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Executive Summary 

Harris/Decima is pleased to present this report to Health Canada highlighting 

the findings from the success check of Marijuana and Prescription Drug Abuse 

(PDA) television advertisements and fact sheets. 

In June 2014, exploratory focus groups on marijuana and PDA were held across 

Canada to determine the views of parents of youth and youth ages 13-15 on 

those two topics. In addition, both audiences were presented with messages 

and previously marketed ads to determine which types of messages and ads 

resonated with these audiences. The findings from this exploratory research 

informed the development of stillmatics related to the two topics, which were 

tested in September 2014 focus groups across Canada with parents of youth 

ages 13-15 and youth ages 13-15 and 16-18.   

This wave of research, the success check of the advertisements, was conducted 

with parents of youth ages 13-15 in six focus groups across Canada:  Brampton, 

ON (October 14); Montreal, QC (October 15); and, Burnaby, BC (October 16). 

The findings from this research will be used to gauge the success of the final 

versions of the advertisements prior to dissemination. The total cost to conduct 

this research was $44,999.23, including HST. 

For the purposes of this report, it is important to note that focus group research 

is a form of scientific, social, policy and public opinion research.  Focus group 

research is not designed to help a group reach a consensus or to make 

decisions, but rather to elicit the full range of ideas, attitudes, experiences and 

opinions of a selected sample of participants on a defined topic.  Because of the 

small numbers involved, the participants cannot be expected to be thoroughly 

representative in a statistical sense of the larger population from which they 

are drawn and findings cannot reliably be generalized beyond their number.  
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Research Highlights:  TV Ads 

 With respect to the ads, the findings were consistent across all three 
cities.  The main messages were clear and understood; and, most 
importantly, there were no red flags or areas of concern.   

 The main message understood by participants was that marijuana use 
and prescription drug abuse can have negative effects on the health of 
teens.  The secondary message conveyed was that parents should open a 
conversation and talk to their kids about the risks associated with drug use.   

 Most parents felt the ads were aimed at them.  A few parents felt the ads 
were aimed at both parents and youth.  In response, many would initiate a 
conversation with their kids although most said they have already 
proactively talked about drug abuse with their kids. 

 The overwhelming majority of parents suggested it was appropriate for 
the government to produce this type of advertising; in fact, there was a 
sense that the government has a responsibility to do so.   

 The canada.ca/drugprevention website address was noticed by a number 
of participants but was not memorable.  The use of two font colours was 
noticed but some suggested the website address should be displayed 
longer.   

 When asked, some participants would visit the website for more 
information although there was a sense that they would more readily visit 
the website if there was a specific need/sense of urgency.  

 On the website, participants would like to find more detailed information 
about the health risks associated with drug use; tips and talking points for 
parents to help have conversations about drug use; and, links to resources 
that can help at a community level. 

 

Research Highlights:  Fact Sheets 

 Reaction to the fact sheets/booklet was very positive, particularly in 
Brampton and Burnaby.  In those cities in particular, the fact sheets were 
seen as very informative, credible, and the type of information participants 
would like to find on the website.   

 Although the fact sheets were seen as clear, understandable and credible, 
participant reactions in Montreal were less enthusiastic in that the 
information was felt to be text-heavy.  Many felt it was typical of 
information on government websites. 
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 Parents found the information about starting the conversation, the 
statistics and facts throughout and the resource information particularly 
helpful.  It was suggested, however, to add contact information for each of 
the provincial bodies referenced on the Get Help fact sheet. 

 Wherever possible, incorporating website information into the fact sheets 
would be helpful.   

 
Research Firm: Harris/Decima Inc. 
Contract Number: HT399-144944/001/CY 
Contract Award Date: October 1, 2014 

Harris/Decima Inc. certifies that the final deliverables comply with the political 
neutrality requirement in section 6.2.4 of the Procedures for Planning and 
Contracting Public Opinion Research in the Government of Canada. 

 
Stephanie Constable, Senior Vice President 
Harris/Decima Inc. 
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Introduction 

Harris/Decima is pleased to present this report to Health Canada highlighting 

the findings from the Success Check of Marijuana and Prescription Drug Abuse 

(PDA) television advertisements and fact sheets. 

In June 2014, exploratory focus groups on marijuana and PDA were held across 

Canada to determine the views of parents of youth and youth ages 13-15 on 

those two topics. In addition, both audiences were presented with messages 

and previously marketed ads to determine which types of messages and ads 

resonated with these audiences. The findings from this exploratory research 

informed the development of stillmatics related to the two topics, which were 

tested in September 2014 focus groups across Canada with parents of youth 

ages 13-15 and youth ages 13-15 and 16-18.  Following this, a success check 

was necessary to test the final versions of the advertisements. 

The specific research objectives included the following: 

 To evaluate each of the television advertisements and determine if the 

content is: 

o clear, credible, relevant and of value to the audience;  

o appealing and appropriate to the cultural and emotional 

sensitivities of the audience;  

o memorable in the minds of the audience;  

o understandable; 

o utilizing the right tone; and  

o able to motivate the audience to take personal action(s). 

 To gain an understanding of questions and concerns related to 

marijuana and prescription drug abuse. 

To meet these objectives, six in-person focus groups were conducted with 

parents of youth 13-15 years of age in three cities across Canada:  

Brampton, ON Tuesday, October 14, 2014 

Montreal, QC Wednesday, October 15, 2014 

Burnaby, BC Thursday, October 16, 2014 

 

  

Zu
Texte surligné 
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All sessions were 1.5 hours in length and conducted at 5:30 pm and 7:30 pm, 

with the exception of Brampton (6:00 pm and 8:00 pm). Participants received 

an honorarium as a token of appreciation for their time. 

For the purposes of this report, it is important to note that focus group research 

is a form of scientific, social, policy and public opinion research.  Focus group 

research is not designed to help a group reach a consensus or to make 

decisions, but rather to elicit the full range of ideas, attitudes, experiences and 

opinions of a selected sample of participants on a defined topic.  Because of the 

small numbers involved, the participants cannot be expected to be thoroughly 

representative in a statistical sense of the larger population from which they 

are drawn and findings cannot reliably be generalized beyond their number.  

Appended to this report are the screeners, discussion guides and concepts 

tested in both English and French. 
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Detailed Findings 

This report is divided into two broad sections. The first section presents the 

findings of the success check of the two television advertisements. The second 

section highlights the findings from the discussion on the fact sheets. 

Each session began with a presentation of the 30-second television ads 

followed by a group discussion.  The order of testing of the two ads was rotated 

in each group.   

For each concept, participants were shown the ad twice in succession and 

immediately following the second viewing, were instructed to write down their 

thoughts in terms of: 

 Main message received; and,  

 Whether there was anything difficult to understand or confusing. 

A discussion followed for each topic (i.e. marijuana or PDA) before viewing the 

ad of the other topic.  

In the second part of the focus groups, we explored participants’ reactions to a 

series of fact sheets being developed as part of the communications campaign.   

