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Introduction 

POLLARA is pleased to present Health Canada with the foUo,wing report of 
quantitative findings from a national surve;y tesUng recaU of the [~Ta_rg;e:t'~'" 
second hand sm.oke television execution~ 

"._' "":~:.<~~'~.:-~:.',1::i(::,>~;~"" :J 

A total of 1,520 Canadi,ans 16 years. ot{age._ ~nd otd~:r t:(;lak paft -~~~a(,,1'O' minute 
telephonEl'.;~Dte·rvi.w betwe,en April l~,th andz}AprU .~. 9~.h, 2(lO~2:~,_Th~~J.tal. sam pIe 
has been w~;~s-~ted to relleet the in~f.~:~OQe~lbf s.m.o;k~~~~ • .,,~ 'f:I.Qti~,~~okers !':~9:;~e:r~u:nag:~~i;j; - ii Qv~~· .f • ·~rate ta 
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Regional Divisions 
To follow are the margins of error associated with the resulta trem each 
region and smoker and non-smoker segment. 

Atlantic Canada 
Québec 
Ontarie,t·Ii,~, 
Prairies ;:@~Kr,.;. ' ." 
British cOIl.Î'~.~;~.~érr .. 

Smoker 
Non-smoker 
Former smoker 

Total 

SAMPLE DISTRIBUTION 

Unweighted # Weighted # .' . 
Of Intêirviews . :.,,~.Qf,.lnte .. views;' '! . j';''''/' ..... c,·· . 

31 
85 .' 

:127 

1520 348 

Ma~gin of 
Er~~1 (0/0) 

'-'~- .. 

. ;#~.7 
. :.;'1; 7 ~:" . :ç~. 

. '+5.6 
±5.7 

±3.1 
±5.8 
±6.6 

±2.5 
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The foUowing findings give context to this study. 
-+ An over-sample of smokers was collected in each of the regiQlls. Thesa haMe: Qe~e:n 

weighted down to reflect the actual percentage of Canadians wllo smoke, wàieb i$,; 
approximately one-quarter (240/0). " 

Canadians who srnoke report srQpking an ave,rag,~ of 1 ?i'clgaf~,e,s.; a:',ay~ Wilb,iitll 
this cohort, 360/0 report smoldng';1 to 1 0 ei:gi!r~ttes i,n a c;;I'tJ,y,,:398(4 f~D,Of;t. smoki!Flg: 1;1; 
to 24 cigarettes a day, while 2,3,* report sl'lfOking'25 ciga.rettes:~ar·plo~~~a da~,. 

Analysis ineluded in this report makes use oftbe, term ''opi:01Q,lll:ea(h;~t:'' whem, 
identifying a specifie cohort of resR9hdent~. Opi,nlon leader.S,~$"e:,s,eff,...ideJiltifiEld bel 
aHir01,~tr"e respooses,to a seriesi~.fque,sti~ns r:ega(ding.th.ei~;I~t$?,ljlal h:i:s;t~rVc,;Qf ' 
activism,(yvriting let~e .. s to Memb~,r~ (i)tPariliameni or,the', . ',', . "lil~gjsJatufe; 
newspape)?~,~Jtorial~; calling ihto}~. ~.:; show'" ; '. ,p,tlAg' tCl 
convinee tbosëoutstde of their fa" y 

_-"::-:,' ',' " .. : :::::t:.: 

Results trom thi;~,'~!;H,~y·ar:e 'C9JllP'clMl;;g/ .. . ..... : .... , ' .. Jar studies eQl7ld14~,te(!j; 1\o':f- 
Health Canada in Jal1Hliry ('~-Lighr'éÎff(r Mil i:\.,.~~cutton$l, Febr~ar:y (:"N1JIDoers" 
executions) and FebrÛar;}~;("AthlE!:te'; executi()ris},~ 2ee2~ Wt'IE~lie: ap~p~Q,Jii:ate 
differences in trackinq dat~iéjre noted. 

":.-,,:.--~--~.. . 
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Key Findings 
Health care continues to occupy the top of the list of important issues fa.c;i'n.g; C,amada, 
according to 260/0 of ail respondents. Other issues aise, tQP·-of-mimd; but,: I:es:s': p;~e"ss:iim@; 
lnclude the economy/recession (80/0), ullemployment (6,0/0) and variOllS' intQl'lnatiQ,naJ:' '. 
confHcts (50/0). ' , 

New to this ad recall study, Canadians were asked te Q,ffertheir e~~I~~t~1i)n, of bo,tb: tee: 
federai and provincial gQvernments' performance in, the a~ea Qf: 1îI~~ê L " . g} a, se~m, 1),Ci);iJBt 
scale where "4" represents a neutral evaluation. Qvel7all~ tille. t~r.:J~~ .' ~ii.e:t'lt ' 
achleves a somewhat more positive' e~~luati()n th,ê!1l:~9m:l)lliledi'p,tG;\(iQç,j~li~ " . :Jil1œents; 
(3. ~ v~,. 3.5), alt~ou9.11 il remalns be!:o~'!a ne~;~ral: (~Ji,ag~; $l;I$g~§tibtl91~~.I'~~ i . JiU~lS alla. tlQ.t, 
satlsfled wlth elther federal orprovlncl~1 a~tlons,ln: t,b~"health.ea.l:1eF~t;ea~ '. . 
On a provinc.e-by-province basis, PEP (4.~,~Îf MaQ.i~Qba;(4;.Ql" sQ:~:kei Mfjbi'\l'10j);. aad; 
Albe!1a {4~;Q):!rr ·.·· ..•. t he only p. r. 0.,. v.,.i. t'lces. Wh. e r ....•....... F. :'~.!t .. e.,.!;.id. ~!1.J,JS~." e.,., "8 .. ,l:u .. · ....•. a.tiOn.i '.'Qff ·~'." ..• ~$!.".:~I. ',~' etiMe; provinces ha.lldhng, of healthexceeds tlj,~t .Qf,tl1e·~'ed~.r;al,gJilvel)nm:. p'llIlfa:lilfetrb:er 
provinces, inclU-Qjg,g QueIJec. and Qntati:g' . '~nts a '. ". '::' ',: ,.' " :ê: e~alt.latj:o,m; ((J), 
the federal goverhïll~:n.t's l1allc;tling ot he!. .' n~.es;. 
RecaU of anti-tobacco'âQl*ertising reÏ)lai~~ ". /' ',' .,~~iA~te,O; Canadians 
rec~IUng havi ng heard, r~!~ ()r .s,~.el1 Jt.ti~~is, ~l ,IÇ : 0 "", .,i:, .J'. " log :,' / ~)~. S1lllI;Qke~~, iJIl'I; 
particular, are the most hkel~,pf, audlencei!aC!)hortS\tQ:,,~~caIFhavlng" seen arl;t ... tobaceo 
advertising (940/0). ."_ \ . . =: ' 

The Government of Canada remains.the most identified spenser of anti-tobaeco, 
advertising, according to 34% of audience members. S,m,Q,kers are. more Il;k:el\y than, Qtb.el 
cohorts to identify the federal government as the sponsor of tbe, advertis.ements whicJl 
they have seen (430/0). Other sponsors of advertlsements menti:ome.d! b~ audi;e,J;lce 
members include health and non-smoking organizations (90/0) and tobaèco companjes 
(6~/0). 

1 Caution should be used when evaluating results trom PEI as sample size is small. 
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Key Findings (Cont'rl) 
Television remains the most often cited medium of exposure to amti·~tobae,eloj gO)v,ernment: 
advertisements (900/0). Less olten, audience member:s ~2&P1Ql baMe, See;l!Il QIi [ead' 
Government of Canada antl-tobacco advertislng tn the newspaper t3:1"o/Q, amQfI,91 fQ.i!tD.e:r 
smokers) an~ on cigarette p"a~ka~es (220/0). Not s,urprisingly, smokef:S are the mo.st,lî:kely 
to recall havlnq seen advertlslnq ln the latter format (3.6~/o)~ 
Recé!11 of the second-hand smoke "Target" televts!.om adM~~ti$,e,œ~J)I,t: is;. ~,QitLas, ~~9,lili as. 
previous camparqns. Unalded recall of the, adve.rtlse,m,entrls Ogtl~:~PfQ"allle.m9,; aU 
audiences; 5°1o behind the most frequently elted-te ;_ro,f,~mj-lla: labêll~itlg: o.,;çi;Qali~;tte 
packag~~= On a p,rompte.d basls, more,~h~~. halfa) 1_1 a.'lJd_iet!:çe~tn~~b~fsfÎ!~,çaU ha~iJlg 
seen the Target advertisement on tel~:Vlslon (5. Ihere 1$, 1~~t~.~E;\l-arl~aJi1c .. eae,rQS.$ 
smoking and non-srnoklnq coherts. l - ' __ ;" .' _. '._ ;i;;'- ,<'- 

Less th.an one-in-five au~ience membe:r$c~n recall th~: $p~n$Qr:olf!l\1'e' "'lr~pg,~r' ..... " ", f::;~~~iW~~~\1:;/~à::d~ .. a~~~~~~rg~~~,g::'~rijrp:::::::i,~~~~@,' Q~ée;!i~:::~::mj_I,Iy" 
non-smokers:(~~?!o). Lessthan one-in~tètl,aùdj_eô!ce" mem;b.~t;s,(; , /.)tlil.e ," 
advertlsement wi:l~\~,pon~ored~ by thei r PIF':"" "al> gov' . , .r-: - 

Two-tbirds of ail cd'ftôll§JdentifM.theme '.' '. lie,mtiitlQ;:t1;le- 
"negatlve effects of S&Q,Q!,cI hag.â $mQ,k , ' ,n.ce: memb,e:lis, be,li:e\te' 
the messag~ C?~ the ad fdc.p:~~d;~q harrn '! •. ~r4<~w." .. ' , " ,:: ',.nel;\; b;y' se,C~Jlldl bam~i SJ.D;<r.li'e; al!l.~" 
the responslblhty of parents:l9:~tU$llla~te~~~ 80/0," . '~' ."l~;:,,aD.iQnft· sOluil~efsl). ltadtlul).11U,li ttot•I;", 
tobacco messag,lng was also 'IQ~~r·,.ed by y.lewers" Includl'ng 's.moKlmg; 1$ cla:l7Ig~Ji(l"":S;. 'Qi 
your health" (170/0) and "you shoÜ!~~~~ts'moke" (t20/6). 

Four-in-te~ non-smoke. r:;. in the audience r~port .. ·. being .. il\f.l.ueneed: b.,Y. th .. , ,e, "la. fig.}J~t. :'. a., ..... Gt: t1ll flQt 
start smoking, (420/0) wilde less than one-third of. tormer sm,Q:ke.rs, lie,I!U!),r:;t~tnat tl7le: aEt' 
influenced them to not star~ smoking ag,ain (300/0). Just OMer ballf o,f' aUl aJllcli[e:n~e' œemb,e,l!s. 
report that the "T~rget" ad Infll;lenced them to tr}' to pe;rsuade: ftrends ~n~l tamil, me,œ1lefs 
to not start smoking (53°/0), whlle non-smokers, ln partleutar, repQ.tt-'ttns. On,pac,t '6aO/o}:' 
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Key Findings (Cont'd) 
Almast half of ail smokers report that the ad prompted them to think about stoppi:m9" 
smoking (47%), while slightly more are inclined to think about cuttirng' do,wn on the 
amount they smoke after having seen the ad (550/0)., Thèse p,rQ.f),QJtioms lieilliese,nt a 
reversai of reactions from previous ad campaigns (sm.oke,(s wet!e .more likelM t.Q ne,a,rt 
that they would think about quitting than simply' about cutting dQWJ\ll. fl;ldllerraQ're, tlle 
behavioural influence on smokers as a result of the, ",.a~ge;t" âd, i$.;'le~s;, tl1l:8:10' tbat 
registered by smokers who saw the "N}Jmbers" adverti$é.iD:e;ntii\BilF_~JjtJ.anlf.c~0;Qa'. . ::::;,."-:.,"'.' " ,,-' -- _ . '~ -_._ :'-' , .. " 

. r:· jî§i%~;1:·:· ," -. ,_ ~.-,-:- ",;' =>: 

New to this survey, ail respondents were askedJnt'fJé'tber s.e,einSj tbe.~"'ll~1} j ~*~"ad; iimfJlu,em~,ed 
them to ask smokers not ta smoke ne~~r thelfl. ·ay_~l(lJn,:.tw,~-irn~fJMe;llf "t.. tL c: ,.> -.!tu~: ad! di!d:~, 
in tact, have this impact (43°10). Not surprisjngly~ this repo,;ted' intI. " :);;",~~Ui~,IIl.esti 
among nçn-smokers (580/0) and lowest am9"'n9 Sl110kerS (1So/ô). . ',: - .. 

