssssamansasasanss (43%) ..ccenne (29%) ....ccovenue. (i) P— {49%)
Somewhat Comfortable ..........ccceceverivinirnneneieninncnnennns (24%) ..coveenee (23%) .eceeennee (P17 - (20%)
Not Very Comfortable........ccceecereninincsinncinninsninnsnnnns (107 J— (37 [— (10%0) scvscovesessss (10%)
Not At All Comfortable .........ccooevvvcrrieninicnecsinreseinenennnnes (9%) .covevenene (19%) «oovneeneneene ({32 - (7%)
Not Currently Employed/Retired/Self-Employed............. (5%) susevcasinss (6%4) csiaressvsssss (37 (6%)
Already Have Non-Smoking PoliCy ........ccccevvviriniiiunann (4%) ..c.cuucn.e. (3%) ssesvssessenn (. 0 r—— (4%)
DEPendS uivussosmmssumsimmsismnsiar sy (1%) «ccveeeee (2%) ccovvreenee. (S1%) sssvsnssssissss (2%)
Don’t KnOW/NO ADNSWET ......ccueeevererieneenseseessseesseneaesanaes (3%) s () [ — (A7) - (3%)

And now I’d like to ask you about smoking in other types of public places...

30. Do you believe that restaurants should provide a completely smoke-free environment for their employees?
This would mean that no smoking would be permitted by either employees or customers.

WS ... cucmevspeasemonsornessoesusvesmavasin REsT R RR SRR SRR RS SR8 (T1%), sxsssasisss (44%) ..e.n..... ((7:07) (75%)
N[l T o LRl SR (23%) eevenene (48%) ...cveneen. (k17 J— (18%)
DEPETAS .- cvssuuusvssssessamsmsaimmsississsssessssisisesnsstsssassnssiassosans (4%) ccverneenes (€57) JR— (2%) wsississsssinss (6%)
Don’t KNOW/NO ANSWET ......cceeuerrenrereeeneerneseesceessesesses (@ L) [fE—— (2%) .oeveeveannee (1%) coveeieennnee (1%)
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31. Which of the following statements comes closest to how you feel about smoking in restaurants?
Should Not Be Allowed In Any Section ..........cccceeeuenee. (38%) ...cucnee. (18%) ..cevvrnenee (46%) .......cn..... (42%)
Only In Enclosed Smoking Section ..........cceeeceruenenuennns (43%) iicsiiis (46%) ..ccuvuueeee (43%6) wssseniesssans (42%)
Allowed Only In Smoking S€ction ..........cccoveeeerercererenens (17%) ... (6] 57 (10%) «cevevennnee (15%)
Should Be Allowed In All SECtions ........ccevueveeeverensenens (1%) svessenss (4%) «oiuisniiisss (<1%) eovevrennennen (1%)
REMUSOd. ... s iromrienninasssnesishosasanssioniopsiiunmsssassassssassaions (<1%) .oeennene (1%) «ocsosiisisis (<1%) «eovevennenne (<1%)
Don tKDOW .2vuvrsesesssnssvsssssssissnsnimssssenssbonssisasisssssavstssrss (<1%) .covenenee (<1%) ecovvuenee (<1%) -eovvvenenns (<1%)
32.  Would you personally prefer to go to restaurants that provide a completely smoke-free environment for
employees and customers?
N R e o W P oo OO v 72%) ........... (33%) <ovveennee (BT%) icisinaszasss (80%)
INO scsusevemsssssessamssmmssissmasesssssisssassisssssnssssssesssssassionsssntssss (22%) .csssemsssos (G127 F— (9%) covvvrerenns (13%)
LICPENR....... s insenssimssrsinsasiimsasiimsnsts s e RS { 4% ) e -1, J——  2%0) cscsnsinmionss (5%)
Don’t Know/INO ANSWET .....coveeeeeereeneerecrsnenensesssecssessenes (2%) .coveeernene (4%) .covvvnnee (1%) coeerenrenee 3%)
33.  (IF YES/DEPENDS IN Q32) How likely would you be to avoid a restaurant that was unwilling to provide a
completely smoke-free environment? Would you be:
Very LIKELY ....cooveivciinniricniicnctnctcccecsn e 41%) ........... (22%) csiesisien: (46%) ....coounn. (40%)
SoMEWhAt LIKELY «....ooncesniensrsusnessensiissnesenasnsssonsessessagaesorss (35%) «eoueeee. (36%) ..ccueuenee (36%) ....cuceunee. (34%)
INOUVEIT LIKELY: i.c.cuncusvusvabussussusissmisssssssssrssssanss sissassisss (14%) ... (18%) ..cosnssssies (11%) caenisonsiens (16%)
NOtAtAIILIKELY ...coveveeererricrnereneenceseeneseeneieeeneenesesaeaes (7%) «oeueeee.. [ E:77) J—— (5%) wesssasisnsses 6%)
18 Ty e e R e e S e (2%) eevverenee. (4%) coreereenene & L) e — (3%)
Don’t KNow/NO ADSWET «...uconisussisssossissssssisnssassssissasissss (@50 pe— (94 1) [P— (S1%))ciitvininnse (1%)
34.  Thinking now about bars and taverns, do you think these types of establishments should provide a
completely smoke-free environment for their employees?
DO e e M o (46%) ..cecunene (21%0) weresssvesses (59%) «.oevevenenne (49%)
IO csiscscvnsdssissssisesssvssbn ribrinssmmtaesssasssyssmsraiiossain 42%) ........... (70%) wssnsusniness (11 7)) - (37%)
§B ooy 16 e o S R vt el o e OB (6%) ..coveunee (52) [ (4%) swssisininis (8%)
Don’t KNOW/NO ADSWET .......ccceuveirueseseeneisnacscsesnsacsssnes (6%) .ceoevnenene (3%) it (T%) s 00ueseinmenss (6%)
35.  Which of the following statements comes closest to how you feel about smoking in bars and taverns?
Not Be Allowed In Any Section Of ABar..........cccccnnune. (16%6) wiscsiinis (16%) ssssnvinnnss 27 I— (16%)
Allowed Only In Enclosed Smoking Section.................. 43%) ........... (29%) ..coreeneece. (46%) .............. (49%)
Allow Only In Smoking Section Of Bar/Tavern............... (22%6) Yiscosianss (07 [— (18%) .covevenneen (22%)
Allowed In All Sections Of Bar/Tavern..........ccccceuennee. (16%) ........... (X7 [ — (10%) ssssssessisnes (11%)
R e ] R e e res e oot LN S (<1%) v (<1%) «veevneee (3 V7 J s (<1%)
DOt KROW, wcvivssivssssvmorssssmsmisssvsissssssisasdiskossssssasissabonss @) I—— {5 | 7') JE— (3%) susssssasssrer (3%)
36.  Would you personally prefer to go to bars or taverns that provide a completely smoke-free environment for
employees and customers?
WO s vsminuisssassssnsinssvnssses i saen tennisnsshsess pr9q oS snsHesss e s ip (57%) ... (16%) ....c.cu.... (73%) «coveueennne (66%)
INO s omsashons i simes seammsssss s T e OSSR S g SR LRSS (30%) ....cne... (13%) sssvecesind (8 L) I — (18%)
Do Not GO To Bars/TaVverns ..........ceeeeueeeesseressensassensneans [§:37) - () s L) E— (10%)
DIEPENS......omimimmsnrmsmisinssmnssnerssiisosmasusiasessssssisssnssss (3%) i (3%) oiesonsncinss () F— 3%)