Advertisements:  Success Check 

With respect to the ads, the findings were consistent across all three cities.  The 
main messages were clear and understood; and, most importantly, there were 
no red flags or areas of concern.   

The main message understood by participants was that marijuana use and 
prescription drug abuse can have negative effects on the health of teens.  The 
secondary message conveyed was that parents should initiate a conversation 
and talk to their kids about the risks associated with drug use.   

With respect to the marijuana ad, parents understood that smoking marijuana 
can seriously harm a teen’s developing brain and retained the information 
about memory loss, learning problems and decreased IQ.  The message that 
marijuana is stronger today was felt to be new information for most; it was 
compelling.  Parents were hard-pressed to argue this point and some felt it 
would be particularly helpful for those parents who may have used marijuana 
as a teen (and who may have more liberal views toward marijuana).   

The main message conveyed in the PDA ad was that prescription drugs can be 
beneficial when used correctly but can pose serious health risks if misused or 
abused.  Many retained the information that the risks were very serious 
including addiction, overdose and death.   

Zu
Texte surligné 

Zu
Texte surligné 

Zu
Texte surligné 
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The message that last year more than 80,000 Canadian kids used prescription 
drugs to get high was surprising to most; particularly parents in Montreal 
(which is consistent with our findings in earlier waves in that PDA does not 
seem to be top-of-mind in Quebec).   

Other secondary messages parents understood included: 

 A helpful reminder to parents to speak to their teens about PDA; 

 A reminder to carefully store and dispose of their prescription drugs.  A 
number of parents indicated they intended to promptly check the 
security and contents of their medicine cabinets; and, 

 The importance of socializing the topic of PDA with their child(ren) in 
the sense that it is next to impossible to control what happens in other 
homes their children may have access to (i.e. friends, relatives, etc.). 

With respect to the visuals, the ads were very effective and relevant.  The 
smoke filtering through and damaging the glass brain connected very strongly 
to the message about the effects of smoking marijuana on a teen’s developing 
brain. Similarly, the use of colour (in the falling and bursting pills) in the PDA ad 
was eye-catching and effectively signaled the potential consequences to 
different parts of a teen’s body.   

Given the success of the ads in communicating the main messages, it is not 
surprising that very few participants found the ads difficult to understand or 
confusing.  The one comment shared by a handful of participants was that the 
coloured pills in the PDA ad could be confusing for younger viewers who may 
mistake the pills for candy; although by the end of the ad, no one was confused 
that they were pills.  Other participants were quick to point out that this was 
what they liked about the ad and what made the ad attention-grabbing and 
memorable. 

When asked who the ads were targeted at, most parents felt the ads were 
aimed at them; although a few parents felt the ads were aimed at both parents 
and youth.  In response to both ads, many would initiate a conversation with 
their kids.   

The overwhelming majority of parents suggested it was appropriate for the 
government to produce this type of advertising; in fact, there was a sense that 
the government has a responsibility to do so.  Other things that parents 
suggested the government could do to prevent drug use/abuse included:   

 Public information sessions; 

 Provide information and visits at schools; 

 Ads in bus shelters/buses, movie theatres, social media, etc.; 

 Increased access to drug tests; 

 Harsher laws and punishments; and, 

 Crack down on drug trafficking at our borders.  
 

Zu
Texte surligné 

Zu
Texte surligné 
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The canada.ca/drugprevention website address was noticed by a number of 
participants but was not memorable.  The use of two font colours was noticed 
but some suggested the website address could be displayed longer.  When 
asked, some participants would visit the website for more information 
although there was a sense that they would more readily visit the website if 
there was a specific need/sense of urgency.  

On the website, participants would like to see: 

 Details on the health risks; 

 Talking points, tips, and coaching; 

 Statistics; 

 Sources cited in the fact sheets; 

 Resources and help available at a community level; 

 FAQs; 

 List of drug street names; 

 Testimonials; and, 

 Warning signs.   
 
Additionally, parents suggested that there should be information aimed at 
youth, preferably in a more interactive form (i.e. video, games, etc.). 

 

Communications:  Fact Sheets 

Reaction to the fact sheets was very positive, particularly in Brampton and 
Burnaby.  In those cities in particular, the fact sheets were seen as very 
informative, credible, and the type of information participants would like to 
find on the website.  Indeed, a number of participants commented on the fact 
that the availability of the fact sheets assuages their desire for more 
information in the ads.  The majority came away feeling like the ad effectively 
and credibly piqued their curiosity which was satisfied by the information on 
the fact sheets. 

It is worth noting that although the fact sheets were seen as clear, 
understandable and credible, participant reactions in Montreal were less 
enthusiastic in that the information was felt to be text-heavy.  Many felt it was 
typical of information found on government websites. 

In terms of the information, the language and tone was clear, understandable 
and appropriate.  The use of statistics and fact-based information throughout 
was persuasive and credible and parents appreciated that they could use these 
points when talking to their kids. 

The parts that were felt to be the most useful included: 

 Information about starting the conversation; 

 Information about the increased strength of marijuana; 

Zu
Texte surligné 

Zu
Texte surligné 
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 The use of statistics throughout (again, seen as powerful and 
persuasive); 

 Information about the various short and long term effects; 

 That the information was not just about marijuana and prescription 
drugs but about drugs in general; 

 Risks of impaired driving (drinking and driving is not the only driving 
impairment); 

 Guidance to teens about consulting with someone else if they’re not 
comfortable talking with their parent(s); and, 

 Help resources were very much appreciated (although it was suggested 
to add contact information throughout, particularly for each of the 
provincial bodies referenced on the Get Help fact sheet). 
 

Wherever possible, incorporating the desired website information into the fact 
sheets would be helpful.  The information that is not currently addressed in the 
fact sheets but was raised as part of the website discussion that parents would 
like to see in the fact sheets was around the street names of drugs and the 
symptoms/warning signs to look for. 

 

  

Zu
Texte surligné 
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Appendix A:  Recruitment Screener 

English 
 
Questionnaire #______________ Date of Last Group_____________ 
# of previous groups____________ 

Brampton, ON (Note start time and incentive) 
Tuesday, October 14 
Group 1: Parents of Youth 13 to 15 @ 6:00 pm  $100 
Group 2: Parents of Youth 13 to 15 @ 8:00 pm  $100 
 
Montreal, QC 
Wednesday, October 15 
Group 3: Parents of Youth 13 to 15 @ 5:30 pm  $75 
Group 4: Parents of Youth 13 to 15 @ 7:30 pm  $75 
 
Burnaby, BC (Note incentive) 
Thursday, October 16 
Group 5: Parents of Youth 13 to 15 @ 5:30 pm  $100 
Group 6: Parents of Youth 13 to 15 @ 7:30 pm  $100 

 
Recruit: 10 for 8 to 10 to 
show per group 
 
 
Honorarium:  
Brampton and Burnaby: $100  
Montreal: $75 
 
 
Study#: ### 
 
 
Definitions: 
Parents: 
Parents of youth between 
the ages of 13 and 15. 
 