LeS$: than~_lI;li~d of aIl8!.l,dj.~nce ",~1I!s:J:I~~\ ~"'~.~lt!}L'~'\,. 1:!@ŒlIlIith ~ 
(30~/0). The bajârig~{700/ô}:r,p.ort Ilot'ha~r ... "( CtlSs~. ' '". . ,e,eJît; il~ Oi: 
those who have dis~u~sed'tbe ad, w.ith' of ; g. dl~e1clssedi il' 
with both smokers cind}l1,ô:n-slrioke(~:,.,oriJ ' OA,f~, sJDokeJis 
(20Ofo) and 31 % have di$êils$ed'it,wi~ft 'o~f ,; ~J!s; ailSe,' tlle· mQ,$,t Ii~el~, 
cohort to have discussedtH~"~~d w.itb~C)(lr,' , oke', l8%), white. former sm:o;kers' 31!e' tbe' 
most likely to report only diS2lll§.~ing,th~ ad with ncn-smekers (43'o/Q),. 
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Key Findings (Cont'd) 
Recall of Contact Information and Tag-Line 
Recall of both the 1-800 telephone number and the web-sile address appears to ba~e 
peaked in previous ad recalf testing and has since stabilized (22,°/1) a:fl'Id' 8,0;0, re,$@e,etj1\le,liY)r~ 
Smokers are the mast likely group to recall having se en the 1-8QJ1lt~lep.hQne numb.er: 
(30%), !l!though t~ey are no more likely than their non~s~Qking:c,cu.lmterp,a,r:ts to rep,arttlle 
posslbllity of calbng the number or accessmq the \IIleb-s,lteaddr:e,ss t1:Q%,ot sltlo,kers; 8,0/0, 
o~ non-smokers and 7% of former smo~_er$)~. Specifically)i,n,tern~'t'Q~ontac;t:ejtlu~~,tl!le\web~ 
slte.(6.0/0) or use the telePho,' ne nu,' rober ~4%} IS .ex~1.(: .. f~,s .. -, ed b.Y, .•. " a~Pl!ox J.JDa~e.',',J. lYJ .. /o.',Jile-ln-twemt,., 
a':ldlence members .. Former srnokers ~r~ the mos:tH.f(~ly of ait ço,tlo,d-s tg re,@Q'J't tna!' tbe, 
Will not contact Health Canada' througH elther method (82'%).. . , . ". 

Unaided recall of the "Tobaeco. We can Il)!~'witI1Qut, it~"\,tag~l;i:Be;,i$;'l"t;Y"JQ~:~(61i%_lrellQ;litillt !~ on a ~!,"p~et;llpted basis as either unai9~H aBti~t.pna~.co a(j' lie,c;alfgp a~,'~Il,~r!lle:$~$~: e.f 
Target ,adv~f'!,,~ement)~ P.r()rnpte~ rec~U (),f~ the t~g-llllei ~1il,p~a~~,J. ) ,aMe,,:jtl~ke"d; ~,I!b; Ui'e, 
"Atl;llet.e" ad\lert~~,~ll:!cents:,,~.·f,~,d d.~nn9 tlj:. \,' j ~i:\f\(I:lllte.~ ;~,II . ~Gli bas, S,ll1e,e; 
decreased, but rem~lns st:rc(';)(lg, with almQ: ' -, , · . ~' ers ,62:"Q)Y 
r~calling the phrasè,~!;_t~:eel'ld ;oft~~."T~,{".~,;,"*\;~; =r; .. ~i ta9Hjne~ ts . 
tughest among smoker;~::{71%); ""tlll,~ nOOii ,. ;, -, J\lkers: are: l'e$,$: IlkeJ~ tm; 
recaU the line on a proI11Pt,~g;ba~i$'<5$0/ôK'4'$A;{~,;1· ' - 

,.""C' , ~'-'~9zyfi%i" 
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Key Findings (Cont'd) 
Impact of Advertising on Criticism of Tobacco Industry aad Ap,p,r10,\tal' olf 
Government Sponsorship 
The proportion of audience members wbo report that !:;eeing, aliltirtpbaee.oi ada l\1l'Iake.s; 
them fee.1 mor~. cr!tical toward ... th." e tebacc .... o in.:.d .... ustr .. y ..... ha.s." j'Il.; C.' .re .. ,a ... Sa,.d.'.s:i:n.~.'.' .. J,e H ..•.. ~.·.a.th, t.J:~m.j. ada.r~" 
last ad camPé!19n ln February,.2002. A t()tal~.of 4~~/o reRor~ that, th~;ca:Q~'fto;ijEte"e(l ,~ds: ~a~ 
them more cntlcal,. comp~red to 35°/0 re.po.rt.lng the same 10 N!arc;,li!,~;'J~b'~"~'~80;l";tIQ,1il: Q;f· 
those who report that antl-tobacco adsçOave.no ,effect, 0,-0 th,eJ'r, QPJ;m,IP.l1lrQt,tfl,~; tQbaee,Q 
industry faUs sl!ghtly~ but continues tQirepre,!;~nl.',U~i'r:tlaj.Q.ri.tv'GIP:i'g'itlUtli',,}1~'~,i~st~c'!l"mi 3;Ofo'~! •. 
Only 3°1o of audience members report that antt!'to~acc:o' ad:s, m~ke:tbern:~IJ!.,sS,i;PJ1ltl,eal: Q,f: tflle 
i ndustry. .~..' .. . . .~ c " 

sm,Oke. rs re. m , a I.· .. n .the "Ieas.t 1 i'kal. y t~ ~epo. r t ' b.,pi." .. 9 m." " .•.... 0 .. ; ; re c;.rit.,i .. cal of t;be;t.~. a '.c .••.. '.c.,O .. ,j.5,f.J1._., . .du:s"~(!.'Y; ~3._ "1. io/O) as a resul~\(!f:~nb-t~bac~o ad.,!ertlslng, \I\!~'!le mo~~ th an -one-balf; ()f~:Q~n~~;m9kers (55%) 
report an Inc'rg(,l!;e ln thelr crltlelsm of tfit~.·lIlcjA4stry. " . ' .. ',., ..•....... ' ." 
Overall appro~~I?;Qf;government sponso~;;Pi~~:~~~it~!l· .. t- ' "',' "f,e,.maios· taigb 
(810/0), allhough obSètYé:ltion of degre,es ~ F~r' ", ". ... .reç,e,nt 
advertising campaign r:~.~ults in a decrea, .:' ,êC ,,:' .' ;W;fll3Ofo te 4:8:%1, wbUe 
mild approval is up 6°/0 (t().;.~:3°/o). There t~ /t ,'''/', ' : >the ove i U. ~U1o,p,0rtlQJll of.' audleflee 
members who dlsapprovè ()fj!;j6verl1ment ' onsdr$6jp, of antl' .. tobaece advert,isemeAts 
(160/0 vs. 170/0 in March 2002).~' ... ", 
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Canadians' evaluation of how the nation and respective liUlQvi-nce,$ aee dmÏ:ng) Qn the 
issue ot health is low. This tinding; however, is not surprisil:lg,: give,lll 'bat tu!a:ltg, 
care has been the top issue taeing the country acco.rd.[ng; tQ t'e.s.poliudeol$ r f;Q:r S,Q.m~ 
months. Also not surprising is the tact thal residemts 01 wé$te"ô~ PIJQ\tiitlCElS proMi;cle' 
mor~ tavourable evaluations to the I?erformance o,f·thelli 1?f;~v:il,~i,al'fli()Me,rn:menlS Qn 
the Issue of health than they do to tlle t,ede.ral; g~"ecr,lllleot,." " ' ' ' 
QveraU recall of antl .. tebacce acOlertisiog,li: 
Canada remains the most cltedsponscrc 
unprompted basls. ,,' 

,los;blgh,~,a,p~:.t,b . .$)~.,~o,m.eat.· of' 
" j~tQ,b:a~eQ.-a.dVe:,' " . ~~f~~Ii\: a,rl: 

,. .' 

Prompted' recalt of the "Target" .teleyJ~i()n .~xecutiQIlt,. w~J:~e;'.I<)j~~:~:tfi( . ' -: \ji:P,e;\ti~;us 
adv~,!1isjng"campaigns, ,is eviden!~!ln0ng. :'P0re, ·t~.aA~ halfi'()f{,t~~;:t~:t ,",' . ,illQ-v,ie,wmg,i 
au~ief;J:~J~~. Lower r~can ma\,,-' in J)'f,lt, .b~, a~,tib:ut,~~ t~.tlae} s~,,,dlt_ç~i.~:~gcjangiam,(iJ; 

t
belln~ ~x;~,c"",.,,u,,.,,,,.,.,ted durJJl~ .• !l perlod fql,t, ',~]~,~: tbe r;egloval . ',',' ;~~eme'Rt 'IiQml e evrsion >< ' '." • " "fi .• 

. " , • i " :: . j~t " 
Qverall, .b~ha,vi,~M,~al in'I,lIel:lc~!;.~~~: ' " ";!af,.~~~' ~e;I~Mi'Sj~Ul\i 
ad are simllar to,tbJ~:§e seen.qu~L " i', :.i 9; cam:pat:g~;; IQwet"ao. 

t~::!c:~~eft~é:r~!j~~~~~~ .. tàtiv ... ~~,:~==::~ 
suggested ~hat th~ imag~;tJ)v(jl",i.J1g children, whlle l\'),o,~Ql7lant:; di'd; tlQ,t; m:ee~,ssafdl~ . 
resonate wlth audience memtlers who do not have ehrl~retl; cu' relate t:C>J tlll.am:. Ttus 
view is somewhat supportedby' quantitatlve e.'liEiemc,e wbich s~bQws; gJ!eate:.! 
proportions ot respondents who do nof have chUdren urn~eJ! t-be ag,e 0:1-1:8: in; tbeii" 
household reportlnq that the ads did not influence tlilem; tQ, IllQ.t: sta,Jft. S;ŒlO,kililli 
(among non-smokers) or to think about stoppi;ng smok;ing Camo,Ag; $,m.Qkers}: 
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Conclusions (Conr'd) 

Recall of means of contacting Health Canada· for more inf,ormatjOr:l' en the. lQ;ba~;t:,Q; 
Control Program (1-800 nurnber and web addres,sl a,ppea;l)s to, ba~e, l;e/'tel:ledi Q.~, 
Moreover, there has been litlle movement in thel1:umber'QfS919'k1:ne~anfl' IlGA" 
smoking viewers who, tntend to use eJther of th\ese'A':l,ethQd~0tb:QbtÎjilili mQ,re 
information on the prQgram. " , 

Recan of the taq-llne appeacs to'fbaveal$:Q·ê~~~ed i,Di tbE!'ip~éMi,()l1$;'~,~~~dj$j~g; 
campatgn.' i' ~'I: "', ' , ç 'c,' ',',,~;P 

The "Target" te,levisioo campai~n;se~s.a,,~u9ht res:u'tgjeijce,iJj,~f,et:Q~:~~e,., Qf; 
CalJf..~ian audience members whq"î~lpodt1;;latt the~ ê;t~e~ mQllei"i:~i;ti~~dr' ',Ile t~QaCi;,~~i 
induslnrx!ls a result ofseeing anti,F~bt)ac;cci~;ad"e:rth;i:Qg~ On, _cf_~~J,b;,. ;~pJaJi1ati(u:l 
for thi:s tÎl~~!a$e may, b~ the fQCl;l,i;~.,: '~a(;tve;rf" g1;Q' ',' ''''', '@d; I:fle l1la#m~\;II: 
impact of s~~qnd hêl~d;smoke,onf;';" _ . 

. : .... '::_': . .'::_":-, '.,', ,,_. '.,' ',C' " ': 
., ,-,.,._.. . 

Overa" .. approvalxetg9vernme.,l .' .,i'_, 
consiste.nt w-ith lêv@"~.e~J),~essed<~2 " . ci., 
however, that this stûg;.Î':~hc)Y\lS a.s,li . t. shi· i L,;tbe iatensJ;'J off ap1jlIjQ~alj as; S1IjQI\l@li 
approval is at lts 10west;t~;"el',SinCé recall testing began, w;hiJe' mJldi apfiU;QMaf ' 
increases proportionatelylQiçOmpensate.. . , , , 
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Smoking Profile 

1 Have Never Smoked 

Former Smoker & Quit Longer Than 6 Months, 
r"'" 

Smoker & Considering Quitting ln 6lMonths' 

Smoker, & DG;;.~,pt Intend to Stop in 6 1\!1 
" _·,'c.'.-,'... 'Ô, _,- .... _, ' '. ~"'-;',' 

Plan To Quit Nèxt,,~oQaY$& onePiî 
-.,C;-:-_';-':-_-::::/:".: i': .. . .': -. : . ':~}:'; 

- ~';:::'::<-' 

Social Smoker Who"Sîq;~!<e$:Jnfre~r 
. - .. :._.~:~}::-., . . '. - - . 

