
t h' J \ <4 9C;_ =- ~rb~ ;) 
Q ::l 

. li Ekos Research Associates Inc . 

..... 
. ;c;;:·::::::;::::}:::::m:E:1:: ": :'::;:::::;:::C::~:~:;: ,., ": :':::::',,:'::':::::X:;':: :::;::::::::::;;:%' :., 

Presentation of Results 
", .. 'U"';""":: .. ",,,,,,,, ..... _'" .. ç:~~~~~~::~~,~;l~~~", 

Outline . 

~!ili"'''''''''''''''''''''''''''''''' Focus Group Results 

" . .. . . . . . . . ., . . . . . ". . . 

- 1 - 



: : : : : : : :: :::.;:,,,;:,,:, ~, ; ,;; .. "" .. """""", ". '" 

iillillillilimiliii '::::'.:llllllllillllllllllll!IIIII,I,III:I,illlllllllilIl!I!IIII 

! Il! I-! 1111-1-1111!111111!-- -1-111111- - _1 1 Il-III-1111:111111l!1 - Il Il! 1111--l1-11-_ 1 _- 11111 II~l111111 1 1 111111- 1 11-11' II-III-III i -1-@-ll-l111- -1-;1-1--1111-~1 111-11-1111 1111 \1111 

Purpose of Focus Group Research 
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Methodology 
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Budget Awareness and Expectations (a) 
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Budget Awareness and Expectations (b) 

Evolving Perceptions (a) 
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Evolving Perceptions (b) 

Evolving Perceptions (c) . 
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