Aim for mix of demographics. 
 

Respondent’s name:          
Respondent’s phone #: _______________________________ (home)  
Respondent’s phone #:  _______________________________(work)  
Respondent’s fax #:  _______________________sent?_____or 
Respondent’s e-mail : ______________________sent?    
Sample source (circle): panel    random client  referral  

Interviewer:   
Date:    
Validated:     
Quality Central:   
On List:    
On Quotas:    

 

PARENT INTRODUCTION 

Hello/Bonjour (pause), my name is ______________. Would you prefer to 
continue in English or French? / Préférez-vous continuer en anglais ou en 
français?  

[INTERVIEWER NOTE FOR ENGLISH GROUPS: IF PARTICIPANT WOULD PREFER 
TO CONTINUE IN FRENCH, PLEASE RESPOND WITH, “Malheureusement, nous 
recherchons des gens qui parlent anglais pour participer à ces groupes de 
discussion. Nous vous remercions de votre intérêt.”]  

I'm calling from Harris/Decima, a national public opinion research firm. We’re 
organizing discussions on issues of importance to Canadians, on behalf of the 
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Government of Canada. Up to 10 participants will be taking part and for their 
time, participants will receive an honorarium.  May I ask you a few questions?  

 Yes CONTINUE 
 No THANK AND TERMINATE 

 
Participation is voluntary.  We are interested in hearing your opinions, no 
attempt will be made to sell you anything or change your point of view.  The 
format is a “round table” discussion lead by a research professional.  All 
opinions expressed will remain anonymous and views will be grouped together 
to ensure no particular individual can be identified. 
 
EXPLAIN FOCUS GROUPS 

About ten parents will be taking part, all of them randomly recruited just like 
you.  For their time, participants will receive an honorarium.  But before we 
invite you to attend, we need to ask you a few questions to ensure that we get 
a good mix and variety of people. May I ask you a few questions? 

 Yes    CONTINUE 
 No     ASK IF ANYONE ELSE IN THE HOUSEHOLD MIGHT BE INTERESTED 
  IF NOT THANK AND TERMINATE 
 

READ TO ALL: “This call may be monitored or audio taped for quality control 
and evaluation purposes.” 
ADDITIONAL CLARIFICATION IF NEEDED: 

 to ensure that I (the interviewer) am reading the questions correctly 
and collecting your answers accurately;  

 to assess my (the interviewer) work for performance evaluation;  

 to ensure that the questionnaire is accurate/correct (i.e. evaluation 
of CATI programming and methodology – we’re asking the right 
questions to meet our clients’ research requirements – kind of like 
pre-testing). 

 If the call is audio taped, it is only for the purposes of playback to 
the interviewer for a performance evaluation immediately after the 
interview is conducted or it can be used by the Project 
Manager/client to evaluate the questionnaire if they were 
unavailable at the time of the interview – all audio tapes are 
destroyed after the evaluation. 

 

1. For the purposes of this project, we need to ensure that we are speaking 

with individuals with children between the ages of 13 and 15 years.  Are 

you a parent or guardian of a child between the ages of 13 and 15 who lives 

with you at least half of the time? 

Yes   1   CONTINUE  
No   2 THANK AND TERMINATE 
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2. Are you regularly involved in decisions that relate to the health and safety 

of your child? 

Yes   1   CONTINUE  
No   2 ASK TO SPEAK WITH  

DECISION-MAKER. 
OTHERWISE, THANK AND TERMINATE 

 

3. Do you or does any member of your household work… 

 Yes No 

For a marketing research firm  1 2 

For a magazine or newspaper, online or 
print  

1 2 

For a radio or television station  1 2 

For a public relations company  1 2 

For the government, whether federal or 
provincial 

1 2 

For an advertising agency or graphic 
design firm 

1 2 

For an online media company or as a 
blog writer 

1 2 

  IF “YES” TO ANY OF THE ABOVE, THANK AND TERMINATE 

 

4. Could you please tell me what age category you fall in to?  Are you... 

  Under 25  0 THANK AND TERMINATE 
25-34 years  1   
35-44 years  2  
45-54 years  3 
55-60 years  4 
More than 60 years 5  THANK AND TERMINATE 
Refuse   9   

 
5. What is your current employment status? 

Working full-time  1 
Working part-time  2 
Self-employed   3 
Retired    4  
Unemployed   5 
Student    6 
Other    7 
DK/RF    99 

 
 

 

ENSURE GOOD MIX PER GROUP 

ENSURE GOOD MIX PER GROUP 
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6. Which of the following categories best describes your total household 

income? That is, the total income of all persons in your household 

combined, before taxes [READ LIST]? 

Under $20,000    1 
$20,000 to just under $ 40,000  2 
 
$40,000 to just under $ 60,000  3 
$60,000 to just under $ 80,000  4  
 
$80,000 to just under $100,000  5 
$100,000 to just under $150,000 6 
$150,000 and above   7 
DK/RF     99 

 

7. Could you please tell me what is the last level of education that you have 

completed? 

  Some high school only   1 
  Completed high school   2 
  Some College/University  3 
  Completed College/University  4 
  RF/DK       9 

 

8. Are you a Canadian citizen at least 18 years old who normally resides in the 

[XX] area? 
Yes  1 CONTINUE 
No   2 THANK AND TERMINATE 

 

9. DO NOT ASK – NOTE GENDER (TARGET 50/50 SPLIT) 

Male  1  
Female  2  

 

10. Have you ever attended a consumer group discussion, an interview or 

survey which was arranged in advance and for which you received a sum of 

money? 

Yes  1 MAX. ⅓ PER GROUP 
No  2 GO TO Q18 

 

11. How long ago was it?      

TERMINATE IF IN THE PAST 6 MONTHS 

 

ENSURE GOOD MIX  

Ensure good mix by… 

Recruiting 2 from the below $40K 
category 

Recruiting 3 from the between 
$40 and $80K category 

Recruiting 5 from the above $80K 
category 
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12. How many consumer discussion groups have you attended in the past 5 

years? 

      

TERMINATE IF MORE THAN 5 DISCUSSION GROUPS 

 

13. Sometimes participants are also asked to write out their answers to a 

questionnaire, read materials or watch TV commercials during the 

discussion.  Is there any reason why you could not participate? [READ IF 

NEEDED:  I can assure you that everything written or discussed in the 

groups will remain confidential] 

Yes   1 THANK & TERMINATE 
No   2 CONTINUE 

[INTERVIEWER NOTE: TERMINATE IF RESPONDENT OFFERS ANY REASON 
SUCH AS SIGHT OR HEARING PROBLEM, A WRITTEN OR VERBAL LANGUAGE 
PROBLEM, A CONCERN WITH NOT BEING ABLE TO COMMUNICATE 
EFFECTIVELY OR IF YOU HAVE A CONCERN.] 