Don’t KnOW/NO ANSWET .....ccceveerereereerenneresnnsensesseneeesnes (2%) wnisssians (3%) ::osevmeisis (2%) ssevsiasionsoss
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(IF YES/DEPENDS IN Q36) How likely would you be to avoid a bar or tavern that was unwilling to provide a

completely smoke-free environment? Would you be:

b7/ 5T 3117 | S OO S —— (€307 J— (24%) .ooveunene (41%) .coveeenene 43%)
SomeWhat LIKELY .....covevruereenmeesisrinnnsninnnsnsnsesnsessssssssnens (35%) ssessicesss [CL0Z) J— (B7%) «cissvsacsisss (31%)
TRy I R LA — (12%) .cvvuence (A7%) <sssevoionss (G R1Z) J— (11%)
Not ALAR Likely .........ocismesonsvissupuscsiormssssoss (10%) ..cccuunee. (16%) «.vveevenene (8%) iwevisissosess (11%)
DIEPEIAS x55050svusisssusnissnonssbusnssssasasaiovarsiiiartasssssasemmssarsssis [ 1) E— @ 07} I— (196) vsvennnenesins (2%)
Don’t KNOW/NO ADNSWET ....ceueeuvenreneruericnssesuesissssninsssnannns (@17 I (1%) esiivsss (C1%) wessemsssossn (2%)

Smoking is often common in the outdoor patio areas of restaurants and bars. Do you think that non-smoking sections
should be required for the outdoor areas of:

38.

