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Introduction

POLLARA is pleased to present Health Canada with the following report of
quantitative findings from a national survey testing recall of the “Target”
second hand smoke television execution.

Methodology

A total of 1,520 Canadians 16 years of age and older took part in a 10 minute
telephone interview between April 10" and April 19", 2002. The total sample
has been weighted to reflect the incidence of smokers and non-smokers
among the general population by region. Overall results,are accurate to
within £+2.5%, nineteen times out of twenty | e
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Regional Divisions

To follow are the margins of error associated with the results from each
region and smoker and non-smoker segment.

SAMPLE DISTRIBUTION
Unweighted # Weighted # Margin of

Of Interviews Of Interviews Error (%)
Atlantic Canada 304 31 } +5.6
Québec 300 85 +5.7
Ontario 302 127 ' +5.7
Prairies 313 D D it +5.6
British Columbia/Terr. 301 er 4B +5.7
Smoker 1011 @ 82 +3.1
Non-smoker 287 155 +5.8
Former smoker 222 111 +6.6
Total 1520 348 +2.5
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The following findings give context to this study.

> An over-sample of smokers was collected in each of the regions. These have been
weighted down to reflect the actual percentage of Canadians who smoke, which is
approximately one-quarter (24%).

> Canadians who smoke report smoking an average of 15 cigarettes a day. Within
this cohort, 36% report smoking 1 to 10 cigarettes in a day, 39% report smoking 11
to 24 cigarettes a day, while 23% report smoking 25 cigarettes or more a day.

> Analysis included in this report makes use of the term “opinion leader” when
identifying a specific cohort of respondents. Opinion leaders are self-identified by
affirmative responses to a series of questions regarding their personal history of
activism (writing letters to Members of Parliament or the provincial legislature;
newspaper editorials; calling into a radio show; frequency of attemptmg to
convince those outside of their famlly of their opmlons)

> Results from this study are compared to results from snmllar studies conducted for
Health Canada in January (“Light and Mild” executions), February (“Numbers”
executions) and February (“Athlete” executions), 2002. Where appropriate
differences in tracking data are noted.
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Key Findings

Health care continues to occupy the top of the list of important issues facing Canada,
according to 26% of all respondents. Other issues also top-of-mind but less pressing
include the economy/recession (8%), unemployment (6%) and various international
conflicts (5%).

New to this ad recall study, Canadians were asked to offer their evaluation of both the
federal and provincial governments’ performance in the area of health using a seven point
scale where “4” represents a neutral evaluation. Overall, the federal government
achieves a somewhat more positive evaluation than combined provincial governments
(3.7 vs. 3.5), although it remains below a neutral rating, suggesting that Canadians are not
satisfied with either federal or provincial actions in the health care area.

On a province-by-province basis, PEl! (4.2), Manitoba (4.0), Saskatchewan (4.0) and
Alberta (4.0) are the only provinces where residents’ evaluation of their respective
provinces’ handling of health exceeds that of the federal government. In all other
provinces, including Quebec and Ontario, residents accord a more positive evaluation to
the federal government’s handling of healith than to their respective provinces.

Recall of anti-tobacco advertising remains high, with almost nine-in-ten Canadians
recalling having heard, read or seen this type of"advertisin%‘(BQ%). Smokers, in
particular, are the most likely of audience cohorts to recall having seen anti-tobacco
advertising (94%).

The Government of Canada remains the most identified sponsor of anti-tobacco
advertising, according to 34% of audience members. Smokers are more likely than other
cohorts to identify the federal government as the sponsor of the advertisements which
they have seen (43%). Other sponsors of advertisements mentioned by audience
(rgs/r;\bers include health and non-smoking organizations (9%) and tobacco companies

0).

4 ™
PO I_ I_ A R A 1 Caution should be used when evaluating results from PEIl as sample size is small.
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Key Findings (Cont’d)

Television remains the most often cited medium of exposure to anti-tobacco government
advertisements (90%). Less often, audience members (26%) have seen or read
Government of Canada anti-tobacco advertising in the newspaper (37% among former
smokers) and on cigarette packages (22%). Not surprisingly, smokers are the most likely
to recall having seen advertising in the latter format (36%).

Recall of the second-hand smoke “Target” television advertisement is not as high as
previous campaigns. Unaided recall of the advertisement is only 6% among all
audiences; 5% behind the most frequently cited top-of-mind labelling on cigarette
packa%es. On a prompted basis, more than half of all audience members recall having
seen the “Target” advertisement on television (54%). There is little variance across
smoking and non-smoking cohorts.

Less than one-in-five audience members can recall the sponsor of the “Target”
advertisement (18%), while a full 87% of those who do recall the sponsor correctly identify
the government of Canada. Federal government sponsorship recall is highest among
non-smokers (92%). Less than one-in-ten audience members (7%) believe the
advertisement was sponsored by their provincial government. =~

Two-thirds of all cohorts identify the message of the “Target” ad as highlighting the
“negative effects of second hand smoke” (63%). Less often, audience members believe
the message of the ad focused on harm caused to children by second hand smoke and
the responsibility of parents in this matter (18% - 22% among smokers). Traditional anti-
tobacco messaging was also inferred by viewers, including “smoking is dangerous to
your health” (17%) and “you shouldn’t smoke” (12%).

Four-in-ten non-smokers in the audience report being influenced by the “Target” ad to not
start smoking (42%) while less than one-third of former smokers report that the ad
influenced them to not start smoking again (30%). Just over half of all audience members
report that the “Target” ad influenced them to try to persuade friends and family members
to not start smoking (53%), while non-smokers, in particular, report this impact (63%).

POLLARA
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Key Findings (Cont’d)

Almost half of all smokers report that the ad prompted them to think about stopping
smoking (47%), while slightly more are inclined to think about cutting down on the
amount they smoke after having seen the ad (55%). These proportions represent a
reversal of reactions from previous ad campaigns (smokers were more likely to report
that they would think about quitting than simply about cutting down). Furthermore, the
behavioural influence on smokers as a result of the “Target” ad is less than that
registered by smokers who saw the “Numbers” advertisement in February 2002.

New to this survey, all respondents were asked whether seeing the “Target” ad influenced
them to ask smokers not to smoke near them. Overall, two-in-five report that the ad did,
in fact, have this impact (43%). Not surprisingly, this reported influence was highest
among non-smokers (58%) and lowest among smokers (18%).

Less than one-third of all audience members have discussed the “Target” ad with others
(30%). The balance (70%) report not having discussed the ad after having seen it. Of
those who have discussed the ad with others, one-half (49%) report having discussed it
with both smokers and non-smokers, one-in-five have discussed it with only smokers
(20%) and 31% have discussed it with only non-smokers. Smokers are the most likely
cohort to have discussed the ad with only smokers (28%), while former smokers are the
most likely to report only discussing the ad with non-smokers (43%).

POLLARA
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Key Findings (Cont’d)

Recall of Contact Information and Tag-Line

Recall of both the 1-800 telephone number and the web-site address appears to have
peaked in previous ad recall testing and has since stabilized (22% and 8%, respectively).
Smokers are the most likely group to recall having seen the 1-800 telephone number
(30%), although they are no more likely than their non-smoking counterparts to report the
possibility of calling the number or accessing the web-site address (10% of smokers; 8%
of non-smokers and 7% of former smokers). Specificalla/, intent to contact either the web-
site (6%) or use the telephone number (4%Lis expresse b}/ arproximate!y one-in-twenty
audience members. Former smokers are the most Iikelg of all cohorts to report that they
will not contact Health Canada through either method (82%).

Unaided recall of the “Tobacco. We can live without it.” tag-line is very low (1% reporting
it on a un-prompted basis as either unaided anti-tobacco ad recall or as the message of
“Target” advertisement). Prompted recall of the tag-line appears to have peaked with the
“Athlete” advertisements aired during the 2002 winter Olympics (73%), and has since
decreased, but remains strong with aimost two-thirds of audience members (62%)
recalling the phrase at the end of the “Target” television ad. Recall of the tag-line is
highest among smokers (71%), while non-smokers and former smokers are less likely to
recall the line on a prompted basis (569% each).

"POLLARA
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Key Findings (Cont’d)

Impact of Advertising on Criticism of Tobacco Industry and Approval of
Government Sponsorship

The proportion of audience members who report that seeing anti-tobacco ads makes
them feel more critical toward the tobacco industry has increased since Health Canada’s
last ad campaign in February, 2002. A total of 43% report that the anti-tobacco ads made
them more critical, compared to 35% reﬁorting the same in March. The proportion of
those who report that anti-tobacco ads have no effect on their opinion of the tobacco
industry falls slightly, but continues to represent the majority opinion (51%, down 3%).
Orcrily 3% of audience members report that anti-tobacco ads make them less critical of the
industry.

Smokers remain the least likely to report being more critical of the tobacco 'mdustrg (31%)
as a result of anti-tobacco advertising, while more than one-half of non-smokers (55%)
report an increase in their criticism of the industry.

Overall approval of government sponsorship of anti-tobacco advertising remains high
(81%), although observation of degrees of approval reveal that the most recent
advertising campaign results in a decrease in strong approval (down 3% to 48%), while
mild approval is up 6% (to 33%). There is no change in the overall proportion of audience
members who disapprove of government sponsorship of anti-tobacco advertisements
(16% vs. 17% in March 2002).

POLLARA
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Conclusions

> Canadians’ evaluation of how the nation and respective provinces are doing on the
issue of health is low. This finding, however, is not surprising given that health
care has been the top issue facing the country according to respondents for some
months. Also not surprising is the fact that residents of western provinces provide
more favourable evaluations to the Rerformance of their provincial governments on
the issue of health than they do to the federal government.

> Overall recall of anti-tobacco advertising remains high, and the Government of
Canada remains the most cited sponsor of anti-tobacco advertising on an
unprompted basis. |

> Prompted recall of the “Target” television execution, while lower than previous
advertising campaigns, is evident among more than half of the television-viewing
audience. Lower recall may, in part, be attributed to the study commencing and
?ﬁing executed during a period following the removal of the advertisement from
elevision. e Sl

> Overall, behavioural influences resulti'ng from having seen the “Target” television
ad are similar to those seen during the “Athlete” advertising campaign; lower than
influences reported following the “Numbers” campaign. One possible explanation
for this may stem from previous qualitative research for this execution which
suggested that the image involving children, while poignant, did not necessaril
resonate with audience members who do not have children or relate to them. This
view is somewhat supported by quantitative evidence which shows greater
proportions of respondents who do not have children under the age of 18 in their
household reporting that the ads did not influence them to not start smoking
(among non-smokers) or to think about stopping smoking (among smokers).

\ POLLARA
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Conclusions (Cont’d)

> Recall of means of contacting Health Canada for more information on the Tobacco
Control Program (1-800 number and web address) appears to have levelled off.
Moreover, there has been little movement in the number of smoking and non-
smoking viewers who intend to use either of these methods to obtain more
information on the program.

> Recall of the tag-line appears to have also peaked in the previous advertising
campaign. :

> The “Target” television campaign sees a slight resurgence in the number of
Canadian audience members who report that they are more critical of the tobacco
mdustry as a result of seeing anti-tobacco advertising. One possible explanation
for this increase may be the focus of the advertising on chlldrenr and the harmful
impact of second hand smoke on this vulnerable group

> Overall approval of government sponsorshlp of second-hand smoke advertising is
consistent with levels expressed during pre\nous campaigns. It should be noted,
however, that this study shows a slight shift in the intensity of approval as strong
approval is at its lowest level since recall testing began, while mild approval
increases proportionately to compensate.

POLLARA
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Smoking Profile

| Have Never Smoked . 4%

Former Smoker & Quit Longer Than 6 Months [
Smoker & Considering Quitting In 6 Months
Smoker, & Do Not Intend to Stop in 6 Months
Plan To Quit Next 30 Days & One Att,vemp-t_‘
Social Smoker Who Smokes Infreqd’e’vntly"‘”'i

Former Smoker & Quit Less Than 6 Month 3%

| S R G D ) (S R |

L L L L HN NN N N B | |G i B e G 'R [ e M [ T |
0% 10% 20% 30% 40% 50% 60% 70%

Q: Which of the following statements best applies to you?

POLLARA
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Number of Cigarettes Smoked
Per Day: Tracking

50% 7 Light & Mild (Mean=14.9) |]
' M Athlete (Mean=14.9)
B Target (Mean=15.4)

40% -

30% 25%
: 21%  21% 21%
R ' 16%

4;'r~

20%

10% -

0%

1To5 6 To 10 11To15 ' 16To24 25 or More

Q: On the days that you smoke cigarettes, about how many cigarettes do you smoke per day, on
average? (RECORD NUMBER)

Overall, the number of cigarettes consumed by smokers on a daily basis has remained
consistent since tracking of this question began in January 2002.