 
 

PRIVACY QUESTIONS 

Now I have a few questions that relate to privacy, your personal information 
and the research process.  We will need your consent on a few issues that 
enable us to conduct our research.  As I run through these questions, please 
feel free to ask me any questions you would like clarified. 

 
P1)  First, we will be providing the hosting facility and session moderator 
with a list of respondents’ names and profiles (screener responses) so that they 
can sign you into the group.  Do we have your permission to do this? I assure 
you it will be kept strictly confidential. 

Yes  1 GO TO P2 
No  2 READ RESPONDENT INFO BELOW 

 
READ ONLY IF SAYS NO AT P1. We need to provide the facility hosting the 
session and the moderator with the names and background of the people 
attending the focus group because only the individuals invited are allowed in 
the session and the facility and moderator must have this information for 
verification purposes.  Please be assured that this information will be kept 
strictly confidential. GO TO P1A 

 
P1a) Now that I’ve explained this, do I have your permission to provide your 
name and profile to the facility? 

Yes  1 GO TO P2 
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No  2 THANK & TERMINATE 

P2) As well, an audio and/or video tape of the group session will be 
produced for research purposes.  The tapes will be used only by the research 
professional to assist in preparing a report on the research findings and will be 
destroyed once the report is completed.   

Do you agree to be audio and/or video taped for research purposes only? 
Yes  1 THANK & GO TO P3 
No  2 READ RESPONDENT INFO BELOW 

 
READ ONLY IF SAYS NO AT P2. It is necessary for the research process for us to 
audio/video tape the session as the researcher needs this material to complete 
the report. I assure you it is kept strictly confidential and it will be destroyed as 
when the research is complete. GO TO P2A 
 
P2a) Now that I’ve explained this, do I have your permission for audio/video 
taping? 

Yes  1 THANK & GO TO P3 
No  2 THANK AND TERMINATE 
 

P3) Each month FocusSearch submits the names of individuals that have 
participated in our focus groups to the Marketing Research and Intelligence 
Association Qualitative Central system (www.mria-arim.ca). Qualitative Central 
serves as a centralized database to review participation in qualitative research 
and focus groups. You will not be contacted for any reason whatsoever as a 
result of being on this list. 
Do we have your permission to submit your name and phone number to 
MRIA’s Qualitative Central system? 

  Yes  1 THANK & GO TO INVITATION 
  No  2 GO TO P3A 
 
P3a) READ ONLY IF SAYS NO AT P3. To participate in this focus group we 
must have your permission to add your name to the Qualitative Central system 
as it is the only way for us to ensure the integrity of the research process and 
track participation in qualitative research. The system is maintained by the 
industry body, the Marketing Research and Intelligence Association, and is 
solely used to track your participation in qualitative research (such as focus 
groups). You will not be contacted for any reason whatsoever as a result of 
being on this list. 
 
Now that I've explained this do I have your permission to add your name to our 
qualitative central list? 

  Yes  1 THANK & GO TO INVITATION 
  No  2 THANK & TERMINATE 

 

http://www.mria-arim.ca/
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AS REQUIRED, ADDITIONAL INFO FOR THE INTERVIEWER: 

Please be assured that this information is kept confidential and is strictly 
accessed and used by professional market research firm to review participation 
and prevent “professional respondents” from attending sessions.  Research 
firms participating in MRIA’s Qualitative Central require your consent to be 
eligible to participate in the focus group - the system helps ensure the integrity 
of the research process. 
 
AS REQUIRED, NOTE ABOUT MRIA: 
The Marketing Research and Intelligence Association is a non-profit 
organization for marketing research professionals engaged in marketing, 
advertising, social, and political research. The Society's mission is to be the 
leader in promoting excellence in the practice of marketing and social research 
and in the value of market information. 
 
INVITATION 
As I mentioned earlier, the group discussion will take place on DATE @ TIME 
for 2 hours and participants will receive $XX for their time. To confirm, are you 
able to attend?  
 

Yes    1 CONTINUE 
No   2 THANK AND TERMINATE 

 
Do you have a pen handy so that I can give you the address where the group 
will be held?  It will be held at: 

Brampton, ON 
Tuesday, October 14 
Infoquest Focus Group Inc. 
6655 Kitimat Road, Suite 12 
Mississauga  ON  L5N 6J4 

Montreal, QC 
Wednesday, October 15 
Opinion Quest 
1080 Côte du Beaver Hall, 4th Floor 
Montréal, Québec  H2Z 1S8 

Burnaby, BC 
Thursday, October 16 
NRG Research Group 
1100 Melville Street, Suite 1380 
Vancouver, BC V6E 4A6 

 

 
We ask that you arrive fifteen minutes early to be sure you find parking, locate 
the facility and have time to check-in with the hosts.  The hosts may be 
checking respondents’ identification prior to the group, so please be sure to 
bring some personal identification with you (for example, a student ID or 
driver’s license).  If you require glasses for reading make sure you bring them 
with you as well. 

As we are only inviting a small number of people, your participation is very 
important to us.  If for some reason you are unable to attend, please call us so 
that we may get someone to replace you.  You can reach us at [1-800 
NUMBER] at our office. Please ask for [NAME].  Someone will call you the day 
before to remind you about the discussion. 



Health Canada Success Check of Marijuana and Prescription Drug Abuse (PDA) Ads – Final Report 

 

© Harris/Decima  |  harrisdecima.com 

 

 

17 

So that we can call you to remind you about the focus group or contact you 
should there be any changes, can you please confirm your name and contact 
information for me? [READ INFO WE HAVE AND CHANGE AS NECESSARY.] 

First name         

Last Name         

Email          

Daytime phone number       

Evening phone number       

If the respondent refuses to give his/her first or last name or phone number 
please assure them that this information will be kept strictly confidential in 
accordance with the privacy law and that it is used strictly to contact them to 
confirm their attendance and to inform them of any changes to the focus 
group. If they still refuse THANK & TERMINATE. 
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French 
Questionnaire n°______________        Date du dernier groupe_____________ 
Nombre de groupes antérieurs ___________ 
 

 
Montréal, QC 
Le mercredi 15 octobre 
Groupe 3 : Parents de jeunes de 13 à 15 ans @ 17 h 30 75 $ 
Groupe 4 : Parents de jeunes de 13 à 15 ans @ 19 h 30 75 $ 

Recrutez : 10 par groupe 
pour que de 8 à 10 
personnes se présentent 
 
Prime :  
Parents : 75 $ 
 
Étude n° : XXXX 
 
Définitions: 
Parents de jeunes âgés de 
13 à 15 ans. 
 
Tentez de recruter des gens 
de profils démographiques 
diversifiés. 

Nom du répondant :          
N° de téléphone du répondant :      (maison) 
N° de téléphone du répondant :      (travail)  
N° de télécopieur :       envoyé?       ou 
Courriel du répondant :     envoyé?               
Source de l’échantillon (encerclez) : panel      aléatoire   client    référence 

Intervieweur :   
Date :    
Validé :     
Fichiers centraux :   
Listes :    
Quotas :    

 

Bonjour/Hello (pause), je m’appelle ______________. Préférez-vous continuer 
en anglais ou en français? /  Would you prefer to continue in English or French? 
 