39.

41.

Restaurants
G e e VeI s e e ey (47%) ..cceuun... (29%) issivsensiis (58%) «.veveuenns (46%)
INO i itesessananvonsisesis sisssssssisssns susnss BRREEERRESTAREERRIES RIS TERETERS (50%) ........... (68%) ...ceennenee (1077 — (49%)
DIEPEIIAS coitiress shossnssmssssspencacagassssnssnssismssindsiasissississinssstisss (2%) -ssosseosens ) O @)k ne s (2%)
Don’t KNOW/NO ADNSWET ....c.ceeuvrererrenresmimsresssssnssesnesesnes (1%) cooeuvneee. (1%) <cciimossan (@ L) PPresmm— (3%)
Bars and taverns
YES: o.croeemrenonesnassinonsossseisiisssissansnssinsssdsssisssisssisesiusassnisdsns (45%) ...cne.... 27%) «eveevenennnn (BT%) .cosssssisiss (43%)
IO i ioricsmnsiiisiss sussaessnsvorassvasssmsnnsssehasmonsansiieesebsmisssinisass (51%) wscvssns (7 7 | F— (40%) ..covvnennee (50%)
DEPEHidS ciiisivisisssmsssisasnssssisssssssssosasmsasansionssonsisshnsisnsusacs (2%) ..covennee (1%) coveeeenne (196) wosssusussnsnss (5%)
Don’t Know/NO ANSWET ......ccccveruerismeenissnessessessnsassens (2%6) isseisssssss (19%) .cvivesinsie C2%)u.0nscisszeiss (2%)

Now thinking about public places in general, how comfortable would you be in asking someone else to put out

their cigarette if their smoke was bothering you? Would you be:

Very Comfortable ... iuussasimersensssasimsasnimsrenswssions (22%) ..covuenee (22%) «coveenenee (24%) <ioisssivesss (20%)
Somewhat Comfortable ...........ccoocrermvuiiieniienenincninnnnnes (24%) ...cuenee (19%) ..ccocnveee (28%) ..eocuenenne (24%)
Not Very Comfortable.............cvevermiuieniinnnrenesneienesesennnns (0.4 —— (17%) sz (2:57) J (33%)
Not At All Comfortable ....ccumsssiessssusvsssssaspossassmsnsnonsssnss (257 - (36%) ...covnnene. (19%) «..covennnes 17%)
DIEPENAS... .coeomcamiaqerssivesissisiisssisssisssisinsssiasssioisisassavoressss () ) [p— (4%) oo (@ £7) J (4%)
Don’t KNOW/NO ANSWET ....coueverremricernniiessesisscsneananns (47 I (8%) wsismiseissss (C1%) sissscsiivssti (2%)

(IF CURRENT SMOKER) And how likely would you be to put out your own cigarette in a public place if
someone nearby asked you to? Would you be: )

VETY LIKBIV . viioviciisaenenmessnssion cnsinasntneassasasensaiinsiesiinssiass (65%) ..eoenenne (65%)
Somewhat LiKely «....ocissmsssssnmsseisensnsisonsssssnssonsassess (19%) ........... (19%)
NOtVEry LIKEY .......cccovcsmessiississsssssssussmsssassissssssamsasavsesss (A%) svissississs (4%)
NOt At AILLIKELY ..ccveeencececnrieniiiniieinsicisesssssnenseneseannas (7%) ..cvsiisness (7%)
Depends .imsrsivnism it (4%) ..ccuuun.. (4%)
Don’t KNOW/NO ADSWET ......ccoeeecerereeresnssesnesensesenieses (1%0) woevuennnnes (1%)
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42.  Would you strongly support, generally support, generally oppose or strongly oppose a ban on smoking in all
public places, such as shopping malls, restaurants, bars, bowling alleys, and taxis?