Former Smoker & Quit LessTt1all> 6 Month 30/0 

0% 10% 20% 30% 40% 50% 60% 70% 

Q: Which of the following statements best applies to you? 
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Number of Cigarettes Smoked 
Per Day: Tracking 

iii Light & Mild (Mean=14.9) 

• Athlete (Mean=14.9) 

• Target (Mean=15.4) 

50% 

40% 

0% 

1 To 5 

30% 

20% 

10% 

":':;: .. :::.-~->-~--_. ,':' - -:: . 
• ,::'_'_;' __ "_" - _C:_',: 

Q: On the days that you smoke êig~~~ttes{ab()ut how many cigarettes do you smoke per day, on 
average? (RECORD NUMBER) "Ü) •. 

"".: 

Overall, the number of cigarettes consumed by smokers on a daily basis has remained 
consistent since tracking of this question began in January 2002. 
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Most Important Issue 
Facing Canada Today 

Don't Know/Refused 

Health Care 

Economy/Recession (General) 

Unemployment 

War/Peace War ln Kosovo/Bosnia/ Afgl;lanistan .. ·' . . . r . '. DeficitiGovernment ~\pending ';0 
~ , 

Concerns About Pollticlans/Oover .. "ent ~ 

\1; 

.... 3 
. .:,:,:.:,.:_:>.,:_ '-.': : ',': , : . ::~j. 

. /"~èBYirOrUllenbfpjî 

*Other 

0% 10% 20% 30% 40% 50% 

Q: ln your opinion, what is the most important issue facing Canada today? 
* "Other" includes responses of 2% or less. 
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Most Important Issue Facing CtUl3,da 
Today, by Smoking Profile 

Smoker 
010 

Non~ Smo,ker Fortmel! S,OilCQ,kelt 
% 0/6: 

H.ealth Care 

Eeonom'yJRecession (General) 

Unemployment 

23 

,,1'1n, 
c26: 

;8; 

8,:' 
f:'t 

War/Peaee VléJ:f ln Kosovo/aosnia/AfghéJ:ntttan ,4 
';?:' 

DefieitiGoverri'ffi~!l~t Spending 

Coneerns About PÔlhleians/G()vernment~~~ ........ : ..... ~~ .. , -_ _., . :~:;:;~-:~:;; 
",:,-_';', 

" ":."-:~: Education 

Taxes 

EnvironmentlPollution 

Nationa~ Unit y 

4' 

2 

2 

2°7' 

'1 

5 

5 
3' 

4 

5 

t 

4 

3; 
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Performance of the Government of 
Canada/Provincial Governments 

Regarding Health 

10 

9 

8 
7 

6 

. 5 

3 

2 

------ - - 

Fe der a rG'O,y,e ro·rn:enf 
.... -. 

:~, j{~ 
."""':: 

,:::-",;.,.:,. 

Q: Generally speaking how would you rate the performance of the Government of 
Canada/your provincial government regarding health? Please use a seven-point 
scale, where one is terrible, seven is excellent and 4 is neither good nor bad. 
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Performance of the Governrnent of Canada 
Regarding Health 

(Mean Rating on a 7-point scale) 
Federal Gov't 

Atlantic Canada 3.6 

Newfoundland 3.7 

Nova Scotia 3.4 

New Brunswick 3.8 ' 

Prince Edward Island 3.4 

Québec 3.6 

Ontario 3.8 
Prairies 3.7 

Manitoba 3.9 

Saskatchewan 3.7 
Alberta 3.7 

British ColumbiafTerr. 3.6 

Atlantic Canada 
Newfoundland 
NovaScotia 

Provincial· G.GV't 
3.4 

3.5 

3.1 
î~~f New Brunswick 3.6 

Prince' Edward Island 4.2 

9uébec 3.4 

3.6 
4.0 
4.0 
4.0 

Alberta 4.0 
British ColumbiafTerr. 3.1 

The federal government receives its highest performance ratings among men 
between 16 and 34 years of age (4.2). 
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Unaided Recall of Anti- Tobacco Ads 

No 

Q: Do you recall reading, seeing or hearing any anti-tobacco advertisements or any ads 
about not smoking over the past few months? Please take into account anything you 
may have seen on television or billboards, heard on the radio, or seen in a newspaper 
or magazine. 
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Unaided Recal1 of Anti- Tobacco Ads, 
by Smoking Profile 

Yes 

No 

Don't Know/Refused 

Smoker 
0/0 
94·, 

S' 

1 

Non- Smoker 
0/0 
87 

12 

Forme'l':' Smoker 
0/0 
8~6 

14 

1 <1 

Households with 3 or more children under.::1, " "'., 7 0 and bouseheies e~rl\liog 
between $65,000 and $74,00(lannually (970/0 're me ikely to recalt reaciing, seein9 er hearing 
anti-tobacco ads in the last few months, while seniors àre least likely to reealt such ads (8~10/0). 

Opinion leaders (940/0) are more likelythan the general population (870/0) to re,call reaci.inQ, seeing 
or hearing anti-tobacco ads in the last few months. 
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U naided Recall of 
Advertising Sponsors 

Government Of Canada/Health Canada 
34% 

Health Organization/Non-Smoking Organization 

Tobacco CompanylTobacco,lndustrYi~~ 6% 

Provincial Government ;:~> 

6% 

Oornpanles Selling Smoking CCi!;s.s:ati 0 ri' 
-;i .. '; 

US Company/ChânneI/Com;'~i" 
Surgeon {G;;h~> r , 

srdW/ .,- ~'~ .-. 

• First Mention 

The<Truth Website 

Don't Know/Refused/No Other 
49% 
49% 

0% 20% 40% 

Q: Do you recall who sponsored this advertising? 

60% 
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U naided Recall of Advertising Sponsors, 
by Smoking Profile 
Smoker Non-Smoker Former Smoker 

Total 1st Total 1st Total tst 
Mention Mention Mention Mention Mention M~nli,on 

% 0/0 0/0 0/0 0/0 % 
Government Of Canada! 
Health Canada 43 39 28 27 ~6 33 

Health Organization/ 
Non-Smoking Organization 12 7 6 11 9. 

Tobacco Company/ 
Tobacco Industry 8 5 6 4 4 4 

Provincial Government 5 2 7 5 q 3. 
Companies Selling 
Smoking Cessation 2 1 2 2 4 4 

US Company/Channel/ 
Commercial/Surgeon (General) <1 <1 2 1 

The Truth W,ebsite 1 1 <1 <1 

Don't Know/Refused/No Other 44 44 46 4~ 

On an unaided basis, men are more likely than wgmen to mention the Government of Canada as a sponsor of 
anti-tobacco ads (40% vs. 29% respectively). 

Unaided recall of Government of Canada sponsorship is highest among: 
-+ Men between 16 and 34 years of age (45%); 
-+ Those who recall the tag-Iine (44%); and 
-+ Residents of British Columbia (44%). 
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Source of Govcrnment of Canada 
Advertising 

On Cigarette Packages 

Television 

Newspaper 

Radio 

Doctor's Office/Clinic/Pharmacy 
III Total Mentions 
• First Mention 

Visual Media (Brochure/Flyer/Poster) 

0% 20% 40% 60% 80% 100% 

Q: (ASK ALL WHO RESPONDED "GOVERNMENT OF CANADA" IN 
Q10) Where did you see or hear these ads? 
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Source of Government of Canada 
Advertising, by Smoking Profile 

Smoker Non-Smoker Former Smoker 
Total 1st Total tst Tol~l 1$1 

Mention Mention Mention Mention Mentio;lil MenUo,n 
0/0 0/0 0/0 0/0 o/Q 0/0 

Television 88 72 86 82 97 87 
Newspaper 23 4 20 G 37 7 
On Cigarette Packages 36 16 ,,4 5 18 1 

\- 
Radio 20 4& 7 1 11 4 
Magazine 11 <1 10 5 16 <1 
Outdoor Billboard 11 1 9 <1 1a <1 
Visual Media 
(Brochure/Flyer/Poster) 4 <1 3. 1 
Doctor's Officel 
Clinic/Pharmacy 4 1 <1 <1 

Those most likely to have seen advertishlg on 
television include: 

-+ Seniors (99%); .' . 
-+ Households earning between $65,00 and $74;000 

annually (98%); and 
-+ Residents of Quebec (97%). 

ln the newspaper: 
-+ Residents of the Prairies (37%); and 
-+ Those between 25 and 34 years of age (35%). 

-Ori-~jgarette packages: 
-+ 'Atlantic Canadians (33%); 
-+ Households earning less than $25,000 annually 

(32%); and 
-+ Those between 16 and 24 years of age (32%). 
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U naided Description of 
Anti ... To bacco Advertising 

Cigarette Packs/New Packs/Pictures/ Ads On 
Smoke From Parent's Cigarette Circling Children 

ln The shape Of A Target 
Pictures Bodies ln Morgue - Tag-Line 

Older Man Talking About Losing His Son 

Woman Talks About Her Addiction 

An Older Man Whose Wife Ha~;E>ied 

Figure Skater Elvis Stojko/Josée Chou,in 

Man ln Bar S~ueezing Ciga~ 

Young Boy Talks About How,lVlissesHis;" 

Commercial Tobacco Cessation Products 
• First Mention 

Don't Know/Refused/No Other 

0% 20% 40% 60% 

Q: What advertisements do you recall? Please describe sorne 
scenes or phrases. Do you recall any other ads? 
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Unaided Description of Anti-Tobacco 
Advertising, by Smoking Profile 

Smoker Non-Smoker Former Smoker 
Total 1 st Total lst Total lst 

Mention Mention Mention Mention Me.oti,on, Me.l;ltion 
% % % % % % 

Cigarette Packs/New Packsl 
Pictures/Ads On 12 9 12 11 9 7 

Smoke From Parent's 
Cigarette Circling Children 7 5 5 5 a 
Pictures Bodies ln 
MorglJe - Tag-Line 5 4 4 4 5 5 
Older Man Talking 
About Losing HisBon 3 2 4 <1 
Woman Talks About 
Her Addiction 5 4 4 2 
An Older Man Whose 
Wife Has Died 2 2 5 1 
Figure Skater Stojko/Chouinard 2 1 4 2 
Man ln Bar Squeezing Cigarettes 2 1 2 1 5 3 
Young Boy Talks 
About How Misses His Dad 2 1 3 2 3 <1 

Commercial Tobacco 
Cessation Products 3 2 2 2 3 2 

~ Women are more likely than men to recall the "Target" ad on an unaided basis (9% vs. 30/0 respectively). 
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Prompted Recall of "T arget'" 
Television Execution 

Don't Know 
2% 

No 
44% 

Q: Do you remember seeing a television ad in which smoke from a parent's 
cigarette takes the shape of a target over two children playing? 
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Prompted Recall of "T arget" T elevision 
Execution, by Smoking Profile 

Smoker 
0/0 

Non-Smoker 
0/0 

F~,rm,ef-SIllQ:k~1f 
0/0 

Yes 55 50 

2 

3. ··8· '? ' No 43 

Don't Know/Refused 4 

Women are more likelythan men to recall t, 
basis (59% vs. 49% respectively), particu'a:f' 

~~.. . on a prompted 
~h 16 a'ÎÎcI 34 years of age (60%). 

Opinion leaders are more IikedY;!,llan mémtJ' of ttiê?géneral population to recall the "Target" 
television execution (56% vs. 48°lorespectively). 

Regionally, those residing in Quebec are more likely than those residing in other regions to recall 
the "Target" television execution on a prompted basis (61 %). Meanwhile, Ontario residents are 
least likely to recall the "Target" television execution (47%). 
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Recall of "T arget" 
Television Execution Sponsorship 

Don't Know 
30/0 Yes 

Q: Do you recall who sponsored this ad? 