POLLARA
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Most Important Issue
Facing Canada Today

Health Care

26%

Economy/Recession (General)

Unemployment

War/Peace War In Kosovo/Bosnia/Afghanistan
Deficit/Government Spending

Concerns About Politicians/Government

Education

- Taxes
EnvironmentholIUtion‘y""
National Unity

*Other

Don’t Know/Refused

19%
15%

Ll T T T Ll T Ll 18 T 1 Ll T ] 1 I T 1 1
20% 30% 40% 50%

=TT

1 T T Ll
0% 10%

Q: In your opinion, what is the most important issue facing Canada today?
7 PO l. l. A R A“ *  “Other” includes responses of 2% or less.
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Most Important Issue Facing Canada
Today, by Smoking Profile

Smoker Non- Smoker Former Smoker

% % %
Health Care 23 26 27
Economy/Recession (General) 10 8 7
Unemployment 5 8 5
War/Peace War In Kosovo/Bosnia/Afghanistan 4 6 5
Deficit/Government Spending 3 5. 3
Concerns About Politicians/Government 4 4 4
Education ' 3 3 5
Taxes 4 3 1
Environment/Pollution 2 2 4
National Unity 2 4 3

POLLARA
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Performance of the Government of
Canada/Provincial Governments
Regarding Health

g7 ] 3.5

- N W A O O N O © O

AL L)

Federal Government Provincial Government

Q: Generally speaking how would you rate the performance of the Government of
Canada/your provincial government regarding health? Please use a seven-point
scale, where one is terrible, seven is excellent and 4 is neither good nor bad.

POLLARA’
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Performance of the Government of Canada
Regarding Health

(Mean Rating on a 7-point scale)

Federal Gov’t Provincial Gov’t
Atlantic Canada 3.6 Atlantic Canada 3.4
Newfoundland 3.7 Newfoundland 3.5
Nova Scotia 3.4 Nova Scotia 3.1
New Brunswick 3.8 New Brunswick 3.6
Prince Edward Island 34 Prince Edward Island 4.2
Québec 3.6 Québec 3.4
Ontario 3.8 Ontario 3.6
Prairies 3.7 Prairies 4.0
Manitoba 3.9 Manitoba 4.0
Saskatchewan 3.7 Saskatchewan 4.0
Alberta 3.7 Alberta 4.0
British Columbia/Terr. 3.6 British Columbia/Terr. 3.1

The federal government receives its highest performance ratings among men
between 16 and 34 years of age (4.2).

POLLARA
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ti- I obacco Ads

Unaided Recall of As

No
11%

Yes
89%

Q: Do you recall reading, seeing or hearing any anti-tobacco advertisements or any ads
about not smoking over the past few months? Please take into account anything you
may have seen on television or billboards, heard on the radio, or seen in a newspaper

or magazine.

OLLARA’
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Unaided Recall of Anti-Tobacco Ads,
by Smoking Profile

Smoker Non- Smoker Former Smoker
% % %
Yes 94 87 86
No 5 12 14
Don’t Know/Refused 1 <1 1

Households with 3 or more children under 18 years of age (97%) and households earning
between $65,000 and $74,000 annually (97%) are most likely to recall reading, seeing or hearing
anti-tobacco ads in the last few months, while seniors are least likely to recall such ads (81%).

Opinion leaders (94%) are more likely than the general population (87%) to recall reading, seeing
or hearing anti-tobacco ads in the last few months.

"POLLARA
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Unaided Recall of
Advertising Sponsors

34%

Government Of Canada/Health Canada 32%

Health Organization/Non-Smoking Organization
Tobacco Company/Tobacco Industry
Provincial Government [

Companies Selling Smoking Cessation &

1% - | @Total Mentions

US Company/Channel/Commercial/ |
M First Mention

Surgeon (General)

The Truth Website

Don’t Know/Refused/No Other

||vv||
0%

vvvvvvvvv

TR S s T = G e S B e |
20% 40% 60%

Q: Do you recall who sponsored this advertising?

POLLARA
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Unaided Recall of Advertising Sponsors,
by Smoking Profile

Smoker Non-Smoker Former Smoker
Total 1st Total 1st Total 1st
Mention Mention Mention Mention Mention Mention
% % % % % %
Government Of Canada/
Health Canada 43 39 28 27 36 33
Health Organization/
Non-Smoking Organization 12 7 6 6 11 9
Tobacco Company/
Tobacco Industry 8 5 6 4 4 4
Provincial Government 5 2 7 5 6 3
Companies Selling
Smoking Cessation 2 1 2 2 4 4
US Company/Channel/ -
Commercial/Surgeon (General) <1 <1 7 <1 <1 ' 2 1
The Truth Website 1 1 i i | <1 <1
Don’t Know/Refused/No Other 44 44 ' 53 53 46 46

On an unaided basis, men are more likely than women to mention the Government of Canada as a sponsor of
anti-tobacco ads (40% vs. 29% respectively).

Unaided recall of Government of Canada sponsorship is highest among:
- Men between 16 and 34 years of age (45%);

- Those who recall the tag-line (44%); and

- Residents of British Columbia (44%).

"POLLARA"
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Source of Government of Canada
Advertising

Television

Newspaper

On Cigarette Packages
Radio il

Magazine

Outdoor Billboard {8

1 14%

Visual Media (Brochure/Flyer/Poster)
o E Total Mentions
Doctor’s Office/Clinic/Pharmacy § 120/’ B First Mention
7 (]

""""'l""""'I"'"""l"""'"l""""'l
0% 20% 40% 60% 80% 100%

Q: (ASK ALL WHO RESPONDED “GOVERNMENT OF CANADA” IN
N O I. |. A R A Q10) Where did you see or hear these ads?
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Source of Government of Canada
Advertising, by Smoking Profile

Smoker Non-Smoker Former Smoker
Total 1st Total 1st Total 1st
Mention Mention Mention Mention Mention Mention
% % % % % %
Television 88 72 86 82 97 87
Newspaper 23 4 20 6 37 7
On Cigarette Packages 36 16 14 5 18 1
Radio 20 4 7 1 11 4
Magazine 11 <1 10 5 16 <1
Outdoor Billboard 11 1 9 <1 13 <1
Visual Media
(Brochure/Flyer/Poster) 4 <1 6 1 3 1
Doctor’s Office/ 5 e
Clinic/Pharmacy 4 1 1 1 <1 <1
Those most likely to have seen advertising on On cigarette packages:
television include: - Atlantic Canadians (33%);
- Seniors (99%); - Households earning less than $25,000 annually
- Households earning between $65,00 and $74,000 (32%); and
annually (98%); and - Those between 16 and 24 years of age (32%).

- Residents of Quebec (97%).

In the newspaper:
- Residents of the Prairies (37%); and
- Those between 25 and 34 years of age (35%).

POLLARA
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Unaided Description of
Anti-Tobacco Advertising

Cigarette Packs/New Packs/Pictures/Ads On

Smoke From Parent’s Cigarette Circling Children
In The shape Of A Target |

Pictures Bodies In Morgue -Tag-Line
Older Man Talking About Losing His Son
Woman Talks About Her Addiction &

An Older Man Whose Wife Has Died |

Figure Skater Elvis Stojko/Josée Chouinard (@

Man In Bar Squeezing Cigarettes

B Total Mentions

Young Boy Talks About How Misses His Dad | B First Mention

Commercial Tobacco Cessation Products |

Don’t Know/Refused/No Other |

Q: What advertisements do you recall? Please describe some
PO I. |. A R A scenes or phrases. Do you recall any other ads?

Ad Recall of “Target” Television Execution 23



Unaided Description of Anti-Tobacco
Advertising, by Smoking Profile

Smoker
Total
Mention

°/o cyo
Cigarette Packs/New Packs/
Pictures/Ads On 12 9
Smoke From Parent’s
Cigarette Circling Children 7 5
Pictures Bodies In
Morgue -Tag-Line 5 4
Older Man Talking
About Losing His Son 3 2
Woman Talks About
Her Addiction 5 4
An Older Man Whose
Wife Has Died 2 2
Figure Skater Stojko/Chouinard 2 1
Man In Bar Squeezing Cigarettes 2 1
Young Boy Talks
About How Misses His Dad 2 1
Commercial Tobacco
Cessation Products 3 2

1st
Mention

Non-Smoker Former Smoker

Total 1st Total 1st
Mention Mention Mention Mention
% % % %
12 11 9 7
6 5 5 3
4 4 5 5
7 5 4 <1
3 2 4 2
5 2 5 1
3 2 4 2
2 1 5 3
3 2 3 <1
2 2 3 2

- Women are more likely than men to recall the “Target” ad on an unaided basis (9% vs. 3% respectively).

POLLARA
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Prompted Recall of “Target”
Television Execution

Don't Know
2%

Yes
54%

Q: Do you remember seeing a television ad in which smoke from a parent’s
cigarette takes the shape of a target over two children playing?

“POLLARA’“
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Prompted Recall of “Target” Television
Execution, by Smoking Profile

Smoker Non-Smoker Former-Smoker
% % %
Yes 55 50 59
No 43 48 38
Don’t Know/Refused 2 2 4

Women are more likely than men to recall the “Target” television execution on a prompted
basis (59% vs. 49% respectively), particularly those women between 16 and 34 years of age (60%).

Opinion leaders are more likely than members of the general population to recall the “Target”
television execution (56% vs. 48% respectively).

Regionally, those residing in Quebec are more likely than those residing in other regions to recall
the “Target” television execution on a prompted basis (61%). Meanwhile, Ontario residents are
least likely to recall the “Target” television execution (47%).

POLLARA
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Recall of “Target”
Television Execution Sponsorship

Don't Know
39 Yes

79%

Q: Do you recall who sponsored this ad?

POLLARA’
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Recall of “Target” Television Execution
Sponsorship, by Smoking Profile

Smoker Non-Smoker Former-Smoker
% % %
Yes 24 15 18
No 72 83 80
Don’t Know/Refused 4 | 2 3

Those most likely to report they recall who sponsored the “Target” television execution include:

- Opinion leaders (26%);

- Households earning between $55,000 and $64,000 annually (24%);
- Those residing in rural areas (24%); and

-> Men between 16 and 34 years of age (24%).

POLLARA

Ad Recall of “Target” Television Execution 28



Aided Recall of “Target” Advertising

Sponsotrs
Government Of Canada/Health Canada 87%
Provincial Government | 3%
3%
Health Organization/Non-Smoking Organization @ 7o,
. . 2%
Pharmacy/Doctors/Medical Suppliers 29,
1%
Tobacco Company/Tobacco Industry 0%
- i . #1%
Television/Commercials/Radio ey
40
Children Advocacy Organization/School :.,//: & Total Mentions
on /. B First Mention
Don’t Know/Refused/No Other & 2 °/°
(o]
0%  20%  40%  60%  80%  100%

Q: (IF YES IN Q. 14) Who do you think sponsored this ad? Any
others? (DO NOT READ)

"POLLARA
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Aided Recall of “Target” Advertising
Sponsors, by Smoking Profile

Smoker Non-Smoker Former Smoker
Total 1st Total 1st Total 1st
Mention Mention Mention Mention Mention Mention
% % % % % %
Government Of Canada/
Health Canada 82 82 92 92 85 85
Provincial Government 4 2 8 8 9 <1
Health Organization/
Non-Smoking Organization 10 7 <1 <1 <1 <1
Pharmacy/Doctors/
Medical Suppliers <1 <1 <1 <1 5 5
Tobacco Company/
Tobacco Industry 2 1 <1 <1 <1 <1
Television/Commercials/Radio 2 2 ~ < < <1 <1
Children Advocacy oA
Organization/School <1 <1 ’ = <1 2 2
Don’t Know/Refused/No Other 5 5 <1 <1 8 8

Canadians residing in urban areas are more likely than those residing in rural areas to mention the
Government of Canada as the sponsor of the “Target” television execution (91% vs. 76% respectively).

Aided recall of Government of Canada sponsorship is highest among:
- Residents of British Columbia (99%); and
-  Seniors (94%).

POLLARA
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Main Message of “Target”
Television Execution

63%

Negative Effects Of Second Hand Smoke - 6‘7
(o]

May Hurt Children/Parent Responsibility
Smoking Is Dangerous To Your Health
You Should Not Smoke/Don’t Smoke

Not Healthy/Bad For Health/Cause Cancer

Stop Smoking/You Will Become Like That

B Total Mentions
Don’t Know/Refused/No Other k& H First Mention

TIrvrrrryrrrrrrorrrs

- AL L B R L B S L L L
0% 20% 40% 60% 80%

Q: What is the main message that this ad is trying to convey?