Strongly SUPPOIt .....cvveeeeeiicriinircnennriereene e e e (44%) ........... [ F:57) J— (B7%) «isisessissss (46%)
Generally SUPPOIL ......c.coveeeeireneenrerneeniririnissssesssenenesenes D)) — (21%0); cisseiiasnss (26%) ...covenennne (32%)
Generally OppOSe.......coceveeriiueininiiiceeneeeneenseneeseesessesanes (13%) ...cun... (22%) ..cvvveunene (G 1077) I— (10%)
Strongly OPpoSe .......cvuvirieucuerruerccuesnreesiesesssssssesenas (14%) ........... (34%) .cocvnnne. (37 J— (10%)
DEPERAS. i:.iveevustanssansssssissssansasnsssns sismssadsnsssassssisvesinise (2%) vvscines (4%) .coverenene C1%) 5 iinnsions (2%)
Don’t KnOW/NO ANSWET ......cccceueeeniererrenerensereressessesensene (1%) weeeerernnne (29%6) coocoviiiisins (196) wvivsmcnsis (<1%)

43. (IFRECALLANY ORALL SPOTS) How did seeing anti-tobacco ads make you feel toward the tobacco
industry and its practices? Did it make you feel more critical toward the tobacco industry and its practices, did
it have no effect on your opinion, or did it make you feel less critical toward the tobacco industry and its

practices?
10 Bk B i e U A S o e i B L B o (C 5.7 [E— ((£07) J— (48%) ..coovvvvnee (44%)
No Effect On Opilion.........cccoceureeercererersrersnenesaenesessanns (48%) .eveuvuen. (56%) «.coveueeen. (44%) ..c..vvennee (45%)
LeSS CrtiCAl ..o onnmsessonsansasessesassanssibosneonssnsssenerassasssmsonsodi (6%) ..cooueen. (9%) cocevrvenene (5%) ceveeenvrnene (6%)
Don’t Know/Refused .......ccocevveevenenrerenenerennesnesneseeinenne (4%) evssisiaiss (%) .osisuvensiis (3%) ccessesmasiinss (5%)

44.  Have you written or telephoned your federal Member of Parliament or provincial Member of the Legislative
Assembly in the past year?

B (Rt I L e W e A PR (9%) eoevrernne (79%) vireeionnics (8%a)sivliisiess (11%)
Wi e M By L5 R A Y el Ll 5 (91%) ....cceon.s (92%6) .sesssionnss (91%) ..ccovruennee (89%)
Don’t Know/UnSUre qcsssissesssssiissssssssssisisinmmiionssssenss (<1%) .ecveueee (K1) -iiiiisiainae (1%) oosisssass (<1%)
45.  Have you written to an editor of a newspaper or called in to a radio talk show in the past year?
D (IR LY ot i I Dl i xomle 2 L e Mn e [l (TY0) eesicriiss () P (8%) woveveueenns (7%)
IO ivessassassssmmmsmssiemmsstsssssnsanssnvisssssssnasssessasemwbsassoiaseessbons (93%) ...covneee. (2 7Y [ — (C2X7) (93%)
Don’t KNOW/URSUTE .....cccccererreemriereeseenrenneneenessesessesseene (<1%) ....cuee. (<1%) .coverenene (K1%) cisiossinnsens (<1%)
46.  How often do you try to persuade someone from outside your family to your own point of view?
VEIY Often .....ecvereecirceneerenretetseesesteestesesssessesessesssenes (24%) ........... (17%) oo (26%) .....coueune. (26%)
O0EASIONANY: ..coviviesivuiseessissnmivisssissssnissssssvivassnsibssseseisin (ODY0) ibssdsainba (44%) ............. (55%0) scvsssssendens (54%)
Never ............. O e oS S FRNPICT Rt o 3 (23%) eeeennee (CY47) - (18%) .isississsin: (20%)
o DOI Y KNIOW st orervit e nasens e sevestasedl b as s e e e (L7 —— (2%0) isvissvenisss (2%) 220 ben: (<1%)
I\ U\
Y46A. Opinion Leader/General Population
OpIIORLEAAES ... i ummumssimivisisiilismimnssimmersssisesosbeios (32%) ..coveunne. (25%) <isissiosin (7 77) [ — (34%)
General Population ........c.ccoveeeuririseereeneneerenensssssesnnseesiaes (68%) ........... (75%) «covenvenene (66%) ..eveneneee (66%)
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Current Never Former
Overall Smoker Smoked Smoker

In order to analyze the responses to this survey, I'd like to ask you a few questions about yourself. All of your
responses will be kept strictly confidential.