Ad Recall of "Target" Television Execution 27 



~~ ,..-r- r'"' ~ ~._.., ~ ~, ~ .. ,.. '- ~. 
1 t lIt ! ~ 

Recall of "Target" Television Execution 
Sponsorship, hy Smoking Profile 

Smoker 
0/0 

Yes 24 

No 72 

Don't KnowtRefused 4 

Those most likely to report they recaU 

Non-Smoker 
% 

Forlll~r-Sm~~,~~r 
010 

15 

2 

lle "Target" television execution include: 

~ Opinion leaders (26%); > 
~ Households earning between $55;000 and $64,000 annually (24%); 
~ Those residing in rural areas (24%); and 
~ Men between 16 and 34 years of age (240/0). 
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Aided Recall of "T arget" Advertising 
Spons~o_r_.s -=== _ 

Government Of Canada/Health Canada 

Provincial Government 

Health Organization/Non-Smoking Orga"j~ation 

Pharmacy/Doctors/Medical Suppliers '. 

Tobacco Companyrrobacco In<i!~ry fi~ 
Televi;sion/Commercials/8 

Children Advocacy Organization/Sé 
• First Mention 

Don't Know/Refused/No Other 

0% 60% 80% 20% 40% 

Q: (IF YES IN Q. 14) Who do you think sponsored this ad? Any 
others? (00 NOT REAO) 

100% 
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Aided Recall of "T arget" Advertising 
Sponsors, by Smoking Profile 

Televisionle,Qrnm~rcia'l~iaadio . . 2 . 
ehlldren Ad~ocacy 
QrganizatiQ.nlSchoQI ,:,<1 
Don't Know/Refused/No Other '5 

Government Of Canada! 
Health Canada 
Provincial Government 
Health Organizationl 
Nc:m-Smoking Organization 
Pharmacy/Doctorsl 
Medical Suppliers 
Tobacco Compahy!' 
Tobaceo Industry .' 

Smoker 
Total 1st 

Non-Smoker 
Total tst . . 

Former Smoker 
Total ts! 

Mentipll M:~lfItion 
% O(e) 

Mention 
% 

Mention 
% 

Mention Mention 
% 

82 

4 
82 

2F" 

92 
8 

92 .:f ••• 

8 
85. 
9 

85 
<1 

10 <1' <;1 

5 5 

~1 <1 
<,1; <-1: 

2: Z 
8 8 .. ' 

,<1 

<1 <1 

2 1 . 
2 

<1 
5 <1 

Canadians residing in urban areas are more·l~l<ely than those residing in rural areas to mention the 
Government of Canada as the sponsor of the "Target" television execution (91 % vs. 76% respectively). 

Aided recall of Government of Canada sponsorship is highest among: 
-+ Residents of British Columbia (99%); and 
-+ Seniors (94%). 

Ad Recall of "Target" Television Execution 30 



-­ L " 
r-- 
1 • 

Main Message of "Target" 
Television Execution 

630/0 
Negative Effects Of Second Hand Smoke 

May Hurt ChildrenlParent Respon~ibility 

Smoking Is Dangerous To Your Healtt1 
. ".J/ 

't,,"Y-f 
"''5~ . 

'_'_ ';' 

You{Should Not Smoke/Don't Srfloke 

<:» . 

Not Healthy/Bad For HealthtCause ,Cap 
;,,:!'., 

Stop Smoking/You Will Bécorne like That 

Don't Know/Refused/No Other 
• Total Mentions 
• First Mention 

0% 40% 60% 20% 

Q: What is the main message that this ad is trying to convey? 

80% 
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Main Message of "Target" Television 
Execution, by Smoking Profile 

Smoker 
Total 1 st 

Mention Mention 
0/0 0/0 

Non-Smoker 
Total 1st 

Mention M~·l;ltior;l 
0/0 0/0 

Negative Effects Of 
Second Hand Smoke 
May Hurt Chlldrenl 
Parent Responsibility 

58 52 59 

t3 16 22 

Smoking Is Dangerous 
To Vour Health 15 
You Should Not Smokel 
Don't Sm.oke . .... ;.,.... 16 

Not H~altby/Bad For Healtl'll 
Cause e.anc~r . "(' 3 1 
St,op Sm,oking/ 
Vou Will Become Like That 
Don't Know/Refusedl 
No otner 

2 . 1 

5 <1 5 

Former Smoker 
Total tst 

Mention M:~!ntia.n: 
0/0 0/0 

64; S'$ 

1'3 1,(;).\ 

2,Q 1;& 

1\0' 1r ; :.,/ 

1 <,1, 

<:1 <1 

3 3. 
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" 
Likelihood of "T arget" Television 
Execution Influencing Behaviour 

(IF SMOKER) Think about 
cutting down smoking 

(ALL) Try to persuade family or 
friends not to start smoking 

(IF SMOKER) Think about 
stopping smoking 

(ALL) Ask smokers not 
to smoke near you 

(IF NON SMOKER) 
. ~ot$tart smoking 

(IF FORMER$MOKER) Not 
to start smoking again 

p, 

1 55% 44% 1% 

"'~ l 
53% 43% 3% 

"', 
47% 51% 1% 

".. 
43% 54% 4% 

42% 54% 4% 

"'1 
30% 65% 4% 

JI':.i 

l' , l' , '1 l' • • l ' , : l' • Il', 
r- .-' 
l ' 
! • Yes • No • Don't Know/Ref. 1 
1_ . __ ._ __ . __ _ _._ __ ._ __ . ._ .. _. ._. J 

Q: What would you say is the likely influence of this ad on people like yourself? Did 
this ad influence you to: (READ LIST) 
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Likelihood of Television Executions Influencing 
Behaviour: Tracking Among Smokers 

100% 

80% 

60% 

40% 

20% 

- - - (IF SMOKER) Think about cutting down smoking 
--- (IF SMOKER) Think about stopping smoking 

• (IF SMOKER) Switch from regular brands to a light and mild brand 
)I( (IF SMOKER) Switch from a light and mild brand to a regular brand 

,.; .. - 55% 
........ .....&...:-:...:..- ...;;.-_- ----- 47% .. - .. 

- - 
Light & ft.1ilçt· 
Jan 2002-/". 

,', " ••. o,'__ '". ._ •••• 

The number of smokers who rep6·tt!~ being ir1fluencedtttSonsider both cutting down smoking and 
stopping smoking altogether was afit:$;;~ighest during the "Numbers" campaign. Since then, 
reported behavioural influence has decréàsed and the number of smokers who would consider 
cutting down has surpassed the number who are influenced to consider quitting. 
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Likelihood of Television Executions Influencing 
Behaviour: Tracking, by Smoking Profile 

100% 

80% 

60% 

40% 

20% 

_, ",J:~"-~' (ALL) Try to persuade family or friends not to start smoking 

• (ALL) Ask smokers not to smoke near you 

- - - (IF NON SMOKER)Not start smoking 

• (IF FORMER SMOKER)Not to start smoking again 

- - - - - - - - - -- - L _ 
• - :'_ = 

. ..... 530/0 
.. ~ .. " .... _ ._.;;,4 .. 3% .... : 

- -. 42~/O': - _. ". '_ .", ,~t( ,- . 

• - _ • - . L ~ 300/0' 

O%+---~~------~------~~ ~ .. __ ~~------~~ ___ 

Numbersii:; 
Feb 2002[2) 

Light &fy1Jld 
Jan 20()2 

.;::r; 

Tracking of behavioural influences:'a~;9ngall smoking and non-smoking cohorts reveals little 
change since recall testing began. Minbfchanges suggest that exposure to anti-tobacco advertising 
during the airing of the "Target" execution caused a slight resurgence in the number of non-smokers 
who were influenced not to start smoking and the number of total respondents who are influenced to 
try to persuade friends and family to not start smoking (both were previously highest following the 
airing of the "Numbers" campaign. 
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Discussion of "T arget" 
Television Execution 

Have you discussed this ad or 
its message with anyone? 

Who were these people? 

Yes Non-Smokers 
gmly 

;'{310/0 

Don It Know Both Smokers 
And Non­ 
Smokers 

No 
700/0 

Smokers Only 
200/0 
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D · .. f "T "T' li. .. .. lSCUSS10n 0 arget etevtsion 
Execution, by Smoking Profile 

Both Smokers And 
Non .. S,mokers 

Smo,kers Only 

Non-Smokers Only 

Don't Know 

Smoker 
0/0 

Fo,:rm~r-S)R,liQ;~e;,' 
0ic? 

45 

28 

25 

2 

/ 18 

2:5 
<1 

39 
, ,1;6 
, 43, 
2 

Opinion leaders are mor~ likelythan the g~Ü 
television execution with$p,meone (46~v~1~ 

, :)~sing the "Target" 

Those residing in rural ar~~~%ilj~ more nkel~ . ' ' ;J,Jn urban centres to report discussing the 
"Target" television execution Wift'i,,~(),meone (36% vs. 27ô/6 respectively). 
Others most likely to report discussl'ng the "Target" television execution with someone include: 
~ Those between 35 and 44 years ofage (39%); 
~ Households with one or more children under the age of 18 (37%); and 
~ Those with an elementary school education (350/0). 
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Information About a Website, Address 

OK/Ref. Ves/Maybe 
30/0 80/0 

Q: (IF RECALL ANY OR ALL SPOTS) Do you remember any 
information about a website address in this/these ads? 

Ad Recall of "Target" Television Execution 38 



~ ~*-- ~ ~.~ r- ,_ -. -- r- -.. - - 
Ill< t;; 1 J t'- j t r 

Information About a Website Address, 
by Smoking Profile 

Do.n't Know/Refused 1 

0/0 
a- 

_···············:8:8 

Smoker 
0/0 

Yes/May·be 

No 

10 

89 

-.~. 

Recall of the websiteiag.g,ress adv.ertised in lb 
three months of testing>reça:U of Health Can',:": 

.... :;.::.::::., $,./ 

Opinion leaders are more 1i1(~'IM>tha.n the <geg,\" 
(150/0 vs. 6°1o respectively). . ..... {...... . <,. 

n (8%) is unchanged in 
ments . 

-ri 0 recâ 'seeing the website address 

Canadians between 45 and 54 yeaÏ"si9f age are more likely than those in any other age bracket to 
recall seeing the website address (1 fO/6).~ 
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Information About a 1-80iOJ' 'Number 

DK/Ref. 
20/0 Yes/Maybe 

22% 

No 
7:60/0 

",," 
," 

Q: (IF RECALL ANY OR ALL SPOTS) Do you remember any 
information about a 1-800 number in this/these ads? 

Ad Recall of "Target" Television Execution 40 



- -, 
~ ~: 1 

Information About a 1-800 Numb-er, 
by Smoking Profile 
Smoker 

0/0 
Non-smeker 

0/0 

Yes/Maybe 
No 
Don't K.now/Ref'useej' 

30 
69 
1 

23' 
""",.",1'5 ,: ..... :.:::". > e-c 

l 

1'. 
,Q',1;, Qlè i 

a 
Similar to resu!t.,~,for ad recall testing for thg,:t~fr~umb~rs" (250/0) and "AtJJJE!t~j' executions (220/0), 
roughly one qua'rifer of Canadians recall thef~ .. 800 ntiÎnber at the end, o,-tbe ~~:T~rget" ad (220/0). 

-/:. -.', .~;." • 'P _. 

: () number advertised at 
, - 

Men between 16 anda~?years otage are rnq§; 
the end of the "Target" tele"ision executipnt~ 

Residents of Quebec are môt~l!~~lythanth~,'ik~W e .:,lrlother r~gions of the country to recaH 
seeing the 1-800 number advertis~9 duri:ngthê'.l'''Target''-~television execution (32% vs. 24% of 
Ontarians, 16% of Atlantic canadfans 150/0 of British Columbians and 12% of those residing in the 
Prairies). 

Vounger Canadians between 16 and 34 years of age are more likely than their older counterparts to 
recall seeing the 1-800 number advertised during the "Target" television execution (29% vs. 120/0 of 
those between 55 and 64 years of age). 
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Re 1 1 ~ 1 Obi Ir t-" 

Likelihood of Visiting Website 
or Calling 1-800 Number 

May Contact 

No, Will Not . 

,>-r@s, Will VisU Web Site 

. Yes, Wi Il Cali 

Don't KnowtFlefûsed 

0% 20% 40% 60% 80% 100% 

Q: (IF RECALL ANY OR ALL SPOTS) Will you visit the website or 
cali the 1-800 nurnber at sorne point? 
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Likelihood ofVisiting Website or CaUing 
1-800 Number, by Smoking Profile 

Smoker 
0/0 01 10 . 