[NOTE À L’INTERVIEWEUR POUR LES GROUPES EN FRANÇAIS: SI LE 
PARTICIPANT PRÉFÈRE CONTINUER EN ANGLAIS, DITES : « Unfortunately, we 
are looking for people who speak French to participate in these focus groups. 
Thank you for your interest. »] 
 
Je vous téléphone de Harris/Décima, une firme nationale de recherche sur 
l’opinion publique. Nous organisons des groupes de discussion pour le compte 
du gouvernement du Canada au sujet d’enjeux d’importance pour les 
Canadiens. Jusqu’à 10 participants prendront part à la discussion et, en guise 
de remerciement pour le temps qu’ils nous auront accordé, ils recevront une 
prime. Puis-je vous poser quelques questions?  

 Oui CONTINUEZ 
 Non REMERCIEZ ET TERMINEZ 
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La participation est volontaire. Nous désirons connaître votre opinion. Nous ne 
tenterons pas de vous vendre quoi que ce soit ou de vous faire changer d’avis. 
La discussion se déroulera sous forme de table ronde et sera animée par un 
professionnel de la recherche. Toutes les opinions exprimées demeureront 
anonymes et les points de vue seront regroupés de sorte qu’il sera impossible 
d’identifier qui que ce soit. 

 
EXPLIQUEZ LES GROUPES DE DISCUSSION 

Environ dix parents prendront part aux séances, et tous auront été recrutés de 
façon aléatoire comme vous. En guise de remerciement pour leur temps, les 
participants recevront une prime. Mais avant de vous inviter à participer, nous 
devons vous poser quelques questions pour nous assurer de la diversité des 
participants. Puis-je vous poser quelques questions? 

 Oui CONTINUEZ 
 Non DEMANDEZ SI UNE AUTRE PERSONNE DU MÉNAGE POURRAIT 
ÊTRE INTÉRESSÉE  
  SI NON, REMERCIEZ ET TERMINEZ 
 

LISEZ À TOUS : « Cet appel peut être écouté ou enregistré à des fins 
d’évaluation et de contrôle de la qualité. » 
 CLARIFICATIONS SUPPLÉMENTAIRES AU BESOIN : 

 Pour s’assurer que je lise les questions correctement et que je recueille 
vos réponses avec précision;  

 Pour évaluer mon rendement;  

 Pour vérifier que le questionnaire est exact/correct (c.-à-d. évaluation 
de la programmation ITAO et de la méthodologie – s’assurer que nous 
posons les bonnes questions pour répondre aux exigences de nos 
clients en matière de recherche – comme un prétest); 

 Si l’appel est enregistré, l’enregistrement sert uniquement à évaluer le 
travail de l’intervieweur et est écouté immédiatement après la fin de 
l’entrevue. S’ils étaient absents au moment de l’entrevue, le client et le 
gestionnaire de projet pourraient également écouter l’enregistrement. 
Tous les enregistrements sont détruits après l’évaluation. 
 

1. Pour les besoins de ce projet, nous devons parler à des personnes qui ont 

des enfants âgés de 13 à 15 ans. Êtes-vous le parent ou le tuteur/la tutrice 

d’un enfant âgé de 13 à 15 ans qui habite sous votre toit au moins la moitié 

du temps? 

Oui   1   CONTINUEZ 
Non   2 REMERCIEZ ET TERMINEZ 

2. Prenez-vous régulièrement part aux décisions qui touchent la santé et la 

sécurité de votre enfant? 

Oui   1   CONTINUEZ  



Health Canada Success Check of Marijuana and Prescription Drug Abuse (PDA) Ads – Final Report 

 

© Harris/Decima  |  harrisdecima.com 

 

 

20 

Non 2 DEMANDEZ DE PARLER À LA 
PERSONNE QUI PREND  LES DÉCISIONS 
– SINON, REMERCIEZ ET TERMINEZ 

 

3. Est-ce que vous, ou un membre de votre ménage, travaillez…? 

 Oui Non 

Pour une firme de recherche marketing  1 2 

Pour un magazine ou un journal, en ligne 
ou imprimé 

1 2 

Pour une chaîne de radio ou de 
télévision 

1 2 

Pour une firme de relations publiques 1 2 

Pour le gouvernement fédéral ou 
provincial 

1 2 

Pour une agence de publicité ou de 
graphisme 

1 2 

Pour un média en ligne ou comme 
auteur(e) d’un blogue 

1 2 

  SI « OUI » À L’UNE DE CES OPTIONS, REMERCIEZ ET TERMINEZ 

 

4. Auquel des groupes d’âge suivants appartenez-vous? Avez-vous...? 

 Moins de 25 ans 0 REMERCIEZ ET TERMINEZ 
De 25 à 34 ans  1 
  
De 35 à 44 ans  2  
De 45 à 54 ans  3 
De 55 à 60 ans  4 
Plus de 60 ans  5 REMERCIEZ ET TERMINEZ 
Refuse   9   
 

5. Quelle est votre situation d’emploi actuelle? 

Travailleur(euse) à temps plein  1 
Travailleur(euse) à temps partiel 2 
Travailleur(euse) autonome  3 
Retraité(e)    4  
Sans emploi    5 
Étudiant(e)    6 
Autre     7 
NSP/RF     99 

 

6. Laquelle des catégories suivantes décrit le mieux le revenu total 

de votre ménage, c'est-à-dire le total des revenus avant impôt de 

toutes les personnes habitant sous votre toit? [LISEZ LA LISTE] 
 

Assurez-vous d’obtenir la bonne 
répartition… 

En recrutant 2 participants dans la 
catégorie moins de 40 000 $ 

En recrutant 3 participants dans la 
catégorie 40 000 $ à 80 000 $ 

En recrutant 5 participants dans la 
catégorie plus de 80 000 $ 

BONNE DIVERSITÉ DANS CHAQUE 
GROUPE 

BONNE DIVERSITÉ DANS CHAQUE 
GROUPE 
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Moins de 20 000 $   1 
De 20 000 $ à moins de 40 000 $ 2 
 
De 40 000 $ à moins de 60 000 $ 3 
De 60 000 $ à moins de 80 000 $ 4   
 
De 80 000 $ à moins de 100 000 $ 5 
De 100 000 $ à moins de 150 000 $ 6 
150 000 $ et plus   7 
NSP/RF 99 

 

7. Pourriez-vous me dire quel est le plus haut niveau de scolarité que vous 

avez atteint? 
Études secondaires non terminées   1 
Études secondaires terminées    2  
Études collégiales/universitaires non terminées  3   
Études collégiales/universitaires terminées  4  4 
RF/NSP       9 
  

8. Êtes-vous un citoyen canadien d’au moins 18 ans qui réside normalement 

dans la région de [XX]? 
Oui  1 CONTINUEZ 
Non   2 REMERCIEZ ET TERMINEZ 

 

9. NE DEMANDEZ PAS - NOTEZ LE SEXE (VISEZ 50/50) 

Homme  1  
Femme  2  

 

10. Avez-vous déjà participé à un groupe discussion de consommateurs, à une 

entrevue ou à un sondage pour lequel vous avez été recruté(e) à l’avance 

et avez reçu une somme d’argent? 