47.  First, what is the highest level of schooling that you have completed? (READ)

Elementary School/Some High School .........cccoveniunnncen. (9%) wisiossess (V5 7) J—— (i1 r—— (10%)
High SChOO] .......ccccovemeuisissnsnsensnnsasnsasssssssosssassssasascssasens (30%) ...covnnee (B79%) assvesssssans (27%) -:vsvesicinsns (29%)
Community College Or Trade School ........ccoeericcinicnee (22%) wssonesosss (24%) ...cocvnne (p..37) TR— (21%)
Some University/Some Community College ..........c.coc... (13%) .oovevenenn 517 —— (13%) wssvssssoss (12%)
Bachelor’s Degree/Undergraduate ..........co.eevsresessessenes (15%) wcevrennee (8%) suascsssassia (18%) w.cvereunenes (15%)
Graduate School/Professional Program............cccoceccucnee (10%) ...ceon.... (4%) eoevvnnnen (11%) s evesissosss 11%)
Don’t KNOW/REfUSEd .......oevevreumiiiiinnnennnsinnnsesssssisnsesnses @ ) —— ( 196) wiscsunissone (1%) ....sisininass (1%)
48.  Which one of the following best describes your employment situation? (READ LIST)
Employed Full-Time FOrPay .......cccccoevenninnsciiniinininnns (46%) ........... (49%) ..covennnn [ 51 ) IRR—— (47%)
Employed Part-Time For Pay ......c.cccococvnvnnnninnincnniccnns (14%) ..oovnneee (14%) ..covvenenne (15%) ccseonssisosss (13%)
Self-EMPIOYEd .......coconeuisemssaserassnisansasssassssssmnssessasessasenss (11%) ..cueneee. (:9%) sssssiisen (VA7) J— (11%)
Currently Seeking WOIK .......ccvvveereesenenseniennicisinienes (B%): wsssessisss (5%) ceeeevrnenns (3%) cissosssssssnss (2%)
HOmEMAKET L:vivusiiissssassssmssenssssssssdossonsnsanssnasessvarassassanasess (6%) ..ovcvnnne (7%6) 3550550001 (4%) coovererennnns (7%)
STUACIIE oo scarsssomensaies sissisisissasivstssstsnsasssass ssessssiesssinonsiasy (8%) «ccovvenene (5%) <sossescisens (VA7) I (5%)
) 1S A D e st cusstossst s irasders unsa stonavert stnsasasnetsms Samates SoLsA" (74() [Re— (C:37) [ (17 [e— (3%)
RELIEA . secossesssiusivsssossssisnsasisisussonsssasssmastenssonsssasusassasaes (€:37) J— (6%) ssssssiinssses (7%) -cecenisisisns (11%)
ONET , ioessssnemsasassenspesmonsisniisisstsisvagisssiss donssnssonesssssassssansss (1%) .covennene. (1% ssasscssvenss (190) sz eezesions (1%)
Don’t Know/Refused ........ccvevrirnieninmnnnsinesnnnsesininenenenene (1%). «seusovesss (1%) covreeenennns L) p— (<1%)
49.  How many children under the age of 18 are in your household? (RECORD NUMBER)
0. coneosensmessansosniniovios SRS TSRS ST R A s s s b (55%) eovveren (57%) cousssssesss (CY7) . (56%)
s R o e S (i) p— (G027 Jr— (1) . (15%)
D et A S SRSV R R A e e s agmasasesiTE (7%): wsesixsones (16%) «.vevvenenns 177 Rorm— (18%)
D 1 e eusnseanerenessnsases SRR GRS As R s s AU (6%) ..ocoveneen 1) P —— (8%) -ceeeererenenns (5%)
B i evisinprsinesss iy st oasmantaas S s ms b ussnanes BT TS TR AR AR e (290) -sssesassss (2%): -.venisisiins (2%). sisssvsssssense (2%)
S s e Py P By B e Pl T AT e e (1%) sssssisess (G U7) (1%) cseisonsosnes (<1%)
D B T S (S1%0), onsosivees (1% sssisvssiness (G317 [— (1%)
e e R Py i (1%) cosonesinns (g L7 TR— (6 17 Pe—— (<1%)
Don’t KNoOW/RERISEd ...ciociumisissssesssssssnnsassssssssnsnsasasararcas (3%) .oovrennnen (3%)rsssssmsnsneses (2%) <vinssvsziseses (3%)
VLA .. .oeenanesensereensanissss dsEsmasasssaissabesevssassssss usninemsasnsaesss 0.831 ,20u: ey 076 cisssssssssss 0.88 ..ovceeecrinnn 0.82
50.  Which of the following income groups would best represent your annual HOUSEHOLD income?
Less Than $25,000........cccocveeniiuiinmsrnrrnnnnsiessnsssssssssnsssens (15%), sssssissss (19%) ....... corens (14%) wvenininns (12%)
$25,000T0 $34,000......c00000000x00s0ns00mes0ser0sumsenassssnssnsssasasasios (12%) ssisssss (16%0) susxssssnsent (13%) scisssomsisses (10%)
$35,000T0 $44,000 ....c.ooveveerrecrcrirsreierensnreesisassesesssssnnsene (11%) wsisivesinn (12%) i (9%) wscsssnissases (12%)
$45,000T0 354,000 c.....voooverrervrnsseessssssssssesssssssssessessessee {5 R (12%) covvvveee (1173 J— (15%)
$55,000T0 $64,000 .. i::cussssssisssisssmessusssssssssssasinissonsonsasens (€257 J— (G057 J— (€:77) Jes (7%)
$65,000 To$74,000.....ccvaisusmssmsiinenstisssassossasssssannsasassossasns (7%) cevennnce (%) vssvssisisss (€27 " (4%)
$75,000T0 $100,000 ......ccovvruirerirenerennrerninsesnsesssesssnsasnes (11%). ceossrsonss (§:17) J— ({177 TH—— (15%)
More Than $100,000 .........c.ccconririrenirenennnennnrsasesssenenenses (10%) ..ccvvenee (6%) .cecovnnen ({ p7) F— (12%)
Don’t Know/Refused .........coovvvuimirnvennnnnnnssennsiensessiencnes (13%) vcsvssins (107 [— (15%) sevsusessons (13%)
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Overall
51.  Urban/Rural
L e o e T T S (24%)
VEDATLL vissvscvssivssvssvivssssassnsssssssmssnmisssssisessisssvisanssnssnssasss (68%)
DN EKROW ..oiivicssmssissssissasissssssisssissssomsimnismisnsssnvasssis (<1%)
REFUSE ....ooviseresnseresesssiassmmssiinivesssisiarsnsssasioisevassssis rossnsss (8%)
52.  Gender(SYSTEM RECORDED)
MG 5. togresesserassasoonsniorisnsonsonsimainishsibesironasisngasiin Messssiih (49%)
Female .......ccovneeneeseeesnnannessaesnssesssnsossassassasssssnssnsssssssssansen (51%)
53.  Genderation (SYSTEM RECORDED)
Male = 17TO 34 ... s sne e eesseenes (19%)
MAIE =35 TODY . ovmseeneorssssmensspresssmsnsneonsnsssssetsnsonesssstesasen (22%)
MBIE S S S e eeenunduens dhasssssinns mesuessdsashunessdundsncinas (8%)
Femiiile = 17 TO 34 ..-.iccvusisvsivsasssmsssnssssonsssinsssssassnssssssssosasss (14%)
Eetmale =35 TG ...civnumnmmssmiamamssiissismsmismmg (28%)
Female 554 5. i omississmsissminssuisnssassasiosisssssivdasisnivdes (9%)
54.  RegionofResidence (SYSTEM RECORDED)
AHANHC <. fiosvimmissmsssamminstimntssmrissammasisseiise (9%)
QUEBDEE ....... e vaeieenesmsrisisisrassmsinimsmmamssi s s s63533 (24%)
ODNBATIOT .o rssenes frasssasessnssosnesassasiissmsessanssninyeassosnsnssisnsansass (37%)
T e o o e SR B B e e (17%)
British Columbia .......ccocceirereneerercrireeenneeeseseesassesesseesees (13%)
55. Province
Newfoundland .........ccceeecereneienieieneneerenenenseensesesesecenes (2%)
INOVASC O TN o e e (3%)
NEWBINSWICK L ioeersisyensssassersmsssstessssmnnssssismmsansassassssiat (3%)
Prince Edward Island ..iv....cciscmsmessssisssssinsenssssnsonssiissss (1%)
QUEDEBC o3 sclivsisrmivimmmssnmsssssinsssmssnsssassisssossismssssseisess (24%)
ONMATIO......crmroreoierseenisisisssssmisis iR R RS SR R B7%)
Manitoba .......coeeeeeiierreeeeeee e (4%)
SaskatChEWAD ........ccceeveeciriiereetrieeese e eeeesee e snesesenee (3%)
VT et S e n o v (10%)
British Columnbia «...ccvosvscasissamssnsasssnssmssssamsssasssssiss (13%)