F:Qfmef~Sil[lil\Q~e;f 
o/Q 
4 
3: .·"i" 

1:0: .a 
a 

Yes, Will V'isit Web Site 
Yes, Will Cali 

May Contaq~;" 
No., WtU Not 
Don't Know/RefuseêJ/, 
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Recall of "Tobacco. We Can Live 
Without It." Tag-Line 

DK/Ret. 
50/0 

No 
330/0 

.,r: Ye~/l'JlI'aybe 
<620/0 

Q: (IF RECALL ANY'OR ALL SPOTS) Do Vou recall seeing or 
hearing the words "Tobacco. We can live without it." at the 
end of the ads that Vou saw? 
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Recall of "Tobacco. We Can Live 
Without It." Tag-Line, 
by Smoking Profile 

Smoker 
% 

Non-Smoker 
°10 

Former-SmQ,ker 
% 

Yes/Maybe 
No 

Don't KnowlR'efused 

71 

25 

4 

59 

39 

2 
', ~~ : . 

5.9 
31 

Q 

,. '. :H~ 
Opinion leaders (70%) aré':Il;!pre likeJytharit" ,:(t(600/0) to recall the tag-line. 

Men between 16 and 34 years Ô~j~ge are n~or likely"th'dn' their female counterparts to recall the 
tag-line (79% vs. 55% respectively~(. 
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Effects of Anti-Tobacco Ads on 
Perceptions of Tobacco Industry 

80% ~ Light and Mild Concept 
• Num bers Concept 
• Athlete Concept 
• Target Concept 

60% 

40% 

20% 

0% 

More Crit:ical No Effect orr 
.k,." .. , 

Op in io n ;~~:/,1; 
Q: (IF RECALL ANY OR A(L'~POTS) How did:~~iïi~, .... ' .. â~e Vou feel toward the 

tobacco industry and its praçtices? . Did it m;a:I('~;'yo .... < •• ' ore critical toward the tobacco industry . ..,;. . .• iI,·. .. .c. .: .... ,,>). . 
and its practices, did it have n~ effect on your opinion, 'oyidid it make Vou feel less critical toward 
the tobacco industry and its practlçes? 
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Effects of Anti-Tobacco Ads on Perceptions ~)f~ 
Tobacco Industry, by Smoking Profile 

Smoker 
Light & 
Mild Numbers Athlète Target 
% % % % 

Non-Smoker 
Ligbt & 
Mild Numbers Athle~e ra~g,~.; 

% '% % % 

59 

36 

More Critical 28 37 27 

No Effect on Opinion 61 48 63 

Less Critical 7 9 6 

Don't Know 4 6 4 

31. V" 

58i .~ 
4 

3, 

3ft ' q~;,' 
,5? . 4,~J 
3 1, 

7 4(' 
,~<". 

Former Smoker 
I;.igpt & 

IVJj1i(ij, N,~,~~g:~s; ~~QJgt~ 1;~.119~~' 
% 0;0 % % 
4-2, 3$1' :t~ 3.Q: 

~"" ~:t 5,,1 59, 
",'-,-- 

7:, 7 4: 1 

€f s $, ~; ,~·5 

Those most likely to be r11!p,re criticalofthe tobacco ;il'; 
-+ Women 55 years of age or()l~er (62%); l~f 
-+ Residents of Ontario (50%); t:i9r:1 " .t:' 

-+ Those with an elementary scHoql;!'ducation (50%' :c,' 

Those most likely to report that their op'illi,o,noftl'letobacco industry has not been af1ected by seeing anti-tobacco 
advertising include: 
-+ Households earning $100,000 or more anr'lùàUy (64%); 
-+ Those residing in the Prairies and British Columbia (64% each); 
-+ Respondents who report they are smokers and do not intend to stop smoking in the next six months (62%); and 
-+ Those between 35 and 44 years of age (62%). 

oadvertising include: 
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Approval of Government Sponsored Ads 

80% ------------------4111 Lig ht and M ild Concept 
• Numbers Concept 
• Athlete Concept 
• Target Concept 

60% 50o/c 53%51 % 
o 48% 

40% 

20% 

0% 

Strongly 
Approve 

.- ,- - .. _ ,. . 

< .~Om e'w'~.at 
'i~f;lprg\fe 

....... " ... 
. . :':·;i)':--· 

''-:_;'''.: 

:.', :::>:~:,. 

Q: (IF RECALL ANY OR ALL SPOTS) Do you strongly approve, somewhat 
approve, somewhat disapprove or strongly disapprove of the Government of 
Canada sponsori ng the ads you saw? 
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Approval of Government Sponsored Ads, 
hy Smoking Profile 

Smoker Non-Smoker Former Smoker 

Light & 
Mild Numbers Athlete Targ~t 
% % % %;c· 

L,i~~t ~ 
·IYJUq; r:·tumQ~cl]% ~~t,ll~t~ l~~ge~ 
. %, %. % %'.' 

Strongly Approve 38 
Somewhat Approve 28 
Som.ewhat Disapprqve 10 
Strongly Disapprove;/,.'J.~ 

43 
24 
tO 
17 

38 
26 
10 
19 

40'1 
31 
11 
13 

E?O 48 $~;, 42:· S,().; ~I\ 4é~ 
27 34 ~~! ~~. ~,(fl 11&. ~~ 

3 7 7 ~. ~; 7; 

7 6 1'? 1;Q ~. $ 

Canadians residing in urban aréâ~;,;~re more ., .. ,as to approve of government 
sponsored ads (84% vs. 76% respêç~~:Vf:!ly) ... 

~.~, . ", 

Those most likely to strongly approve ~1b~'èl"ernment$POnSOrshiP anti-tobacco advertising include: 
-+ Canadians with a university degree (92~i?); and 
-+ Those between 25 and 34 years of age (90%). 
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Interview Schedule 

Good morning/afternoon/evening. My name is ( ) ofPOLLARA, the national public opinion research organization. 
We are conducting a survey of attitudes and opinions ofCanadians 16 years ofage and over. Would you mind ifI 
asked you sorne questions? All your responses will be kept strictly confidential. 

(IF YES) Thank you. 
(IF NO) When is a better time for me to call back? (SCHEDULE CALL APPOINTMENT) 
(IF REFUSED) Thank and terminate. 

Overall 
(n=1520) 

Non 
Smoker 
(n=287) 

Former 
Smoker 
(n=222) 

Smoker 
(n=1011) 

1. First, for statistical purposes, do you mind telling me what year you were born? (RECORD NUMBER) (Ifunder 
16 ASK: May 1 speak with someone over 16 please?) 

16 To 24 (12%) (16%) (16%) (4%) 
25 To 34 (15%) (17%) (18%) (10%) 
35 To 44 (21 %) (23%) (18%) (22%) 
45 To 54 (20%) (22%) (19%) (19%) 
55 To 64 (15%) (13%) (15%) (17%) 
65AndOver (17%) (9%) (14%) (28%) 
Mean (Age): 46.81 42.78 44.64 52.80 

2. In your opinion, what is the most important issue facing Canada today? (OPEN-END) 
Health Care (26%) (23%) (26%) (27%) 
EconomylRecession (General) (8%) (10%) (8%) (7%) 
Unemployment (6%) (5%) (8%) (5%) 
WarlPeace War In KosovolBosnia/ Afghanistan (5%) ( 4%) (6%) (5%) 
Deficit/Government Spending (4%) (3%) (5%) (3%) 
Concerns About Politicians/Governrnent... (4%) (4%) (4%) (4%) 
Education (4%) (3%) (3%) (5%) 
Taxes (3%) ( 4%) (3%) ( 1 %) 
EnvironrnentIPollution (3%) (2%) (2%) (4%) 
National Unity (3%) (2%) (4%) (3%) 
Crime And Personal Safety (2%) (2%) (2%) (3%) 
Social Issues/Social Justice (2%) ( 1 %) (3%) (2%) 
Poverty/Child Poverty (2%) (3%) ( 1 %) (2%) 
Welfare Fraud And Abuse ( 1 %) ( 1 %) «1%) ( 1 %) 
Moral Issues ( 1 %) ( 1 %) (1 %) (2%) 
Problems With Immigration ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
Concerns About International Relations ( 1 %) «1%) (2%) «1%) 
Concerns About Native People ( 1 %) «1 %) ( 1 %) (2%) 
Canadian DollarNalue ( 1 %) «1 %) ( 1 %) ( 1 %) 
Americanization OfCanadaIRelations With US ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
TerrorismlAttackInNewYork (1%) (2%) «1%) (2%) 
SecuritylNationalSecurity (1%) «1%) (1%) «1%) 
Maintaining SocialPrograms «1%) (1%) «1%) «1%) 
Equality/Employment Equity «1%) «1%) «1%) «1%) 
Laws/GunControl «1%) «1%) (1%) «1%) 

1 (#2199) Health Canada: April 2002 
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Overall Smoker 
Non 

Smoker 
Former 
Smoker 

2. (Cont'd) In your opinion, what is the most important issue facing Canada today? (OPEN-END) 
Community ConcernlCommunication «1%) «1%) «1%) «1%) 
Racism «1%) «1%) «1%) «1%) 
Pension «1%) «1%) «1%) «1%) 
National Identity «1%) «1%) (1%) «1%) 
Justice SystemIReform «1%) «1%) «1%) «1%) 
Cost OfLivinglPersonal Income «1%) «1%) «1%) «1%) 
AgriculturelFarmPrices «1%) «1%) «1%) «1%) 
Homelessness «1%) «1%) «1%) ( 1%) 
Concems About Youth «1%) «1%) (1 %) «1%) 
Language «1%) «ID/o) «1%) ( 1%) 
Legalisation Of Marijuana «1%) «1%) «1%) «1%) 
Military AttritioniStrengthOf Army «1%) (1%) «1%) «1%) 
OverpopulationIDecline In Population «1%) «1%) «1%) «1%) 
National Defence/Armed Forces/Concems About «1%) «1%) ' «1%) «1%) 
Globalization «1%) «1%) «1%) «1%) 
Disparity Between The Provinces «1%) «1%) «1%) «1%) 
Smoking Ban/Smoking «1%) «1 %) «1 %) «1%) 
Media (NONSPECIFIC) «1%) «1%) «1%) «1%) 
Water/Water Quality/Safety «1%) «1%) «1%) «1%) 
Oil And Gas Company/Gas/Natural Gas «1%) «1%) «1%) «1%) 
Housing/Rent Issues «1%) «1%) «1%) «1%) 
Forestry/Lumber Issues (GENERAL) «1 %) ( 1 %) «1%) «1%) 
Other (1%) (1%) (1%) «1%) 
Don 't Know/Refused (15%) (22%) (12%) (15%) 

3. Generally speaking how would you rate the performance of the Government of Canada regarding health? 
Please use a seven-point scale, where one is terrible, seven is excellent and 4 is neither good nor bad. 
Terrible (12%) (17%) (9%) (14%) 
2 (8%) (9%) (5%) (12%) 
3 (17%) (16%) (18%) (17%) 
Neither Good Nor Bad (33%) (31 %) (36%) (30%) 
5 (19%) (16%) (20%) (19%) 
6 (6%) (6%) (7%) ( 4%) 
Excellent (4%) (5%) ( 4%) (3%) 
Don't Know/Refused (1%) (2%) «1%) (1%) 

Mean Score For Scale: 3.71 3.56 3.92 3.52 

L 

L 
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Overall Smoker 
Non 

Smoker 
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4. Generally speaking how would you rate the performance of your provincial government regarding health? 
Please use a seven-point scale, where one is terrible, seven is excellent and 4 is neither good nor bad. 

Terrible (17%) (20%) (15%) (18%) 
2 (110/0) (11%) (9%) (12%) 
3 (16%) (15%) (16%) (17%) 
Neither Good Nor Bad (28%) (28%) (28%) (27%) 
5 (16%) (13%) (18%) (15%) 
6 (60/0) (70/0) (8%) (4%) 
Excellent (4%) (3%) ( 4%) (6%) 
Dori't KnowlRefused (2%) (3%) (2%) (1 %) 

Mean Score For Scale: 3.53 3.37 3.67 3.45 

5. 1 would like to ask you sorne questions about tobacco, and specifically about cigarettes. Do you smoke 
cigarettes now? 