POLLARA
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Main Message of “Target” Television
Execution, by Smoking Profile

Smoker Non-Smoker Former Smoker
Total 1st Total 1st Total 1st
Mention Mention Mention Mention Mention Mention
% % % % % %
Negative Effects Of
Second Hand Smoke 59 52 65 58 64 58
May Hurt Children/
Parent Responsibility 22 16 19 13 13 10
Smoking Is Dangerous
To Your Health 15 10 15 12 20 18
You Should Not Smoke/ e
Don’t Smoke 16 12 13 11 10 7
Not Healthy/Bad For Health/ o |
Cause Cancer 3 1 . <1 1 <1
Stop Smoking/
You Will Become Like That 2 1 5 3 <1 <1
Don’t Know/Refused/
No Other 5 5 <1 <1 3 3

POLLARA
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Likelihood of “Target” Television
Execution Influencing Behaviour

(IF SMOKER) Think about & :
cutting down smoking B8 44% 1%

(ALL) Try to persuade family or &
friends not to start smoking & 43% 3%

(IF SMOKER) Think about
stopping smoking

91%

(ALL) Ask smokers not
to smoke near you 94% 4%

(IF NON SMOKER)
Not start smoking 4% 4%

(IF FORMER SMOKER) Not
to start smoking again

L O R B T |

0% 20% 40% 60% 80% 100%

i

mYes ENo  EDon'tKnow/Ref. |

Q: What would you say is the likely influence of this ad on people like yourself? Did
this ad influence you to: (READ LIST)

OLLARA
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Likelihood of Television Executions Influencing
Behaviour: Tracking Among Smokers

100% - = = = (IF SMOKER) Think about cutting down smoking

e (|JF SMOKER) Think about stopping smoking
80% - —¢— (IF SMOKER) Switch from regular brands to a light and mild brand
== (IF SMOKER) Switch from a light and mild brand to a regular brand
60% - -
_—_- .-... ‘-__- 55%
o v = 22 47%
40% - -
20% -
4
0% X , . : T !
Light & Mild Numbers ~ Athlete © Target
Jan 2002 Feb2002 ~  Feb2002 Mar 2002

The number of smokers who reported being influenced to consider both cutting down smoking and
stopping smoking altogether was at its highest during the “Numbers” campaign. Since then,
reported behavioural influence has decreased and the number of smokers who would consider
cutting down has surpassed the number who are influenced to consider quitting.
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Likelihood of Television Executions Influencing
Behaviour: Tracking, by Smoking Profile

(ALL) Try to persuade family or friends not to start smoking
100% - —&— (ALL) Ask smokers not to smoke near you

= = = (IF NON SMOKER)Not start smoking

—#— (IF FORMER SMOKER)Not to start smoking again

80% -

60% -

- —— e ot e o,
40%4{ =0 == =m=m=m====" L . e R ® 3% °//:
—=— —a 30%
20% A
0% , : — .
Light & Mild Numbers Athlete ~ Target

Jan 2002 Feb 2002 Feb2002 = Mar 2002

Tracking of behavioural influences among all smoking and non-smoking cohorts reveals little
change since recall testing began. Minor changes suggest that exposure to anti-tobacco advertising
during the airing of the “Target” execution caused a slight resurgence in the number of non-smokers
who were influenced not to start smoking and the number of total respondents who are influenced to
try to persuade friends and family to not start smoking (both were previously highest following the
airing of the “Numbers” campaign.
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Discussion of “Target”
Television Execution

Have you discussed this ad or Who were these people?
its message with anyone?

Don't Know Both Smokers

Yes Non-Smokers 1% And Non-

Smokers
48%

o Only
3(.) L 31%

Smokers Only
70% 20%

POLLARA
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Discussion of “Target” Television
Execution, by Smoking Profile

Smoker Non-Smoker Former-Smoker
% % %
Both Smokers And
Non-Smokers 45 57 39
Smokers Only 28 18 16
Non-Smokers Only 25 25 43

Don’t Know 2 <1 2

Opinion leaders are more likely than the general population td_report;f’d:i§éuSsing the “Target”
television execution with someone (46% vs. 25% respectively).

Those residing in rural areas are more likely than those in urban centres to report discussing the
“Target” television execution with someone (36% vs. 27% respectively).

Others most likely to report discussing the “Target” television execution with someone include:
- Those between 35 and 44 years of age (39%);
- Households with one or more children under the age of 18 (37%); and
-> Those with an elementary school education (35%).
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Information About a Website Address

DK/Ref. Yes/Maybe
8%

No
89%

Q: (IF RECALL ANY OR ALL SPOTS) Do you remember any
information about a website address in this/these ads?

POLLARA
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Information About a Website Address,
by Smoking Profile

Smoker Non-Smoker Former-Smoker
% % %
Yes/Maybe 10 8 7
No 89 88 90
Don’t Know/Refused 1 4 3

Recall of the website address advertised in the “Target” te[eyi,s:ign,,execﬂﬁon (8%) is unchanged in
three months of testing recall of Health Canada’s Tobacco Control advertisements.

Opinion leaders are more likely than the general population to recall seeing the website address
(15% vs. 6% respectively).

Canadians between 45 and 54 years of age are more likely than those in any other age bracket to
recall seeing the website address (11%).
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Information About a 1-800 Number

DK/Ref.
20, Yes/Maybe

22%

No
76%

Q: (IF RECALL ANY OR ALL SPOTS) Do you remember any
information about a 1-800 number in this/these ads?

POLLARA
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Information About a 1-800 Number,
by Smoking Profile

Smoker Non-Smoker Former-Smoker
°/o % °/O
Yes/Maybe 30 23 16
No 69 75 81
Don’t Know/Refused 1 2 3

Similar to results for ad recall testing for the “Numbers” (25%) and “Athlete” executions (22%),
roughly one quarter of Canadians recall the 1-800 number at the end of the “Target” ad (22%).

Men between 16 and 34 years of age are most likely to recall seelng the 1-800 number advertised at
the end of the “Target” television execution (34%). '

Residents of Quebec are more likely than those residing in other regions of the country to recall
seeing the 1-800 number advertised during the “Target” television execution (32% vs. 24% of
Ontarians, 16% of Atlantic Canadians, 15% of British Columbians and 12% of those residing in the
Prairies).

Younger Canadians between 16 and 34 years of age are more likely than their older counterparts to
recall seeing the 1-800 number advertised during the “Target” television execution (29% vs. 12% of
those between 55 and 64 years of age).
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Likelihood of Visiting Website
or Calling 1-800 Number

No, Will Not 78%
May Contact 9%
Yes, Will Visit Web Site 6%
Yes, Will Call 4%
Don’t Know/Refused 3%

0% 20% 40% 60% 80% 100%

Q: (IF RECALL ANY OR ALL SPOTS) Will you visit the website or
call the 1-800 number at some point?

POLLARA
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Likelihood of Visiting Website or Calling
1-800 Number, by Smoking Profile

Smoker Non-Smoker Former-Smoker
% % %
Yes, Will Visit Web Site s 7 4
Yes, Will Call 3 5 3
May Contact 11 8 10
No, Will Not 74 o T8 82
Don’t Know/Refused a e 2
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Recall of “Tobacco. We Can Live
Without It.” Tag-Line

DK/Ref.
5%

No
33% |

Yes/Maybe
sam  62%

Q: (IF RECALL ANY OR ALL SPOTS) Do you recall seeing or
hearing the words “Tobacco. We can live without it.” at the
end of the ads that you saw?
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Recall of “Tobacco. We Can Live
Without It.” Tag-Line,
by Smoking Profile

Smoker Non-Smoker Former-Smoker
% % %
Yes/Maybe 71 59 59
No 25 39 32
Don’t Know/Refused 4 2 8

Opinion leaders (70%) are more likely than the genei'al}popvulation (60%) to recall the tag-line.

Men between 16 and 34 years of age are more likely than their female counterparts to recall the
tag-line (79% vs. 55% respectively).
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Effects of Anti-Tobacco Ads on
Perceptions of Tobacco Industry

ELight and Mild Concept
B Numbers Concept

M Athlete Concept

B Target Concept

80%

60%-

40%- [

20%] [

7%
4%

0%

More Critical No Effect on Less Critical Don't Know
Opinion

Q: (IF RECALL ANY OR ALL SPOTS) How did seeing anti-tobacco ads make you feel toward the
tobacco industry and its practices? Did it make you feel more critical toward the tobacco industry
and its practices, did it have no effect on your opinion, or did it make you feel less critical toward
the tobacco industry and its practices?
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Effects of Anti-Tobacco Ads on Perceptions of
Tobacco Industry, by Smoking Profile

Smoker Non-Smoker Former Smoker
Light & Light & Light &
Mild Numbers Athlete Target Mild Numbers Athlete Target Mild Numbers Athlete Target

% % % % % % % % % % % %
More Critical 28 37 27 31 59 46 38 55 42 38 37 36
No Effect on Opinion 61 48 63 58 36 46 52 49 46 51 51 59
Less Critical 7 9 6 6 4 4 3 1 7 7
Don't Know 4 6 4 5 2 3 7 4 6 5 8 3

Those most likely to be more critical of the tobacco industry following seemg anti-tobacco advertising include:
- Women 55 years of age or older (62%); : ,
- Residents of Ontario (50%); and

- Those with an elementary school education (50%).

Those most likely to report that their opinion of the tobacco industry has not been affected by seeing anti-tobacco
advertising include:

-> Households earning $100,000 or more annually (64%);

- Those residing in the Prairies and British Columbia (64% each);

-> Respondents who report they are smokers and do not intend to stop smoking in the next six months (62%); and
- Those between 35 and 44 years of age (62%).
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Approval of Government Sponsored Ads

JdLight and Mild Concept
B Numbers Concept

M Athlete Concept

M Target Concept

80% -

o0} 509 53%51%

33%

0% 27%27%27%

o ] 12%
20% ] 10%

7% 6% 7% 7%

0%
9%
g 5% 4%5%30,

0%

Don't know

Strongly Somewhat S_o'méﬁvh_'a’tl; i Strongly
Approve Approve Disapprove Disapprove

Q: (IF RECALL ANY OR ALL SPOTS) Do you strongly approve, somewhat
approve, somewhat disapprove or strongly disapprove of the Government of
Canada sponsoring the ads you saw?
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Approval of Government Sponsored Ads,
by Smoking Profile

Smoker Non-Smoker Former Smoker
Light & Light & Light &
Mild Numbers Athlete Target Mild Numbers Athlete Target Mild Numbers Athlete Target
% % % % % % % % % % % %
Strongly Approve 38 43 38 40 60 59 48 58 42 50 68 43
Somewhat Approve 28 24 26 31 23 27 34 31 32 30 18 37
Somewhat Disapprove 10 10 10 11 4 3 7 4 7 9 3 7

Strongly Disapprove 16 17 19 13 10 T 6 6 12 10 9 9

Canadians residing in urban areas are more likely than those resmllng in rural areas to approve of government
sponsored ads (84% vs. 76% respectively).

Those most likely to strongly approve of government sponsorship of anti-tobacco advertising include:
-  Canadians with a university degree (92%); and
-  Those between 25 and 34 years of age (90%).
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o

Interview Schedule

Good morning/afternoon/evening. My name is ( ) of POLLARA, the national public opinion research organization.

We are conducting a survey of attitudes and opinions of Canadians 16 years of age and over. Would you mind if I
asked you some questions? All your responses will be kept strictly confidential.

(IF YES) Thank you.

(IF NO) When is a better time for me to call back? (SCHEDULE CALL APPOINTMENT)

(IF REFUSED) Thank and terminate.

Non Former
Overall Smoker Smoker Smoker
(n=1520) (n=1011) (n=287) (n=222)

L. First, for statistical pﬁrposes, do you mind telling me what year you were born? (RECORD NUMBER) (If under

16 ASK: May I speak with someone over 16 please?)

TOTO24 .ttt (A29%) ..cccsnes (16%) ssvasvisiis (16%0) cssssmissss (4%)
B TN L (15%) eoeveee. (17%) ceveneee. (18%) ..evreeenee (10%)
BE TOM A ... nmssssssmssssvssssssassss s smsmsis sesassssomesssusnssassnenssa AL — T 1) J— (18%) «.eeee. (22%)
B5TOBA oottt (20%) ..cee... (22%0) sssissanvss (19%) issesvvinss (19%)
5B P (15%) weoereee. (13%) .eoneen.e. (15%) «.eenee.. (17%)
65 AN OVEL icisuisssssssssisvanisesssssssissssssssasissossssmssis sinsyssssss (17%) eeeeeeee (9%) eeveenen. (14%) ........... (28%)
Mean ((Age )it aomwmisamis s 46.81 .......... 4278 ...coveenen- 4464 ........... 52.80
2. In your opinion, what is the most important issue facing Canada today? (OPEN-END)
Health Care ..........ssmmmmasmnmsminmimmmms s (26%) sovsssses (23%) cesmsenisss (26%) ... 27%)
Economy/Recession (General) ........cc.ccceoiiiiniiiiiinnnn. (8%) scuvscnia (10%); assswenass (8. 17) Pmeo— (7%)
T HE D IOTITIEIIL v sosssscsvesssessonsensrosneacsusrnmsenesiasssnonsramonnss (6%) .oveeeee. (5%) weevernnnen (B%o)inssnisnions (5%)
War/Peace War In Kosovo/Bosnia/Afghanistan ........... (5%0) .evresurnse (4%) cueeuneee (6%) eveeenenn (5%)
Deficit/Government Spending ............coceseesviveruisiscssrons (4%) svsesevesse ({217 N (5%) ccveeneen. (3%)
Concerns About Politicians/Government...................... (4%) .cesmvenns (4%6) wocssonsss (4%) eovvennn (4%)
LG o T e (4%) .oorenen. (3%) oo (3%) cevevenne (5%)
B <. S 17 pmm——" (4%) wevreennn. (570 /— (1%)
Environment/Pollution ......ccccoeeeriiienenieeiieneseeieenns 57 (:2%) seosssnissns ( 2%6) 5555555505 (4%)
WNAtONAU NI v cressmrimenesmsriresm e ssgrees cossnwes (3%) eeeeneene (2%) woveeenen. (4%) cvvennee. (3%)
Crime And Personal Safety ....usssssssmssnsamsossvassnsassues (2%) eevrenne (2%0) ssvsssavsess (@27 P (3%)
Social Issues/Social JUSHCE siaswmmmansmmmminsmsmsas (2%), sussseivses L) Jr— (1) pr— (2%)
Poverty/Child POVETtY ....c..cccovvivuiviiiciiiiiiiiiiinines (2%) weveenen (57 Im— (L9%6) sassassansss (2%)
Welfare Fraud And ADUSE .....cooveiiiiiviniiiiiiiiicics (1%) eereene (1%) eveeee. (<1%) ceeeeenn (1%)
Noral TSSO sesucswsiversmnsssummms s s s s ) J— (@0 Fe— [ ) Pem— (2%)
Problems With Immigration ..........ccecceeeveiienincninnenn. (1%) wsssssiss @17 e— (19%) ssssevonsass (1%)
Concerns About International Relations .........c.ccccceee.e. (1%) e (L1%) ..cosivsasis (2%0) s (<1%)
Concerns About Native People .......cocceoviviriiveninnennns (117 [ (<1%) vevreeeenne (1%) ccvenennn (2%)
CanadianDollat/Value......camasammrmsssmavamasss (57 [r— (G L7 m—— 3 [rr— (1%)
Americanization Of Canada/Relations With US ............. (1%) woverrnne (1%) coverne (1%) v (1%)
Terrorism/Attack InNew York .......ccocoviiviininiininnnn, S 07— (270) sessssssses (<1%) ... (2%)
Security/National SECUTIty ........ccocvevieiireiririericeen, (1%) worereene (K19) -.s sz ({5 e (<1%)
Maintaining Social Programs ............ccccceceveivivcnnennens (<1%) ... (@F7) (<1%) .o (<1%)
Equality/Employment EQUIty ........ccoeseresnsisvsmssssasnsasaees (K1%) s (<1%) sssssissess (8 7] R— (<1%)
L aws/Gun. Control. i simssmwsin sone iduesnssasrinnssanssamsarssnss (<1%) oo (<1%) verrnn (1%) v (<1%)
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Non Former
Overall Smoker Smoker Smoker