Current Never Former
Smoker Smoked Smoker
........... (25%) vevrerereens (22%) covvvnininnser (24%)
........... (68%) ...vvevrenee (70%) ...cnvevevn. (66%)
........... (<1%) orrerereene (S1%) e (K1%)
............ (7%) woverrvenenes (8%) wevevrenrennn (9%)
........... (48%), ..vvneueenc. (48%) <ocvnvneneen. (50%)
........... (5290) wassssiniss (FZIRY scgessrasaenss (FOV0)
........... CIBIR) covssvivurns ALBIY scrspersvonnse (IATR)
........... (RAY) wusiscsssis CROMY osavsnvaness {23%0)
............ (6% csoiniscsiii{A) ssisnssasine (1394)
........... C1BIA) «oersusivians (AT cississsisanss (9%0)
........... (27%) ovveeeeevees 27%) cececennnnnen. (29%)
............ (6%) wovuerereeee (9%0) cervrveannnn (12%)
........... (11%) wiueeneasesoes ( T%0) earessunenses (9%)
........... (28%) .eververenes (23%) oevenncnen (22%)
............ (33%) «overveveees (A1%) cececnnnnn. (35%)
........... (IREB) cicisssinasss CHONEY suisaneussenss (18%0)
........... C11%0) ccvisivivnnss (IA%R) svinessonse (15%)
............ (290) secsssisisssss K 2U8) wosicnssnonsars (20)
............ (4%) wssssssisissi ( 3V0Y sossissinsnsen (4%)
............ () EON | SENPRRN (c
............ (1%) oveveieeees (1%) cevernnnnnn (<1%)
........... (28%) «evvecrenenes (23%) wovvnnnnnnn (22%)
........... (33%) wevrereeees (81%) cvrenanne. (35%)
............ (4%) csissviinsini CANB) Gossssinsersss (4%0)
............ (4%) osiisesssss (A00) pirersorsseinn (3%)
........... (BI%) Lisssiissssn L %) comusnsareess (1196)
.......... L (L19) voviaennnns (13%) cucusnsensnss (15%)
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Crosstabulations: HEALTH CANADA (2289)