Yes (24%) (100%) «1%) «1%) 
No (76%) «1 %) (100%) (100010) 

l _ 

6. Which of the following statements best applies to you? 
1 am currently a smoker, and do not intend to 
stop smoking in the next six months (7%) (32%) «1%) «1%) 
1 am currently a smoker and am seriously 
considering quitting in the next six months (9%) (39%) «1%) «1%) 
1 seriously plan to quit smoking within the next thirty 
days and have made at least one attempt to do 
so within the past year (4%) (17%) «1%) «1%) 
1 am a social smoker who smokes only infrequently (3%) (12%) «1%) «1%) 
1 am a former smoker and have continuously quit 
for less than six months (3%) «1%) «1%) (9%) 
1 am a former smoker and have continuously quit 
for longer than six months (29%) «1%) «1%) (91%) 

1 have never smoked (44%) «1 %) (1000/0) «1%) 

r 
l " 
, ~ 

l 7. In an average week, from Monday to Sunday, on how many da ys out of seven do you smoke? (RECORD 
NUMBER) 

1 (20/0) (20/0) 
2 (30/0) (30/0) 
3 (3%) (30/0) 
4 (2%) (2%) 
5 (20/0) (20/0) 
6 (10/0) (1%) 
7 (87%) (87%) 
Don'tKnow (1%) (1%) 

L 
[ 

L 
3 
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8. On the days that you smoke cigarettes, about how many cigarettes do you smoke per day, on average? 
(RECORD NUMBER) 

1 To 5 (15%) (15%) 
6To 10 (21%) (21%) 
Il To 15 (23%) (23%) 
16T024 (16%) (16%) 
25 Or More (23%) (23%) 
Don't Know (1%) (1%) 

Mean: 15.42 15.42 

Unaided Awareness (Ad TestingiAd Awareness) 

9. Do you recall reading, seeing or hearing any anti-tobacco advertisements or any ads about not smoking over 
the past few months? P1ease take into account anything you may have seen on te1evision or billboards, heard 
on the radio, or seen in a newspaper or magazine. 

Yes (89%) (94%) (87%) (86%) 
No (11 %) (5%) (12%) (14%) 
Don't Know/Refused «1%) (1%) «1%) ( 1%) 

/1.00..' 
(First Mention) Do you recall who sponsored this advertising? Any others? (DO NOT READ) (CODE ALL 
1HATAPPLY) 

Government OfCanadalHealth Canada (32%) (39%) (27%) (33%) 
Health Organization/Non-Smoking Organization (7%) (7%) (6%) (9%) 
Tobacco Company/Tobacco Industry (4%) (5%) ( 4%) ( 4%) 
Provincial Government (3%) (2%) (5%) (3%) 
Companies Selling Smoking Cessation (2%) ( 1 %) (2%) (4%) 
US Co./ChannellCommerciaVSurgeon General ( 1 %) «1%) «1%) (1 %) 
NewspaperslMedialMagazines «1%) «1%) «1%) «1%) 
Television/CommercialsiRadio «1%) «1%) «1%) «1%) 
Pharmacy/Doctors/Medical Suppliers «1 %) «1%) «1%) ( 1 %) 
Municipal GovernmentlCityHall «1%) «1%) «1%) «1%) 
Chi1dren Advocacy Organisation/School «1 %) «1%) «1%) «1%) 
Cigarette Packages (NONSPECIFIC) «1%) «1%) (1%) «1%) 
The Truth Website «1%) (1%) (1%) «1%) 
Spokesperson «1%) «1%) «1%) «1%) 
Internet Companies/Internet Sites «1 %) «1 %) «1%) «1 %) 
Other «1%) «1%) (1%) «1%) 
Don't Know/Refused/No Other (49%) (44%) (53%) (46%) 

10A. 
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10. (Total Mentions) Do you recall who sponsored this advertising? Any others? (DO NOT READ) 

Governrnent OfCanadalHealth Canada (34%) (43%) (28%) (36%) 
Health OrganizationINon-Smoking Organization (9%) (12%) (6%) (11 %) 
Tobacco Company/Tobacco Industry (6%) (8%) (6%) ( 4%) 
Provincial Governrnent (6%) (5%) (7%) (6%) 
Companies Selling Smoking Cessation (2%) (2%) (2%) ( 4%) 
US Company/ChanneVCornmerciallSurgeon (General) ( 1 %) «1%) «1%) (2%) 
The Truth Website ( 1 %) ( 1 %) (1 %) «1%) 
NewspaperslMedia/Magazines «1%) «1%) «1%) «1%) 
TelevisioniCornmercialslRadio «1%) «1%) «1%) «1%) 
PharmacylDoctorslMedical Suppliers «1%) «1%) «1%) ( 1 %) 
Municipal GovernmentiCity Hall «1%) «1%) «1%) «1%) 
Children Advocacy OrganizationiSchool.. «1 %) «1%) «1%) «1%) 
Cigarette Packages (NONSPECIFIC) «1%) «1%) (1%) «1%) 
Spokesperson «1%) «1%) «1%) «1%) 
Sports/Olympie Organization «1%) «1%) «1%) «1%) 
Internet CompanieslInternet Sites «1%) «1%) «1%) «1%) 
Other (1%) (1%) (1%) ( 1%) 
Dori't Know/Refused/No Other (49%) (44%) (53%) (46%) 

lIA. (First Mention) (ASK ALL WHO RESPONDED "GOVERNMENT OF CANADA" IN QI 0) Where did you see 
or hear these ads? (DO NOT READ) (CODE ALL THA T APPL Y) 

Television (80%) (72%) (82%) (87%) 
On Cigarette Packages (7%) (16%) (5%) ( 1 %) 
Newspaper (6%) (4%) (6%) (7%) 
Radio (3%) (4%) (1%) (4%) 
Magazine (2%) «1%) (5%) «1%) 
Doctor's Office/CliniclPharmacy ( 1 %) ( 1 %) ( 1 %) «1%) 
Movie Theatre «1%) «1%) «1%) «1%) 
OutdoorBillboard «1%) (1%) «1%) «1%) 
Visual Media (BrochurelFlyerlPoster) «1%) «1 %) ( 1 %) ( 1 %) 
VideoNideoGameslInternet «1%) «1%) «1%) «1%) 
Don't Know/Refused/No Other ( 1 %) ( 1 %) ( 1 %) «1%) 

(#2199) Hea1th Canada: April 2002 
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11. (Total Mentions) (ASKALL WHO RESPONDED "GOVERNMENTOF CANADA" IN Q10) Wheredidyousee 
or hear these ads? (DO NOT READ) 

Television , .. (90%) , .. (88%) (86%) (97%) 
Newspaper (26%) (23%) (20%) (37%) 
On Cigarette Packages (22%) (36%) (14%) (18%) 
Radio (12%) (20%) (7%) (11 %) 
Magazine (12%) (11 %) (10%) (16%) 
Outdoor Billboard (11 %) (11 %) (9%) (13%) 
Visual Media (Brochure/Flyer/Poster) (4%) ( 4%) (6%) (3%) 
Doctor's Office/Clinic/Pharmacy (2%) (4%) ( 1 %) «1%) 
SchoollUniversity ( 1 %) ( 1 %) «1%) ( 1 %) 
Public Places/WorkIFriendIFarnily/Word OfMouth ( 1 %) ( 1 %) «1%) (2%) 
Movie Theatre «1 %) ( 1 %) «1%) «1%) 
StorelMall(GENERAL) «1%) ' «1%) «1%) «1%) 
Restaurant.. «1%) «1%) «1%) ( 1%) 
VideoNideo GameslIntemet «1%) (1 %) «1%) «1%) 
GovemmentIBylaws «1%) «1%) «1%) «1%) 
Other «1%) (1%) «1%) «1%) 
Don'tKnow/RefusedINo Other (1%) (1%) (1%) «1%) 

12A. (First Mention) What advertisements do you recall? Please describe sorne scenes or phrases. (DO NOT 
READ)(CODE ALL THA T APPL Y). Do you recall any other ads?'__I2".' 

Cigarette PackslNew Packs/Pictures/Ads On (9%) (9%) (11%) (7%) 
Smoke From Parent's Cigarette Circling Child (4%) (5%) (5%) (3%) 
Pictures Bodies In Morgue - Tag-Line (4%) ( 4%) ( 4%) (5%) 
OlderMan Talking About Losing His Son (3%) (2%) (5%) «1%) 
Woman Talks About Her Addiction (2%) ( 4%) (2%) (2%) 
Figure Skater Elvis Stojko/Josee Chouinard (2%) ( 1 %) (2%) (2%) 
Man In Bar Squeezing Cigarettes (2%) ( 1 %) ( 1 %) (3%) 
An Older Man Whose Wife Has Died (2%) (2%) (2%) ( 1 %) 
Commercial Tobacco Cessation Products (2%) (2%) (2%) (2%) 
Ads Playing On French Word Allume (2%) (2%) (2%) ( 1 %) 
Smoking Kills/Grave/CrosslPeople Die/Stats (2%) ( 1 %) ( 1 %) (3%) 
Smoking In Presence Of Kids/Kids Will Copy (2%) ( 1 %) ( 1 %) (2%) 
Pictures Of Poisons Label LightIMild ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
Woman With SeverelyDamaged VoiceTalking ( 1%) «1%) (1%) ( 3%) 
Person Exhaling Cloud OfSmoke ( 1 %) «1 %) «1%) ( 1 %) 
Young Boy Talks About How He Misses Dad ( 1 %) ( 1 %) (2%) «1 %) 
PosterlBiliboard Smoking Cau Kill You ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
Containers Different Poisons Labelled ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
Woman Sees HerselfIn A Mirror & Sees HerBody (1%) (1%) «1%) (2%) 
Joy-Girl Talks About Losing Her Mother ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
Pictures-Young Girl/Old Woman Smoking ( 1 %) " (3%) «1%) «1%) 
Smoking HarmslKills Babies/Children ( 1 %) ( 1 %) (2%) ( 1 %) 
Kids Talking About Not Smoking ( 1 %) ( 1 %) (2%) ( 1 %) 

1 
l ' 

1 . 
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12A. (Cont'd) (First Mention) What advertisements do you recall? Please describe sorne scenes or phrases. (DO 
NOT READ) (CODE ALL THA T APPL Y). Do you recall any other ads? 

L 

Smoking BanILaws/Govt. Lobbying Tobacco Co ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
Squeezing Goo Out Of A Smokers Organ ( 1 %) «1%) ( 1 %) «1%) 
Not On1y One Smoking/Second Hand/Not Around Us .. (1%) «1%) (1%) ( 1%) 
CausesCancer (1%) «1%) (1%) (2%) 
KidsAnd Smoking/Kids Smoking InAds (1%) «1%) (1%) .: ( 1%) 
Causes Lung Cancer/Disease ( 1 %) ( 1 %) (2%) (1 %) 
Gum Cancer/Disease/Affects TeethIMouth ( 1 %) «1%) (2%) «1%) 
Other Diseases/Effects On Health ( 1 %) ( 1 %) (2%) ( 1 %) 
Man Dressed As A RatfRat Poison ( 1 %) ( 1 %) «1%) ( 1 %) 
Smoking And Pregnancy ( 1 %) ( 1 %) ( 1 %) (2%) 
Don't Smoke/Quit Smoking ( 1 %) ( 1 %) ( 1 %) «1%) 
Health Costs/Costs To Health Care ( 1 %) «1 %) ( 1 %) ( 1 %) 
Tobacco, We Can Live Without It «1%) ( 1 %) «1%) «1%) 
Boy Ta1ks About His Brother «1%) ( 1 %) «1%) «1%) 
Man Compares Cigarette Filters To Vacuum «1%) «1%) (1%) «1%) 
Poster - Man Breathing Cloud OfSmoke «1 %) «1%) «1%) «1%) 
Thelon-Young Man WentTo Doctor «1%) «1%) «1%) «1%) 
Man/Father/Kids On Bicycles «1%) «1%) «1%) «1%) 
Girl With Smoke Around Her/Child In Smoke «1%) «1%) «1%) ( 1 %) 
A Man Smoking OutdoorslNot Indoors «1%) «1%) «1%) «1%) 
Body Bags/Disturbs Vou It Disturbs Us «1%) «1%) «1%) «1%) 
Ads Playing On French Word Ecrase «1%) «1%) «1%) (1 %) 
Picture Of His Child On Pack To Stop Smoking «1%) «1 %) «1%) «1%) 
Parents And Kids Talking About Smoking «1%) «1%) «1%) «1%) 
The Truth/The TruthAbout Smoking «1%) «1%) «1%) «1%) 
Body Damage/Bad Breath/Ages The Body «1%) «1%) (1%) «1%) 
Causes Heart Attacks/Strokes/Disease «1%) «1%) «1%) «1%) 
Man's Wife DyinglFrom Second Hand Smoke «1%) (1%) «1%) «1%) 
Peer Pressure Amongst Kids/Teenagers «1 %) «1%) «1%) «1%) 
Ads Targeted To Youths «1%) «1%) «1%) «1%) 
Poster Of GirllWith Black Lips/Black Lungs «1%) «1 %) ( 1 %) «1%) 
Operation IDlMan Refusing To Sell To Youth «1 %) «1%) «1 %) «1%) 
People Hooked Up To Machines/Oxygen «1%) «1%) «1%) «1%) 
ChemicalsffoxinlPoison/Content.. «1%) «1%) (1%) «1%) 
No Difference Between Light & 
Mild And Regular Cigarettes «1%) «1%) «1%) «1%) 

Effects Smoking Has/What It Causes «1%) «1%) ( 1 %) «1%) 
Kids Tell AdultslParents Stop Smoking «1%) «1%) «1%) «1%) 
Little GirlPretending To Smoke «1%) «1%) «1%) «1%) 
Ad Showing No Smoking Sign «1%) «1%) «1%) (1%) 
Promoting Nonsmokers Week «1%) «1%) «1%) «1%) 
Tobacco Is WackolWacky Tobacco «1%) «1%) «1%) «1%) 
ButtOutiCartoon «1%) «1%) «1%) «1%) 
I1's OK To Smoke/Beautiful To Smoke «1%) «1%) «1%) «1%) .~. 
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12A. (Cont'd) (First Mention) What advertisements do you recall? Please describe sorne scenes or phrases. (DO 
NOT READ) (CODE ALL THA T APPL Y). Do you recall any other ads? 