(Cont’d) In your opinion, what is the most important issue facing Canada today? (OPEN-END)

Community Concern/Communication ...........c.ceceeveennen. (<1%) cvevnne (<1%) ceveneee (<1%) .......... (<1%)
RACISI ....veeeeeeveeee sttt ettt ettt eneae (<1%) oo (<1%) oo (<1%) .......... (<1%)
PENSION 5:simumussesrvmsessssiseimsnssios s oo s sssssesstss (S19%) covisness (<1%) .o (L19%) cuvienss (<1%)
National Identity «osessmsssemn i (G L p— (L) — [ L2 Im— (<1%)
Justice System/Reform .........ccoceeevrcvivcniinienicniniccenn (<1%) oo (<1%) eoeeeen (<1%) ..couene (<1%)
Cost Of Living/Personal Income .........ccceeeuevirineennenn (<1%) e (<1%) oo (<1%) .covuenee (<1%)
Agriculture/FarmPIICES :swusesisiavossaissssssssmsiosess (<1%) oeeeeee. (57 [— (<1%) ..ccuenee (<1%)
HomelesSNEess: «muisssmmmmmms st mavmsivgs (K19%) wvesscss (8 L) Te— (8 L) [— (1%)
Concerns About Youth ......ccoeeeeeiiieniiiniiinieeeceeenee. (<1%) ... [CAb/) IEmr— C1%):csmss (<1%)
e e e e e e e e (<1%) e (<1%) eeoeenene (<1%) oo (1%)
Legalisation Of Marijuana.c.c.uswsissomsssssossesssisssavosss L) [pp— [E817) pomm— (37 S— (<1%)
Military Attrition/Strength Of Army .......cccevvvvviiicnnnnne (R1%) smsnesis L m— (L1%) wcsieiavns (<1%)
Overpopulation/Decline In Population ..........c.cceeeueeeee. (<1%) e (<1%) oo (<1%) .o (<1%)
National Defence/Armed Forces/Concerns About ....... (<1%) .eveeeee. (<1%) v (<1%) .......... (<1%)
GlOBAZAtON ... oreesesinsssmossisissrammmssassisssssspsmamsasmmasa e (Z1%) svevisniss (L1%) ;sviseiss (G 7y Pe— (<1%)
Disparity Between The Provinces ..........c.cccecvvieueennene (<1%) euveneeen (<1%) oo (<1%) .o (<1%)
Smoking Ban/SmokKing .........ccceevvveviicieiiiincineiniinens (<1%) oveeeee (<1%) e (<1%) ..o (<1%)
MediaINONSPECIFIC)) ... cosusssssssmumssussssssssmssssssssmesuass (K190 ssosmsnses (AT} —— (<1%) ..vouvee (<1%)
Water/Water Quality/Safety .. ccsiasmavmsms s (Z1%) swsssiness [ ) e [ 7y Pr— (<1%)
0il And Gas Company/Gas/Natural Gas ...........c..cccc.c... (<1%) oo (<1%) v (<1%) .oonvee. (<1%)
Housg/REnt ISSUES! oo emssercssssssimnsesssmsensmvssnssssmess (<1%) v 3 C7) P— (<1%) ..cve. (<1%)
Forestry/Lumber Issues (GENERAL) ........c.ccccocvvivunnnene (61 L7) R— € 1%6) wonssserss (1) ssinsiess (<1%)
OhHET .o.veeeieveenreereeseisessnesesessasesssssssesassuessessanssssssssosassasnss (1%) sosnsems ( 19%) isswssssnnsas (19%) wsasicass (<1%)
Don’t Know/Refused ..........oooeiiiiiniiiniiienicnciieeens (15%) weereeene (22%) .o (12%) ........... (15%)

Generally speaking how would you rate the performance of the Government of Canada regarding health?
Please use a seven-point scale, where one is terrible, seven is excellent and 4 is neither good nor bad.

TEIIDIE . covse o snsesisssssmsssssmmssnssssissimssromsusissssssmmmsivirvseiss L Tp— L) P— (9%) ........... (14%)
D e e sasataiosimss onom s Ay e R s s 2 SR SRt (8%) cevveernne (9%): iosonis (i) r—— (12%)
< I R S ——— (17%) e (16%) e (18%) ..evene. (17%)
Neither Good Nor Bad ........coovieeviiiiiieiciiecieeeiecieeeeeies 33%) .......... B1%) ........... (36%) ... (30%)
5 s nammsa o nmnsos sm e AR AR RO R R AV RSN (199%) wususssss (16%) ..ovnisvess 1007 [ —— (19%)
B s cxrusmsnen spusnmess nesamsenesmtasa s San R AR R e eSS RS R AR (6%) .oeevenee (6%0) <o sinsina (TY%) sssinssanss (4%)
EXCEIIENL ..ottt et esaeeveeneeae e (4%) .eooeneene. () (4%) oo (3%)
Don’t Know/Refused .......cooovviviiiviiiiiiiieiicceeccrieceee L) ——— (2%) vevenee (<1%) ..ocvee. (1%)
Mean Score ForScale: ..o i £ | QR —— 356 v L0 — 3.52
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Non Former

Overall Smoker Smoker Smoker
4. Generally speaking how would you rate the performance of your provincial government regarding health?
Please use a seven-point scale, where one is terrible, seven is excellent and 4 is neither good nor bad.
TEIIDIE :.cvvvusmsmsmmsnismessssmsmmmmrnsmssnemssmsmnsnssvinisssam (17%) ......... (20%) ........... (b3 E— (18%)
45 AT U35 e aBin e AR o oo ams o AT s AR S A g A e TS (11%) .......... (11%) .o (9%0):ssv5:55 (12%)
e e (16%) .......... § 17 p— (16%)........... (17%)
Neither Good NorBad.......ccccooeviiriineinninececeene, (28%) .ieivsnss (28%) :ivervoeen (28%) ... (27%)
o s R R SR SR SRR S e e e e (16%) ... (13%) ........... (18%) ....un... (15%)
0 et (6%) ...c...... () Jrem— .17 E— (4%)
5. (=3 (01 RO R L SO e S L p—— (3%) sesusivinns (4%) oo (6%)
Don’ t KNOW/REMSEH ovnmmmanummminmannimsisnss i (2%) ... (3%) o (2%) ............ (1%)
Mean Score FOr'SCale: ...ummumemmmnisn imasimmioiamerosnonnses 353 337 ccorrscrrasns 0T esnernsans 345
S I would like to ask you some questions about tobacco, and specifically about cigarettes. Do you smoke
cigarettes now?
B NS 24%) ........ (100%) cssvossiss (L1%) sivsens (<1%)
e e e e e (76%) susssssses (<1%) svssione (100%) ......... (100%)
6. Which of the following statements best applies to you?
I am currently a smoker, and do not intend to
stop smoking in the next six months .........c..cccoeevevvennenne. (7%) svsvsvons (B82%): sxvssusiss (<1%) .......... (<1%)
I am currently a smoker and am seriously
considering quitting in the next six months.................... (9%) ssvssves (B39%):csssssivess (<1%) .couvee. (<1%)
I seriously plan to quit smoking within the next thirty
days and have made at least one attempt to do
so within the past year .......ccccccevvevvieniecicieceecee e, (4%) oo (17%) ........... (<1%) .......... (<1%)
I'am a social smoker who smokes only infrequently ...... (3%) oo, (12%) swssnssves (£1%) wisiv0nis (<1%)
I am a former smoker and have continuously quit
for less than six months .........c.ccccoeviiiiiiiiiiiieceece. (217 J— (o L) [p— (8 L) m— (9%)
I am a former smoker and have continuously quit
for longer than six months .........ccccccecoviviiiiiiiiii, 29%) .......... 6 L) — (5 17 [rmmmm— (91%)
I have never smoked .......ccccooceveviiieriiiciciccececc, (44%) .......... (<1%) ......... (100%) .......... (<1%)
7. In an average week, from Monday to Sunday, on how many days out of seven do you smoke? (RECORD
NUMBER)
e e e e e e (2%) susssrssss (2%)
2 s R TR TR e mem e m s em e en (3%) veereene (3%)
Dl e enc e an e s e R s e b 4t O EA S SRS LSS 07 [en— (3%)
e e et B e e e e (2%) ssssssvines (2%)
O s s s s A R R AR RS £6 4 65 s s (2%) overeen. (2%)
0 o S5 A SRS R 5 o T s n s e AR (1%) e (1%)
. Can YL [r— (87%)
DO E IO uscusssunsnsvunossss svosmemsssesmismasminm i 8 ibssioaran (1%) wevennee (1%)
POLLARA
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Overall Smoker Smoker Smoker
8. On the days that you smoke cigarettes, about how many cigarettes do you smoke per day, on average?
(RECORDNUMBER)

| o SR (15%) cevevene (15%)

T L e e e o S e /1572 — (21%)

11 T0lS cimeommnmmrnsnmnsmmsaanmnsmersamssms: (23%) woiens (23%)

TOTO24 ..o e (16%) .......... (16%)

25 DEMOTE wussvsisessssmmmmmmrosssnmsssssrsesssssssonmessaasstessisuivs (23%) ..o (23%)

Do’ tKNOW sy (1%6) sewssses (1%)

Meancsssmmmmnmnmmnisssas s 1542 wewss 1542
Unaided Awareness (Ad Testing/Ad Awareness)
9, Do you recall reading, seeing or hearing any anti-tobacco advertisements or any ads about not smoking over

Non Former

the past few months? Please take into account anything you may have seen on television or billboards, heard

on the radio, or seen in a newspaper or magazine.

Don’t Know/Refused

104!
10A. (First Mention) Do you recall who sponsored this advertising? Any other)s? (DONOT READ) (CODE ALL

THAT APPLY)

Government Of Canada/Health Canada..........cc.ccceenne
Health Organization/Non-Smoking Organization
Tobacco Company/Tobacco Industry
Provincial GOVernment ...........ccecceeieninieniveseenieneennens
Companies Selling Smoking Cessation .............ccc.ocuen....
US Co./Channel/Commercial/Surgeon General
Newspapers/Media/Magazines
Television/Commercials/Radio .........ccccovevieveerrienencne.
Pharmacy/Doctors/Medical Suppliers
Municipal Government/City Hall ..........ccoovevvvniinnnne.
Children Advocacy Organisation/School .....................
Cigarette Packages (NONSPECIFIC) ........ceosemmsevaseeseess
The Truth Websiteisumnmmmmmvmnasnmsansnes
SPOKESPEISON w.vviiiiiciiiireicr e
Internet Companies/Internet Sites
1 T
Don’t Know/Refused/No Other

(89%)
(11%)
(<1%)

(32%)
(7%)
(4%)

(1%)
(<1%)
(<1%)
(<1%)
(<1%)

(94%)
(5%)
(1%)

(39%)
(7%)
(5%)
(2%)
(1%)

.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)

(1%)

.......... (<1%)
.......... (<1%)
.......... (<1%)

(44%)

........... (87%) e....... (86%)
........... (12%) oo (14%)
........... (<1%) oo (1%)

........... (27%) ..cevve... (33%)
............ (6%)............ (9%)
............ (4%) .cvveeeen. (4%)
............ (5%) ceveeeeec (3%)
............ (.7 P— . L)
........... (<1%) eoveeeeeene (1%)
........... (<1%) ..cuee. (<1%)
........... (<1%) ... (<1%)
........... L) p— 7))
........... (<1%) covevene. (<1%)
........... (<1%) ..couenne. (<1%)
............ (1%) e (<1%)
............ (1%) .covenen. (<1%)
........... (<1%) .o (<1%)
........... (<1%) vevvvenee. (<1%)
............ (19%) cisvieiese (K1%)
........... (53%) .covun.. (46%)
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Overall

Non Former
Smoker Smoker Smoker

10.  (Total Mentions) Do you recall who sponsored this advertising? Any others? (DO NOT READ)

