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Study Objectlves

Objectives

“The sfudy explores some of the underlying public attitudes
towards the health care system within the context of the current
‘federal-provincial discussions on the issue. :

More 'specifically, the research gauges:public awareness and
- reaction to the Government of Ontario’s current public-advertising -
- campaign on the issue of health care funding and related issues.

_The research also explores public reaction to a: Government of
- Canada advertisement placed in selected newspapers in response
~ to the Ontario campaign.

- v In addition, draft public information materials were tested in focus
~groups
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Methodology (a)

A total of eight focus groups were conducted on March 31, 2000 in four locations
throughout Ontario :

v" Two groups in each of London, Ottawa, Sudbury and Toronto
v" Al groups lasted approximately two hours.

The focus-groups were segmented according to two types of participants.

v'Half of the groups included participants who had personally-used or taken a family -
member to use the health care system at least three times in last 12 months.

v/ The other half of the groups included participants who had not personally used or’
takena famlly member fo use the health care system in' the last twelve months

“All focus groups mvolved the partlc1pat|on of randomly._,sA Iected members of the
% _;general public (w:th a mix- of ages, gender and socn econom 'status) i

vnnCIaI pubhc s

~Members of,and lmmedlate famlly of the medla federal "
‘services and mdlvtduals employed in the health care: f eld
- the groups : o
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Methodology (b)

800 mterwews conducted with random sample of Ontano
households e :

v Provides provincial-wide result accufate “fo -within ‘+/‘-‘ 35
percentage points at confidence level of 95 per cent
~/ Fleldwork conducted March 30to Apnl 2
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Findings:
Qualltatlve

Impacts of Ads

 Ads are working
: Impressive recall of Ontario ads
T Televnsnon espec:ally——almost exclusively ; S
- \/ Visual of pills (big- plle-small pile)-immediately recognized and reglstered :

: iRalsmg awareness of overall health care issue (fundmg most dramatlc)
'Skeptlmsm about the “truth” of Ontario ads e :
v But; Stl“ raising sngnlﬁcant/senous questions about federal contnbutlon

Weakemng an already eroded federal position

v Quantltatlve evidence that latest federal Budget: missed: health care
mark
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Campaign Not Without Risk for Ontario

Ontario exposed on several fronts

v’ Stated dislike of negative tone (‘there're all about blame and
money”)

v Suspicions about‘motivation'(politicallelecteral) :

v’ but not surprised to see. ads Ilke thls from Ontano (hnked to
prevnous ad campalgns) 5

, \/ Raises questtens about Ontano s abxllty to manage_/dehver
' healthcare . L
> suggestlon of sh|ﬁmg blame in wake of meffectlve
' stewardshlp ofsystem
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Impact of Canada’s Existing Ad

Low recogmtlonlrecall
v Overall; llttle unprompted lmpact reglstered

Once mtroduced mixed reactions -
v Concnllatory tone resonant; but not enough without more detalls
ff} v Some sense that ad is reactlve and defensive: . o

- v But, clear posmve is view that rt is less: negatlve than Ontano ads '
:-LQuantltatlve evndence that federal ad advances federal posmon in

" “a'much more subtle fashion than do the Ontano ads’ forthe ;
- 'Ontario posmon : = o
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Reaction to New/Proposed Ads:

No Clear Winner (a)

“Close Hospitals. Open Hospitals....”

v" Seen as true, highly resonant (“this sure tells it the way it happened”)
v Too adversarial for some, while others feel just telling the truth”

v Visual image not strong

“A Strong Commitment .. : :
v Posrtlve/concmatory elements well- recewed

A ‘Proportional shares of fundmg confusmg and oﬁ message for many
(although cunous about “truth” on the money questlon)

\7 Visual i lmage notstrong :
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"Reaction to New/Proposed Ads:

No Clear Winner (b)

: ‘Lettef»from Prime Minister
v Tested well (Toronto exception)

v" Appealing on several points:
> straight-facts approach
> signed by PM

> perception that it was not meant to be seen by publlc (¢ must be
true”) - g

v’ Less appeal for others:
» Too'long
> Scepticism about the numbers (confusion)
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- Strategic Considerations

Opportunities for Canada to Proceed with New Ads
" Profile of issue high
v Expectation for response
- » Not responding seen as validation of Ontario's message
v/ Resonance of Govemnment of Canada as “senior-level" of government -
national role in broader system (equal access, etc..)
Exposures for Canada in’Proceeding with'New Ads
/ ~ Cynicism with overall process of ad war :
“.7 . -Waste of public tax dollars that might go to health care -

>v ‘No clear win in wadrng rnto fundlng war (Or more generally, an ad-
‘war’) :

v “Public’s patience erodrng lrttle tolerance of any percelved stallrng |

‘No clear “win” in respondlng yet response expected -

L “Clear expectation to set record: strarght :on funding questron 2
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