GirlToldWhatToDoByMomWhoSmokes «1%) «1%) «1%) «1%) 
Father Talking About Losing SonIFamily Member «1%) «1%) «1%) «1%) 
Woman's HusbandDied/She Has Emphysema «1%) «1%) «1%) «1%) 
Impotent/Erectile Dysfunction « 1 %) ( 1 %) ( 1 %) «1 %) 
I Stop I Win/J'arrete J'y Gagne «1%) (1%) «1%) «1%) 
SmokingSucksCampaign «1%) «1%) «1%) «1%) 
NewspaperlMagazine Ads «1%) «1%) «1%) «1%) 
Aeroplanes Flying With Banners «1%) «1%) «1%) «1%) 
Signs In CLSC/Slogans In Dr.:s Office «1 %) «1%) «1%) «1%) 
AmericanAds (GENERAL) «1%) «1%) «1%) «1%) 
Ashtray/Ashtray On Head «1%) «1%) «1%) ( 1%) 
Butt Head/Dori't Be A ButtHead «1%) «1%) (1%) «1%) 
Movies/At A Movie «1%) «1%) «1%) «1%) 
Radio Ads «1%) «1%) «1%) «1%) 
Pictures OfOrgans On TV «1%) «1%) «1%) «1%) 
Other (2%) (3%) (1%) (2%) 
Dori't KnowlRefused/No Other (33%) (35%) (30%) (37%) 

! 
1 " 

12. (Total Mentions) What advertisements do you recall? Please describe sorne scenes or phrases. (DO NOT 
READ) Do you recall any other ads? 

Cigarette PackslNew PackslPictures/Ads On (11 %) (12%) (12%) (9%) 
Smoke From Parent' s Cigarette Circling (6%) ( 7%) ( 6%) ( 5%) 
PicturesBodiesInMorgue-Tag-Line (5%) (5%) (4%) (5%) 
Older Man Talking About Losing His Son (5%) (3%) (7%) (4%) 
Woman Talks About Her Addiction (4%) (5%) (3%) ( 4%) 
An Older Man Whose Wife Has Died (4%) (2%) (5%) (5%) 
Figure Skater Elvis Stojko/Josee Chouinard (3%) (2%) (3%) ( 4%) 
Man In Bar Squeezing Cigarettes (3%) (2%) (2%) (5%) 
Young Boy Talks About How He Misses Dad (3%) (2%) (3%) (3%) 
Commercial Tobacco Cessation Products (3%) (3%) (2%) (3%) 
Pictures Of Poisons Label Light & Mild (2%) (3%) (2%) ( 1 %) 
Woman With SeverelyDamaged VoiceTalking (2%) «1%) (2%) (3%) 
Joy-Girl Talks About Losing Her Mother (2%) ( 1 %) (2%) (2%) 
Pictures-Young Girl/Old Woman Smoking (2%) (4%) ( 1 %) (1 %) 
Smoking HarrnslKills Babies/Children (2%) (2%) (2%) ( 1 %) 
Ads Playing On French Ward "Allume" (2%) (2%) (2%) ( 1 %) 
Kids Talking About Not Smoking (2%) (2%) (2%) ( 1 %) 
Smoking Kills/Grave/CrosslPeople Die/Stats (2%) (2%) ( 1 %) (3%) 
Not Only One Smoking/Second Hand/Not Around Us .. (2%) ( 1 %) (3%) (2%) 
Causes Cancer (2%) «1 %) (2%) (2%) 
Smoking In Presence OfKidslKids Will Copy (2%) (2%) (2%) (2%) 
Causes Lung CancerlDisease (2%) ( 1 %) (2%) (2%) 
Other DiseaseslEffects On Health (2%) ( 1 %) (3%) (2%) 

1 
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12. (Cont'd) (Total Mentions) What advertisements do you recall? Please describe sorne scenes or phrases. (DO 
NOT READ) Do you recall any other ads? 

Smoking And Pregnancy (2%) (2%) ( 1 %) (3%) 
Tobacco. We Can Live Without It ( 1 %) (2%) ( 1 %) ( 1 %) 
Boy Talks About His Brother ( 1 %) ( 1 %) «1 %) ( 1 %) 
Person Exhaling Cloud OfSmoke ( 1 %) ( 1 %) «1 %) (2%) 
Man Compares Cigarette Filters To Vacuum ( 1 %) «1%) ( 1%) «1%) 
PosterlBillboard Smoking Can Kil! You ( 1 %) (2%) ( 1 %) (2%) 
Containers Different Poisons Labelled ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
Woman Sees HerselfIn A Mirror & Sees Her Body ( 1 %) ( 1 %) ( 1 %) (2%) 
Smoking Ban/Laws/Govt. Lobbying Tobacco Company (1 %) ( 1 %) ( 1 %) ( 1 %) 
The TruthiThe Truth About Smoking ( 1 %) «1%) «1%) ( 1 %) 
Squeezing Goo Out Of A Smokers Organ ( 1 %) «1%) (2%) «1%) 
Kids And SmokinglKids Smoking In Ads (1 %) «1%) (2%) (1%) 
Ad Showing No Smoking Sign (1 %) «1%) «1%) ( 1%) 
Gum Cancer/Disease/Affects TeethIMouth ( 1 %) ( 1 %) (2%) «1%) 
Woman's HusbandDied/She Has Emphysema (1 %) (1%) (1%) ( 1%) 
Man Dressed As A RatIRat Poison ( 1 %) ( 1 %) «1 %) (2%) 
Don't Smoke/Quit Smoking ( 1 %) ( 1 %) (1%) «1%) 
Health Costs/Costs To Health Care ( 1 %) «1 %) ( 1 %) ( 1 %) 
Aeroplanes Flying With Banners (1%) «1%) «1%) ( 1%) 
Ashtray/Ashtray On Head (1%) «1%) (1%) ( 1%) 
Poster-ManBreathing Cloud OfSmoke «1%) «1%) «1%) «1%) 
Thelon-YoungMan WentTo DoctorCancer «1%) «1%) «1%) «1%) 
Man/Father/Kids On Bicycles «1%) «1%) «1%) «1%) 
Girl With SmokeAroundHer/Child In Smoke «1%) «1%) «1%) (1%) 
A Man Smoking Outdoors/Not lndoors «1%) «1%) «1%) «1%) 
Body Bags/Disturbs You ItDisturbs Us «1%) «1%) «1%) «1%) 
Ads Playing On French Word "Ecrase" «1 %) «1%) «1%) ( 1 %) 
PictureOfHisChildOnPackToStopSmoking «1%) «1%) «1%) «1%) 
Parents And Kids Talking About Smoking «1 %) ( 1 %) «1 %) «1%) 
Body DamagelBad Breath/Ages The Body «1 %) «1 %) (1 %) «1%) 
Causes Heart Attacks/StrokeslDisease «1%) «1%) «1%) «1%) 
Man's Wife Dying/From Second Hand Smoke «1%) (1%) «1%) «1%) 
Peer Pressure Amongst Kids/Teenagers «1%) «1%) «1%) «1%) 
Ads Targeted To Youths «1 %) «1 %) «1 %) «1%) 
Poster Of Girl With Black LipslBlackLungs «1%) «1%) (1%) «1%) 
Operation IDlMan Refusing To Sell To Youth «1 %) «1%) «1%) ( 1 %) 
People Hooked Up To Machines/Oxygen «1%) «1%) «1%) «1%) 
ChernicalslToxinIPoison/Content.. «1%) «1%) (1%) «1%) 
Sponsored By Health OrganizationIHad Contest.. «1 %) «1%) «1%) ( 1 %) 
No Difference Between Light & Mild 
AndRegularCigarettes «1%) «1%) «1%) «1%) 

Effects Smoking Has/What It Causes «1%) «1%) (1%) «1%) 
Kids Tell Adults/Parents Stop Smoking «1 %) «1%) «1%) «1%) 

r - 
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12. (Cont'd) (Total Mentions) What advertisements do you recall? Please de scribe sorne scenes or phrases. (DO 
NOT READ) Do you recall any other ads? 
Little Girl Pretending To Smoke «1%) «1%) «1%) «1%) 
PromotingNonsmokersWeek «1%) «1%) «1%) «1%) 
TobaccoIsWacko/WackyTobacco «1%) «1%) «1%) «1%) 
ButtOutiCartoon «1%) «1%) «1%) «1%) 
It's OK To SmokelBeautiful To Smoke «1%) «1%) «1%) «1%) 
Girl Told WhatTo Do By Mom Who Smokes «1%) «1%) «1%) (1%) 
FatherTalking About Losing SonIFamily Member «1%) «1%) «1%) (1 %) 
ImpotentlErectile Dysfunction «1 %) ( 1 %) ( 1 %) «1%) 
l Stop I Win/J'arrête J'y Gagne «1%) ( 1 %) «1%) «1%) 
Show Smoke Going Through Body/Through Lungs «1%) «1%) «1%) «1%) 
Smoking Sucks Campaign «1%) «1%) «1%) «1%) 
Newspaper/Magazine Ads «1%) «1%) «1%) ( 1 %) 
Signs In CL SC/Slogans In Doctor's Office «1%) «1%) «1%) «1%) 
AmericanAds(GENERAL) «1%) «1%) «1%) «1%) 
Butt Head/Don't Be A Butt Head «1%) «1%) ( 1 %) «1%) 
Movies/At A Movie «1%) «1%) «1%) «1%) 
Radio Ads «1%) «1%) «1%) «1%) 
Pictures OfOrgans On TV «1%) «1%) «1%) «1%) 
Other (3%) ( 4%) (3%) ( 4%) 
Don't Know/Refused/No Other (33%) (35%) (30%) (37%) 

Prompted Ad Recall 
r 
1 
1 ~ "Target" (TV) 

13. Do you remember seeing a television ad in which smoke from a parent's cigarette takes the shape ofa target 
over two children playing? 
Yes (54%) (55%) (50%) (59%) 
No (44%) (43%) (48%) (38%) 
Don't Know/Refused (2%) (2%) (2%) (4%) 

1 - 

1 
1 
L 

14. Do you recall who sponsored this ad? 
Yes (18%) (24%) (15%) (18%) 
No (79%) (72%) (83%) (80%) 
Don't Know/Refused (3%) (4%) (2%) (3%) 
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15A. (First Mention) (IF YES IN Q. 14) Who do you think sponsored this ad? Any ot ers? (DO NOTREAD) (CODE 
ALL THA T APPL Y) 

Government OfCanadaIHealth Canada (87%) (82%) (92%) (85%) 
Provincial Government (3%) (2%) (8%) «1%) 
Health OrganizationINon-Smoking Organization (2%) (7%) «1%) «1%) 
Pharmacy/DoctorslMedical Suppliers (2%) «1%) «1%) (5%) 
Television/CommercialslRadio ( 1 %) (2%) «1 %) «1%) 
Children Advocacy Organisation/School (1%) «1%) «1%) (2%) 
Tobacco CompanylTobacco Industry «1 %) ( 1 %) «1 %) «1%) 
Other «1%) ( 1 %) «1%) «1%) 
Dorr't Know/RefusedINo Other (4%) (5%) «1%) (8%) 