Government Of Canada/Health Canada.......................... (34%)
Health Organization/Non-Smoking Organization ........... (9%)
Tobacco Company/Tobacco Industry........cccocvevevennnnne. (6%)
Provincial GOVERMMENT it (6%)
Companies Selling Smoking Cessation .......................... (2%)
US Company/Channel/Commercial/Surgeon (General)... ( 1%)
The Titith WeEbSILE «eesvmmmsmmmvanmnnmmssinmn i (1%)
Newspapers/Media/Magazines .......c..cccecevvevereeenrennenn. (<1%)
Television/Commercials/Radio ..........c.cevevveiveeneceeenenes (<1%)
Pharmacy/Doctors/Medical Suppliers.............c.c.o......... (<1%)
Municipal Government/City Hall.............c.cooevienneenennnns (<1%)
Children Advocacy Organization/School...................... (<1%)
Cigarette Packages (NONSPECIFIC) .........cccccoevvvvnneen. (<1%)
SPOKESPEISON. .oy ccrasorervassnsessyorssmssssssassissssssmsssssvassssssosssss (<1%)
Sports/Olympic OrganiZation ..cc.sswsusemsasssesisssiiiios (<1%)
Internet Companies/Internet Sites...........ccvevveenvennnene. (<1%)
OLhET ..ottt (1%)

1A, (First Mention) (ASK ALL WHO RESPONDED “GOVERNMENT OF CANADA™ IN Q10) Where did you see

or hear these ads? (DO NOT READ) (CODE ALL THAT APPLY)

T elEVISION: 5iisicnss sissssimssunsssins sitenmanssnnmesssssonsessonsvesrinnessrs (80%)
On Cigarette Packages ..........cccccoeevevinciniineeecennn (7%)
INEWSPAPEE, ixumvecvensssnonsonomsensossymsssrspessrsssssssasis s vaesssessas (6%)
RAAIO sovvsmnsmivermosissoninsmmmmim i s oo s sssssrsiss 165 5n h oo n (3%)
MAGAZINE ..ovvvieieeiiiiieiiee sttt (2%)
Doctor’s Office/Clinic/Pharmacy ............ccocceuveveeveenennnnee (1%)
MOVIE THEAE  csmsomermzsmmesmsmmssmssmmsmairs e s aaiagsss (<1%)
Outdoor Billboard .........ccouvevieeineineiiiicrireeee, (<1%)
Visual Media (Brochure/Flyer/Poster) ............ccoeuee...... (<1%)
Video/Video Games/Internet ...........c.ccovevveereeieievenennnen. (<1%)
Don’t Know/Refused/No Other ..........c.cccocveivvieenennn, (1%)

...... 43%) ... (28%) ........... (36%)
...... (1290) wiviensisins (6%) ssisasinass (11%)
....... (8%) wvvevviens (6%) . (4%)
....... (5%) v (7%) . (6%)
....... (296) ssssvssnss (20) sisissvrivns (- 4%0)
...... (<1%) oo (S1%) .. (2%)
....... (1%) oo (1%) e (<1%)
...... (<1%) ...cueee. (K1%) .......... (<1%)
..... (K1%) isovionss (K1%) siiisinss (£1%)
...... (<1%) oo (K1%0) e (1%)
..... (<1%) oo (K1%) . (K1%)
...... (<1%) e (K1%0) e (<1%)
..... (K1) conssosssine. ( 190) sessisness (Z1%)
..... (<1%) .. (K1%) .......... (<1%)
..... (<1%) oo (K1%) ... (<1%)
..... (<1%) oo (K1%) e (K1%)
...... (196) sz ssovennas (1%0) sosissvnnnni( 1%)
..... (44%) ...cccoeee. (53%) ... (46%)

..... (T2%) oo (82%) oo (87%)
..... (16%) wrvvvvvvevee (5%) oo (1%)
...... (4%) covooeecrss (6%) coveveern (T%)
...... (4%) vovoveeress (1%) coveeee (4%)
..... (<1%) coovvveeees (5%) correnenn. (<1%)
...... (19%) wovoccerers (1%) oo (<1%)
..... (<I%) oo (K1%8) . (<1%)
...... (1%) covevve (K1%) . (<1%)
..... (<1%) covvvvveres (1%) o (1%)
..... (<1%) covvveecers (K1%) . (<1%)
...... (1%) covvveeces (19 . (<1%)
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Non Former
Overall Smoker Smoker Smoker

1. (Total Mentions) (ASK ALL WHO RESPONDED “GOVERNMENT OF CANADA” IN Q10) Where did you see
or hear these ads? (DO NOT READ)

TEICVISION turssessrsssnnemss cassvsssssosss tonssensssmesamsneessss e e (90%) ......... (88%) ... (86%) ........... (97%)
INEWSPAPEL ciscusivsissnsnssissuisseisssssmianoninrmssensersesessrssansosersens (26%) .......... (23%) esseunsse (20%0) <.vssssvis (37%)
On Cigarette Packages .........ccccceeverevieeinneereeeeenenne. (22%) oesecesss (36%) wvesvvives (14%) ........... (18%)
e ] e e Sl (12%) ssssives (20%) ...ovvennee (7%) ........... (11%)
IIAGAZING 1ousseuvssmvususnssnes sesvssriosssssassssssvs sassassassssss srasnsnne (12%) ... (11%) ..o (10%) ........... (16%)
Outdoor Billboard .........cceecveeeeeieeiecicecccecceece (11%) .......... (11%) ............ (9%) vivesinsas (13%)
Visual Media (Brochure/Flyer/Poster) .........c.ccccccovvenee.. (4%) .voomevuses (4%) osusavesnne (6%) .ccvve.n. (3%)
Doctor’ s Office/Clinic/Phatimacy. «wssssssssssssssssssssssnssvssss (2%) ssewonsss (4%) ... (1%) .......... (<1%)
SChoOl/UNIVETSILY. «ssivsssmvsssamsmsssssissimmissmsasesissassonenarsns (1%) e (1%) cveeee. (<1%) ... (1%)
Public Places/Work/Friend/Family/Word Of Mouth ...... (1%) eeuee. CL%) essersssns (90 —— (2%)
Movie Theatre .......cccoeveveieiniiceeeeceeeeeeee (K1%) esvossness ( 19) sosisissins (3 by m— (<1%)
Store/Mall (GENERAL) ..ususuusnssssssssmssssswssssssssvasnsssnsssiss (<1%) ssovsnis (R1%) civvininn (<1%).......... (<1%)
RESTAUTANL cosviusisssoamsmsisssinssimmsissiossnissntommnnrsnarons sasanans (<1%) ..oeuvee (<1%) o (<1%) ............ (1%)
Video/Video Games/Internet .............cc.covevvevieeneenennnn.. (€1%) ooosonssss L7 Pee— (E19%) soovnssnn (<1%)
Government/Bylaws ..........cccceveeviereinineeenieecieeeen ) J— (7 T— (<1%).......... (<1%)
BT ccsvssesionsssiosssvmsnssssmssmmsanssassasssmssssissimimavmomsminss () Jrem— (1%) oo (<1%).......... (<1%)
Don’t Know/Refused/No Other ...........ccovevevievecnennnnnn. (1%) e (1%) v (1%) .......... (<1%)

12A.  (First Mention) What advertisements do you recall? Please describe some scenes or phrases. (DO NOT
READ) (CODE ALL THAT APPLY). Do you recall any other ads?— ).

Cigarette Packs/New Packs/Pictures/Ads On ................ (9%) ... (§07) — (11%) ississssiees (7%)
Smoke From Parent’s Cigarette Circling Child ................ (4%) wvssvines (5% ) ssasunrsne (5%) eeeeranen (3%)
Pictures Bodies In Morgue -Tag-Line ........c..c.cvenene.n. (4%) e (4%) wovevrenn (4%) .cuuven... (5%)
Older Man Talking About Losing His Son..................... (3%) oo (2%0) csneespossss (1) (<1%)
Woman Talks About Her Addiction........cccooueevvevennennnn. (2%) ..ouee... (4%) .coivviviie (2%) vesssis0ens (2%)
Figure Skater Elvis Stojko/Josee Chouinard................... (2%) .evvevenens (1%) e (2%) c.veunene. (2%)
Man In Bar Squeezing Cigarettes ...........ccovvevveeieennennn.n. (2%) oo (1%) coeenene § L) pem— (3%)
An Older Man Whose Wife Has Died..........c..c.c............ (L7 —— (L1 Re— (:2%) soosvsisnin (1%)
Commercial Tobacco Cessation Products ...................... ( 200)! e s5min (2%) e (2%) cvvrenne (2%)
Ads Playing On French Word Allume............cccoco......... (2%) oo (2%) e (2%0) corssucsssne (1%)
Smoking Kills/Grave/Cross/People Die/Stats ................. (2) P—— (L) | P— 1 — (3%)
Smoking In Presence Of Kids/Kids Will Copy ............... PL7) p— (7 (1%) oo (2%)
Pictures Of Poisons Label Light/Mild ........ccccccevernen.. (1%) ceornne. (1%) eeerneen (19%) v (1%)
Woman With Severely Damaged Voice Talking .............. (1%) oo (<1%) weveene () 7 [ (3%)
Person Exhaling Cloud Of Smoke .........ccccccevineeiinnnnnn. 57 pre— (Z190) wssosmnsns (<1%) ............ (1%)
Young Boy Talks About How He Misses Dad ............... (1%) s ismasins (1%) evvreennn (2%) cveeven. (<1%)
Poster/Billboard Smoking Can Kill You ...........c.c............ (1%) oo, (1%) eeerenee. (L7 — (1%)
Containers Different Poisons Labelled........................... (C120)) woresmsmss ( 196) scssompssnas (31 7) ey (1%)
Woman Sees Herself In A Mirror & Sees Her Body ....... (1%) csveviens (1%) woornee. (<1%) ... (2%)
Joy-Girl Talks About Losing Her Mother ....................... (1%) oo (1%) e, [ {7 — (1%)
Pictures-Young Girl/Old Woman Smoking...................... L - (B%) ssvesnovas (<1%) .......... (<1%)
Smoking Harms/Kills Babies/Children............................ (1%) oo (1%) wevrrne (o) [—— (1%)
Kids Talking About Not Smoking ..............ccccovvvevnnen.... (1%) oo C198) e (2%) cveee. (1%)
(#2199) Health Canada: April 2002 ]

(n=1520)



Non Former
Overall Smoker Smoker Smoker

12A. (Cont’d) (First Mention) What advertisements do you recall? Please describe some scenes or phrases. (DO
NOT READ) (CODE ALL THAT APPLY). Do you recall any other ads?

Smoking Ban/Laws/Govt. Lobbying Tobacco Co. ......... (1%) .eevneee. (1%) eeree (L P— (1%)
Squeezing Goo Out Of A Smokers Organ............ccc....... (1%) xveess. (<1%0) wsssvorsvsns (L) T— (<1%)
Not Only One Smoking/Second Hand/Not Around Us.. (1%) .......... 0 L) m— C190) ssssesions (1%)
CaUSES CANCET ...ocvvevveereveereeriereesteeseeseeseessesaessesseeseensenss (1%) .ooenen. (<1%) weeouenen (1%) e (2%)
Kids And Smoking/Kids Smoking In Ads.......cccccccuneen (1%) ... (<1%) cuvennen. '@ ) S — (1%)
Causes Lung Cancer/DISEase .qussssmvissssssssssssssasnsnesinss ({7 F— (196) «osnrsnmees 0.1 re— (1%)
Gum Cancer/Disease/Affects Teeth/Mouth ................... @ L7 E— (L1%) wossscnsens (2%6). cesvwsnuas (<1%)
Other Diseases/Effects On Health..........cccecvevvivvinennnnnnn. (1%) e (1%) e (2%) .ccveneenn (1%)
Man Dressed As A Rat/Rat Poison ........ccccecvverieennnnne. (190) wosessens (L) p— (<1%) cevveennne (1%)
Smoking And Pregnancy: .:au.s sssisssrsisisassissisossass (1%) wesswins L p— (. 190) sssssmsvsss (2%)
Don’t Smoke/Quit SMOKING ....cvvevvvvirieririeieierireerieeeenenas (1%) weeeneene (1%) veeeenee (1%) .cve... (<1%)
Health Costs/Costs To Health Care ........ccccoocevverercennnne (1%) oo (<1%) oo (1%) oo (1%)
Tobacco, We Can Live Without It .....c.civesmsnvesmmssosses (AL Jr— ( 196): cveeuvesss (196) «oneveses (<1%)
Boy Talks About His Brother ..........ccccocceevniniincnnnn. IV (1) cvovnvssns (£1%) .cosovins (<1%)
Man Compares Cigarette Filters To Vacuum ................. (<1%) ..o (<1%) woveenenene (1%) ... (<1%)
Poster - Man Breathing Cloud Of Smoke ..........ccccceue. (<1%) e (<1%) ....c...... (<1%) .......... (<1%)
Thelon-Young Man Went To Doctor ........ccccceveveinnn (<1%) evvnee. (G T7) (<1%).......... (<1%)
Man/Father/Kids On Bicycles: sawsmm imssvsmamssmsssssasn (£1%) sisiossoss (o) pep— (<1%) ...e. (<1%)
Girl With Smoke Around Her/Child In Smoke................. (<1%) e (<1%) .eouee. (L1%) 055005500 (1%)
A Man Smoking Outdoors/Not Indoors .........cccceceeeeee. (<1%) eeenee (<1%) wveeeenene (<1%) ... (<1%)
Body Bags/Disturbs You It Disturbs Us .........ccccueeeee. (G017 p— (£190) sevucessons (<1%) .......... (<1%)
Ads Playing On French Word Ecrase ..........cccccoeenene. (R196) ssvissnss (1%) wosoninins (8 k-7) — (1%)
Picture Of His Child On Pack To Stop Smoking............. (<1%) ... (GI7) =1%).........: (<1%)
Parents And Kids Talking About Smoking ................... S b7 — L) — (<1%) .o (<1%)
The Truth/The Truth About Smoking.........ccccceeveriennees [ 7] —— (1%) ssssvsasess (8 L7 —— (<1%)
Body Damage/Bad Breath/Ages The Body .................. (= ) (L1%) < esis50m00 (1%) wsvsenses (<1%)
Causes Heart Attacks/Strokes/Disease.......c.ccceveeeunenne (<1%) e (<1%) oo (<1%) .. (<1%)
Man’s Wife Dying/From Second Hand Smoke............... (K1%) woacsmenes (411079 T (<1%) oo (<1%)
Peer Pressure Amongst Kids/Teenagers..........cccceeuenee (£1%) sosvssiins (8 i) [— (<19%) wosneisnss (<1%)
Ads Targeted To Youths ......cccooveviniiiniiiiniiiniiienes (<1%) e (EL%): osms e (RB19%) sossascise (<1%)
Poster Of Girl/With Black Lips/Black Lungs................... (<1%) v (<1%) cevverne (1%) ... (<1%)
Operation ID/Man Refusing To Sell To Youth .............. G 07 [pmm— C 1) p— (<1%) .......... (<1%)
People Hooked Up To Machines/Oxygen .............c....... (<1%) ... (<1%) «.secasvs (E1%)5:5 555 (<1%)
Chemicals/Toxin/Poison/Content ..........cceeevveeinreeneenne (<1%) evveennn (GITZ) I (1%).......... (<1%)
No Difference Between Light &