QI AGE GROUP

Q2 SMOKED CIGARETTES/TOBACCO PRODUCTS
Q3 CURRENTLY SMOKE CIG/TOBACCO PRODUCT
Q4 AVG WEEK HOW MANY DAYS DO U SMOKE
Q5 HOW MANY CIGARETTES SMOKE PER DAY

Q6 ANYONE ELSE HOUSEHLD CURRNTLY SMOKE
Q7 SEEN/HEARD/READ GOV ADS NOT SMOKING
Q8 DO YOU RECALL ANY OTHER ADS

Q9 WHERE DID YOU NOTICE THESE ADS

Q10 NON-SMKNG WAITRESS DVLP LUNG CANCER
Q11 ABOUT AD YOU SAW, WHO MAIN SPONSOR
Q12 MAIN PT AD WAS TRYING 2 GET ACROSS
Q13 PERFRM OF GOV ON TOBACCO CONTRL PROG
Q14 PERFORMANCE OF GOVERNMENT OF CANADA
Q15 PERFORM PROVID INFO BOUT GOV SERVIC
Q16 EASY 2 CONTACT GOV 4 INFO & SERVICE
Q17 NEW&INNOVATV WAY PROVID INFO&SERVIC
Q18 DELIVR SERVIC&INFO IN RESPECTFL WAY
Q19 CAN RELY ON GOV 4 SERVICE & INFO

Q20 BOTHER BY OTH PPL’S SMOKNG/SEC-HAND
Q21 SEC-HAND SMOKE CAUSE U PHYS IRRITAT
Q22 EXTENT OTHRS BOTHR BY SEC-HND SMOKE
Q23 BEING EXPOSED 2 SEC-HAND SMOKE

Q24 CURRENTLY EMPLOYED PART/FULL-TIME
Q25 AT WORK, IS SMOKING RESTRICTED

Q26 EMPLOYER PROVIDE SMOKE-FREE ENVIRO
Q27 WORKER RIGHT 2 SMOKE-FREE WORKPLACE
Q28 WHY DO YOU SAY THAT

Q29 ASK EMPLOYER IMPLEMNT POLICY/EXPAND
Q30 RESTAURANT SMOKE-FREE 4 EMPLOYEES
Q31 HOW FEEL BOUT SMOKNG IN RESTAURNT
Q32 PREFER RESTAURNT COMPLETE SMKE-FREE
Q33 AVOID RESTRNT NOT COMPLETE SMK-FREE
Q34 BARS SHOULD SMOKE-FREE 4 EMPLOYEE
Q35 HOW FEEL ABOUT SMOKING IN BARS

Q36 PREFER BAR COMPLETELY SMOKE-FREE

Q37 AVOID BAR NOT COMPLETELY SMOKE-FREE
Q38 NO-SMOKE SECT REQUIR 4 OUTDOR REST
Q39 NO-SMOKE SECT REQUIRE 4 OUTDOR BAR
Q40 ASK SOMEONE TO PUT OUT CIGARETTE