15. (Total Mentions) (IF YES IN Q. 14) Who do you think sponsored this ad? Any others? (DO NOT READ) 

Government OfCanadaIHealth Canada (87%) (82%) (92%) (85%) 
Provincial Government (7%) ( 4%) (8%) (9%) 
Health OrganizationINon-Smoking Organization (3%) (10%) «1%) «1%) 
Pharmacy/DoctorslMedical Suppliers (2%) «1%) «1%) (5%) 
Tobacco Company/Tobacco Industry ( 1 %) (2%) «1%) «1%) 
TelevisioniCommercialslRadio (1%) (2%) «1%) «1%) 
Children Advocacy OrganizationiSchool... ( 1 %) «1 %) «1%) (2%) 
Other «1%) (1%) «1%) «1%) 
Don't Know/RefusedINo Other (4%) (5%) «1%) (8%) 

16A. (First Mention) What is the main message that this ad is trying to convey? (DO NOT READ) 

Negative Effects Of Second Hand Smoke (56%) (52%) (58%) (58%) 
Smoking Is Dangerous To Your Health (14%) (10%) (12%) (18%) 
May Hurt ChildreniParent Responsibility (13%) (16%) (13%) (10%) 
You Should Not Smoke/Don't Smoke (10%) (12%) (11%) (7%) 
Stop SmokingIYou Will Become LikeThat (2%) (1%) (3%) «1%) 
ScarePeople (1%) (1%) (1%) (1%) 
Addictive/Smoking 1s Addictive ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
Tobacco. We Can Live Without It «1 %) «1%) «1%) ( 1%) 
Not HealthylBad For HealthiCause Cancer «1%) ( 1 %) «1%) «1%) 
LightIMild Cigarettes Are Poisonous «1%) «1%) «1%) «1%) 
Other «1%) «1%) «1%) «1%) 
Don't Know/RefusedINo Other (3%) (5%) «1%) (3%) 
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16. (Total Mentions) What is the main message that this ad is trying to convey? (DO NOT READ) 

Negative Effects Of Second Hand Smoke (63%) (59%) (65%) (64%) 
May Hurt ChildrenIParent Responsibility (18%) (22%) (19%) (13%) 
Smoking Is Dangerous To Your Health (170/0) (15%) (15%) (20%) 
Vou Should Not Smoke/Don't Smoke (12%) (16%) (13%) (10%) 
Not HealthylBad For HealthiCause Cancer (3%) (3%) ( 4%) ( 1 %) 
Stop SmokingIYou Will Become LikeThat (2%) (2%) (5%) «1%) 
Scare People (1%) (2%) (2%) ( 1%) 
Addictive/Smoking Is An Addictive (1%) ( 1%) (1%) (1%) 
Tobacco. WeCanLiveWithoutIt «1%) «1%) «1%) (1%) 
Tobacco Industry Failed Proper Inform «1%) «1%) «1%) «1%) 
Light & Mild Cigarettes Are Poisonous «1%) «1%) «1%) «1%) 
Qther (1%) (1%) «1%) (1%) 
Don'tKnow/Refused/No Other (3%) (5%) «1%) (3%) 

.. 

What would you say is the likely influence ofthis ad on people like yourself? Did this ad influence you to: (READ 
LIST) 

17. (IF NON SMOKER) Not start smoking 

Yes (42%) (42%) 
No (54%) (54%) 
Don't Know/Refused (4%) ( 4%) 

(IF FORMER SMOKER) Not to start smoking again 

Yes (30%) (30%) 
No (65%) (650/0) 
Don't Know/Refused (4%) (4%) 

18. 

L _ 20. 

19. (ALL) Try to persuade family or friends not to start smoking 

Yes (53%) (42%) (63%) (49%) 
No (43%) (55%) (34%) (46%) 
Don't Know/Refused (3%) (2%) (2%) (5%) 

(IF SMOKER) Think about stopping smoking 

Yes (47%) (47%) 
No (51%) (51%) 
Don't Know/Refused ( 1 %) ( 1 %) 

2,1. (IF SMOKER) Think about cutting down smoking 

Yes (55%) (55%) 
No (44%) (44%) 
Don't Know/Refused ( 1 %) ( 1 %) rr 
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22. (ALL) Ask smokers not to smoke near you 

Yes (43%) (18%) (58%) (43%) 
No (54%) (81%) (38%) (53%) 
Don't Know/Refused (4%) (2%) (4%) (4%) 

23. Have you discussed this ad or its message with anyone? 

Yes (30%) (27%) (33%) (28%) 
No (70%) (73%) (67%) (72%) 
Don't Know/Refused «1%) «1%) «1%) «1%) 

24. (IF YES) Who were these people? 

BothSmokersAndNon-Smokers (49%) (45%) (57%) (39%) 
Smokers Only (20%) (28%) (18%) (16%) 
Non-Smokers Only (31 %) (25%) (25%) (43%) 
Don't Know ( 1 %) (2%) «1 %) (2%) 

25. (IF RECALL ANY ORALL SPOTS) Do you remember any information about a website address in this ad? 
Yes/Maybe (8%) (10%) (8%) (7%) 
No (89%) (89%) (88%) (90%) 
Dori't Know/Refused (3%) ( 1 %) ( 4%) (3%) 

26. (IF RECALL ANY OR ALL SPOTS) Do you remember any information about a 1-800 number in this ad? 
Yes/Maybe (22%) (30%) (23%) (16%) 
No (76%) (69%) (75%) (81 %) 
Dou't Know/Refused (2%) ( 1 %) (2%) (3%) 

27. (IF RECALLANY ORALL SPOTS) Willyou visitthe website or cali the 1-800 numberatsome point? 

Yes, Will Visit Web Site (6%) (7%) (7%) ( 4%) 
Yes, Will Cali (4%) (3%) (5%) (3%) 
Yes, AlreadyHave Visited Web Site «1%) (1%) «1%) «1%) 
Yes, HaveAlreadyCalled «1%) (1%) «1%) «1%) 
May Contact (9%) (11 %) (8%) (10%) 
No, Will Not (78%) (74%) (78%) (82%) 
Don't Know/Refused (3%) (4%) (3%) (2%) 

28. (IF RECALL ANY OR ALL SPOTS) Do you recall seeing or hearing the words "Tobacco, We can live without 
it' at the end of the ads that you saw? 

Yes/Maybe (62%) (71 %) (59%) ,. (59%) 
No (33%) (25%) (39%) (32%) 
Don't Know/Refused (5%) (4%) (2%) (8%) 
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29. (IF RECALL ANY OR ALL SPOTS) How did seeing anti-tobacco ads make you feel toward the tobacco 
industry and its practices? Did it make you feel more critical toward the tobacco industry and its practices, did 
it have no effect on your opinion, or did it make you feelless cri tic al toward the tobacco industry and its 
practices? 

More Critical (43%) (31 %) (55%) (36%) 
No Effect On Opinion (51 %) (58%) (40%) (59%) 
Less Critical (3%) (6%) ( 1 %) ( 1 %) 
Don't Know/Refused (4%) (5%) (4%) (3%) 

30. (IF RECALL ANY OR ALL SPOTS) Do you strongly approve, somewhat approve, somewhat disapprove or 
strongly disapprove of the Govemment of Canada sponsoring the ads you saw? 
Strongly Approve (48%) (40%) (58%) (43%) 
SomewhatApprove (33%) (31%) (31%) (37%) 
Somewhat Disapprove (7%) (11 %) ( 4%) (7%) 
Strongly Disapprove (9%) (13%) (6%) (9%) 
Don't Know/Refused (3%) ( 4%) ( 1 %) (5%) 

31. Have you written or telephoned your federal Member ofParliament or provincial Member of the Legislative 
Assembly in the past year? 

Yes (7%) (5%) (7%) (10%) 
No (93%) (95%) (93%) (90%) 
Don't KnowlUnsure «1%) «1%) «1%) «1%) 

32. Have you written to an editor of a newspaper or called in to a radio talk show in the past year? 
Yes (6%) ••••••••••• (5%) (6%) (70/0) 
No (94%) (95%) (94%) (93%) 
Don'tKnowlUnsure «1%) «1%) «1%) «1%) 

33. How often do you try to persuade someone from outside your family to your own point ofview? 
Very Often (16%) (15%) (16%) (16%) 
Occasionally (55%) (46%) (58%) (57%) 
Never (29%) (37%) (26%) (26%) 
Don't Know ( 1 %) (2%) ( 1 %) ( 1 %) 

), 1\. Opinion Leaders 

Opinion Leader (24%) (21 %) (24%) (27%) 
General Population (76%) (79%) (76%) (73%) 
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Irn order to analyze the responses to this survey, rd like to ask you a few questions about yourself. All ofyour J,r ;~sponses will be kept strictly confidential. 

34:' First, what is the highest level of schooling that you have completed? (READ) 

Elernentary School/Sorne High School (14%) (17%) (10%) (15%) 
High School (27%) (39%) (19%) (30%) 
Community College Or Trade School (23%) (20%) (24%) (24%) 
Some University/Sorne Community College (14%) (11 %) (15%) (14%) 
Bachelor's Degree/Undergraduate (15%) (8%) (24%) (10%) 
Graduate SchooUProfessional Program (6%) ( 4%) (8%) (6%) 
Don'tKnow/Refused (1%) (1%) «1%) ( 1%) 

35: Which one of the following best describes your employrnent situation? (READ LIST) 

ErnployedFull-TimeFor Pay (37%) (38%) (40%) (33%) 
Ernployed Part- Time For Pay (9%) (11 %) (9%) (7%) 
Self-Ernployed (12%) (13%) (13%) (10%) 
Currently Seeking Work (4%) (7%) (4%) (3%) 
Hornernaker (5%) (7%) ( 4%) (5%) 
Student (7%) (5%) (10%) ( 4%) 
Disabled (1%) (4%) (1%) ( 1%) 
Retired (22%) (14%) (18%) (35%) 
Other (1%) (1%) «1%) «1%) 
Don't Know/Refused ( 1 %) ( 1 %) «1 %) (2%) 

36. How rnany children under the age of 18 are in your household? (RECORD NUMBER) 
Î 

0 (62%) (60%) (62%) (64%) 
1 (15%) (18%) (14%) (13%) 
2 (15%) (13%) (17%) (14%) 
3 (6%) (5%) ( 6%) (7%) 
4 ( 1 %) ( 1 %) ( 1 %) ( 1 %) 
5 «1%) «1%) «1%) «1%) 
6 «1%) «1%) «1%) «1%) 
Don't Know/Refused ( 1 %) (2%) ( 1 %) ( 1 %) 

Mean: 0.69 0.71 0.70 0.66 

I~ 

37. Which of the following incorne groups would best represent your annual HOUSEHOLD incorne? 

Less Than $25,000 (16%) (24%) (12%) (17%) 
$25,OOOTo$34,OOO (12%) (16%) (11%) (11%) 
$35,000To$44,000 (11%) (11%) (11%) (13%) 
$45,000To $54,000 (11 %) (10%) (10%) (12%) 
$55,000To$64,000 (11%) (9%) (11%) (11%) 
$65,000 To $74,000 (6%) (5%) (7%) (5%) 
$75,OOOTo$I00,OOO (7%) (6%) (7%) (9%) 
More Than $100,000 (8%) (5%) (12%) ( 5%) 
Don't Know/Refused (18%) (13%) (20%) (17%) 
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38:- And fmally, for statistical validation purposes only, would you mind telling me your postal code? (PROBE: The 
first three characters enough) 

Rural (22%) (26%) (15%) (28%) 
Urban (70%) (65%) (78%) (64%) 
Dori't KnowlRefused (8%) (9%) (7%) (8%) 

39. Gender(SYSTEMRECORDED) 

40. 

Male (50%) (49%) (46%) (58%) 
Fernale (50%) (51%) (54%) (42%) 

Genderation (SYSTEM RECORDED) 

Male - 16 To 34 (15%) (17%) (20%) (6%) 
Male - 35 To 54 (20%) (22%) (17%) (23%) 
Male - 55+ (16%) (11 %) (9%) (28%) 
Female - 16 To 34 (12%) (16%) (14%) (8%) 
Female - 35 To 54 (20%) (23%) (21%) (18%) 
Fernale- 55+ (17%) (12%) (20%) (17%) 

Region of Residence (SYSTEM RECORDED) 

Atlantic (9%) (11 %) (7%) (10%) 
Québec (24%) (28%) (22%) (25%) 
Ontario (36%) (33%) (39%) (36%) 
Prairies (17%) (17%) (18%) (15%) 
BCrrerritories (13%) (11 %) (14%) (14%) 

41. 
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