Mild And Regular Cigarettes .........cccceeevvenrenenenenncne Gl [E—— (L1%) ssevsmvanss (£1%) cmemsinns (<1%)
Effects Smoking Has/What It Causes ..........c.ccovvveruenen (<1%) ..oeeneee. (<1%) v (1%) .......... (<1%)
Kids Tell Adults/Parents Stop Smoking ..........c.cceueveeee. (e Ly — (S19%) cvvsvsnvsss (E1%) ceosveenss (<1%)
Little Girl Pretending To SmOoKe :uvs s smsmsass (£19%) w.muee (K1%) o aansss (=1%) -5 (<1%)
Ad Showing No Smoking Sign........cccccceveiveneincnennnn (<1%) e (<1%) weveenee. (<19%) oo (1%)
Promoting Nonsmokers Week .........ccccoevveviienininennn. L) J— AL Pe— (€8 17— (<1%)
Tobacco Is Wacko/Wacky Tobacco.......couveivueereeiennns <1%) .......... (<1%) ........... (<1%) .......... (<1%)
Butt Out/Cartoomn .......cccevuevrereerieneniesie e e esie e (<1%) o (<1%) v (<1%) .o (<1%)
It’s OK To Smoke/Beautiful To Smoke ..........ccccvvvrennenen. (<1%) ... L) P—— (<1%) wssviins (<1%)

POLLARA

(#2199) Health Canada: April 2002
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Non Former
Overall Smoker Smoker Smoker

12A. (Cont’d) (First Mention) What advertisements do you recall? Please describe some scenes or phrases. (DO
NOTREAD) (CODE ALL THAT APPLY). Do you recall any other ads?

Girl Told What To Do By Mom Who Smokes ............... (<1%) .......... (<1%) ... (<1%).......... (<1%)
Father Talking About Losing Son/Family Member ....... (<1%) .......... (= L) — (07 pe—— (<1%)
Woman'’s Husband Died/She Has Emphysema............. (E1%) woessss (£1%) wovssvvsis (£1%) 55000 (<1%)
Impotent/Erectile Dystunction ....ivsmssisasai (K1%) sonma (1%) cevrnnn (1%) .......... (<1%)
I Stop I Win/Jarrete I’y Gagne .......c.ccceeveevverennnennnnn. (<1%) v (1%) e (<1%) ..uue. (<1%)
Smoking Sucks Campaign ........ccceevrerivrereierieereninnne. (<1%) .......... (<1%) ........... (=1%) wisiisiins (<1%)
Newspaper/Magazine Ads......ccceccevvvereerececceeseeniennne. (L1%) ssvinssis (L1%) wisssviniss <1%).......... (<1%)
Aeroplanes Flying With Banners ...........cccccooveneennnen. (<1%) v (<1%) .o (<1%) .......... (<1%)
Signs In CLSC/Slogans In Dr.”’s Office .......cccoovevuennenn. (<1%) eeeenneen (<1%) ........... LT T— (<1%)
American Ads (GENERAL) ......c.cccecveeveernenenieruneniennennns (£1%) wwsns (L1%) “svvsnanss A7) P— (<1%)
Ashtray/Ashitray On Head ....ommmmminvmasns (<1%) ... (<1%) .coue.. (<1%) ..o (1%)
Butt Head/Don’t Be A Butt Head ........cccoooeveiininnnnnn. (<1%) .eeeneen. (<1%) e (G107 I (<1%)
Movies/At A MOVIE ...c.cevieirireniiieeieeieieese e (<1%) e (<1%) .cooneeee. (A7) Pem— (<1%)
Radio AdS ooy [Cab7) [pmm— (€1%6) sssssesses (L1%) ssusiusass (<1%)
Pictures OfOrgans ON TV ..uvemmmmmsmonsmimiis (=275 o, (<1%) veoeeee. (<1%) ..uvueeee. (<1%)
OLhET ot (2%) e (3%) covevennee (1%0) cnsonvanses (2%)
Don’t Know/Refused/No Other .........cccoevveiiieiieeennnn. (33%0): ssvessrven (35%0) ssmmsonss (117 J— 37%)

12.  (Total Meniions) What advertisements do you recall? Please describe some scenes or phrases. (DO NOT
READ) Do you recall any other ads?

Cigarette Packs/New Packs/Pictures/Ads On ................ (11%) woeenee (12%) .veueen. (12%) .cuveeee. (9%)
Smoke From Parent’s Cigarette Circling............coc.o........ (6%) weeeerene (7%) wecveennn. (6%) ..ovne.. (5%)
Pictures Bodies In Morgue -Tag-Line ..........ccoccceeeeenee. (17 F— (17 m— ) — (5%)
Older Man Talking About Losing His Son..................... (5%0) wsissvwsss ( 3%6) 055 cx0minsisn (7%) cevenene. (4%)
Woman Talks About Her Addiction.........cccovvevvreneenenne. (4%) oo (5%) weovveens (3%) ceeeennn. (4%)
An Older Man Whose Wife Has Died...........ccccoccoea.. (4%) .ooee. DA (:5%0)seecnisnses (5%)
Figure Skater Elvis Stojko/Josee Chouinard.................... (1) S—— (P17 [— 177 e—— (4%)
Man In Bar Squeezing Cigarettes ........uwmmsvvosssnssssianesis (:B20) wssavvusas (2%6) ssmmmsnvsnss (2%) ssssassnsn (5%)
Young Boy Talks About How He Misses Dad................ (3%) weverennn (2%) e (3%) e (3%)
Commercial Tobacco Cessation Products ...................... (3%) coveenne (3%) oo (220) oierssnes (3%)
Pictures Of Poisons Label Light & Mild.............c........... (2%) wssvessans (235 R— (2%0) wemvennns (1%)
Woman With Severely Damaged Voice Talking .............. ) — (L19%) .civvinavss (2%) svismnsens (3%)
Joy-Girl Talks About Losing Her Mother ....................... (2%) .oorreee. (1%) woorrnene (2%) weovernne (2%)
Pictures-Young Girl/Old Woman Smoking...................... (2%) sommveren CA%8) s smeises L) I — (1%)
Smoking Harms/Kills Babies/Children.............cc..c......... (29%) <voneorsns (296) weismnsnesss (29%) s:53550s5en (1%)
Ads Playing On French Word “Allume” ........................ (2%) oo (2%) v (2%) .o (1%)
Kids Talking About Not Smoking .........cccoeevvevierivennnn. (2%) covvene. L)) —— (1290) ssssesmonss (1%)
Smoking Kills/Grave/Cross/People Die/Stats ................. (2%) ssasminn 0.y ) P— (1%) ssusissneis (3%)
Not Only One Smoking/Second Hand/Not Around Us.. (2%) ........... (1%) wevrene (3%) veereen (2%)
Causes CaANCET ....cc.evverueriieiriinieiieneeeeiee e (2%) wooure. (S0 ——— ) [e— (2%)
Smoking In Presence Of Kids/Kids Will Copy ............... (2%) ssssesvsns (290) s ssamssns (2%) - einvenenees (2%)
Causes Lung Cancer/DiSease ...........cccouevevvvivvereenennnnn. (2%) oo (1%) e (2%) evrerrnens (2%)
Other Diseases/Effects On Health..................ccocooeen (P07 g L) Prem— (3%)cisinss (2%)
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12.

POLLARA

Non Former
Overall Smoker Smoker Smoker

Smoking And Pregnancy ............ccocoeeeeeveevereevenenennnn (290)) ssss55550e (2%) .. [ 175 Ae—— (3%)
Tobacco. We Can Live Without It ........occoovevvvervorno, (1%) e (2%) e C196) sssinisins (1%)
Boy Talks About His Brother...........cccoooooveevvevirennn.. (1%) v /) e (<1%) e (1%)
Person Exhaling Cloud Of SmokKe .............ocoecevrvvrennnn.... ({107 m— (1%) o (<1%) oo (2%)
Man Compares Cigarette Filters To Vacuum .................. (1%) ... (<1%) oo, L) [E— (<1%)
Poster/Billboard Smoking Can Kill You .........c.cco.......... (1%) coveeee. 7 - (1%) e (2%)
Containers Different Poisons Labelled............................ 1 T— (1%) 50550000 (1%) wovvrnee (1%)
Woman Sees Herself In A Mirror & Sees Her Body ....... (1%) .o (1%) .o (1%) ... (2%)
Smoking Ban/Laws/Govt. Lobbying Tobacco Company (1%) ........... () &7 P— § L — (1%)
The Truth/The Truth About Smoking............c.c.oo......... (1%) ... 69 L7 Tom— (<1%) ... (1%)
Squeezing Goo Out Of A Smokers Organ....................... (1%) cssonss (<1%) v (2%) ... (<1%)
Kids And Smoking/Kids Smoking In Ads....................... (@E7) I (<1%) oo () m— (1%)
Ad Showing No Smoking Sign .........cccooeveevoeerernennnn (1%) ... L7 p— &1%)ssei50nee (1%)
Gum Cancer/Disease/Affects Teeth/Mouth ................... (1%) oo (19%) coveisenins (2%).......... (<1%)
Woman’s Husband Died/She Has Emphysema............... L) (1%) e (1%) o (1%)
Man Dressed As A Rat/Rat Poison ............ccooveennnn..... (1%) oo (1%) o (E1%) esssimins (2%)
Don’t Smoke/Quit SmoKing ...........cococveveveueerveeireennnnn. (1%) oo () p— (1%) «.:....... (<1%)
Health Costs/Costs To Health Care ..........ccccoovrvevnnnn... 1) e— (K1%) <siisneinen. (@F7) . (1%)
Aeroplanes Flying With Banners...............ccccocoooovovn... C1%) wainniens (<1%) ........... (<1%) .o (1%)
Ashtray/Ashtray On Head..........coooovovvveniineiieee (1%) ... (<1%) .o, (1%) wosenimvin (1%)
Poster - Man Breathing Cloud Of Smoke ...................... (<1%) .......... (0 L) pe— (<1%).......... (<1%)
Thelon-Young Man Went To Doctor Cancer ................ (L) I— (<1%) ... (<1%) .......... (<1%)
Man/Father/Kids On Bicycles ..........cccocooeeveveeeienn. (<1%) .......... (<1%) ... (<196) cresuses (<1%)
Girl With Smoke Around Her/Child In Smoke................ (<1%) oune. (<1%) .oueee. (K1%) sssvvsivinns (1%)
A Man Smoking Outdoors/Not Indoors ....................... (<1%) e (<1%) sivenvisis (<1%).......... (<1%)
Body Bags/Disturbs You It Disturbs Us ....................... (£ 7 — (<1%) ........... (<1%) .......... (<1%)
Ads Playing On French Word “Ecrase” ..........ccoo........ (<1%) eveuee. (<1%) o 60 ) pe—— (1%)
Picture Of His Child On Pack To Stop Smoking.............. (<1%) oo (L pae— (R1%) sisivvsns (<1%)
Parents And Kids Talking About Smoking ................... (K1%) wmswvass (157 P (<1%) ... (<1%)
Body Damage/Bad Breath/Ages The Body .................. (<1%) svsaions (<1%) weevern (1%) ... (<1%)
Causes Heart Attacks/Strokes/Disease...........o............. (<1%) e (<1%) . (£ L) [— (<1%)
Man’s Wife Dying/From Second Hand Smoke............... (<1%) e [ 17) premr—— (K1%) ccssssanse (<1%)
Peer Pressure Amongst Kids/Teenagers........................ (O Jm— (£1%) - viieennes (<1%) .......... (<1%)
Ads Targeted To YOuths .......ccccevevevevveveneeereeeen (<1%) .......... (<1%) ........... (<1%).......... (<1%)
Poster Of Girl With Black Lips/Black Lungs .................. (<1%) .......... G2 ) p——— ( 196) sinsvvins (<1%)
Operation ID/Man Refusing To Sell To Youth .............. (i 7y — (L1%) sievsinasen (<1%) wovveen (1%)
People Hooked Up To Machines/Oxygen...................... (<1%) :osivavns (<1%) ........... (<1%) .......... (<1%)
Chemicals/Toxin/Poison/Content ..............ooeeeueenn.n..... (<1%) .o (<1%) o, (L7 p— (<1%)
Sponsored By Health Organization/Had Contest.......... (<1%) .......... G ) r— (<1%) oo (1%)
No Difference Between Light & Mild

And Regular Cigarettes ..........ccooevevveerereereererernnnn, (<1%) e (<1%) ... (<1%) .......... (<1%)
Effects Smoking Has/What It Causes ........................... G — (<1%) . (1%) v (<1%)
Kids Tell Adults/Parents Stop Smoking ........................ (<1%) .......... (<1%) ........... (4 ) — (<1%)

(Cont’d) (Total Mentions) What advertisements do you recall? Please describe some scenes or phrases. (DO
NOT READ) Do you recall any other ads?
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Overall

Non Former

Smoker Smoker Smoker

12. (Cont’d) (Total Mentions) What advertisements do you recall? Please describe some scenes or phrases. (DO

NOT READ) Do you recall any other ads?