Oui  1 MAX. ⅓ PAR GROUPE 
Non  2 PASSEZ À Q18 

 

11. Il y a combien de temps de cela?      

TERMINEZ SI AU COURS DES 6 DERNIERS MOIS 

 

12. À combien de groupes de discussion de consommateurs avez-vous assisté 

au cours des 5 dernières années?            

TERMINEZ SI PLUS DE 5 GROUPES DE DISCUSSION 

 

 

BONNE DIVERSITÉ 
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14. Lors des groupes de discussion, il nous arrive également de demander aux 

participants d’écrire leurs réponses, de lire des documents ou de visionner 

des publicités télévisées. Y a-t-il une raison qui vous empêcherait de 

participer? [LISEZ AU BESOIN : Je vous assure que tout ce que vous écrirez 

et tout ce que vous direz lors des groupes demeurera confidentiel] 

Oui   1 REMERCIEZ ET TERMINEZ 

Non   2 CONTINUEZ 

[NOTE À L’INTERVIEWEUR : TERMINEZ SI LE RÉPONDANT DONNE UNE RAISON 
COMME UN PROBLÈME DE L’OUÏE, DE LA VUE, DE LANGUE ÉCRITE OU 
PARLÉE, UNE PRÉOCCUPATION À NE PAS POUVOIR COMMUNIQUER 
EFFICACEMENT OU SI VOUS AVEZ UN DOUTE.] 

 

ENJEUX RELATIFS À LA CONFIDENTIALITÉ 

J’aurais maintenant quelques questions à vous poser à propos de la 
confidentialité, de vos renseignements personnels et du déroulement de la 
recherche. Nous devrons obtenir votre permission par rapport à certains sujets 
pour pouvoir effectuer notre recherche. Lorsque je vous poserai ces questions, 
n’hésitez pas à me demander de les clarifier si vous en ressentez le besoin. 

 
P1)  Tout d’abord, nous fournirons une liste des noms et des profils 

(réponses au questionnaire) des participants aux hôtes et au 
modérateur, afin qu’ils puissent vous inscrire. Acceptez-vous que nous 
leur transmettions ces renseignements? Je peux vous assurer que ceux-
ci demeureront strictement confidentiels. 

 
Oui 1 PASSEZ À P2 
Non 2 LISEZ L’INFORMATION SUIVANTE AU RÉPONDANT 

 
LISEZ SEULEMENT SI RÉPOND « NON » À P1. Nous devons donner 
votre nom et votre profil aux hôtes et au modérateur, puisque seuls les 
gens qui sont invités à participer peuvent prendre part à la séance. Les 
hôtes et le modérateur ont besoin de ces renseignements à des fins de 
vérification uniquement. Soyez assuré(e) que ces renseignements 
demeureront strictement confidentiels. PASSEZ À P1A 

 
P1a) Maintenant que je vous ai expliqué cela, acceptez-vous que nous 

transmettions votre nom et votre profil aux hôtes et au modérateur? 

Oui 1 PASSEZ À P2 
Non 2 REMERCIEZ ET TERMINEZ 
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P2) Il y aura un enregistrement audiovisuel de la séance et celui-ci servira 
uniquement à des fins de recherche. L’enregistrement sera uniquement 
utilisé par un professionnel de la recherche pour préparer le rapport 
sur les résultats de la recherche. L’enregistrement sera détruit lorsque 
le rapport sera terminé.   

 
Acceptez-vous qu’un enregistrement audiovisuel de la séance soit 
effectué uniquement à des fins de recherche? 

 
Oui 1     REMERCIEZ ET PASSEZ À P3 
Non 2      LISEZ L’INFORMATION SUIVANTE AU RÉPONDANT 

 
LISEZ SEULEMENT SI RÉPOND « NON » À P2. Malheureusement, nous 
devons faire un enregistrement audiovisuel de la séance puisque le 
professionnel de la recherche en a besoin pour rédiger son rapport. Je 
peux vous assurer que l’enregistrement demeurera strictement 
confidentiel et qu’il sera détruit dès que le rapport sera terminé. 
PASSEZ À P2A 

 
P2a) Maintenant que je vous ai expliqué cela, acceptez-vous que nous 

fassions un enregistrement audiovisuel? 

 
Oui 1 REMERCIEZ ET PASSEZ À P3 
Non 2 REMERCIEZ ET TERMINEZ 

 
P3) Chaque mois, nous soumettons le nom des personnes qui ont participé 

à nos séances au Registre central de recherche qualitative de 
l’Association de la recherche et de l’intelligence marketing (www.mria-
arim.ca). Le Registre central de recherche qualitative est une base de 
données centrale qui vérifie la participation aux entrevues de 
recherches qualitatives. Personne ne communiquera avec vous parce 
que votre nom se trouve sur cette liste. 

 
Nous permettez-vous de soumettre votre nom et votre numéro de 
téléphone au Registre central de recherche qualitative de l’ARIM? 

Oui 1 REMERCIEZ ET PASSEZ À L’INVITATION 
Non 2 PASSEZ À P3A 

 
P3a) LISEZ SEULEMENT SI RÉPOND « NON » À P3. Pour que vous puissiez 

participer à ce groupe de discussion, nous devons avoir votre 
permission pour ajouter votre nom au Registre central de recherche 
qualitative puisqu’il s’agit du seul moyen qui nous permet d’assurer 
l’intégrité du processus de recherche et de faire le suivi de la 



Health Canada Success Check of Marijuana and Prescription Drug Abuse (PDA) Ads – Final Report 

 

© Harris/Decima  |  harrisdecima.com 

 

 

24 

participation aux recherches qualitatives. Le système est tenu à jour 
par l’Association de la recherche et de l’intelligence marketing et il est 
uniquement utilisé pour faire le suivi de votre participation aux 
recherches qualitatives (comme les groupes de discussion). Personne 
ne communiquera avec vous parce que votre nom se trouve sur cette 
liste. 

 

Maintenant que je vous ai expliqué cela, acceptez-vous que nous 

ajoutions votre nom au Registre central de recherche qualitative? 
 