Q41 PUT OUT OWN CIG IN PUB PLAC IF ASK

Q42 BAN ON SMOKING IN ALL PUBLIC PLACES
Q43 ANTI-TOBAC AD MAKE FEEL 2 TOBAC IND
Q44 WRITE/TELEPHON FED MEMBER PARL/PROV
Q45 WRITTEN NEWSPAPER/CALL RADIO SHOW
Q46 PERSUADE SOMEONE TO YOUR OWN VIEW
Q46A OPINION LEADER/GENERAL POPULATION

Table#1-2
Table#3
Table#4
Table#5-6
Table#7-8
Table#9
Table#10
Table#11-19
Table#20-23
Table#24
Table#25-27
Table#28-31
Table#32-33
Table#34-35
Table#36-37
Table#38-39
Table#40-41
Table#42-43
Table#44-47
Table#46-47
Table#48
Table#49-50
Table#51
Table#52
Table#53
Table#55-56
Table#57
Table#58-61
Table#62-63
Table#64
Table#65-66
Table#67
Table#68-69
Table#70
Table#71-72
Table#73
Table#74-75
Table#76
Table#77
Table#78-79
Table#80-81
Table#82-83
Table#84
Table#85
Table#86
Table#87
Table#88
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Q47 EDUCATION

Q48 EMPLOYMENT SITUATION

Q49 CHILDREN UNDER 18 IN YOUR HOUSEHOLD
Q50 ANNUAL HOUSEHOLD INCOME

Q51 URBAN/RURAL

Q52 GENDER

Q53 GENDERATION

Q54 REGION

Q55 PROVINCE

Table#89-90
Table#91-92
Table#93
Table#94-95
Table#96
Table#97
Table#98-99
Table#100
Table#101-102
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First, for statistical purposes, do you mind telling me what year you were born?
17 To 24

TOTAL

QA SMOKING PROFILE
Current Smoker
Former Smoker
Never Smoked

Q1 AGE GROUP
17 To 24
25 To 34
35 To 44
45 To 54
55 To 64
65 And Over

Q6 ANYONE ELSE HOUSEHLD CURRNTLY SMOKE
Yes
No

Q7 SEEN/HEARD/READ GOV ADS NOT SMOKING
Yes

No

Maybe

Don’t Know/No Response

Q10 NON-SMKNG WAITRESS DVLP LUNG CANCER
Yes

No

Maybe

Don’t Know/No Response

Q46A OPINION LEADER
Opinion Leader
Gen. Population

Q47 EDUCATION

Elementary School/Some High School
High School

Community College Or Trade School

Some University/Some Community College
Bachelor’s Degree/Undergraduate
Graduate School/Professional Program

Q48 EMPLOYMENT SITUATION
Employed Full-Time For Pay
Em?loyed Part-Time For Pay
Se f-Em?loyed

Currently Seeking Work
Homemaker

Student

Disabled

Retired

Other

Q49 CHILDREN UNDER 18 IN YOUR HOUSEHOLD
None

One

Two Or More

Q50 ANNUAL HOUSEHOLD INCOME
Less Than $25,000

$25,000 To $34,000

$35.000 To $44,000

$45.000 To $54,000

$55.000 To $64,000

$65.000 To $74,000

$75.000 To $100,000

More Than $100,000

Q51 URBAN/RURAL
Rural
Urban

Q52 GENDER
Male
Female

Q53 GENDERATION
Male - 17 To 34
Male - 35 To 54
Male - 55+

Female - 17 To 34
Female - 35 To 54
Female - 55+

Q54 REGION
Atlantic

Quebec

Ontario

Prairies

British Columbia

Weighted

(349)

Q1 AGE GROUP

Unweighted

(1519)

(753)
(365)
(401)

(247)
(249)
(378)
(395)
(230)

(20)

(473)
(1044)

(978)

17%

18%
10%
23%

HEALTH CANADA (2289) June 6, 2003- TABLE 1

25 To 34
16%

18%
14%
17%

14%

35 To 44
24%

27%
22%
23%

0%
0%
100%
0%
0%
0%

22%
24%

22%
27%
27%
17%

23%
24%
21%
18%

25%
23%

147%
21%
30%

45 To 54
26%
247%

30%
23%

55 To 64
16%

12%
247
1%

0%
0%
0%
0%
100%
- 0%

1%
7%