Little Girl Pretending To Smoke
Promoting Nonsmokers Week ...........cccccvvvienieiiineennnns
Tobacco Is Wacko/Wacky Tobacco.........cccecvrveeennenen.
Butt Qut/CartOon. i csiissssicsisiissionsseransnssnsassassassnossssasasns
It’s OK To Smoke/Beautiful To Smoke ..........cccoueeueee.
Girl Told What To Do By Mom Who Smokes ...............
Father Talking About Losing Son/Family Member .......
Impotent/Erectile Dysfunction ..........ccccccecevevenieinnnnnn.
I Stop IWin/J’arréte I’y Gagne ........ccoceevvveeveneeneeennenns
Show Smoke Going Through Body/Through Lungs.....
Smoking Sucks Campaign .....ccousmmesmimssssasisssssives
Newspaper/Magazine Ads.........coceeceviverienineneenennnns
Signs In CLSC/Slogans In Doctor’s Office.....................
AMErican AdS(GENBRAL) coonsusssmmsmssmsmomesssis
Butt Head/Don’t Be A Butt Head .........cccoccevivuenniennnne
Movies/At A MOVIE ....ccoveriiiiiriciiencneseeee e,

Prompted Ad Recall

“Target” (TV)

13. Do you remember seeing a television ad in which smoke from a parent’s cigarette takes the shape of a target

over two children playing?

14. Do you recall who sponsored this ad?

(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)
(<1%)

(3%)
(33%)

(54%)
(44%)
(2%)

(18%)
(79%)
(3%)

.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)

(1%)
(1%)

.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)
.......... (<1%)

(4%)
(35%)

(55%)
(43%)
(2%)

(24%)
(72%)
(4%)

........... (<1%) ... (K1%)
........... (<1%) . (K1%)
........... (<1%) ..coveuen. (<1%)
........... (<1%) .. (K1%)
........... (<1%) .. (<1%)
........... (<1%) c.ooeeeee (1%)
........... (<1%) weovvveeee. (1%)
............ (1%) coonen. (K1%)
........... (<1%) ..ccu... (K1%)
........... (<1%) .. (<1%)
........... (<1%) oo (K1%)
........... (<19%) «.ovvvnee (1%)
........... (<1%) ... (<1%)
........... (<1%) ... (<1%)
............ (1%) oo (<1%)
........... (<1%) ..onenn. (<1%)
........... (<1%) ... (<1%)
........... (<1%) .coeenne. (<1%)
............ (3%) oo (4%)
........... (30%0) s ssusvs+4:(37 %)

........... (50%) ..conn..... (59%)
........... (48%) ........... (38%)
............ (2%) oo (4%)
........... (15%) vovoonnn. (18%)
........... (83%) ..veon..... (80%)
............ (2%) o (3%)

et

POLLARA

(#2199) Health Canada: April 2002
(n=1520)

10



Non

Overall Smoker g Smoker
I5A. (First Mention) (IF YES IN Q. 14) Who do you think sponsored this ad? Any otHers? (DONOTREAD) (CODE
ALLTHAT APPLY)
Government Of Canada/Health Canada........................... (87%) .ccvvuen (74770 — (92%) wisivinenes
Provincial Government ..............cccoovovveerevcemeeereeeeerennnn. (73 [pme— (2%) oo, (8%)..........
Health Organization/Non-Smoking Organization ........... (2%) ovrree. (7%) ccoeen. (S1%) cussvesnss
Pharmacy/Doctors/Medical Suppliers.............c...c.......... (2%) e (s 7 —— (K1%) 55000551
Television/Commercials/Radio .............ccoeeveeeeeeeenrennnnn.. (B2 — ( 226), wesamsunsss (<1%) ..........
Children Advocacy Organisation/School ...................... (1%) ssvovinss (<1%) ........... (<1%) vccunnne.
Tobacco Company/Tobacco Industry ........................... (<1%) eenee.. (1%) v (8 & T——

O OO (<1%) corvvveenn, (1%) v, (<1%)

15. (Total Mentions) (IF YES IN Q. 14) Who do you think sponsored this ad? Any others? (DO NOT READ)

Government Of Canada/Health Canada.......................... (87%0) wsvsnsss (82%) ..vnu.... 92%) ...........
Provincial Government ............c..oeveeeviveveeeeeieeeeeenennn. (7%) e (4%) oo ((8%0) C i
Health Organization/Non-Smoking Organization ........... (3%) .......... (10%) ........... (<1%) vosusinss
Pharmacy/Doctors/Medical Suppliers........................... (L — (G4 L7 [pee— (<1%) ...
Tobacco Company/Tobacco Industry ............ccocoeue...... (1%) soseesnres (2%) oo (<1%)..........
Television/Commercials/Radio .............coouvvevveevvveerennnn. (1%) woeerrenn (2%) ... (S196) ssvesssss
Children Advocacy Organization/School....................... (1%) oo (<1%) .euee. (K1%) sessiveii
ORI cvssmanassmsssnssasssiisEeTinman e msnonsaransasmesmensuens ey sessersse L) —— (@177 [Prme—— (<1%)..........
Don’t Know/Refused/No Other ............ccoocoveeeeveennnnnn. (4%) wseivnnis (5%) oo (<1%) ...

16A.  (First Mention) What is the main message that this ad is trying to convey? (DO NOT READ)

Negative Effects Of Second Hand Smoke ...................... (56%) .......... (52%) ........... (58%) ...........
Smoking Is Dangerous To Your Health ............c.ccoo....... (14%) ... L0175 T— (12%6) ssvsasvssss
May Hurt Children/Parent Responsibility ...................... Bl p— (16%6) wsvvvssis (13%) ...........
You Should Not Smoke/Don’t Smoke ...........ccovveun..... (10%) evun.. (12%) ........... (11%) e
Stop Smoking/You Will Become Like That ..................... (2%) veverennns (B L7 [— (3%) sensnies
SCALE PEOPIE cuiiiississssaissinessnnenssrassanssosmre ronnsnrersarsasssesssss QL — QL) T— (1%) e
Addictive/Smoking Is Addictive.............ccocovveeevvennnn. (19%) ssveensenne (1%) v (1%) oo
Tobacco. We Can Live WithoutIt..............ccoevevennnnnn.. (<1%) eoneee. (<1%) woovenne. (L7 —
Not Healthy/Bad For Health/Cause Cancer.................... (<1%) everaes (PO7) p— (<1%) ..........
Light/Mild Cigarettes Are Poisonous ........................... (€19%) :sisons (<1%) ... (<1%) ...
e ) (<1%) orennene. (<1%) oo (<1%) ..........
Don’t Know/Refused/No Other ............c.cccoovvveverennnnn. (3%) weeernnen. (5%) woeuee.... L) P—

..................................... (73 W .75 WO 3 173 W

POLLARA
(#2199) Health Canada: April 2002

(n=1520)

11



16.

What would you say is the likely influence of this ad on people like yourself? Did this ad influence you to: (READ

LIST)
17.

18.

19.

20.

21;

Non Former
Overall Smoker Smoker Smoker

(Total Mentions) What is the main message that this ad is trying to convey? (DO NOT READ)

Negative Effects Of Second Hand Smoke .................... (63%) .......... (59%) ........... 65%)............ (64%)
May Hurt Children/Parent Responsibility ...................... (18%) .......... (22%) ........... (19%) ........... (13%)
Smoking Is Dangerous To Your Health ........................ (17%) .......... BT ) -, (15%) ........... (20%)
You Should Not Smoke/Don’t Smoke ..........cocoovovve..... § ) [p—— (16%) ........... (13%) ........... (10%)
Not Healthy/Bad For Health/Cause Cancer.................... (3%) wovrnne. (3%) sivossnesess (4%) icvviiioen. (1%)
Stop Smoking/You Will Become Like That .................... (2%) oo (270 v reiee: (5%).......... (<1%)
2 T (106): conesenins (2%) wovennn. L7 — (1%)
Addictive/Smoking Is An AddictiVe ............oovvvvernn. (@5 Pr— (1%) ... (190) susssesmnns (1%)
Tobacco. We Can Live Without It .........co.ococoooevevoi (<1%) .......... (<1%) ........... (3 ) [—— (1%)
Tobacco Industry Failed Proper Inform......................... (<1%) .......... 63 07 T—" (<1%).......... (<1%)
Light & Mild Cigarettes Are Poisonous........................ (L7 T— (<1%) oo (<1%) .......... (<1%)
OHRET s covmovsnivassssssinssnssshmemssnsesnresesenorsevonsssenssssavanssssasiies (1%6) smivanns (1%) oo (4 ) [P—— (1%)
Don’t Know/Refused/No Other .............ccoooverererernn (3%) v (B3 7 I—— (<1%)............ (3%)

(IF NON SMOKER) Not start smoking

YES 1ovvnreenestssesesesessnseseesessessssnssessasees e ses e seseem s (o7 @2%)
O e eyt e e (54%) oo (54%)
Don’t Know/Refused ........coeveieviviiiivercoeeeees, (4%) sisssssismismeionseersones (4%)
(IF FORMER SMOKER) Not to start smoking again
WIES ssuiaunisims i35 snasomssenencacmssnsmesousessens s seva SRS S SRR SRR AR SRS (B0%) v, (30%)
I T e e e et ey e prer (15 2 SO ———— (65%)
Don’t Know/Refused .......c.cccovvirerveervvieeiieeeneeeeennn, (:57) S (4%)
(ALL) Try to persuade family or friends not to start smoking
b o D L L e (93%) sinsseainn (42%) ..oucn.. (63%) ........... (49%)
INO: 51610 s00n o emnmnssomsaassusuouesensoensssecranspssmsinseiss SE SRS (43%) v (55%) ovessacesss (34%) .icvanis (46%)
Don’t Know/Refused .........ccooeiiiiiiieiieieeeeeen (3%) oo ()7 F—— (2%0) 55xinennrne (5%)
(IF SMOKER) Think about stopping smoking
YOS vcuomesissnsssn s mss R SRS SR AR oh o m e noms o s oS 1528 757 [p— (47%)
DN coasmuin somais hinssnonsc s momowen svams w8 RS SR SRR (51%) ... (51%)
Don’t Know/Refused ..........ccoooooviveeiieeseoeeeee (19%) e (1%)
(IF SMOKER) Think about cutting down smoking
WIES nves st inies e o SN R TR VAN Fmss smonmomn e e memesens 75 510 —— (55%)
INO' s s mommsonss s s SRS a5 vk ve e vesemesnaovomsmngessgrsrsrsrasd (44%) oo (44%)
Don’t Know/Refused ........ccocooviiireriiiniecseeen, (QR7) (1%)
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22.

24.

25
26.

27.

28.