  Oui  1 REMERCIEZ ET PASSEZ À L’INVITATION 

  Non  2 REMERCIEZ ET TERMINEZ 
 

AU BESOIN, RENSEIGNEMENTS SUPPLÉMENTAIRES POUR L’INTERVIEWEUR :  

Soyez assuré(e) que cette information demeurera confidentielle et seules les 
firmes de recherche marketing professionnelles pourront y accéder et l’utiliser 
pour vérifier la participation et empêcher les « répondants professionnels » de 
participer aux séances. Les firmes de recherche qui participent au Registre 
central de recherche qualitative de l’ARIM ont besoin de votre autorisation 
avant que vous ne soyez admissible à participer au groupe. Cette procédure 
contribue à assurer l’intégrité du processus de recherche 

 
AU BESOIN, NOTE À PROPOS DE L’ARIM :  

L’Association de la recherche et de l’intelligence marketing est un organisme à 
but non lucratif qui regroupe des professionnels de la recherche marketing 
impliqués dans le marketing, la publicité, les recherches sociales et politiques. 
La mission de l’Association est d’être le leader dans la promotion de 
l’excellence dans la pratique du marketing et des recherches sociales ainsi que 
dans la valeur de l’information sur les marchés. 
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INVITATION 

Comme je l’ai mentionné plus tôt, le groupe de discussion aura lieu le DATE @ 
HEURE et durera 2 heures. Les participants recevront une prime de XX $ en 
guise de remerciement pour le temps qu’ils nous auront accordé. Simplement 
pour confirmer, vous serez bien disponible pour y assister? 

Oui    1 CONTINUEZ 

Non   2 REMERCIEZ ET TERMINEZ 

Avez-vous un crayon à portée de la main pour prendre en note l’adresse de 
l’endroit où se tiendra le groupe de discussion? Il aura lieu à : 

 

Montréal, QC 
Le mercredi 15 octobre 
Opinion Quest 
1080, côte du Beaver Hall, bureau 400  
 Montréal (Québec) H2Z 1S8 

 

Nous vous demandons d’arriver quinze minutes avant l’heure prévue  pour 
vous permettre de stationner votre voiture, de trouver l’endroit et de vous 
présenter à nos hôtes. Il est possible qu’on vous demande de vous identifier 
avant la tenue du groupe. Par conséquent, assurez-vous d’avoir une pièce 
d’identité sur vous (par exemple une carte d’étudiant ou un permis de 
conduire). De plus, si vous avez besoin de lunettes pour lire, veuillez les 
apporter. 

Comme nous n’invitons qu’un petit nombre de personnes, votre participation 
est très importante pour nous. Si, pour une raison ou une autre vous ne pouvez 
pas vous présenter, veuillez nous en aviser pour que nous puissions vous 
remplacer. Vous pouvez nous joindre au [NUMÉRO 1-800]. Demandez à parler 
à [NOM]. Quelqu’un communiquera avec vous la veille du groupe de discussion 
pour confirmer votre présence. 

Afin que nous puissions vous appeler pour confirmer votre présence ou pour 
vous informer si des changements survenaient, pourriez-vous me confirmer 
votre nom et vos coordonnées? [LISEZ LES COORDONNÉES QUE NOUS AVONS 
ET MODIFIEZ-LES AU BESOIN.]  

 

Prénom         

Nom de famille        

Courriel         

Numéro de téléphone le jour      

Numéro de téléphone le soir      
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Si le répondant refuse de donner son prénom, son nom ou son numéro de 
téléphone, dites-lui que ces renseignements demeureront strictement 
confidentiels en vertu de la loi sur le respect de la vie privée et que ceux-ci 
seront uniquement utilisés pour le contacter afin de confirmer sa 
participation et pour l’informer de tout changement concernant l’entrevue. 
S’il refuse toujours, REMERCIEZ ET TERMINEZ. 

 

 

  



Health Canada Success Check of Marijuana and Prescription Drug Abuse (PDA) Ads – Final Report 

 

© Harris/Decima  |  harrisdecima.com 

 

 

27 

Appendix B: Moderator’s Guide 

English 
INTRODUCTION AND EXPLORATORY  10 minutes 
 
Welcome participants and explain the process: 

 Moderator introduces him/herself and his/her role 

 The role of moderator is to ask questions, make sure everyone has a chance 

to express themselves, keep track of the time, be objective/no special 

interest 

 Role of participants: speak openly and frankly about opinions, remember 

that there are no right or wrong answers and no need to agree with each 

other  

 Results are confidential and reported all together/individuals are not 

identified/participation is voluntary 

 The length of the session  

 Audio and video taping of the discussion, one-way mirror and colleagues 

viewing in the back room 

 Turn off cell phones for the duration of the discussion 

 Get participants to introduce themselves (first name only) and the number 

and ages of children living in the household. 

 
PART 1: SUCCESS CHECK 40 minutes 
 
Tonight, we’re going to be evaluating two advertisements being proposed by 
the Government of Canada.  The ads are 30-second television ads.  We will look 
at them one-by-one.  I will play each ad twice.  As you watch each ad, please 
feel free to make notes on anything that stands out, either in a positive or a 
negative way.  Once I’ve played each ad twice, I will have you fill out a short 
rating sheet for each one. 
 
[DISTRIBUTE HANDOUT / ASK PARTICIPANTS TO WRITE DOWN] 
 
PLAY EACH AD TWICE AND AFTER EACH, ASK RESPONDENTS TO COMPLETE 
HANDOUT.  ADS/DISCUSSION WILL BE ROTATED IN EACH GROUP. 
 
DISCUSSION TO FOLLOW FOR EACH AD: 

 What is the main message this ad is trying to get across? What is it telling 

you? 

 What stood out most in the ad?  What was the key takeaway as far as 

you’re concerned? 

 Was there anything you found difficult to understand or confusing? 
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 Are you surprised by anything you see here?  If so, what/why? 

 Did it capture your attention, is it memorable?  

 Did you learn anything new? 

 Is it believable? Why / why not? 

 Is it a relevant message to you?  Why do you say that? 

 Who is the ad aimed at?  Is it aimed at you or do you think it’s really aimed 

at someone else?  If someone else, who? Why do you think it is aimed at 

them?  

 Would the ad encourage you to talk to your kids about 

marijuana/prescription drug abuse?  Why / why not? 
 

PART 2: COMMUNICATIONS 15 minutes 
 

 Is it appropriate for the Government of Canada to provide this kind of 

information? Why or why not? 

 Did you notice the website address displayed in the ads?   

 Would you go that website? 

 What would you expect to find there?  What resources? 
 
PART 3: FACT SHEETS/BOOKLET 30 minutes 

 
I would like to show you a series of fact sheets that will be available on the 
website to print, containing information that can be found on the website.  
These fact sheets will also be assembled into a booklet.  
 

 What are your overall impressions?  Likes/dislikes? 

 What stood out most for you? 

 Was there any information that you found particularly useful?  What was 

it?  Why do you say that? 

 What do you think of the availability of this information as fact sheets 

and/or booklet?  Would this be something you would be interested in? 
 
CONCLUSION   5 minutes 

MODERATOR WILL GO BACK TO THE VIEWING ROOM TO SEE IF THERE ARE ANY 
ADDITIONAL QUESTIONS PRIOR TO CONCLUDING THE DISCUSSION. 

 This concludes what we needed to cover tonight. We really appreciate you 

taking the time to come and share your opinion. Your input is very 

important and insightful. 

 Please leave all papers on the table. 

 Don’t forget to see our host before you leave to receive your incentive. 

Good night! 

 GROUP 1: Remind participants not to talk about the discussion to ensure 

second group doesn’t have any “hints” coming in.  
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French 
INTRODUCTION ET EXPLORATION    10 minutes 
 
Souhaitez la bienvenue aux participants et expliquez le déroulement de la 
séance :  

 Le modérateur/La modératrice se présente et explique son rôle. 

 Rôle du modérateur/de la modératrice : poser des questions, veiller à ce 

que tous aient la chance de s’exprimer, s’assurer de respecter le temps 

alloué et être objectif(ive)/ne pas avoir de parti pris. 

 Rôle des participants : parler ouvertement et exprimer leurs opinions en 

toute honnêteté. Il n’y a pas de bonnes ni de mauvaises réponses et il n’est 

pas nécessaire que vous soyez tous d’accord.  

 Les résultats sont confidentiels et seront rapportés une fois 

compilés./Personne ne sera identifié./La participation est volontaire. 

 La durée de la séance.  

 Enregistrement audiovisuel de la discussion, miroir d’observation derrière 

lequel se trouvent des collègues. 

 Il faut éteindre les téléphones cellulaires durant la discussion. 

 Le modérateur/La modératrice demande aux participants de se présenter 

(prénom seulement) et d’indiquer le nombre et l’âge des enfants qui vivent 

sous leur toit. 

 
PARTIE 1 : ÉVALUATION DE LA RÉUSSITE 40 minutes 
 
Nous évaluerons ce soir deux publicités proposées par le gouvernement du 
Canada. Il s’agit de publicités télévisées de 30 secondes. Nous les regarderons 
l’une après l’autre. Je vous présenterai chaque publicité deux fois.  Lors du 
visionnement de chacune, n’hésitez pas à noter tout ce qui retient votre 
attention, que ce soit positif ou négatif. Une fois que j’aurai présenté chaque 
publicité deux fois, je vous demanderai de remplir un court formulaire 
d’évaluation pour chacune. 
 
[DISTRIBUEZ LE DOCUMENT / DEMANDEZ AUX PARTICIPANTS DE LE REMPLIR] 
 
PRÉSENTEZ CHAQUE PUBLICITÉ DEUX FOIS ET APRÈS CHACUNE, DEMANDEZ 
AUX RÉPONDANTS DE REMPLIR LE DOCUMENT. LES PUBLICITÉS/LA 
DISCUSSION SERONT PRÉSENTÉES EN ALTERNANCE DANS CHAQUE GROUPE.  
 
DISCUSSION QUI SUIVRA CHAQUE PUBLICITÉ : 

 Quel est le principal message que cette publicité tente de véhiculer? 

Qu’est-ce qu’elle vous dit? 

 Qu’est-ce qui ressort le plus dans cette publicité? Quel est le point clé que 

vous en retenez personnellement? 
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 Y a-t-il quoi que ce soit que vous avez trouvé difficile à comprendre ou 

déroutant? 

 Y a-t-il que quoi que ce soit qui vous a surpris(e) ici ? Si oui, quoi/pourquoi? 

 La publicité a-t-elle capté votre attention? Est-il facile de s’en souvenir?  
 Avez-vous appris quoi que ce soit de nouveau? 

 Est-elle crédible? Pourquoi/Pourquoi pas? 

 Ce message est-il pertinent pour vous? Pourquoi dites-vous cela? 

 À qui cette publicité s’adresse-t-elle?  S’adresse-t-elle à vous ou si vous 

avez l’impression qu’elle s’adresse plutôt à quelqu’un d’autre? Si à 

quelqu’un d’autre : à qui? Pourquoi avez-vous l’impression qu’elle 

s’adresse à eux?  

 Est-ce que cette publicité vous inciterait à parler à vos enfants de la 

consommation de marijuana/de l’abus de médicaments d’ordonnance? 

Pourquoi/Pourquoi pas? 
 

PARTIE 2 : COMMUNICATIONS 15 minutes 
 

 Est-il approprié que le gouvernement du Canada fournisse ce genre 

d’information? Pourquoi ou pourquoi pas? 

 Avez-vous remarqué l’adresse du site Web affichée dans les publicités?  

 Visiteriez-vous ce site Web? 

 Qu’est-ce que vous vous attendriez à trouver sur ce site Web? Quelles 

ressources? 
 
PARTIE 3 : FICHES DE RENSEIGNEMENTS/LIVRET 30 minutes 

 
J’aimerais maintenant vous montrer une série de fiches de renseignements que 
vous pourriez consulter sur le site Web et imprimer. Ces fiches contiennent des 
renseignements qui se retrouvent sur le site Web. Vous pourriez également 
regrouper ces fiches pour en faire un livret. 
 

 Qu’en pensez-vous dans l’ensemble? Qu’est-ce que vous aimez/n’aimez 

pas? 

 Qu’est-ce qui ressort le plus pour vous? 

 Y a-t-il un renseignement que vous avez trouvé particulièrement utile? 

Lequel? Pourquoi dites-vous cela? 

 Que pensez-vous de l’idée de donner accès à ces renseignements sous 

forme de fiches de renseignements et/ou de livret? Est-ce quelque chose 

d’intéressant pour vous? 
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CONCLUSION   5 minutes 
 
AVANT DE CLORE LA DISCUSSION, LE MODÉRATEUR/LA MODÉRATRICE SE REND 
DANS LA SALLE D’OBSERVATION POUR VÉRIFIER SI LES CLIENTS ONT D’AUTRES 
QUESTIONS. 
 

 Nous avons maintenant couvert tous les points que nous devions aborder ce 

soir. Nous vous sommes très reconnaissants de vous être déplacés et d’avoir 

pris le temps de nous faire part de vos opinions. Vos commentaires sont très 

importants et apportent un éclairage nouveau. 

 Veuillez laisser tous les documents sur la table. 

 N’oubliez pas de récupérer votre prime auprès de notre hôte/hôtesse avant 

de partir. Bonne soirée! 

 GROUPE 1 : rappelez aux participants de ne pas parler de la discussion afin 

de ne pas donner « d’indices » aux gens qui attendent pour prendre part au 

deuxième groupe. 
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Appendix C:  Materials Tested 

TV Ads 
 Marijuana ad (.mov format) – English and French 

 PDA ad (.mov format) – English and French 
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Fact Sheets 

English 

Talking with Teenagers About Drugs 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Risks of Abusing Drugs 
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Reasons to Say No to Drugs 

 
 

Driving Impaired by a Drug 
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Get Help 
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French 

Aborder Le Sujet des Drogues Avec les Adolescents 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Les Risques Liés à l’Usage de Drogues 
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Raisons Pour Refuser les Drogues 

 

 

Conduire Sous l’Effet de la Drogue 
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Obtenir de l’Aide 

 