POLLARA

Non Former

Overall Smoker Smoker Smoker
(ALL) Ask smokers not to smoke near you
YES! im0 0335SR GRS 45 s mmm oo o e e AR (43%) ..oicvuss (18%) ........... (58%) ........... (43%)
IO 5550353080 smmar s omnensnanmnsnenaveens nss poasssssmsss s asss ssv s SHsRaRERESSS (54%) .......... (81%) ........... (38%) c.covenee (53%)
Don’t Know/Refused .........cooeviuiieneeeeeoieieseeeen, (4%) oo (L) — () Fe— (4%)
Have you discussed this ad or its message with anyone?
YS! s s SR O RS VS e o s emran e sasevasasinet [(£1077:) J— (27%) swssssiss (33%) .covuee (28%)
DN socevminis s o383 55504555500 0mmrmrmesmesonsussrerensmensossssnsssssesesmasETITs (70%) wwssesnis (73%) ........... (67%)............ (72%)
Don’t Know/Refused .......c.ccoeeeuivuieeivvieieeeeeeereann. (<1%) .......... (<1%) ........... (<1%)........... (<1%)
(IF YES) Who were these people?
Both Smokers And Non-Smokers ............ocooevveivnnn.. (49%) ..o (45%) ... L) Pm——— (39%)
SIIOKETS ONLY ciucicvisismasnnisnsmnememrseessressessssosessssssmsasss (20%) .......... (28%) sswsisvesia (18%) ... (16%)
Non-Smokers Only .........cccoeveivinrereriueiieieeeeeeeeseeenn £ 7) pe— (25%) eeevene. (25%) cuvevene (43%)
DOon’t KNOW ...ttt (1%) oo (2%) e (007 Tm— (2%)
(IF RECALL ANY OR ALL SPOTS) Do you remember any information about a website address in this ad?
YCSIVIAYDE ..o uvovmpcsrusmmenssssnsissmiusssssimissssssvesssitihrmmnennns (8%) weeee. (10%) sveereesnas ((§:5) [e— (7%)
IND osusssussussmansesis somssssnsssssssssnsssssisssisamtoston snnnssnsvos amamareeons (89%) .......... (L1257 m— (88%) ... (90%)
Don’t Know/Refused ........ccoooveeieriiiieiiieecieieeeeeann (B300) e (1%) ssevsnssiins (4%) ... (3%)
(IFRECALL ANY OR ALL SPOTS) Do you remember any information about a 1-800 number in this ad?
YeS/Maybe .....ccoouiiiiiiiiereee e (22%) sesesisss (30%) ........... (23%) ..o (16%)
T —— (76%) ... (69%) ........... (] 7)) Jr— (81%)
Don’t Know/RefuSed «..vieesssssmsmsissmsiomisinmmmmmmnsesssncsnne (2%) wevennn L) p— (2% ) sssssvsinsn (3%)
(IFRECALL ANY OR ALL SPOTS) Will you visit the website or call the 1-800 number at some point?
Yes, Will Visit Web Site ......oceeveveriieieiiiiiceeeee, ({171 e— (T%) sssssnsnass (7%) cevveenae (4%)
Yes, WillCall ..o, (4%) wsvasviins (3%) e (5%) e (3%)
Yes, Already Have Visited Web Site..........c.ccocvevnennn... (<1%) v (1%) cveene (0 7) [— (<1%)
Yes, Have Already Called.........cccoooveiiviiiiiiicieeen. (<1%) evereen. () L7 I— (<1%).......... (<1%)
AT CONEACE sciuzsisiniinsn iuermnssesasmanseommesnersesssmsmmassusssssersonss (£2)7) p— (11%) sis: 635 (8%) .evvennen. (10%)
NO, WIINOL ..ot (78%) .......... (74%) .coune. (78%) .covene (82%)
Don’t Know/Refused .......cc.ooveveiiiieiiieeieieeseeeeen, (3%) woeeene (4%) coveinn. (3%) cissvsvsinis (2%)

(IFRECALL ANY OR ALL SPOTS) Do you recall seeing or hearing the words “Tobacco. We can live without

it” at the end of the ads that you saw?

YES/MAYDE ..o (62%) oo, (T1%) oo (59%) cevvvveeen. (59%)
NO oo (33%) wevoernnn. (25%) ovee. (39%) oo, (32%)
Don’t KNOW/REFUSEd ........ovveeeereeoeorerereoeoooooo (5%) v (4%) cooo..... (2%) cooon. (8%)
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Non Former
Overall Smoker Smoker Smoker

29.  (IFRECALL ANY OR ALL SPOTS) How did seeing anti-tobacco ads make you feel toward the tobacco
industry and its practices? Did it make you feel more critical toward the tobacco industry and its practices, did
it have no effect on your opinion, or did it make you feel less critical toward the tobacco industry and its

practices?
1% (o) £ @ yio1c:: 1 HERRRR - SO SR (43%) .......... £ 5y [— (55%) ... (36%)
No Effect On Opinion.......coceeveereecrieceeceeieeereesennn, (B1%) weevirves (58%) ........... (40%) ........... (59%)
Less Critical ......o.oueoevieeineiiieeeccee e, (3%) oo (6%) ..o (1%) cvivivein (1%)
Don’t Know/Refused .........cccoveveveviveveeeeeeeeeeeeeen (4%) .o () S— (4%) o (3%)

30.  (IFRECALL ANY OR ALL SPOTS) Do you strongly approve, somewhat approve, somewhat disapprove or
strongly disapprove of the Government of Canada sponsoring the ads you saw?

Strongly APPIOVE .......ccouvveiereieeririececece e (48%) .......... (40%) ....ecnv. (58%) .. (43%)
Somewhat APPIOVE ......c.ccoueveeiereiriieieiciieceeeeee e (33%) cvren (B1%) ........... (£ ) P— 37%)
Somewhat DiSapprove ...........cc.eeeueueeeuevieieieioneeieeeeennn. (7%) o (L1%)sssemsusnss (4%) ... (7%)
Strongly DiSapprove ............ccoeeveveeieeiereeeeeeeeeeeeerennn. (9%) ..ovcvnn: (13%) eiszssivives (6%) ............ (9%)
Don’t Know/Refused ........ccooovvveveievieeeiiiieeeeeseeeee, 1) Jo— (4%) oo, (1%) o (5%)

31 Have you written or telephoned your federal Member of Parliament or provincial Member of the Legislative
Assembly in the past year?

S Prrrrr e T T T L T e e e e (7%) oo (32 [ (7%) wsovivanas (10%)

MO siimssivsssussimsnmmsvmssss s itss 083 snoonsro sossneronasessarsrssrons (93%) ... (e 17) Jm— (93%) ........... (90%)

Don’t Know/URNSULE .....cocoveeviienirieeriieeeeeeeeee e, L) p—— (<1%) .ooue.. (<1%).......... (<1%)
32. Have you written to an editor of a newspaper or called in to a radio talk show in the past year?

B (T DU (6%) wooeenee. (5%) covereeenenn (6%) ... (7%)

e NS 94%) .......... (95%0) oxuenessnas 94%) ........... (93%)

Don t KNOW/URSUIE oaiesisimsssmamsiosasmmesnenssasonsonsssasnron GO L7y — G D7) Re— (<1%) .......... (<1%)
33. How often do you try to persuade someone from outside your family to your own point of view?

VEIY OREN s stsmusisivsnmsormersessensonivorssmervenssspmasiossiss (1OYB) ssssssssnss (15%) sssissanies (16%) ........... (16%)

Occasionally ......cceeeerviniieeieieeeeceeeeeeeeeee e, (55%) .......... (46%) ........... (58%) ........... (57%)

L (29%) ... (B7%) wasspssese ({0477 ep— (26%)

Don CKNOW susvevsussssisiomisnsinn i mmmmmrenesssnonsssssssonsenuens C190) cunssrns (:29%) cosvssnnnss (19%) oo (1%)
33A. Opinion Leaders

Opinion Leader .......ccocoevviieeeeiiiieececeee e WL L7y — (21%) oo (24%) ........... (27%)

General Population ............c.occoveeeiieieceeeeeeeeeeecssee (76%) .......... (79%) ... (76%) ........... (73%)
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Non Former

Needo-do o Overall Smoker Smoker Smoker

d

In order to analyze the responses to this survey, I'd like to ask you a few questions about yourself. All of your
responses will be kept strictly confidential.

34, First, what is the highest level of schooling that you have completed? (READ)

Elementary School/Some High School ...........cocceue.. (14%) .......... YL pr— (10%) ........... (15%)
High School ..o (L) [p— (39%) ........... (19%) ........... (30%)
Community College Or Trade School .............cocoeuee...... (23%) ... (20%) ... (24%) ........... (24%)
Some University/Some Community College ................... (14%) .......... (11%) ........... (15%) svovcivninn (14%)
Bachelor’s Degree/Undergraduate ..............cocvvnen... (15%) ........... ((§:57) — (24%)........... (10%)
Graduate School/Professional Program.......................... <)) [p— (4%) .covenneee. (8%) .cveuee. (6%)
Don’t KNoW/REIUSEH vvsesessmmsmmmsmmmmnssvsramammis (1%) e, (1%) . (<1%) .ovvnen. (1%)
35, Which one of the following best describes your employment situation? (READ LIST)
Employed Full-Time For Pay .........c.cccooeveiivieicvereen. B7%) .......... (38%) v 40%) ........... (33%)
Employed Part-Time For Pay ...........ccccooveveiivcieeen. (9%) oo 1§ L7 —— (9%) :vicvinees (7%)
Self-Employed .......cccoeiivieiieieieeecreceee e () — (13%) e (13%) «.oevnne. (10%)
Currently Seeking Work .......cccecovemviieiciciiricireen (4%) v (7%) eveennn (4%) ... (3%)
HOMICIAKET vexvssiimviminainmnnmnimeiummmmesoisssssssssonssrasaes (5%) wovvennne. W) - (4%) ..ovivivins (5%)
STUAENE Lot L) (3 [— (10%) ..vveneee (4%)
18] 15 5 ST S SRRSO T C1%) cvemneins (4%) woovrrnns (19%) oo (1%)
REHTE cscusws suosumssmsssssmmmmmmms s arssnsss mnsinmnsnnnsens (22%) ... (14%) eevnne. (18%) ... (35%)
OHET corssimsissmvssian o iisisissssmeranersssssonsssosessasonmnranese (1%) oo (1%) .o (<1%) :csssusss (<1%)
Don’t Know/Refused ........coevevveveeiiriieiceiiiieeeee e C 196} osrsesses 5 P— (<1%) ... (2%)
36.  How many children under the age of 18 are in your household? (RECORD NUMBER)
e e e P e T ey s e (62%) .......... (60%) ........... (62%) ........... (64%)
L i vssusssvesimssssvosssssvosnusiansssenssssmsssss o resnss e s PR R s (15%) e (18%) e (14%) ........... (13%)
D TR R S SRS Shodnane st anaranns smeseaas srrnsasons (15%) .o Q) [—— (L7%) ssssnisavns (14%)
O R S (6%) .cussnsisss (B96) sexss0seee (6%) ... (7%)
B ssom o ses e ss R SRS ST AT e s (1%) v (1%) voverenens i 1) P— (1%)
O e T R NI R B s wmos eem e ey e (<1%) oouee. (<1%) wouvvnene. (£1%) sixvsvese (<1%)
im0 mnams sanmemssnasomsassmasssaasnmssmonan saessnsvesssssesuKen 8 TS AR (<1%) oo (S L) [p— (K1) w0 (<1%)
Don’t Know/Refused .........occevimvininieiiiiiciiecee Q) — (29%) sicineernnes (19%) v (1%)
N e e e 0.69 oo 0.71 covernes 0.70 ............. 0.66
37. Which of the following income groups would best represent your annual HOUSEHOLD income?
Léss Than $25,000 s scssmsmsessimsmsimisisisssmmmsssnsrassasss (16%) .......... (24%) ... (12%) sesvesiens (17%)
$25,000T0$34,000 .....cceeviveiireieieieeee e (12%) .......... (16%) ........... (11%0) «svsie (11%)
$35,000T0$44,000 ...c.ooveeereieieeiereeee e (11%) ssassans (11%) ... (11%)........... (13%)
345,000 T0554,000 i ssscessssmmssssimsmissinisiainonsssassonsossnsns (11%) eoeveee (10%) ........... (10%) ........... (12%)
$55,000 To $64,000 ....c.cviveremimrieerereieereeeee e QU7 R— (9%) ssesvvsnns (11%) ........... (11%)
$65,000To$74,000 ......eoveieiirreiiieieeeeeeeeceee e (6%) v (5%) vevene. (7%) o (5%)
SFEHD U T R TR0, 3. F——————————————————— (7%) eorerene. (6%) weovnn. fi7 R (9%)
More Than $100,000 .........cccoerivremiiiiieeiceceeeee, (8%) e (:5%) ssssssisien (12%) ... (5%)
Don’t Know/Refused .........ocouvuereiiieiocceeieeeeieen, (18%) .......... (13%) v (20%)............ (17%)
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5D

Overall

Non Former
Smoker

Smoker Smoker

38~ And finally, for statistical validation purposes only, would you mind telling me your postal code? (PROBE: The

first three characters enough)

39.  Gender(SYSTEM RECORDED)

40.  Genderation (SYSTEM RECORDED)

Male - 16 TO 34 ..o
Ml =35 TODY i rousanessissississiomsmmmenenessomnesssressssemssssessmses
Male = S5 oo

41.  Region of Residence (SYSTEM RECORDED)

22%) con.... (26%) ..oc...... (15%) ..., (28%)
(70%) oo (65%) .ooee..... (78%) coveeee... (64%)
(8%) oo, (9%) wovvvvennnn. (7%) voveoee. (8%)
(50%) weoonnn... (49%) .ooen.... (46%) ........... (58%)
(50%) weooren... (51%) wovvoen... (54%) coveoenn... (42%)
(15%) oo, (A7%) wovveornen. (20%) eevvvoee.... (6%)
(20%) oo, (22%) coovveeeen. A7%) crvveen.... (23%)
(16%) weonne.... (11%) covveeeenne. (9%) oo (28%)
(12%) oo, (16%) ovvee.... (14%) oo, (8%)
(20%) oo (23%) wovvvereen. Q1%) oo (18%)
(A7%) e (12%) oo (20%) .......... (17%)
(9%) oo (11%) covveeeen... (7%) coveeern. (10%)
(4%) oo (28%) ovvveen. (22%) oo, (25%)
(36%) veooonnnn. (B3%) covevrveen. (B9%) evvvveeeen. (36%)
(17%) weveonenn. (A7%) wovvernnnn. (18%) ........... (15%)
(13%) wvooonnnn. (11%) oo, (14%) ........... (14%)

POLLARA
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